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Questions1to 2

1. Why were many passengers stranded at the railway station?

A. Because too many passengers headed B. Because there was a terrible train accident.
home.
C. Because a rare snowfall delayed trains. D. Because all trains were delayed.

2. When is this year's Chinese New Year according to the news report?
A. Two weeks ago. B. 40 days later. C. After the snowfall. ~ D. Next Monday.
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Questions3to 4
3. Which country experienced the biggest decline in happiness according to the survey?
A. The United States.  B. Greek. C. Iceland. D. Netherlands.
4. What is this news report mainly about?
A. The decline of happiness in the U.S. B. The optimistic future of Asians and Africans.

C. The life satisfaction in different countries D. The driving factors to happiness.

Questions5to 7

5. What is the research mainly about?
A. The types of gases released into the air. B. The fast-rising sea level.

C. The causes of breaking-off of the glaciers. D. Climate impact on the temperature.

6. Who is the paper's lead author?
A. Stefan Rahmstorf from the Climate Impact B. Stefan Rahmstorf from the Potsdam

Research Center. Institute.
C. Robert Kopp from National Academy of D. Robert Kopp from Rutgers University.
Sciences.

7. Since when have the temperatures around the Earth risen over a half-degree Celsius?

A. Since two decades ago. B. Since 20th century.

C. Since 1880. D. Since 2800 years ago. four questions. Both
the conversation and the questions will be
spoken only once. After you hear a question,
you must choose the best answer from the
four choices marked A), B), C) and D). Then
mark the corresponding letter on Answer
Sheet 1 with a single line through the centre.

Questions8to 11
8. Why are landfills unpopular according to the man?
A. They pollute the soil used to cover them. B. They are harmful to nearby neighborhoods.

C. The rubbish in them takes long to dissolve.  D. The gas they emit is extremely poisonous.

9. What does the man say has contributed to the increase in amounts of waste over the years?
A. Growing population. B. Packaging materials.

C. Changed eating habits. D. Lower production cost.

10. According to the man, how does recycling help the environment?
A. By saving energy. B. By using less aluminum.

C. By reducing poisonous wastes. D. By making the most of materials.
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11. Why does the man say everybody should make an effort to recycle?

A. We are running out of natural resources B. Only combined efforts can make a

soon. difference.

C. The waste problem will eventually hurt all D. All of us can actually benefit from recycling.
of us.

Questions 12 to 15

12. Where is the woman planning to go?
A. Miami. B. Vancouver. C. Bellingham. D. Boston.

13. What is the woman's purpose in calling the man?

A. To get information on one-way tickets to B. To inquire about the price of "Super Saver"
Canada. seats.
C. To get advice on how to fly as cheaply as D. To inquire about the shortest route to drive
possible. home.

14. What does the man advise the woman to do?
A. Join a tourist group. B. Choose a major airline.

C. Avoid trips in public holidays. D. Book tickets as early as possible.

15. What is the woman's Plan B for transport?
A. By coach. B. By car.

C. By bike. D. By train. questions. Both the passage and
the questions will be spoken only once. After
you hear a question, you must choose the best
answer from the four choices marked A), B), C)
and D). Then mark the corresponding letter on
Answer Sheet 1 with a single line through the
centre.

Questions 16 to 18

16. What does the speaker say about William Shakespeare?

A. There are mysterious stories behind his B. There are many misunderstandings about
works. him.
C. His works have no match worldwide. D. His personal history is little known.

17. What do we learn about Shakespeare's father?

A. He moved to Stratford-on-Avon in his B. He failed to go beyond grammar school.
childhood.
C. He was a member of the town council. D. He once worked in a well-known acting

company.
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18. Why does the speaker say parts of Shakespeare's life will remain a mystery?
A. Writers of his time had no means to protect  B. Possible sources of clues about him were
their works. lostin a fire.

C. His works were adapted beyond recognition. D. People of his time had little interest in him.

Questions 19to 21

19. Why does the speaker say "a headache is important"?
A. 1t shows you have been ignoring your health. B. It can seriously affect your thinking process.

C. Itis an early warning of some illness. D. Itis a symptom of too much pressure.

20. What does the specialist suggest we do with headaches?
A. Reduce our workload. B. Control our temper.

C. Use painkillers for relief. D. Avoid masking symptoms.
21. What does the speaker say helps relieve the symptoms of common headaches?
A. Lying down and having some sleep. B. Rubbing and pressing one's back.

C. Going out for a walk. D. Listening to light music.

Questions 22 to 25

22. What does the speaker say is the biggest budget mistake?
A. Depending heavily on loans. B. Having no budget plans at all.

C. Spending beyond one's means. D. Leaving no room for large bills.
23. What does the speaker say about the so-called fixed expenses?

A. Many of them can be cut. B. All of them have to be covered.

C. Their payment cannot be delayed. D. They eat up most of the family income.
24. What does the speaker suggest people do to save housing expenses?

A. Rent a house instead of buying one. B. Discuss the problem in the family.

C. Make a conservation plan. D. Move to a cheaper place.
25. What is mainly discussed in the talk?

A. Financial issues plaguing a family. B. Difficulty in making both ends meet.

C. Family budget problems and solutions. D. New ways to boost family income.
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A. climbed B. consume C. decade
D. determine E. effective F. harmful
G. outcomes H. passively . previously
J. resume K. suffered L. surfing

M. term N. terminals 0. twisting

It's our guilty pleasure: Watching TV is the most common everyday activity, after work and sleep,
in many parts of the world. Americans view five hours of TV each day, and while we know that
spending so much time sitting 26 can lead to obesity and other diseases, researchers
have now quantified just how 27 being a couch potato can be. In an analysis of data from
eight large 28 published studies, a Harvard-led group reported in the Journal of the
American Medical Association that for every two hours per day spent channel 29 , the
risk of developing Type 2 diabetes Journal of the American Medical Association rose 20% over 8.5
years, the risk of heart disease increased 15% over a 30 , and the odds of dying
prematurely 31 13% during a seven-year follow-up. All of these 32 are linked to
a lack of physical exercise. But compared with other sedentary activities, like knitting, viewing TV
may be especially 33 at promoting unhealthy habits. For one, the sheer number of hours
we pass watching TV dwarfs the time we spend on anything else. And other studies have found
that watching ads for beer and popcorn may make you more likely to 34 them. Even so,
the authors admit that they didn't compare different sedentary activities to 35 whether
TV watching was linked to a greater risk of diabetes, heart disease or early death compared with,

say, reading.

