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Questions1to 2

1. What has caused the thick clouds in the photos taken by NASA satellite?
A. Ship traffic in the Atlantic. B. Warm currents in the ocean.

C. Exhaust from cars in Europe. D. Particles emitted by power plants.
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2. What do NASA officials think about the thick clouds?
A. They need to be taken seriously. B. They have a huge effect on fishery.

C. They might be causing trouble to air flights.  D. They may be affecting the world's climate.

Questions3to4

3. For what purpose did the staff at a supermarket in Melbourne sign a letter?
A. To appeal for higher wages. B. To demand better health care.

C. To call for a permanent security guard. D. To dismiss the bad-tempered supervisor.
4. What did the spokesman of the supermarket say regarding the employees' demand?
A. It had already taken strong action. B. It would put customers' needs first.

C. It would take their appeal seriously. D. It was seeking help from the police.

Questions5to 7

5. What did drivers on the motorway to Warsaw find?
A. The road was flooded. B. The road was blocked.

C. The road was frozen with snow. D. The road was covered with spilled gas.

6. What does the report say about the accident?

A. A truck plunged into a pool of liquid B. The heavy snow made driving very difficult.
chocolate.
C. The truck driver dozed off while driving. D. A truck hit a barrier and overturned.

7. What did the firefighters' representative tell the local TV?

A. It was a long time before the cleanup was B. It was a hard task to remove the spilled
finished. substance.

C. It was fortunate that no passenger got D. It was difficult to contact the manufacturer.
injured. four questions. Both the conversations and

the questions will be spoken only once. After
you hear a question, you must choose the best
answer from the four choices marked A), B), C)
and D). Then mark the corresponding letter on
Answer Sheet 1 with a single line through the
center.

Questions8to 11

8. Why did the woman decide to go back to cash for payment?
A. She wanted to save for a new phone. B. She found it much safer to use cash.

C. She could enjoy discount with cash. D. She had been cheated using phone apps.
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9. What happens when people use apps for payment according to the woman?

A. They can save a lot more time and trouble.

C. They derive greater pleasure from buying

things.

B. They find it less difficult to make purchases.

D. They are less aware of the value of their
money.

10. What might the man tend to buy with payment apps?

A. More valuable items.

C. Everyday necessities.

11. What does the man think of electronic payment?

A. It can improve shopping efficiency.

C. It may lead to excessive spending.

B. More non-essential things.

D. Electronic devices.

B. Itis altering the way of shopping.

D. It appeals more to younger people.

Questions 12 to 15

12. Why did the man call the woman?

A. He wanted to order some wooden furniture.

C. He had a problem with the furniture
delivered.

13. What did the woman ask the man to do?
A. Send the furniture back to the store.

C. Collect the furniture he ordered.

14. What did the woman promise to do for the man?

A. Correct their mistake.

C. Apologize to his wife.

B. He had to change the furniture delivery
time.

D. He wanted the furniture store to give him a
refund.

B. Describe the furniture he received.

D. Buy another brand of furniture.

B. Improve their service.

D. Give the money back.

15. What did the woman do at the end of the conversation?

A. She recommended a new style.

C. She apologized to the man once more.

B. She offered some gift to the man.

D. She checked all the items with the man.
questions. Both the passages and the
questions will be spoken only once. After you
hear a question, you must choose the best
answer from the four choices marked A), B), C)
and D). Then mark the corresponding letter on
Answer Sheet 1 with a single line through the
center.

Questions 16 to 18

16. What is Marie Kondo's TV show about?
A. Reading books of wisdom.

C. Sharing with others.

B. Tidying up one's home.

D. Donating to charity.
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17. What things can be kept in one's home according to Marie Kondo?

A. Things that make one happy. B. Things that are becoming rare.
C. Things that occupy little space. D. Things that cost a lot of money.
18. What do we learn about one used bookstore this January?
A. It joined the city's clean-up campaign. B. It sold as many as fifty boxes of books.
C. It received an incredibly large number of D. It did little business because of the unusual
donated books. cold weather.
Questions 19to 21
19. What does Mike Hannon do to help people in his town?
A. Give free meals to the homeless. B. Provide shelter for the homeless.
C. Help the vulnerable to cook lunches. D. Call for change in the local government.

20. What does Mike hope others will do?
A. Strengthen co-operation. B. Promote understanding.

C. Win national support. D. Following his example.

21. How are people all over the country responding to what Mike is doing?

A. Spreading news of his deeds. B. Writing him thank-you notes.
C. Following the example he sets. D. Sending him hand-made bags.
Questions 22 to 25
22. What were the college students in both groups required to do in the study?
A. To solve word search puzzles. B. To send smartphone messages.
C. To test their eyesight using a phone app. D. To install some audio equipment in a lab.

23. What do we learn about many of the students in the second test group after the phone rang?

A. They could not go on until the ringing B. They could no longer concentrate on their
stopped. task.
C. They grabbed the phone and called back D. They asked their experimenter to hang up
right away. the phone.

24. According to the passage, what is the most dramatic impact of smartphone use?
A. Arise in emotional problems. B. A decline in sports activities.
C. Areduction in the amount of sleep. D. Adecline in academic performance.

25. What does the speaker suggest people do?
A. Protect the eyesight of the younger B. Take effective measures to raise
generation. productivity.

C. Realize the disruptive effects of technology.  D. Ensure they have sufficient sleep every day.
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A. associated B. coincidence C. determined
D. drastically E. enormous F. imitate

G. indication H.integrate l. maximizes

J. natural K. principal L. recognizable
M. simply N. stressful 0. symbolizes

It can be seen from the cheapest budget airlines to the world's largest carriers: Airlines across the
globe 26 various shades of blue in their cabin seats, and it is no 27 . There does
appear to be some psychology behind it. Blue is 28 with the positive qualities of trust,
efficiency, quietness, coolness, reflection and calm. Nigel Goode is a leading aviation designer
who works at a company which has been delivering aircraft interiors for airlines for 30

years. "Our job as designers is to reinforce the airline's brand and make it more 29 ' he
says. "But our primary concern is to deliver an interior that 30 comfort to create a
pleasant environment." "It's all about making the traveling experience less 31 and blue
is said to induce a feeling of calm. While some of the budget airlines might use brighter, bolder
shades, most others go with softened tones. The 32 aim is to create a home-like relaxing
feel, so airlines tend to use soft colors that feel domestic, 33 and earthy for that reason."
It's also a trend that emerged decades ago and has 34 stuck. "Blue became the color of
choice because it's a conservative, agreeable, corporate shade that 35 being trustworthy
and safe. That's why you see it used in all of the older airlines like British Airways," Nigel Goode
added.

26. 27. 28. 29. 30.

31 32. 33. 34. 35.

| MO, KEi@iE G100, §/0ET7.145, £7149)

36. While cultural holidays are celebrated, the injustices experienced by Asian Americans are not
exposed in elementary school classrooms.

37. Little information can be found about Chinese immigrants in the author's school library.

38. Amiddle school teacher is making a great effort to help students learn about the contributions
made by Chinese immigrants to America.

39. No Asian Americans were included in the list of historical figures recommended for study in K-12
classrooms.

40. There is an obvious lack of teachers with a multicultural perspective to meet the curriculum
challenges in America.
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41. Students of ethnic backgrounds learn better from a multicultural curriculum.

42. Now more and more high schools in America are including ethnic studies in their curriculums.

43. A study of some K-12 textbooks and teacher manuals showed that Asian Americans were
inadequately and improperly represented in them.

44, When taking a class in college, the author realized that a lot of information about Asian Americans
was left out of the textbooks he studied.