26. 27. 28. 29. 30.

31 32. 33. 34. 35.

| m. KEiEE (100088, §0NET.19, ®7149)

36. Some people propose laws be made to stop McDonald's from attaching toys to its food specials for
children.

38. Burger King will start to sell Seattle's Best coffee to increase sales.

39. Some fast-food firms provide healthy food to give the impression they are helping to tackle the
obesity problem.

40. During the recession, many customers turned to fast food to save money.
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41. Many people eat out less often to save money in times of recession.

42. During the recession, Burger King's promotional strategy of offering low-priced items often proved
ineffective.

43. Fast-food restaurants can make a lot of money by selling breakfast.

44, Many fast-food companies now expect to increase their revenue by introducing higher-priced
items.

45. A newly-passed law asks big fast-food chains to specify the calorie count of what they serve on the
menu.
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If you think a high-factor sunscreen keeps you safe from harmful rays, you may be wrong.
Research in this week's Nature shows that while factor 50 reduces the number of melanomas()
and delays their occurrence, it can't prevent them. Melanomas are the most aggressive skin
cancers. You have a higher risk if you have red or blond hair, fair skin, blue or green eyes, or
sunburn easily, or if a close relative has had one. Melanomas are more common if you have
periodic intense exposure to the sun. Other skin cancers are increasingly likely with long-term
exposure. There is continuing debate as to how effective sunscreen is in reducing melanomas—
the evidence is weaker than it is for preventing other types of skin cancer. A 2011 Australian study
of 1,621 people found that people randomly selected to apply sunscreen daily had half the rate of
melanomas of people who used cream as needed. A second study, comparing 1,167 people with
melanomas to 1,101 who didn't have the cancer, found that using sunscreen routinely, alongside
other protection such as hats, long sleeves or staying in the shade, did give some protection. This
study said other forms of sun protection—not sunscreen—seemed most beneficial. The study
relied on people remembering what they had done over each decade of their lives, so it's not
entirely reliable. But it seems reasonable to think sunscreen gives people a false sense of security
in the sun. Many people also don't use sunscreen properly—applying insufficient amounts, failing
to reapply after a couple of hours and staying in the sun too long. It is sunburn that is most
worrying—recent research shows five episodes of sunburn in the teenage years increase the risk
of all skin cancers. The good news is that a combination of sunscreen and covering up can reduce
melanoma rates, as shown by Australian figures from their slip-slop-slap campaign. So if there is
a heat wave this summer, it would be best for us, too, to slip on a shirt, slop on sunscreen and

slap on a hat.

46. What is people's common expectation of a high-factor sunscreen?
A. 1t will delay the occurrence of skin cancer. B. It will protect them from sunburn.

C. It will keep their skin smooth and fair. D. It will work for people of any skin color.

47. What does the research in Nature say about a high-factor sunscreen?
A. ltis ineffective in preventing melanomas. B. Itis ineffective in case of intense sunlight.

C. Itis ineffective with long-term exposure. D. Itis ineffective for people with fair skin.

48. What do we learn from the 2011 Australian study of 1,621 people?

A. Sunscreen should be applied alongside B. High-risk people benefit the most from the
other protection measures. application of sunscreen.
C. Irregular application of sunscreen does D. Daily application of sunscreen helps reduce

women more harm than good. the incidence of melanomas.
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49. What does the author say about the second Australian study?
A. 1t misleads people to rely on sunscreen for B. It helps people to select the most effective
protection. sunscreen.

C. Itis not based on direct observation of the D. It confirms the results of the first Australian
subjects. study.

50. What does the author suggest to reduce melanoma rates?
A. Using both covering up and sunscreen. B. Staying in the shade whenever possible.

C. Using covering up instead of sunscreen. D. Applying the right amount of sunscreen.
| £. RC2 (B/\E14.25)

Across the rich world, well-educated people increasingly work longer than the less-skilled. Some
65% of American men aged 62-74 with a professional degree are in the workforce, compared with
32% of men with only a high-school certificate. This gap is part of a deepening divide between
the well-educated well-off and the unskilled poor. Rapid technological advance has raised the
incomes of the highly skilled while squeezing those of the unskilled. The consequences, for
individuals and society, are profound. The world is facing an astonishing rise in the number of old
people, and they will live longer than ever before. Over the next 20 years the global population of
those aged 65 or more will almost double, from 600 million to 1.1 billion. The experience of the
20th century, when greater longevity( ) translated into more years in retirement rather than more
years at work, has persuaded many observers that this shift will lead to slower economic growth,
while the swelling ranks of pensioners will create government budget problems. But the notion
of a sharp division between the working young and the idle old misses a new trend, the growing
gap between the skilled and the unskilled. Employment rates are falling among younger
unskilled people, whereas older skilled folk are working longer. The divide is most extreme in
America, where well- educated baby-boomers are putting off retirement while many less-skilled
younger people have dropped out of the workforce. Policy is partly responsible. Many European
governments have abandoned policies that used to encourage people to retire early. Rising life
expectancy , combined with the replacement of generous defined- benefit pension plans with
less generous defined-contribution ones, means that even the better-off must work longer to
have a comfortable retirement. But the changing nature of work also plays a big role. Pay has
risen sharply for the highly educated, and those people continue to reap rich rewards into old
age because these days the educated elderly are more productive than the preceding generation.
Technological change may well reinforce that shift: the skills that complement computers, from

management know-how to creativity, do not necessarily decline with age.
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51. What is happening in the workforce in rich countries?

A. Younger people are replacing the elderly. B. Well-educated people tend to work longer.
C. Unemployment rates are rising year after D. People with no college degree do not easily
year. find work.

52. What has helped deepen the divide between the well-off and the poor?
A. Longer life expectancies. B. A rapid technological advance.

C. Profound changes in the workforce. D. A growing number of the well-educated.

53. What do many observers predict in view of the experience of the 20th century?

A. Economic growth will slow down. B. Government budgets will increase.
C. More people will try to pursue higher D. There will be more competition in the job
education. market.