45. An Asian-American studies professor placed greater emphasis on teacher training than on
teachers' background.
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When was cleaning a crime? When you're doing it to create art, obviously. A number of street
artists around the world have started expressing themselves through a practice known as reverse
graffiti( ). They find dirty surfaces and paint them with images or messages using cleaning
brushes or pressure hoses( ). Either way, it's the same principle: the image is made by cleaning
away the dirt. Each artist has their own individual style but all artists share a common aim: to
draw attention to the pollution in our cities. The UK's Paul Curtis, better known as Moose,
operates around Leeds and London and has been commissioned by a number of companies to
make reverse graffiti advertisements. Brazilian artist, Alexandre Orion, turned one of Sao Paulo's
transport tunnels into an amazing wall painting in 2006 by getting rid of the dirt. Made up of a
series of white skulls , the painting reminds drivers of the effect their pollution is having on the
planet. "Every motorist sits in the comfort of their car, but they don't give any consideration to
the price their comfort has for the environment and consequently for themselves," says Orion.
The anti-pollution message of the reverse graffiti artists confuses city authorities since the main
argument against graffiti is that it spoils the appearance of both types of property: public and
private. This was what Leeds City Council said about Moose's work: "Leeds residents want to live
in clean and attractive neighbourhoods. We view this kind of advertising as environmental
damage and will take strong action against it." Moose was ordered to "clean up his act." How was
he supposed to do this: by making all property he had cleaned dirty again? As for the Brazilian
artist's work, the authorities were annoyed but could find nothing to charge him with. They had
no other option but to clean the tunnel—but only the parts Alexandre had already cleaned. The
artist merely continued his campaign on the other side. The city officials then decided to take

drastic action. They not only cleaned the whole tunnel but every tunnel in Sao Paulo.

46. What do we learn from the passage about reverse graffiti?
A. It uses paint to create anti-pollution images.  B. It creates a lot of trouble for local residents.

C. It causes lots of distraction to drivers. D. It turns dirty walls into artistic works.

47. What do reverse graffiti artists try to do?

A. Publicise their artistic pursuit. B. Beautify the city environment.
C. Raise public awareness of environmental D. Express their dissatisfaction with local
pollution. governments.

48. What do we learn about Brazilian artist Alexandre Orion?
A. He was good at painting white skulls. B. He chose tunnels to do his graffiti art.

C. He suggested banning all polluting cars. D. He was fond of doing creative artworks.
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49. What does the author imply about Leeds City Council's decision?
A. Itis simply absurd. B. It is well-informed.

C. Itis rather unexpected. D. Itis quite sensible.

50. How did Sao Paulo city officials handle Alexandre Orion's reverse graffiti?
A. They made him clean all the tunnelsin Sao  B. They took drastic action to ban all reverse
Paulo. graffiti.

C. They charged him with polluting tunnelsin  D. They made it impossible for him to practice
the city. his art.

| £. RC2 (/142 %)

The practice of paying children an allowance became popular in America about 100 years ago.
Nowadays, American kids on average receive about $800 per year in allowance. But the vast
majority of American parents who pay allowance tie it to the completion of housework. Although
many parents believe that paying an allowance for completing chores benefits their children, a
range of experts expressed concern that tying allowance very closely to chores may not be ideal.
In fact, the way chores work in many households worldwide points to another way. Suniya
Luthar, a psychologist, is against paying kids for chores. Luthar is not opposed to giving
allowances, but she thinks it's important to establish that chores are done not because they will
lead to payment, but because they keep the household running. Luthar's suggested approach to
allowance is compatible with that of writer Ron Lieber, who advises that allowances be used as a
means of showing children how to save, give, and spend on things they care about. Kids should
do chores, he writes, "for the same reason adults do, because the chores need to be done, and
not with the expectation of compensation." This argument has its critics, but considering the way
chores are undertaken around the world may change people's thinking. Professor David Lancy of
Utah State University has studied how families around the world handle chores. At about 18
months of age, Lancy says, most children become eager to help their parents, and in many
cultures, they begin helping with housework at that age. They begin with very simple tasks, but
their responsibilities gradually increase. And they do these tasks without payment. Lancy
contrasts this with what happens in America. "We deny our children's bids to help until they are 6
or 7 years old," Lancy says, "when many have lost the desire to help and then try to motivate
them with payment. The solution to this problem is not to try to use money as an incentive to do
housework, but to get children involved in housework much earlier, when they actually want to
doit."
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51. What do some experts think about paying children for doing chores?

A. It may benefit children in more ways than B. It may help children learn the worth of labor.
one.

C. It may not turn out to be the best thing to D. It may not be accepted by low-income

do. parents.

52. According to Suniya Luthar, doing chores will help children learn to _

A. share family responsibilities B. appreciate the value of work

C. cultivate the spirit of independence D. manage domestic affairs themselves

53. What does Ron Lieber think should be the goal of giving children allowances?
A. To help to strengthen family ties. B. To teach them how to manage money.

C. To motivate them to do more housework. D. To show parents' appreciation of their help.

54. What does David Lancy say about 18-month-olds?
A. They have a natural instinct to help around  B. They are too young to request money for

the house. what they do.
C. They should learn to understand family D. They need a little incentive to get involved
responsibilities. in housework.

55. What does David Lancy advise American parents to do?
A. Set a good example for children in doing B. Make children do housework without
housework. compensation.

C. Teach children how to do housework. D. Accept children's early bids to help.



~+- NN . e .
€ mmm, nEms https://yingyus.cn
V.Y [ - |
SEZERE
1.A 2.D 3.C 4. A 5.B 6.D 7.B 8.A 9.D 10.B
11.C 12.C 13.B 14. A 15.C 16.B 17.A 18.C 19.A 20.D
21.D 22.A 23.B 24.C 25.C 26.H 27.B 28.A 29.L 30.1
31.N 32.K 33.J 34.M 35.0 36.E 37.B 38.J 39.F 40.H
41.D 42. K 43.G 44, C 45, | 46.D 47.C 48.B 49. A 50.D

51.C 52.A 53.B 54. A 55.D

56. The use of PowerPoint is becoming increasingly popular in class. Walk into almost any lecture hall
today, and

you will find teachers clicking through colorful slides instead of writing on the blackboard. This shift
has

clearly changed the way knowledge is delivered.

On the one hand, PowerPoint brings obvious benefits. Vivid pictures, charts and animations make
abstract

points easier to grasp, and teachers save the time once spent on writing, so more content can be
covered in one

lesson. However, the tool also has its drawbacks. Some teachers simply read the slides word by word,
turning a

lively lecture into dull reading, while fast-changing pages leave students little time to think or ask
questions.

In my view, PowerPoint itself is neither good nor bad; what matters is how we use it. Teachers should
treat

slides as a helpful aid rather than a script, and keep real interaction with students. Only in this way
can

technology truly serve learning.

57. Tea has a history of 5,000 years. It is said that, while Shen Nong was boiling water, several wild

tea leaves fell into the pot, and the water immediately gave off a pleasant fragrance. He took a few
sips

and found it refreshing. Tea was thus discovered. Since then, tea began to gain popularity in China.
Tea

plantations spread across the country, and tea merchants became wealthy. Expensive and elegant tea
sets

became a symbol of status. Today, tea is not only a healthy drink but also an integral part of Chinese
culture. An increasing number of international tourists learn about Chinese culture while sipping tea.
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1. [&=] A
EAIEREE (ship traffic > exhaust — particles — clouds) —iRFIEIXE# (ship traffic in the Atlantic) — 13
HEZ

Em. RREEM RXEiR

2. [B=]D
EMINASAE R WA= (It's likely that... having some effect on the global climate) — iRBIEXEHE (may be
affecting the world's climate) — BHE=
Tm: MaBSEEM RXEiR

3. [BZF] C
EMRTITEHER (signed a letter calling for a permanent security guard) — iR5IREIXE# (callfora
permanent security guard) — SHZER
ER ATEM RNER

4. [&=E] A
EBHA S AL (the store had taken strong action in response to incidents) — iRBIEX & (had
already taken strong action) — 1BHZEZR
Tm HmE( RAXER

5. [&=] B
EMENABMAER (found the road blocked by an unusual obstacle: tons of liquid chocolate) — iRBIE X
#t (Theroad was blocked) — BHEZ
EZR HATEEM RNER

6. [BFE=R] D
EMIEHBEERAT — BEUZOEIE (hitaroad barrier and overturned) — ITEZIEIRD
Zo. AT EMUSHE

7. [&=] B
EMCHRRARELE S A — IREZOEE (removing the chocolate was worse than dealing with snow) — [EX
Bl “hard task” — [TECIEINB
TR AnEfiSHHEE RXHE

8. [BZXR] A
EN L TEREREE — BBz OB/ (save money for a new phone) — ILEZEINA
ZH: AEEMNSHIE

9. [BX] D

EMLZERFNZGEMAICIRE — IREUZ UM (less connection with the value of our money) — B X &kt
73 “less aware of the value” — ILETIEIND

ZR ANEUSHEE RXHRE
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10. [&=] B
EMETERREM — BEWZOMEE (tendency to buy more small or non-essential items) — ILEAZIEIRB
T ATEMSHER

11. [E=] C
EABEM= = IRBEN “TE” B “AJRXEZELER” NEE > #RHIANNEFASBIERER
Eo WA MAEe RXEiR

12. [&=X] C
EANEFLELEBRANR - Witz FE “FEEF — BEN “WEINREFRE
o TEEE ATEMN RNESR

13. [B=] B
ENMIZTERA — iR% “Do you mind describing...” — BIXE#RR “WARIEINREA”
To ATEAM RXEBIR

14. [&=] A
EflZ&iER — i858 “We will send a van to collect... and replace them...” — ##ER “UIEMITAHEIR”
To ATEAM RXEIR

15. [&ZF] C
EMMNELRE — WIEZT/RE—8 “Once again, I'msorry...” — BXEifR “BrE”
Tm HTEM RXEIR

16. [E=] B
EALT BB SHER — REUZOINEEER — B X BRI IEI
ER. TERMSMEER RXEiHR

17. [EZFR] A
EAL'KonMari' 77289 0E N — 1ZEXHIETiRE — BB #9181
E o RN 'sparks joy'  [F X Eik

18. [E=] C
EMUXTFT—FRENEAREF - REKBEIES ML - HEER BB
Zm AREFIEM HIEXLLSHlR

19. [&=] A
E{iMike HannonB B AT AR — IREUZOSIE — B X B /91EI
Zo. BT AENMN RXEGR

20. [&=]D
TEfIMikeBIFRE/HAE — IREVEFR B M ARENBITTE) — B X B AIER
Eq PERBEM XXX E#HR

21. [BZF] D
EALATF X577 'all over the country' — ILEEREH 'People from all over the country are sending special
handcrafted bags' — R X1 'handcrafted bags' 77 'hand-made bags' — 1FHEZR
TR ATEM RAXER
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22. [B=F] A
ENIRATFX$27 'college students in both groups' Al 'required to do' — ILEZRZ & A 'two groups of college
students were given word search puzzles' = SHZEZR

23. [E=] B
NIRRT X517 'second test group' # 'after the phone rang' — ILEZREZH 'Many of the students in that group
were unable to focus from then on' — [E X &1 'unable to focus' 77 'could no longer concentrate' — FHEZR

24. [E=] C
E BT X8 'most dramatic impact' — ILEEREH 'Perhaps the most dramatic impact is the reduction in
the amount of sleep' > EIZFMIEC — FHER

25. [BZF] C
ENLAT X H27 'speaker suggest' — [LELRFLEE 'it's important to recognize its downsides' — [F X ik
'recognize its downsides' /7 'realize the disruptive effects' = {FHER

26. [E=] H
26 = WRIEFEAIrlinesfIEiBvarious shades of blue, Z&IEIR “MERBEAEE” , HMEERT “FH. X
B> ®Wzpia, BRSMEBE.
27 = RIBEEEEE “itisno...” MEX “BRELEFEKIE , HINQART “HIEBRA/IHE” , TEAKR]
b 58”7 BRI,
28 = HRIEE EBluefEiEthe positive qualities, AHiEIR “BESMM@BEXEK" , HIFERT “5..M8X
B> mzpia, BERESMiEwithisic,
29 = RIEFEEBour jobMEiEthe airline's brand, L&HIEIR “RITIHNITIEREUMEHERE...” , HENEEX
o~ “AHRANEY. WIS emiE, BFESmake it morefiiic,
30 = 1RIEF Ea companyFEiBaircraft interiors, FEHEIR “ABRAMTLRERME WIAMSZE" , HFFER
™ Rt R BpiE, BESiEforiEE.
31 & BT HETEIE Airlines' 5 EiE'various shades of blue' —» E&iEE NS AEMEAE R — LERNEE
fid'adopt shades of blue' (RAE&GEI)
32 = EUSEMEETitis no' = A& G 'psychology behind it' (BEEHLEFERER) — HELART XHIEIFS'
— [MLfg'coincidence' (I5%&)
33 &= EIEMAT'Blue is' 5/5X'with the positive qualities' = L &BEIEEER be associated with' (5...48%Ex)
— [Lfg'associated'
34 = EfIZ=MEE1'make it more' = & RiE airline's brand' (fIZ=ATFMME) — AR T EREERL/E
E' — LEg'prominent' (REHY)
35 % E{IEHHT"an interior that' 5 /&3 comfort’ — £5&1EHE IR HEHE' — ILEIENA provide’ (2f)
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27. [&%] B
26 = RIEFEBEAIrlinesfiEiBvarious shades of blue, E&IEBIRE “MEREERAER” , EMFEERT “FH. X
B” wzhiE, BESMEEE,.
27 = RIBEEEE “itisno..” MEX “BEEVEFRKE , HELART “HIEHBRA/I5E” , FEART ©
4h 587 BB,
28 = RIBEEBlueflFiEthe positive qualities, FEIBE “BESMLMBEAXE , #MEFERT “5..48%
B ByzhiE, BESMiEwithiBE.
29 = iR#EFEBour jobMEiBthe airline's brand, &E&EERE “RITMNITIEERUMEHERSE..” , HIFEFEER
o~ “FHRBIAY. REFRY” 2RiE, BFESmake it moretEit,
30 = #R#EFEEa companyfEiZaircraft interiors, EHIBR “NEANMTATRM WNAMSE" , HRFER
™ R, R B95iE, BESMiEforf .
31 & BT AEIEIE Airlines' 5 &iE'various shades of blue' = E&/iEE INE ASMERIE R — [LASNEE
fid'adopt shades of blue' (RAEGEI)
32 &= EIEMRAT'iItis no' = &/ X psychology behind it' (BEAUEZRE) — HETILART XHIFLS'
— [Lfg'coincidence' (I58)
33 &= EIEMAT'Blue is' 5/5X'with the positive qualities' = L &BEIEEER be associated with' (5...48%Ex)
— [LFg'associated'
34 = EITHEE]'make it more' = £&EiB airline's brand' (MMEXEMME) — HIELAR T EREERE/E
E' — LEg'prominent' (M)
35 & BT HEE]'an interior that' 553 'comfort' — 41815 NIGIREEFE' — LEZEHIA provide' (1R1H)