54. What is the result of policy changes in European countries?

A. Unskilled workers may choose to retire B. More people have to receive in-service
early. training.

C. Even wealthy people must work longer to D. People may be able to enjoy generous
live comfortably in retirement. defined-benefits from pension plans.

55. What is characteristic of work in the 21st century?
A. Computers will do more complicated work.  B. More will be taken by the educated young.

C. Most jobs to be done will be the creative D. Skills are highly valued regardless of age.
ones.
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56. The black-and-white cartoon presents a thought-provoking scene. On the left, a boy in a cap stares
at his

smartphone and asks a tall, startled adult beside him, "Why am | going to school if my phone already
knows

everything?" The child clearly believes that a device holding all the answers has made classrooms
unnecessary.

This innocent question reveals a common misunderstanding: the boy equates going to school with
merely

collecting facts. In his eyes, since a phone can instantly deliver any piece of information, education
seems

pointless. Yet he confuses "having access to knowledge" with "truly possessing it." A phone can store
data, but

it cannot teach a person how to reason, question, cooperate or judge right from wrong.

In fact, school shapes far more than our memory. It trains us to think independently, to communicate
with

others and to grow into responsible adults—abilities no search engine can hand out. Therefore, we
should tell

children like this boy that a smartphone is only a tool, while genuine learning still begins in the
classroom.

57. Itis reported that China's courier services will deliver about 12 billion parcels this year. This will
make it possible for China to overtake the US and become the largest courier market in the world.
Most

parcels contain goods ordered online. China offers millions of online retailers the chance to sell goods
at

competitive prices. On November 11 alone, Chinese consumers bought goods worth 9 billion dollars
from the largest shopping platform in the country. There are many such special shopping days in
China.

Therefore, it is no surprise that the courier industry is expanding in China.
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ENMAT X #i7 stranded' — EIBRHELE] after a rare snowfall delayed trains' — [B X & 3EC
TR AnEMSHE RXEiR

2. [B=] D
E T X7 Chinese New Year' = fEiBRE A EIE'Most of those trips will fall around next Monday's Lunar
New Year' — B & 93EID
EZR: AUEUSHE RXER

3. [B%] B
ENIRATF X527 biggest decline' — fEBRHEIE]'Greece had the largest drop in the survey' — RN &1 1%
1B
ZR ANEMSHE RXER

4. [EF] C
SAERPRMNEEZERTRE. SERERSR. FERESK. UkPewAEXTEEREENSIL - 3%
HiZOEREFAEERNEERRE - RXERETC
Zn EERE  AREHE

5. [&Z=] B
ZHIBRE A Scientists found sea levels are rising faster today than any time over the past 3,000 years' &5t
fiERE — 3P HZOIER RS FE EFAREMR — R EiRAIEmB
ER EERE A4S

6. [E%=] D
ENIATF X517 'lead author' — ILEZRE R 'Robert Kopp... is the paper's lead author' — HIAEFRENIEA
'Rutgers University' — 1§ &2
Tm ATEM AMBRSYIMITE

7. [BZF] C
AT X517 'temperatures... risen over a half-degree Celsius' — ILEZREFH 'temperatures... have risen
more than a half-degree Celsius since 1880' — 2B a5 — FHER
Eo ATEAM ARG SRR

8. [EZ] A
E T X8 'landfills unpopular' — ILEZR A 'they are unpopular because they can pollute the soil used
to cover them' — IZENRE — BHER
EZo ATEM RRXAMEE

9. [E%] B
E LT X527 'increase in amounts of waste' — ILEZREH 'Now you buy milk and other products in plastic
bottles or paper containers' — T EEME THSHEFTYILM - FHER
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10. [&=] A
EALATF X #77 "recycling help the environment' — ILEEREH 'Recycling helps the environment mainly by
saving energy' — IREUZIL A — BHER
ZR ATEM FEESHIE

11. [&B=] B
EBTHRE—ERILAR — 12EL ‘combine our efforts’ 5 ‘each of us contributes’ HIERXHR — HEUTHERSS
IR EY
Fo. FREE MATHEM

12. [BZF] C
EANEEA  from Miami to Bellingham’ —iR%I ‘to’ FRE/M — HbRE A5 Rkt
Tm HTEEAM MIEEAR

13. [&=] C
EfMIZETEA ‘We'd like advice on how to fly as cheaply as possible’ — FEIX#Ei#A ‘get advice on cheap
flight’
T XEfE RXE#R

14. [E=] D
EMBLZ RN ‘early booking’ . ‘reserve...inadvance’ — JFMIZOLEINAREITE
o ATAm EIGRA

15. [&=] B
EfMiZtTRE—a ‘ifwedon'tdecidetodrive’ — il ‘drive’ AEEAZE (Plan B)
EZo Xk I5CIERE

16. [&=] D
EAIX$#4] 'scholars are still trying to discover Shakespeare's personal history' — [& X & 'still trying to
discover' 7 'little known' = BHEZE
TR AUEM RAXHE

17. [E=] C
ENIXHEA) 'Shakespeare's father was a respected man in Stratford-upon-Avon, a member of the town
council' - B#ILEGETC - FHER

Zm ATNEMN FETE

18. [&=%] B
E{IXHEF) 'The Great London Fire of 1666 burned many important documents that could've been a source of
clues' = [EX &4 'burned' /7 'lost in a fire' = BHER
Zm WTNEM FREE

19. [&=E] C

ENIX%E 4 'A headache is important because it can be the first warning of a serious condition' — [E X &t
'first warning' /3 'early warning', 'serious condition' /3 'some illness' = 1§H& 3
Zm ATEM RXHE
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20. [&Z=] D
EMERWE 'Masking symptoms is not the best way of treatment' — #I2FH Bt RIBEIEIR — BIXER N
'Avoid masking symptoms' — §HEZ

21. [B=] A
ENERERES 7% — LA ‘Lying down and possibly falling asleep” — EIXE#tA ‘Lying down and having
some sleep’

22. [E%] B
L ‘biggest budget mistake’ — EIZITAL ‘nobudgetatall — EXEHEHA ‘Having no budget plans at