o

28. [&=E] A
26 = RIEFEBEAirlinesflEiBvarious shades of blue, EA&IBE “MTLRAFRER” , #HFRERT “FH. X
B” wzhiE, BESMiEEE,.
27 = RIBEEEE “itisno...” MEX “BEEVEFKE , HELLART “HIEHBRA/I5E” , FEART ©
4 587 BIBIE,
28 = 1RIEF iEBluefIFRiBthe positive qualities, EHIEE “HEBSMRAFREXEE , HIFEERTRT ‘548X
B #9shiEl, BESMiEwithiBED.
29 = 1RIEF Eour jobM EiFthe airline's brand, &HIEBE Gt ITIERRUREHFEHESE...” , HITFER
T “FHRRIEY. IR F2RIE, BESmake it morefsiid,
30 = #R#EFEa companyfEiBaircraft interiors, E&IBIR “NEAMTATRM WRMGSE" , ERFER
™ “RE. RS WEhiE, BERESTiEforfEl.
31 F BT FIEIB Airlines' 5Ei&'various shades of blue' » £HBIE'MT REERER' — [LACRHIFTE
fid'adopt shades of blue' (RFEAEGEI)
32 &= EIEMAT'itis no' = &/ X psychology behind it' (BEAOEZERE) — HETIART XHIFITES'
— [Lfg'coincidence' (I58)
33 & EAIEMRAT'Blue is' 5/ X with the positive qualities' = ZE&REIEEER ' be associated with' (5...48%Ex)
— [LEg'associated'
34§ ENIT BT make it more' = £ & EiE airline's brand' (S AFEGRE) — HEIILAR T EREERE/E
E' — [LEg'prominent' (M)
35 = EAIZHEHI'an interior that' 5/ 'comfort' — ££&1E1R AIMiRHEFIE' — [LACRNIA provide' (FEfi)

o
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29. [BF=E] L
26 = RIEFEBEAIrlinesfiEiBvarious shades of blue, E&IEBIRE “MEREERAER” , EMFEERT “FH. X
B” wzhiE, BESMEEE,.
27 = RIBEEEE “itisno..” MEX “BEEVEFRKE , HELART “HIEHBRA/I5E” , FEART ©
4h 587 BB,
28 = RIBEEBlueflFiEthe positive qualities, FEIBE “BESMLMBEAXE , #MEFERT “5..48%
B ByzhiE, BESMiEwithiBE.
29 = iR#EFEBour jobMEiBthe airline's brand, &E&EERE “RITMNITIEERUMEHERSE..” , HIFEFEER
o~ “FHRBIAY. REFRY” 2RiE, BFESmake it moretEit,
30 = #R#EFEEa companyfEiZaircraft interiors, EHIBR “NEANMTATRM WNAMSE" , HRFER
™ R, R B95iE, BESMiEforf .
31 & BT AEIEIE Airlines' 5 &iE'various shades of blue' = E&/iEE INE ASMERIE R — [LASNEE
fid'adopt shades of blue' (RAEGEI)
32 &= EIEMRAT'iItis no' = &/ X psychology behind it' (BEAUEZRE) — HETILART XHIFLS'
— [Lfg'coincidence' (I58)
33 &= EIEMAT'Blue is' 5/5X'with the positive qualities' = L &BEIEEER be associated with' (5...48%Ex)
— [LFg'associated'
34 = EITHEE]'make it more' = £&EiB airline's brand' (MMEXEMME) — HIELAR T EREERE/E
E' — LEg'prominent' (M)
35 & BT HEE]'an interior that' 553 'comfort' — 41815 NIGIREEFE' — LEZEHIA provide' (1R1H)

o

30. [&F=] |
26 = RIEFEBEAirlinesflEiBvarious shades of blue, EA&IBE “MTLRAFRER” , #HFRERT “FH. X
B” wzhiE, BESMiEEE,.
27 = RIBEEEE “itisno...” MEX “BEEVEFKE , HELLART “HIEHBRA/I5E” , FEART ©
4 587 BIBIE,
28 = 1RIEF iEBluefIFRiBthe positive qualities, EHIEE “HEBSMRAFREXEE , HIFEERTRT ‘548X
B #9shiEl, BESMiEwithiBED.
29 = 1RIEF Eour jobM EiFthe airline's brand, &HIEBE Gt ITIERRUREHFEHESE...” , HITFER
T “FHRRIEY. IR F2RIE, BESmake it morefsiid,
30 = #R#EFEa companyfEiBaircraft interiors, E&IBIR “NEAMTATRM WRMGSE" , ERFER
™ “RE. RS WEhiE, BERESTiEforfEl.
31 F BT FIEIB Airlines' 5Ei&'various shades of blue' » £HBIE'MT REERER' — [LACRHIFTE
fid'adopt shades of blue' (RFEAEGEI)
32 &= EIEMAT'itis no' = &/ X psychology behind it' (BEAOEZERE) — HETIART XHIFITES'
— [Lfg'coincidence' (I58)
33 & EAIEMRAT'Blue is' 5/ X with the positive qualities' = ZE&REIEEER ' be associated with' (5...48%Ex)
— [LEg'associated'
34§ ENIT BT make it more' = £ & EiE airline's brand' (S AFEGRE) — HEIILAR T EREERE/E
E' — [LEg'prominent' (M)
35 = EAIZHEHI'an interior that' 5/ 'comfort' — ££&1E1R AIMiRHEFIE' — [LACRNIA provide' (FEfi)

o
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31. [HFZ=] N
26 = RIEFEBEAIrlinesfiEiBvarious shades of blue, E&IEBIRE “MEREERAER” , EMFEERT “FH. X
B” wzhiE, BESMEEE,.
27 = RIBEEEE “itisno..” MEX “BEEVEFRKE , HELART “HIEHBRA/I5E” , FEART ©
4h 587 BB,
28 = RIBEEBlueflFiEthe positive qualities, FEIBE “BESMLMBEAXE , #MEFERT “5..48%
B ByzhiE, BESMiEwithiBE.
29 = iR#EFEBour jobMEiBthe airline's brand, &E&EERE “RITMNITIEERUMEHERSE..” , HIFEFEER
o~ “FHRBIAY. REFRY” 2RiE, BFESmake it moretEit,
30 = #R#EFEEa companyfEiZaircraft interiors, EHIBR “NEANMTATRM WNAMSE" , HRFER
™ R, R B95iE, BESMiEforf .
31 & BT AEIEIE Airlines' 5 &iE'various shades of blue' = E&/iEE INE ASMERIE R — [LASNEE
fid'adopt shades of blue' (RAEGEI)
32 &= EIEMRAT'iItis no' = &/ X psychology behind it' (BEAUEZRE) — HETILART XHIFLS'
— [Lfg'coincidence' (I58)
33 &= EIEMAT'Blue is' 5/5X'with the positive qualities' = L &BEIEEER be associated with' (5...48%Ex)
— [LFg'associated'
34 = EITHEE]'make it more' = £&EiB airline's brand' (MMEXEMME) — HIELAR T EREERE/E
E' — LEg'prominent' (M)
35 & BT HEE]'an interior that' 553 'comfort' — 41815 NIGIREEFE' — LEZEHIA provide' (1R1H)

o

32. [BFZFE] K
26 = RIEFEBEAirlinesflEiBvarious shades of blue, EA&IBE “MTLRAFRER” , #HFRERT “FH. X
B” wzhiE, BESMiEEE,.
27 = RIBEEEE “itisno...” MEX “BEEVEFKE , HELLART “HIEHBRA/I5E” , FEART ©
4 587 BIBIE,
28 = 1RIEF iEBluefIFRiBthe positive qualities, EHIEE “HEBSMRAFREXEE , HIFEERTRT ‘548X
B #9shiEl, BESMiEwithiBED.
29 = 1RIEF Eour jobM EiFthe airline's brand, &HIEBE Gt ITIERRUREHFEHESE...” , HITFER
T “FHRRIEY. IR F2RIE, BESmake it morefsiid,
30 = #R#EFEa companyfEiBaircraft interiors, E&IBIR “NEAMTATRM WRMGSE" , ERFER
™ “RE. RS WEhiE, BERESTiEforfEl.
31 F BT FIEIB Airlines' 5Ei&'various shades of blue' » £HBIE'MT REERER' — [LACRHIFTE
fid'adopt shades of blue' (RFEAEGEI)
32 &= EIEMAT'itis no' = &/ X psychology behind it' (BEAOEZERE) — HETIART XHIFITES'
— [Lfg'coincidence' (I58)
33 & EAIEMRAT'Blue is' 5/ X with the positive qualities' = ZE&REIEEER ' be associated with' (5...48%Ex)
— [LEg'associated'
34§ ENIT BT make it more' = £ & EiE airline's brand' (S AFEGRE) — HEIILAR T EREERE/E
E' — [LEg'prominent' (M)
35 = EAIZHEHI'an interior that' 5/ 'comfort' — ££&1E1R AIMiRHEFIE' — [LACRNIA provide' (FEfi)

o
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33. [B=XE] J
26 = RIEFEBEAIrlinesfiEiBvarious shades of blue, E&IEBIRE “MEREERAER” , EMFEERT “FH. X
B” wzhiE, BESMEEE,.
27 = RIBEEEE “itisno..” MEX “BEEVEFRKE , HELART “HIEHBRA/I5E” , FEART ©
4h 587 BB,
28 = RIBEEBlueflFiEthe positive qualities, FEIBE “BESMLMBEAXE , #MEFERT “5..48%
B ByzhiE, BESMiEwithiBE.
29 = iR#EFEBour jobMEiBthe airline's brand, &E&EERE “RITMNITIEERUMEHERSE..” , HIFEFEER
o~ “FHRBIAY. REFRY” 2RiE, BFESmake it moretEit,
30 = #R#EFEEa companyfEiZaircraft interiors, EHIBR “NEANMTATRM WNAMSE" , HRFER
™ R, R B95iE, BESMiEforf .
31 & BT AEIEIE Airlines' 5 &iE'various shades of blue' = E&/iEE INE ASMERIE R — [LASNEE
fid'adopt shades of blue' (RAEGEI)
32 &= EIEMRAT'iItis no' = &/ X psychology behind it' (BEAUEZRE) — HETILART XHIFLS'
— [Lfg'coincidence' (I58)
33 &= EIEMAT'Blue is' 5/5X'with the positive qualities' = L &BEIEEER be associated with' (5...48%Ex)
— [LFg'associated'
34 = EITHEE]'make it more' = £&EiB airline's brand' (MMEXEMME) — HIELAR T EREERE/E
E' — LEg'prominent' (M)
35 & BT HEE]'an interior that' 553 'comfort' — 41815 NIGIREEFE' — LEZEHIA provide' (1R1H)

o

34. [BX] M
26 = RIEFEBEAirlinesflEiBvarious shades of blue, EA&IBE “MTLRAFRER” , #HFRERT “FH. X
B” wzhiE, BESMiEEE,.
27 = RIBEEEE “itisno...” MEX “BEEVEFKE , HELLART “HIEHBRA/I5E” , FEART ©
4 587 BIBIE,
28 = 1RIEF iEBluefIFRiBthe positive qualities, EHIEE “HEBSMRAFREXEE , HIFEERTRT ‘548X
B #9shiEl, BESMiEwithiBED.
29 = 1RIEF Eour jobM EiFthe airline's brand, &HIEBE Gt ITIERRUREHFEHESE...” , HITFER
T “FHRRIEY. IR F2RIE, BESmake it morefsiid,
30 = #R#EFEa companyfEiBaircraft interiors, E&IBIR “NEAMTATRM WRMGSE" , ERFER
™ “RE. RS WEhiE, BERESTiEforfEl.
31 F BT FIEIB Airlines' 5Ei&'various shades of blue' » £HBIE'MT REERER' — [LACRHIFTE
fid'adopt shades of blue' (RFEAEGEI)
32 &= EIEMAT'itis no' = &/ X psychology behind it' (BEAOEZERE) — HETIART XHIFITES'
— [Lfg'coincidence' (I58)
33 & EAIEMRAT'Blue is' 5/ X with the positive qualities' = ZE&REIEEER ' be associated with' (5...48%Ex)
— [LEg'associated'
34§ ENIT BT make it more' = £ & EiE airline's brand' (S AFEGRE) — HEIILAR T EREERE/E
E' — [LEg'prominent' (M)
35 = EAIZHEHI'an interior that' 5/ 'comfort' — ££&1E1R AIMiRHEFIE' — [LACRNIA provide' (FEfi)

o
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35. [&ZE] O
26 = RIEFEBEAIrlinesfiEiBvarious shades of blue, E&IEBIRE “MEREERAER” , EMFEERT “FH. X
B” wzhiE, BESMEEE,.
27 = RIBEEEE “itisno..” MEX “BEEVEFRKE , HELART “HIEHBRA/I5E” , FEART ©
4h 587 BB,
28 = RIBEEBlueflFiEthe positive qualities, FEIBE “BESMLMBEAXE , #MEFERT “5..48%
B ByzhiE, BESMiEwithiBE.
29 = iR#EFEBour jobMEiBthe airline's brand, &E&EERE “RITMNITIEERUMEHERSE..” , HIFEFEER
o~ “FHRBIAY. REFRY” 2RiE, BFESmake it moretEit,
30 = #R#EFEEa companyfEiZaircraft interiors, EHIBR “NEANMTATRM WNAMSE" , HRFER
™ R, R B95iE, BESMiEforf .
31 & BT AEIEIE Airlines' 5 &iE'various shades of blue' = E&/iEE INE ASMERIE R — [LASNEE
fid'adopt shades of blue' (RAEGEI)
32 &= EIEMRAT'iItis no' = &/ X psychology behind it' (BEAUEZRE) — HETILART XHIFLS'
— [Lfg'coincidence' (I58)
33 &= EIEMAT'Blue is' 5/5X'with the positive qualities' = L &BEIEEER be associated with' (5...48%Ex)
— [LFg'associated'
34 = EITHEE]'make it more' = £&EiB airline's brand' (MMEXEMME) — HIELAR T EREERE/E
E' — LEg'prominent' (M)
35 & BT HEE]'an interior that' 553 'comfort' — 41815 NIGIREEFE' — LEZEHIA provide' (1R1H)

o

36. EMUAFZMER (T HKRKN, BEBEEANFTAKRKIEE) — ZERPIHNEEE (BECGRN
K-12%1%, TEHRB/NFARBIBUEEEDANKRE. HEMTM) — LEESERE (RIREESENBSCEREEE—E,
BPPEIT 2 70 XA IRFZ LA LE Lt fm] )

37. B F#ZMER (FREBEXTFHREBRMERRLD) - EERFIHNNEE (BEBERFEEIREWL
FREBENNE—AXTFRRAFEBRNS) — LEEEB

38 B TFZMER (—UHRFHIMESHEFETRPEBRYEENTE) - TIERPIHNNEE (K&
SEDRMHBINMZ T IRE, BRAMRER “hEHN 5 “FEBRIE ) — LEESE) (RRJIEERS
A —UBIMEERREEZ X LiRE, SEPEBRNGSE)