’

all

23. [B=] A
EfIL ‘fixed expenses’ — ILAZ ‘Many of these can be reduced too’ — REIXE#EA ‘Many of them can be
cut’

24. [B=] D
EfI ‘save housing expenses’ — ILEZ ‘consider moving to a cheaper place’ — RIXEi#iA ‘Movetoa
cheaper place’

25. [E=F] C
SEEXAR - BHEZOERN TENESHRSE — LA ‘Family budget problems and solutions’

26. [BZX] H
26 T BT AEIEhASItting —> 2T EEHRENMEI - E&EE “AY” — LEEIEER
27 = BfI=MAIZhow + adj. —» DHEXMRENL TV AL ENAEREE - RERT “BE/GKR"° A
28 &= EI=HEAEIEIAeight large — DT E BB Astudies — &G “published studies” — ILEERT “BX%
=1 AW
29 = EfUEMFIsNEspent > ST EEF R 1H/518 18 - SEEE B Echannel surfing — ILECE) R &
30 = EfiHEHINiAover - DITHEFREIZ IR > £EEHIX “over8.5years” fEX “overa__ 7 — LEER
T “BYEER” EiE
31 & EUSHKEEIRNIAEIE 'spending so much time sitting' — £ 41818 'can lead to obesity' ¥IBFFREANRT'A
A'EYEITE — 185! 'take on' 'R, 'take up' ' GHE (BYiE]) ', 'take over' N'#FE', 'take out' J9'EXE' — ik
% 'take up' fi5 ' GEAYE] AUIEIR
32 & EMEMEE 'how' 5|1 FMEIBMA — L4534 'researchers have now quantified' #1f5 X EAXFEEIE — )
WIEIEANRT EE 'R ER AR — 185 'Tharmful' (EZ8) 5 'helpful' (B&89) . 'hopeful' (BHE
#9) < 'harmless' (XEH) HIEBEXIIIL — %E#F 'harmful' FERRENRPLAVIEER
33 = EAITHEH] 'eight large' F1/EX 'published studies' — FIBTFRIENEIF 'studies' BIAZA IR — 45 'Harvard-
led group reported in the Journal of the American Medical Association' BIAE M — 125! 'peer-reviewed' ([&]
THER) 5 'peer-reviewed' (FfTIFEH) BNENX — &R 'peer-reviewed' FIEF AR L RVIEIR
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34 = E{IZ A 'watching ads for beer and popcorn may make you more likely to' — ¥|BiFEENFR TR
K'SHEE'ENE > 45 'ads' (&) HEWIER — 850 'buy' (WX) 5 'buy' (W3E) AHEX — %&F 'buy' &F
Bl aSRHERTRRER

35 & EAIZHEH 'they didn't compare different sedentary activities to' — ¥IMEENK R HHE S Ik HIEHIE
— ££5FX 'whether TV watching was linked to a greater risk' FIERIEM A — A5 'determine’ (HE) 5
'determine' (M%) HVIENX — i%&#F 'determine’' FEAREMNRIIEER

27. [B=F] F
26 T EfITMEFIEhESitting > STEERENMEN - E&EIRE “A%” — LEEIEER
27 = EU=HEFILMhow + adj. » DEXAREN TV AT ENHEREE - RERT "G5/ BIEEIE
28 &= EI=HEEIEIAeight large — D EE IR Astudies = &G “published studies” — ILEERT “BX
R HRIE
29 = Bl AEIThAspent » HTEEFEZ1A/m8 18 - a8 EEE A channel surfing — ILAEEN A 17EI
30 =& EUTHFI T IEover —» DT EEHIEIRIE — &57IX “over8.5years” MEX “overa___ " — [LEgsR
™ “BYEIER” B9R&IA
31 & EAISREIENIAEE 'spending so much time sitting' — £541E1& 'can lead to obesity' #IBTFIENRT'A
A'B&IE — 185! 'take on' A'FIB', 'take up' ' EHHE (BYiE]) ', 'take over' HEE', 'take out' 'EXH' —iE
% 'take up' fF& ' GIEAYE] AOIEIR
32 &= EIEHRA] 'how' 3ISHRIEMA — 544 'researchers have now quantified' Fl/a X EEXFLEIE — #)
WrIEIEANR T EE 'R ER AR — 185 'Tharmful' (BER8) 5 'helpful' (B#HY) . 'hopeful' (BEHE
B9) . 'harmless' (EEH) BNBNIIL — iEHF 'harmful' FFEHRENMXLAIIER
33 & BAITHEH] 'eight large' MG 'published studies' — HIBTFIENEM 'studies' BIFEAIA — 454 'Harvard-
led group reported in the Journal of the American Medical Association' BJR &M — IR%! 'peer-reviewed' ([
THER) 5 'peer-reviewed' (FTITFER) BNBENX — & 'peer-reviewed' FIEF AR L RIEIR
34 = EIE AT 'watching ads for beer and popcorn may make you more likely to' — ¥|¥fEIENK T '
E'HHER'MEIE > 45E 'ads' (F) HEWIER — 1850 'buy' (M3E) 5 'buy' (BE) BEX — %% 'buy' #F
Bl ERMERTANIER
35 &= EIEHEA] 'they didn't compare different sedentary activities to' — HIMFFENT T HE ' FIbF HIEHIRE
— #£4EX 'whether TV watching was linked to a greater risk' BUEIEM A — IR3! 'determine’ (ME) 5
'determine' (FAE) HIIBENX — & 'determine' FI&MAR BRIRVIEIR

28. [&=] |
26 = EfI=HAEIENIAsitting — DT EEHRENMEI —» E&ERE “AY” — LEEIEER
27 © BT FIZEhow + ad). > DTEXMAREN T VAL ENAEREE - RERT “BE/EKN NERIE
28 = BT EIEIFeight large — PR EEH R Astudies = £A/EX “published studies” — EEXRT “BX
xREY AW
29 = EBfU=MFINEAspent > ST EEF R 1E/518 18 - S S EE B ECchannel surfing — ILECEN R 1EED
30 = EfI=HINiAover » PITHEEFIEIZ A > £EE8IX “over8.5years” fEX “overa__ 7 — iR
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chains' — R X &1 'fastest-growing part of the day' 77 'make a lot of money' (FREIEKFHFRFIE) — BHE

=

44, BT X517 'higher-priced items' # 'increase revenue' — TEELE[F]HE I Z 'Many chains are now
trying to move upmarket, offering higher-quality food at higher prices' — B X% 'move upmarket' 1
'higher-quality food at higher prices' 3 'introducing higher-priced items' — &2

45, ELRF X518 'law' # 'calorie count' — TEESE[J]FE(LE] 'A new law in New York City will soon require
big chains to specify the calorie count of what they serve on their menus' — E X & 'require' 1

‘asks', 'specify' J3 'specify' — SHER

39. [E=] |
36. EfIAMTFXA ‘laws’ . ‘McDonald's’ . ‘toys’ . ‘children’ — fEIBRARIFHEXREE — EEK|R
K ‘laws’ . ‘McDonald's’ . ‘toys’ . ‘children’ — [EIXERITED
37. BT XA ‘copewith’ . ‘pressures’ . ‘regulation’ — EERPIHEREE - EBEAlR
X ‘copewith’ . ‘pressure from regulators’ — #32 ‘not perhaps for much longer’ BERARAIRETI AN
X — B SCEHRITED
38. BT X8iE ‘BurgerKing’ . ‘Seattle's Best coffee’ . ‘increasesales’ — fEEBRAPFHMEXRESE —
EZZ[G]#IR & ‘BurgerKing’ . ‘Seattle's Best coffee’ . ‘boostsales’ — FINEIRITHE
39. EfLATXHA ‘healthy food” . ‘impression’ . ‘obesity problem’ — fEERHFIFHAXEE - &
[I]#EX ‘healthy food’ . ‘impression’ . ‘obesity’ — #IE ‘givetheimpression’ 5 ‘seemtobe’ [EX
— [FE X EHRILES
40. EIATX5EE ‘recession’ . ‘customers’ . ‘fastfood’ . ‘save money’ — EERPIHEXREE
— E%[B]IR&X ‘recession’ . ‘consumers’ . ‘cheapmeals’ . ‘cutspending’ — FNEIRILED
41. BT XA 'recession' # 'save money' — EESE[D]HFELE] 'In a severe recession, while some people
trade down to fast food, many others cut back on eating out altogether' — [E] X &£ 'cut back on eating out
altogether' 77 'eat out less often' — SHEZ
42, BT X517 'Burger King' #1 'promotional strategy' — 7EE&S& (D] E I E 'Many, such as Burger King,
have seen sales fall. In a severe recession, while some people trade down to fast food, many others cut back
on eating out altogether. And those who do eat out may be less tempted by a burger if it does not seem like
such a bargain.! = #EE S Burger KingfEM2EEE (bargain) MWER/HEEWRSI NI THE —» FHESR
43. BT X527 'breakfast' — fEELSE[H]PEMIE] 'Breakfast is the fastest-growing part of the day for many
chains' — R X &t 'fastest-growing part of the day' 77 'make a lot of money' (Fa&igKHFFE) — BHE
S
44, ENIBT X7 'higher-priced items' #1 'increase revenue' — TEESE[FIHE(LE 'Many chains are now
trying to move upmarket, offering higher-quality food at higher prices' — [E]X#1##2 'move upmarket' #
'higher-quality food at higher prices' 3 'introducing higher-priced items' = {SHEZE
45. EITF X538 'law' M 'calorie count' — FEESE[J]FREIE] 'A new law in New York City will soon require
big chains to specify the calorie count of what they serve on their menus' — B X &1 'require' 7
'asks', 'specify' 7 'specify' = SHER



@3'\’ FEE, AEEMmE https://yingyu8.cn
< 4

40. [&=] B
36. ENLETX$IA ‘laws’ . ‘McDonald's’ . ‘toys’ . ‘children’ — TEIBRHIHEREE - BEK]E
K ‘laws’ . ‘McDonald's’ . ‘toys’ . ‘children’ — REIXEIRITED
37. BT XA ‘copewith’ . ‘pressures’ . ‘regulation’ — FiBRAFHIEXRETE — ETE[AlR
K ‘copewith’ . ‘pressure fromregulators’ — #3I2 ‘not perhaps for much longer BERAREIRET AN
xF — [E] X Bk ILEC
38. ENLETX#IA ‘BurgerKing' . ‘Seattle's Best coffee’ . ‘increasesales’ — EERHPIHAEREE —
EZZ[G]#R & ‘BurgerKing’ . ‘Seattle's Best coffee’ . ‘boostsales’ — [EIXERITE
39. BT XA ‘healthy food” . ‘impression’ . ‘obesity problem’ — fEiBRFIHEXREE - B%
[I]#eX ‘healthy food” . ‘impression’ . ‘obesity’ — #IE ‘givetheimpression’ 5 ‘seemtobe’ EX
— [E X EHRILAD
40. EIBATXIA ‘recession’ . ‘customers’ . ‘fastfood’ . ‘save money’ — 7EBRHIMAREEE
— EE([BlIR&% ‘recession’ . ‘consumers’ . ‘cheapmeals’ . ‘cutspending’ — FEXERITE
41. BT X928 'recession’ M 'save money' — TEEESE[D]FE(LE] 'In a severe recession, while some people
trade down to fast food, many others cut back on eating out altogether' — [E]X &1 'cut back on eating out
altogether' 77 'eat out less often' — 1BHEZR
42. ENLET X517 'Burger King' #1 'promotional strategy' — 7EEZSE (D] EiIZl 'Many, such as Burger King,
have seen sales fall. In a severe recession, while some people trade down to fast food, many others cut back
on eating out altogether. And those who do eat out may be less tempted by a burger if it does not seem like
such a bargain.! = #IEE . Burger KingBUE1 58 (bargain) MEBIHEEZBERS|I I TE - FHER
43, EIATF X527 'breakfast' — TEEE[H]FE I E 'Breakfast is the fastest-growing part of the day for many
chains' — FIX & 'fastest-growing part of the day' /7 'make a lot of money' (FREIEKHRFIE) — BHE