39. B F#ZMER (K- 12REMFFZINHEAMBREPLBEIEFEEN) — EERFIFHTNEE (BECR
RK-D2FRABIRUEEZEANKE. HEMRE) — RERSEF (RIZFESERBN: —HESBENHEAYE
BHRELEETEFEEAN)

40. EiLAFZMER (FARRZABZXUMANBITRENEENIRERLE) - TIERPIHNNEE (&
BDIRR LT XRIEREIM, BREAMIEEY “RE” ) — REESEH (RIGHESERER: FEHITRZZ XL
1Zilll, LB ST IRTE)

41, EIERED — iR5EF4A (Our students...stand to gain from a multicultural curriculum) — ICEZRAFAZC:
&8 (Students of ethnic backgrounds learn better)

42. BIEEK — IRFIEFREL (BREBZNEESHFRESMHRANRE) — LRREATZOMER

43. EEEEG — RFAREL (K-12BRBNZNFMPIFEEAKFTS EREEMAR) — REETFZO
515

44, EMIEEEC — IRFMEERR (EAZE LN TRENEIRIBHBREXERER) - REEAFZMER

45. BN — RGN R GRABUTME)IMIEBTER) — REATFZMEE
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37. [&=] B
36. EMUAFZMER (T HKRN, BEBEEANFTAKRKIEE) - TERPIHNEEE (BECGRN
K-12%1%, TEHRBNFARBIBUEEEDANKRE. HEMTM) — LEESERE (RIREESENBSCEREEE—E,
BPPENT 2 70 XA IRFZ LA LE Lt fm] )
37. B F#ZMER (FREBEXFHREBRHMERRLD) - EERFIHNNEE (BEBERFEEIREWL
FREBENNE—AXTFRRAFEBRHNB) — LEEEB
38 B TFZMER (—UFRFHIMESHEFETRPEBRYEENTH) - TIERPIHNMEE (&
SEDRMHBINMZ T IRIE, BRAMRER “PEHN 5 “FEBRIE” ) — LEESE) (RRIEERS
A —UBIMEERREZ XK iRE, SEPEBRNGSE)
39. B F#ZMER (K- 12REMFFZINHEAMBREPLBEIEFEEN) — EERFPIFHTREE (BECR
RK-D2FRARBIRUEEZEANKE. HEMRE) — REEREF (RIZFESERBN: —HEFBENHEAYE
BHRRELEETEFEEAN)
40. EfiLAFZMER (FARRZABZXUMANBITRENEENRERLE) - TIERP IR (&
BDIRR LT X RIEFEIN, BREAMIEEY “RE” ) — REESEH (RIGHESERER: FEHITRZZ XL
1Zilll, LB ST IRTE)
41, EAIERED — iR5EF4A) (Our students...stand to gain from a multicultural curriculum) — ITECRAFAZC:
&8 (Students of ethnic backgrounds learn better)
42. BIESEK — IRFIEFER (BREBZNEESHFRESMRANRE) — LREATZOMER
43. EEEEG — RFAREL (K-12BRBNZNFMPIFEEAKFTS EREEMAR) — REETFZO
515
44, EMIEEEC — IRFMEERR (EAZE LN TRENEIRIBHBREXERER) - RREAFZMER
45. BN — RGN SR GRABUME)IMIEBTER) — REATFZMEE

38. [HZE] J
36. EMUAFIZMEE MU ERKN, BUFEEANRTAKRKIERE) — TERPIHRMEE (BSECIRN
K-12%1%, TER/NFARBIBUBEEEANKE. HEMZTM) — LREEE (RIZEESERNBS5CEREEE—E,
BOREIT 2 7o S IRFE LA LE Lt R En)
7. EMAFIZMEE (EREPEXFHEFZRNEERLD) - FERPIRMNESE (BSEBREAREEEIAEWL
FREBESGRE—EXTFRERAFEBREND) — LEESEB
38. BELAFIZMER (—(IPFHIMEZHENZFETRPEBREMNEZEENGM) — TERPFINNEE (B
EDIRRAIDM LT X IRTE, BREAMIER “FEHIT F “PEBRIEM ) — LEEE) (RZIEEAS
7. —(IBAEERREEZ T IEE, SEPERRNGE)
39. EMAFIZMERE (K-12IREREFINHEAMBEFEEUEEEAN) - FBRPIRMMNESE (BSECE
RK-1D2ERABIRUBFEZEANSRE. HEMIEHR) — CEESEF (RIGFESERNERN: —HBEHBEFNHREAYE
BRRLEETEEEAN)
40. EMAFZMEE (BAERZABTZAXHIABNEITRE N EERENE) — FBRPIRMNESE (B
ZEDIRKRZITXRIZNAM, BXREAMIEE “RZ” ) — CEESEH (RIGHESERNER: FEHITHRZ 2T
1Zilll, SEUBMELEZ T IRTE)
41. ENIEEED — IRBIEA (Our students...stand to gain from a multicultural curriculum) — ILEEEFAZ0:
{8 (Students of ethnic backgrounds learn better)
42. EMIEEK — RFIAAGREL (BREZHNEESPREEMAANRE) - REATZMER
43. EMIEEG > RAARE L (K-128HBBNHTFMPIFEEAR R TS EREEMAR) — LEATFZO

=2
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44, BEMUESEC — IRFUEELERN (EARZFENTRIEIRIBRBREAERER) - REETZOER
45. EfUESE| = IRFIEIRM R GRIAZIMZ)IMIFBIIER) — REEFZOER

39. [B=]F
36. ELATIZMER (T HEEAR, BEUFEEANFTLAKRKIEE) — TERPIFINNESE (BSECRER
K-12%1, THEBNFARBBUFEEANKRE. HEMTM) — RERERE (RIREESERNBS5CEREEE—E,
BPPFRT 2 7o X AL IRFZ LA LE It R) )
7. BT ZMER (EREBEXTFHEBRMEERLD) - TBERPINMNESE (BREBHEARIEEZIHEWL
FREBENGE—FAXTREAFEBRNS) — LEKEB
38 BMUAFZMER (—(IREHMEZHENFZLETRPESRNEENTH) — TERPIFRNNEE (B
EDIENBUTMZ X IRE, EXRARIER “PEHIT” 5 “PEBREM ) — LEEE) (RRIBERS
A —(IHMEERREES TXHIRE, BEFERRNAE)
39. EMUAFZOMER (K-12IREWEFINHEANBEFRBLEFEEAN) - FiERPIHINESE (BSECE
RK-1D2FRABIRUBFEZEANKRE. HEMIEHR) — CEESEF (RIRFESERNERN: —HBEABEFNHREAYEZ
FhELEETIHEEEA)
40. BT ZMER (FARRZEEZXUMANEIMRN N EENIREN ) — FERPIHRNNESE (B
FEDINZTTXIREMEN, EXRARHIEE “RZ7 ) - LREEH (RIGHESEAR RN FEHITRZ LXMW
1Zilll, sELIBMEENEZ T XX LIRTZ)
41. EMIESED — iR3IEF4A (Our students...stand to gain from a multicultural curriculum) — FCEERRFAZC
{58 (Students of ethnic backgrounds learn better)
42. EMEEK - IRFIARER (BRESNEESTREEMARANIRE) - REFATZMER
43. BfIEESEG — IRFIAREL (K- LR2BEBNBFFMALFEEARA TS EREEMAR) — REETFZO
=
44, EMEEC - IRFEELZR (EAFE LN TREEIRIBHBREXBER) - RREEFZMER
45. B - iRFIEEN R GRABMFIMIFBTER) - LEETFZMER