=

44, E{IFAT X837 'higher-priced items' 1 'increase revenue' — TEEXE[F]HE{IZI 'Many chains are now
trying to move upmarket, offering higher-quality food at higher prices' — B X#i# 'move upmarket' #1
'higher-quality food at higher prices' 3 'introducing higher-priced items' — {SHEZE

45, BT XEE1E 'law' 1 'calorie count' — TEERE[J]HRELE] 'A new law in New York City will soon require
big chains to specify the calorie count of what they serve on their menus' — R X&if 'require' A

'asks', 'specify' /3 'specify' = BHER

41. [E=x] D

36. BT XxHEE ‘laws’ . ‘McDonald's’ . ‘toys’ . ‘children’ — FEERHIHEXREE - BEK]IR
X ‘laws’ . ‘McDonald's’ . ‘toys’ . ‘children’ — [EXEiRITED

37. BT XA ‘copewith’ . ‘pressures’ . ‘regulation’ — fEIBRAFHREXESE — ETE[AlR

K ‘copewith’ . ‘pressure from regulators’ — #IE ‘not perhaps for much longer’ BERARAIEET AR
3 — [B B R ILAD

38. BT Xx$i7 ‘BurgerKing’ . ‘Seattle's Best coffee’ . ‘increasesales’ — 7FEBRHPIFHMAREE -
EZSZ[GliEX ‘BurgerKing’ . ‘Seattle's Bestcoffee’ . ‘boostsales’ — [ENEFHRITED

39. ENLETX$EA ‘healthy food” . ‘impression’ . ‘obesity problem’ — 7EBRFIHRAXEE - BE
[I38% ‘healthyfood’ . f‘impression’ . ‘obesity’ — #IE ‘give theimpression’ 5 ‘seemtobe’ [EX
— [E M EHRITED

40. BT XPEE ‘recession’ . ‘customers’ . ‘fastfood’ . ‘save money’ — EERPIHEXRETE
— EE([B]#RX ‘recession’ . ‘consumers’ . ‘cheapmeals’ . ‘cutspending’ — [E]XERILAD

41. BT XHE1F 'recession' Fl 'save money' — TEEZE([D]HENLE] 'In a severe recession, while some people
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trade down to fast food, many others cut back on eating out altogether' — [E]X &1 'cut back on eating out
altogether' 7 'eat out less often' = BHEZ

42. ENLAT X517 'Burger King' #1 'promotional strategy' — 7EEZSE (D] EiIZ 'Many, such as Burger King,
have seen sales fall. In a severe recession, while some people trade down to fast food, many others cut back
on eating out altogether. And those who do eat out may be less tempted by a burger if it does not seem like
such a bargain.! > #IEE S Burger KingBEM K& (bargain) &R EERERS| T > BHESR

43. EIATF X587 'breakfast' — TEESE[H]FE I E 'Breakfast is the fastest-growing part of the day for many
chains' — FIX & 'fastest-growing part of the day' /7 'make a lot of money' (FREIEKHRFIE) — BHE
S

44, EMBRT X523 'higher-priced items' # 'increase revenue' — TEE& % [F]FE{iIZ] 'Many chains are now
trying to move upmarket, offering higher-quality food at higher prices' — R X1 'move upmarket' #1
'higher-quality food at higher prices' 3 'introducing higher-priced items' — {SHEZR

45. BT X7 'law' # 'calorie count' — 7EERE[J]HEE 'A new law in New York City will soon require
big chains to specify the calorie count of what they serve on their menus' — R X&if 'require'

'asks', 'specify' /3 'specify' = BHER

42. [B=] E
36. EAIATFXA ‘laws’ .  ‘McDonald's’ . ‘toys’ . ‘children’ — fEiBRHPFHEXREE — BEK|R
X ‘laws’ . ‘McDonald's’ . ‘toys’ . ‘children’ — [E]XEIRITE
37. BT XA ‘copewith’ . ‘pressures’ . ‘regulation’ — fFIBRAFHIEXREE — ETE[AlRR
K ‘copewith’ ( ‘pressure from regulators’ — #IE ‘not perhaps for much longer’ BERARAIEET AR
3 — [BE B R ILED
38. BT X817 ‘BurgerKing . ‘Seattle's Best coffee’ . ‘increasesales’ — 7EBRHIFHMAREE —
EXE[G]IR & ‘BurgerKing’ . ‘Seattle's Best coffee’ . ‘boostsales’ — [EXEHRITAD
39. ENLATX$EA ‘healthy food” . ‘impression’ . ‘obesity problem’ — 7EBRHFIHAXEE - EBE
[I38% ‘healthyfood’ . f‘impression’ . ‘obesity’ — #IE ‘give theimpression’ 5 ‘seemtobe’ [EX
— [E X EHRILAD
40. ENMLATXHIE ‘recession’ . ‘customers’ . ‘fastfood’ . ‘save money — 7EEBRHBFIHMAXREE
— EE([Bl#E X ‘recession’ . ‘consumers’ . ‘cheapmeals’ . ‘cutspending’ — [EXEIRILAD
41. BT X928 'recession' H 'save money' — TEEESE[D]FE(LE] 'In a severe recession, while some people
trade down to fast food, many others cut back on eating out altogether' — [E]X &1 'cut back on eating out
altogether' 77 'eat out less often' — 1FHZEZR
42, BT X 8E37 'Burger King' #1 'promotional strategy' — fEEZSE D] E{IZI 'Many, such as Burger King,
have seen sales fall. In a severe recession, while some people trade down to fast food, many others cut back
on eating out altogether. And those who do eat out may be less tempted by a burger if it does not seem like
such a bargain.! - #IEE S Burger KingBE#1 %k (bargain) XEHEZBERS|I N TE - FHESE
43, BT X515 'breakfast' — EESE[H]FENIZ 'Breakfast is the fastest-growing part of the day for many
chains' — FIX &1 'fastest-growing part of the day' /7 'make a lot of money' (FREIEKFHFRFIE) — FHE

=

44, BT X817 'higher-priced items' # 'increase revenue' — TEELE[F]HEIZ] 'Many chains are now
trying to move upmarket, offering higher-quality food at higher prices' — [E]X#1## 'move upmarket' 1
'higher-quality food at higher prices' 3 'introducing higher-priced items' — 12 &%

45, EfLF X588 'law' # 'calorie count' = TEESE[J]FELE] 'A new law in New York City will soon require
big chains to specify the calorie count of what they serve on their menus' — [EX &1 'require' 79
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'asks', 'specify' /3 'specify' — FHZEE

43. [&Z] H
36. EMLATXx$EE ‘laws’ . ‘McDonald's’ . ‘toys’ . ‘children’ — FEBRPIHEXREE - EEK]R
K ‘laws’ . ‘McDonald's’ . ‘toys’ . ‘children’ — [E]XEIRITE
37. BT XA ‘copewith’ . ‘pressures’ . ‘regulation’ — FIBRAFHEXETE — ETE[AlR
K ‘copewith’ . ‘pressure from regulators’ — #IE ‘not perhaps for much longer’ BERARAIRET AR
X — BB R ILES
38. BT X8i7 ‘BurgerKing . ‘Seattle's Best coffee’ . ‘increasesales’ — 7EEBRHBPIFHMAXREE —
EZZ[GlEM ‘BurgerKing’ . ‘Seattle's Best coffee’ . ‘boostsales’ — [ENEHRITED
39. BT X817 ‘healthy food’ . ‘impression’ . ‘obesity problem’ — fEBRHPIFIHAERESE - E5R
[I]3eX ‘healthy food” . ‘impression’ . ‘obesity’ — #IE ‘givetheimpression’ 5 ‘seemtobe’ EX
— [ X EHRILAD
40. ENMLATXIE ‘recession’ . ‘customers’ . ‘fastfood’ . ‘save money — 7EEBRHIFIHMARESE
— EZS&[B]3R X ‘recession’ . ‘consumers’ . ‘cheapmeals’ . ‘cutspending’ — RIXZEIRITED
41. EfLFF X928 'recession' M 'save money' — TEEEE[D]FE(LE] 'In a severe recession, while some people
trade down to fast food, many others cut back on eating out altogether' — [E]X &1 'cut back on eating out
altogether' 77 'eat out less often' — BHEZR
42. ENLAT X517 'Burger King' #1 'promotional strategy' — 7EEZSE[D]HEiLZl 'Many, such as Burger King,
have seen sales fall. In a severe recession, while some people trade down to fast food, many others cut back
on eating out altogether. And those who do eat out may be less tempted by a burger if it does not seem like
such a bargain.! = #IEE . Burger KingBYE#1 5k (bargain) MEBDHEZZERS | TE - FHER
43, EATF X517 'breakfast' — 7EELE[H]HE U E! 'Breakfast is the fastest-growing part of the day for many
chains' — R X &1 'fastest-growing part of the day' 77 'make a lot of money' (Fa&iEKHFRFE) — BHE

=

44, EMLAT X517 'higher-priced items' # 'increase revenue' — TEEXE[F]HEIZ] 'Many chains are now
trying to move upmarket, offering higher-quality food at higher prices' — R X1 'move upmarket' #1
'higher-quality food at higher prices' 3 'introducing higher-priced items' — 13 &%

45. BT XA 'law' # 'calorie count' — FEESE[J]FEMLE] 'A new law in New York City will soon require
big chains to specify the calorie count of what they serve on their menus' — EX &1 'require' g

‘asks', 'specify' /3 'specify' = BHEZR

44. [BF] F

36. EMLATXHEE ‘laws’ . ‘McDonald's’ . ‘toys’ . ‘children’ — fEBRPIFHABREE — BEK|IR
X ‘laws’ . ‘McDonald's’ . ‘toys’ . ‘children’ — [EXEiRITED

37. BT XA ‘copewith’ . ‘pressures’ . ‘regulation’ — fFIBRAPIFHEXEE — EETE[AlR

X ‘copewith’ . ‘pressure from regulators’ — #2 ‘not perhaps for much longer’ BERARAIRETI AN
3 — [B R ILAD

38. ENLET X ‘BurgerKing’ . ‘Seattle's Best coffee’ . ‘increasesales’ — EERPIHEREE -
EZSZ[G]#IRZ ‘BurgerKing’ . ‘Seattle's Best coffee’ . ‘boostsales’ — EINEIRITH

39. EfLATXHIA ‘healthy food” . ‘impression’ . ‘obesity problem’ — fEERHIFHAXREE - &
[I]#€X ‘healthy food’ . ‘impression’ . ‘obesity’ — #IE ‘givetheimpression’ 5 ‘seemtobe’ [EX
— [E M EHRILED
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40. EMLATXEIE ‘recession’ . ‘customers’ . ‘fastfood’ . ‘save money — 7EEBRHBHIFHMAXRESE
— ECE[Bl#R & ‘recession’ . ‘consumers’ . ‘cheapmeals’ . ‘cutspending’ — REIXERITE

41. BT X515 'recession' # 'save money' — TEESE[D]HFE(LE] 'In a severe recession, while some people
trade down to fast food, many others cut back on eating out altogether' — [E]X &1 'cut back on eating out
altogether' 77 'eat out less often' — {SHER

42, ENLET X517 'Burger King' #1 'promotional strategy' — 7EEZSE[D]HEiIZl 'Many, such as Burger King,
have seen sales fall. In a severe recession, while some people trade down to fast food, many others cut back
on eating out altogether. And those who do eat out may be less tempted by a burger if it does not seem like
such a bargain.! > #IEE S Burger KingBEM % (bargain) XEBIHERERS|I T > BHESR

43. BT X527 'breakfast' — fEELSE[H]HEMIE] 'Breakfast is the fastest-growing part of the day for many
chains' — R X &1 'fastest-growing part of the day' 73 'make a lot of money' (FREEKHFRFE) — BHE

=

44, EMBRT 5237 'higher-priced items' # 'increase revenue' — TEE& % [F]FE{iIZI 'Many chains are now
trying to move upmarket, offering higher-quality food at higher prices' — EIX %1% 'move upmarket'
'higher-quality food at higher prices' 3 'introducing higher-priced items' — SHHEZR

45. EMLRATF X537 'law' 1 'calorie count' = TEESE[JIFEALZ 'A new law in New York City will soon require
big chains to specify the calorie count of what they serve on their menus' — R X#&if 'require'