40. [EZ=] H
36. EMAFIZMER (XUTHERKN, BUFEEANTAKRKIERE) - TERPIHRMEE (BSECRN
K-12F1R, THE/NZERBFUFEEANKE. HEMTE) — LEESEE (RIREESEARTSCEEEE—,
BPPRIT 2% 7o X AL IRAZ LA LE It R) )
37. EMAFZMERE (EFREBEXTFHESCRNEERL) - ABRPIHMNESE (BSEBEAREEEIAEL
FREBENE—AXTRERAFESRHNB) — LEEB
38 BMUAFZMER (—IREHMESZHEDFETRPEBRMNEENTH) — TIERFIFHRNNESE (B
EDIRRAINMZ T XX IRIE, BREAMIER “FEHIT” 5 “PEBRTEM ) — LEEE) (RRIEENES
A —(UBIMEERREEZ XL iRE, SEPESRNGSE)
39. EMUAFZMER (K-12IREWEFINHEANREFLBIEEREAN) - FERPIHNESE (BSECE
RK-12FRABIR T EEEANKRSE. HEMRM) — LEREEF (RIGFESEAETN: —HBEAHEEFENREAYE
BRI EEEAN)
40. EUETFZOMER (FARRZEEZXUABNEIMRN N EENIREZN ) — FERPIHNNESE (B
EDIENZTTXIRIEMEN, EXRARHIEY “RZ ) - LREEH (RIGHESEAS N FEHRITRZ 2T
1Zilll, SELIBMSENE S T XX LIRTZ)
41. EMESED — iR3IEF4A (Our students...stand to gain from a multicultural curriculum)  — FCEERRFAZC)
=2 (Students of ethnic backgrounds learn better)
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42. BEMUESEK — RFIAGKER (MKEZHNEESPREFARANRE) — REETFZOMER

43. EMUESEG = IRFIAREE (K- 12BRBNBIFRFTFEEARAT S ERMGEAR) — REEEATZO
=8

44, BEMUESEC — RFUFELERN (EAZENTRIEIRIBRBREAERSR) - REETZOER

45. EfUESE| = IRFEIRM R GRIAZIMZ)IMIFBIIER) — REEFZOMER

41. [ZZ=]1 D
36. ELATIZMER (T HEEAR, BEUFEEANFTLAKRKIEE) — TERPIFIHNNESE (BSECIREK
K-12%12, TEHBNFREBUFEEANKRE. HEMZTE) — REREE (RIREESENBS5CREEE—E,
BOPFRT 2 7o X AL IRAZ LA LE It R) )
7. ELATZMER (EREBEXTFHEBRMEERLD) - TERPINMNESE (BEBHEARIEEZIHEWL
FREBENGE—FAXTRERAFEBRHNS) — LEESEB
38 BMUAFZOMER (—(IREHMEZHEDFZLETRPESRNEENTH) — TIERPIFRNNESE (B
EDIRRAINMZ T X IRIE, BREAIER “FEHIT” ¢ “PEBRTEM ) — LEEE) (RIZIEEANS
A —(IHMEERREES TXHIRE, BEFERRNEAE)
39. EMUAFZMER (K-12IREWEFINHEANRBREFLBIEEEAN) - FERPIHNESE (BSECE
RK-1D2ERABIRUBEEZEANSRE. HEMIEHR) — CEESEF (RIRFESERNER: —HEABEFNHEAME
PrhELEETIHEEEA)
40. EUETFZMER (FARRZAEEZ X UMANEIMRN N EENIRED ) — FERPIHNNESE (B
BDIENZTTXIRIEMEN, EXRARHIEE “RZ ) - LREEH (RIGHESEAS RN FEHRIMRZ 27X
1Zilll, SELIBMSENE S T XX LIRTZ)
41. EMESED — iR3IEF4A (Our students...stand to gain from a multicultural curriculum) — FCEERRFAZC
=B (Students of ethnic backgrounds learn better)
42. EMEEK - IRFIERERL (BRESNEESPREEMARAANIRE) - REFTZMER
43. BAIEESEG — IRFIAREIL (K- 1R2BEBNBUFFMPLFEEEARA TS EREEMAR) — DEETFZO
==
44, EMEEC > IRFMEE RN (EAZ LN TRNERIRIBHBPREXERELE) - RREAFZMEE
45. EAIESE| - RFEEN R GRIAZMZHIIMIERTER) — REETZMER

42. [&=] K
36. EMATIZMES (XUTEHEKNR, BEBEEEANFAKRFIEE) - EEBERPIFRMMESE (BEECIRN
K-12F8K, TERNERBIRTEREANSRE. HEMTEE) — LREERE (RIRERENARSCEEZEEE—,
BNIEOT 2 7T ST IRAE WAL IE ka1 R50)
7. EMATIZMES (EREPBEXFHEBRNEERL) - EBERPIHRMMNEE (BEBEAEEEIHEWL
FREPENE—FXTREHRPERRNS) — LEEEB
38. BEIATFIZMER (—FFEHIMERHENFE THRPEBRRMEENIEM) — TERPIIRESE (B
EDIRRHIMMZ T WIRTE, EXRBARIER “PEHIT & “PEBRIEHR" ) — LEESE) (RIGIEERE
A —(BNEERRLES T WIRTE, BEPERRNAE)
39. BT IZOMER (K-12IREREFFZINAEAMBEFESELFEBEAN) — EEBRPIIRINEE (BSECHE
BK-12ERABIRT B EBANKE. HEMZM) — LERESEF (RISFESERE N —MEAHENHEAYE
BHRELEHEIEEEAN)
40. BT MERE (FBAERZ ABZ X MANEINRE N EERIRENG) — EIBRPIIRINEE (B
EDIRNZTTXAIRIEMAN, ERBREEH “BRZ” ) — MLEEEEH (RIGHESERNA N F2HINHZ 22X
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1Zilll, sELIBMEENE S T XX LIRTZ)

41, EIEZED — i8%EF4A) (Our students...stand to gain from a multicultural curriculum) — ITEEEFAZC
=& (Students of ethnic backgrounds learn better)

42. EMEEK - RFIERER (BRESHNEESTREEMARANIRE) - REFETZMER

43. BTG — RFARE L (K-128HBBNHTFMPIFEEA LR TS ERGEAR) — REBATFZO
=8

44, EMEEEC > RFEELZR (EAFE LN TREEIRIBHBREXEER) - RREEFZMER

45. B - iRFIEEN R GRABMRIMIFBTER) - REETFZMER

43. [B=E] G
36. EMUAFIZMESE (XU ERKN, BUSEEANTAKRKIERE) — TERPIHRMEE (BSECIRN
K- 1221, TER/NFARBIBUEEEANKRE. HEMZTM) — LRETERE (RIZEESERNBS5CEREEE—E,
BOPIT 2 7o X AL IRFZ LA LE It R) )
7. EMAFZMEE (EFREBEXTFHESCRNEERL) - ABERPINMNESE (BSEBEREEEIAEL
FREBENE—AXTFRERAFESRHNS) — LAEB
38. BELAFIZMER (—IFFHITEZHENFETRPEBREMNEZEENGM) — TERPFINNEE (B
EDIRRAINM LT X IRIE, BREAIER “FEHIT”  “PEBREM ) — LEEE) (RIRIEEANS
A —(UBINEERREEZ XL iRE, SFEPESRNGE)
39. EMUAFZMER (K-12IREWEFINHEANRBREFLBUIEFEEAN) - FERPIHNESE (BSECE
RK-1D2FRABIRUBEZEANSRE. HEMIEHR) — CEESEF (RIRFESERNER: —HEABEFNHEAYEZ
FrhELEETIHEEEA)
40. EI@FZMER (FARRZABZ X UMANBITRN N EZERIEL) - TERPIFHRNEEE (B
BDIENZTTXIRIEMEN, EXRARHIELE “RZ ) - LREEH (RIGHESEAS N FEHRITRZ 27X
1Zilll, sELIBMEENE S T XX LIRTZ)
41. EMESED — iR3IEF4A (Our students...stand to gain from a multicultural curriculum) — FCEERRFAZC)
=B (Students of ethnic backgrounds learn better)
42. EIEEK - RFIARER (BREZNEESTREEMARAANIRE) - REFTZMER
43. BfIEESEG — iIRFIAREIL (K- LR2BEBNBFFMAPLFEEARA TS EREEMAR) — REEFZO
=
44, EAIEEEC —» RFMEEAN (EARFLNTRNEIRIBHEPHREAKEER) - RREATZMER
45. EMIEEE — RGIEEN S GRABUMZ)IMIERTER) - REAFZMES