'asks', 'specify' /3 'specify' = BHER

45. [&=] J
36. EMIATXxHEE ‘laws’ . ‘McDonald's’ . ‘toys’ . ‘children’ — EBRPIHEXREEE - EEK]IR
X ‘laws’ . ‘McDonald's’ . ‘toys’ . ‘children’ — [E]NEIRITE
37. BT XA ‘copewith’ . ‘pressures’ . ‘regulation’ — FIBRAFHIEXRETE — ETE[AlRR
X ‘copewith’ . ‘pressure from regulators’ — #3I2 ‘not perhaps for much longer’ BEREKRBIRET AN
xF — [E] X iR ILEC
38. BT X817 ‘BurgerKing . ‘Seattle's Best coffee’ . ‘increasesales’ — 7EBRHBPIFHMEXREE -
EZZ[GlEM ‘BurgerKing’ . ‘Seattle's Bestcoffee’ . ‘boostsales’ — [ENEHRITED
39. ENLATXHA ‘healthy food” . ‘impression’ . ‘obesity problem’ — 7EBRFIHAXEE - KE
[I]#€X ‘healthy food’ . ‘impression’ . ‘obesity’ — #IE ‘givetheimpression’ 5 ‘seemtobe’ EIX
— [E X EHRILED
40. EMLATXIE ‘recession’ . ‘customers’ . ‘fastfood’ . ‘save money — 7EEBRHBFIRMAXRESE
— EZY&[B]IR X ‘recession’ . ‘consumers’ . ‘cheapmeals’ . ‘cutspending’ — RIXZEIRITHD
41. BT X928 'recession' H 'save money' — TEEESE[D]FE(LE] 'In a severe recession, while some people
trade down to fast food, many others cut back on eating out altogether' — [E]X &1 'cut back on eating out
altogether' 77 'eat out less often' — 1FHZEZR
42. ENLAT X517 'Burger King' #1 'promotional strategy' — 7EE&ZSE (D] E{iLZl 'Many, such as Burger King,
have seen sales fall. In a severe recession, while some people trade down to fast food, many others cut back
on eating out altogether. And those who do eat out may be less tempted by a burger if it does not seem like
such a bargain. = #I2E . Burger KingfEM HRE& (bargain) MEAEEERS|I/ITRE - FHER
43, BT X515 'breakfast' = EE&E[H]FENIZ 'Breakfast is the fastest-growing part of the day for many
chains' — R X &1 'fastest-growing part of the day' 77 'make a lot of money' (Fa&iEKHRFE) — BHE

=

44, BT X517 'higher-priced items' # 'increase revenue' — TEELE[F]HEIZ] 'Many chains are now
trying to move upmarket, offering higher-quality food at higher prices' — [E]X#1## 'move upmarket' 1
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'higher-quality food at higher prices' 73 'introducing higher-priced items' — {§HH &2

45. LT X538 'law' M 'calorie count' — FEESE[J]HREIE] 'A new law in New York City will soon require
big chains to specify the calorie count of what they serve on their menus' — B X &1 'require' 7

'asks', 'specify' 77 'specify' — 1FHZER

Em ATNEM BEXER IR ATEMUSHER

46. [&=] B
EALATF X517 'common expectation' = X RIERFEA 'If you think... you may be wrong' — R A 1E IEER
AT RERA LEAR (R — 5iEINBE X ik
Tm HAmEl RAXER

47. [E=] A
E AT X7 'research in Nature' — 3L7iE7 5 ) 'Research in this week's Nature shows that... it can't
prevent them' — B FHEBL EZTH BB ERRE > S5ATAR SR
EZR HATEEM RNER

48. [ZZ] D
EALAT X H27 '2011 Australian study of 1,621 people' = JRAIBRBIEN AF — ZEUZL & 'people randomly
selected to apply sunscreen daily had half the rate of melanomas' — 53%&ID[E) ) &t
TR AmEl RAXER

49. [&=] C
E LT X217 'second Australian study' — X RIBRAERN A F — REKHEIE S 'The study relied on people
remembering... = KT HZAREFEIZMIFEENE — 52T CHE X Eik
Eo TR HIRHIR

50. [&=E] A
EIBT X7 'suggest to reduce melanoma rates' — B KR 'a combination of sunscreen and
covering up can reduce melanoma rates' = EiZFHEIN — 5iEIAR X Eik
T AUEM RXER

51. [&=%] B
EMERIZOXELE — 12EX ‘well-educated people increasingly work longer’ — BN &t ‘Well-educated
people tend to work longer’
ZR: AUEMSHIE RS

52. [&X] B
EfL ‘deepeningdivide’ FifEA) — MEFHEEM — #EE ‘Rapid technological advance has raised... while
squeezing..” — [EXE#®A ‘Arapid technological advance’

ZR ANEUSHEE BARXARIR

53. [&=E] A
FEfL ‘experience of the 20th century’ FRrfEf — #EEX ‘this shift will lead to slower economic growth’ — &
XE#H ‘Economic growth will slow down’

TR ANEUSHERE RXER

yingyu8.cn $F2601/H2TT
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54. [&=] C
TEfL ‘Policy is partly responsible’ Kz ‘European governments’ — {REXBERZHEMILER ‘means that even
the better-off must work longer to have a comfortable retirement’ — B X & 13EIRC
TR ATNEASHRE RXEmR

55. [&%] D
SZEEXKRTHEE. FIRSTIEXRMICAR > 8B ‘older skilled folk are working longer’ & ‘educated
elderly are more productive’ — E#THHEBEMMERBFE —> 1G4 “Skills are highly valued regardless of age’

Zo IR S5ER

56. [%&Z] The black-and-white cartoon presents a...
ZEFEERER NS, BESEZ TN EFREREFITIE, EXREMWEN. oS, M=AH.
Zm ERmRE aXTHS5ERGNE WSSE

57. [&Z=R] Itisreported that China's courier services...
MERAERDFD . EERIAERRERERMAER, EREENXTUS NTIEHEET.
£ takeon (FRIE/2I) RZIAMEME (@0 Itisnotsurprisingthat...) EERZEAEMRERE (courier services,
shopping platform)  #IBESE2AF%IR (1201214, 9012%7T)

yingyu8.cn F2To/H2TH;
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