44, [&E=E] C
36. EMATIZMES (XUTEEKNR, BEEEEANFTARFIEE) - EEBERPIFRMMESE (BEECIRN
K-12F8K, TERNERBIZTEREANSRE. HEMIEE) — LREEEE (RIRERENRSCEEZEEE—,
BNIEOT 22 7T S0 IRAE WAL IE ka1 750)
7. EMBAFIZMES (EREBEXFHEBRNEERL) - EBRPIHRMMNEE (BEBEAREEEIHEWL
FREPENE—FXTREHRPEBRRNS) — LEESEB
38. BEAIATFIZMER (—UFFEHIMERHENFE TRPERRMEENZTEM) — TERPIIRESE (B
EDIRRHIMMZ X WIRTE, EXRBARIER “PEHIT & “PEBRRIEHR" ) — LEESE) (RIGIEERE
A —(UBNEERRLES T WIRTE, BEPERRNAE)
39. BT ZMER (K-12IREREFFINHEAMBEFRSELFEEAN) - EBREPIFIRNEE (BEECHE
BK-12ERAHBIRT B EBANKE. HEMZM) — LRESEF (RISFESEREN: —MEAHENHEAYSE
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BRRLEETEEEAN)

40. BT ZMER (FARRZEEZXUMANEIMRN N EENIREDE) — FERPIHRNNESE (B
ZEDIRKRZITXRIEMEIN, BXREAMIEE “BZ” ) — CEESEH (RIGHESERNER: FEHITHRZ 2Tl
1Zilll, sELIBMEENE S T XX LIRTE)

41, EIEEED — iR%EF4A) (Our students...stand to gain from a multicultural curriculum) — ITEEEFAZC
£ (Students of ethnic backgrounds learn better)

42. EMIEEK - RFIARER (BRESNEESHREEMARANIRE) - REFSTZMER

43. BTG — RFARE L (K-128HBBNHTFMPTIFERARFTS EREGEMAR) — REETFZO
=8

44, EMEEEC - IRFEELZR (EAFE LN TREERIBHBREXEBER) - RREEFZMER

45. B - RFIEEN R GRABMZIMIFETER) - REATFZMER

45. [B=] |
36. EMUAFIZMESE (XUTERKN, BUFEEANTAKRKIERE) — TERPIHRMEEE (BSECIRN
K-12%1R, LER/NFARBIBUBEEEANKRE. HEMZTM) — LREEERE (RIZEESERNBS5CEREEE—E,
BPPRT 2 7o X AL IRFZ LA LE It R) )
7. EMAFZMERE (EFREBEXTFHESCRNEERL) - ABERPIHMNESE (BSEBEREEEIAEL
FREBENE—FAXTFRERAFESRNS) — LEKEB
38. BELATIZMER (—IPFHITEZHENFETRPEBREMNEZEENGTM) — TERP IS (B
EDIRRAITMZ T X IRIE, BREAIIER “FEHIT” ¢ “PEBRTEM ) — LEEE) (RIRIEEANES
A —(UBIMEERREEZ XL RE, SEPESRNGSE)
39. EMUAFZIMER (K-12IREHREFINHEANBEFLEBIEFEREAN) - FBERPIHNNESE (BSECE
RK-1D2ERABIRUBFEZEANKRE. HEMTEHR) — CEESEF (RIGFESERNER: —HBEHBEFNHEAYE
PrhEeRETHEEEA)
40. EI@FZMER (FARRZ AR Z X UMANBITRN N EZERIERL) - TERPIFHNEEE (B
BDIENZTTXIREMEN, EXRARHIELE “RZ ) - LRESEH (RIGHESEAS RN FEHRITRZZTXWL
1Zilll, SELIBMSENE S T XX LIRTZ)
41. EMESED — iR3IEF4A (Our students...stand to gain from a multicultural curriculum) — FCEERRFAZC)
=B (Students of ethnic backgrounds learn better)
42. BUEEK - RFIAERER (BREZNEESTREEMARANIRE) - REFTZMER
43. EMLEEEG — RFARE L (K-128HBBNHTFMPIFEEARFTS EREGEMAR) — REBETFZO
=
44, EAIEEEC > RFMEELN (EARF LENTTRNEIRIBEPREAKXEER) - REEEATZMER
45. EMLEE - IRFIEEN S GRABUMZ)IMIEBRTER) - REAFZMES

46. [&=] D
EfIE & Ireverse graffitifiE X — REZOEIE (BB E5EERER) — LREHDMENXHKE
47. [&F=] C

EEERRARHRRNHERE BT » IO B GIENEHBERIXE) — REERCHRENXHEE
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48. [&F=] B
EfutEiRAlexandre Orion EFAEFINERSE — IREKBEEL (ERFRTEMECIE) — LEHEIB
Eo ATEM FLMLE

49. [E=E] A
ENIFE N LeedsTINZRERIEMERIAIE — 2 RIBIABINRIES — HEHEEINDZRERE
Eo MASE BSHE

50. [&Z] D
TR RRT B RIS - RINERRATE (BRI RERFEEE) — BIREENEFEAR
TSRO 1E
Eo HEEM GERI

51. [&=] C
B LR A = RFIRABINEHEER - RAXERN FRFERELE
ER ERURIRD BENER SEHE

52. [&=] A
EfiLutharf9W =48 — iR%) ‘because they keep the household running’ — BIXEi#fA “DERERT
Zo ATEAM REXEBR WRUAE

53. [E=] B
TEfiLieberfyi=a — IR%BI ‘showing children how to save, give, and spend’ — RIXE#A “HithIaNAEE
=
ER: ATEM RAXER WSARE

54. [&=R] A
EfiiLancy*xF 1818 4h) LEgHER

—iR% ‘eagertohelp’ — RXE#AN ‘BEBIAIZEE
ZR ANEM BEXER AR

55. [&=] D

EfiILancyBIEiN A — iR% ‘get children involved... when they actually wantto do it — BNl E2E
FREANENRR

FH ANEM RXEBR WRVAE

56. [%Z] The use of PowerPoint is becoming...
ESPPTHEREFNERARICR, TWEBMNRELN GI5-TH-EiL) , HERASHEMNERHITRE,
Zm ERER SVOXTa AXTUSERAITE

57. [&Z] Tea has a history of 5,000 years. It is said...
BEFRERSCRKTARNE ST, SREAMNT (N'FRXEFELMT") . BEEE (W'takeon') RAHE
& Gn'AMY...mA.. HHFIER)
Eo. ZiEMENE (FENG/EENE) EERE (takeon)  FH5I4E#H (notonly...butalso...)  3EIBEDNIE
(W'—a&mE, —O7 R BHERERE)
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