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Questions1to 2

1. What is reported in the news?

A. Many people have been attacked by Devil B. The Mediterranean is a natural habitat of
Firefish. Devil Firefish.

C. Invasive species are driving away certain D. A deadly fish has been spotted in the
native species. Mediterranean waters.
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2. What is the environmentalist concerned about the spread of Devil Firefish in the Mediterranean?

A. It could badly pollute the surrounding B. It could pose a threat to other marine
waters. species.
C. It could disrupt the food chains there. D. It could add to greenhouse emissions.

Questions3to4

3. What will happen on World Car-Free Day in Paris?
A. Cars will not be allowed to enter the city. B. Pedestrians will have free access to the city.

C. About half of its city center will be closed to  D. Buses will be the only vehicles allowed on
cars. its streets.

4. What motivated the mayor of Paris to promote the first World Car-Free Day in her city?
A. The unbearable traffic noise. B. The worsening global warming.

C. The ever-growing cost of petrol. D. Therising air pollution in Paris.

Questions5to 7

5. What happened to the Philippine fisherman one day?
A. His house was burnt down in a fire. B. Many of his possessions were stolen.

C. His good luck charm sank into the sea. D. His fishing boat got wrecked on a rock.

6. What was the fisherman forced to do?
A. Change his fishing locations. B. Find a job in a travel agency.

C. Sell the pearl he had kept for years. D. Spend a few nights on a smallisland.

7. What did the fisherman learn from the tourist agent?

A. His pearl could be displayed in a museum. B. His monstrous pearl was extremely valuable.
C. The largest pearl in the world weighs 14 D. ANew York museum has the world's biggest
pounds. pearl. four questions. Both the conversations

and the questions will be spoken only once.
After you hear a question, you must choose
the best answer from the four choices marked
A), B), C) and D). Then mark the corresponding
letter on Answer Sheet 1 with a single line
through the center.

Questions8to 11

8. What do we learn about the woman's company?
A. It boasts a fairly long history. B. It has over 50 business partners.

C. It has 75 offices around the world. D. It produces construction materials.

9. What does the man say about his own company?
A. It was started by his father. B. It has about 50 employees.

C. Itis over 100 years old. D. Itis a family business.
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10. What is the main problem with the man's company?
A. Outdated product design. B. Loss of competitive edge.

C. Shortage of raw material supply. D. Legal disputes in many countries.

11. What does the woman suggest doing to help the man's company?
A. Introducing innovative marketing strategies. B. Seeking new ways to increase its exports.

C. Providing training for its staff members. D. Conducting a financial analysis for it.

Questions 12 to 15

12. What do we learn about the woman from the conversation?

A. Sheis a real expert at house decorations. B. She is really impressed by the man's house.
C. She is well informed about the design D. Sheis attracted by the color of the sitting
business. room.

13. Where did the man get his ideas for the project?
A. From a construction businessman. B. From his younger brother Greg.

C. From home design magazines. D. From a professional interior designer.

14. What did the man say about the project he recently completed?
A. The cost was affordable. B. The style was fashionable.

C. The effort was worthwhile. D. The effect was unexpected.

15. Why does the woman invite the man to her house next week?
A. She'd like him to talk with Jonathan abouta B. She'd like to show him around her newly-
new project. renovated house.

C. She wants to discuss the house decoration D. She wants him to share his renovation

budget with him. experience with her. questions. Both the
passages and the questions will be spoken
only once. After you hear a question, you must
choose the best answer from the four choices
marked A), B), C) and D). Then mark the
corresponding letter on Answer Sheet 1 with a
single line through the center.

Questions 16 to 18

16. What does England spend an annual three million pounds on?
A. Paying hospital bills for emergency cases. B. Doing research on ear, nose and throat
diseases.

C. Removing objects from patients' nosesand  D. Providing routine care for small children.
ears.
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17. What do we learn from England's Hospital Episode Statistics?

18

19

20

21

22

23

A. Children aged one to four are often more
curious than older children.

C. Many children like to put foreign objects in
their mouths.

B. Five- to nine-year-olds are the most likely to
put things in their ears.

D. Many children like to smell things they find
or play with.

. What is generally believed to account for children putting things in their ears or noses?

A. They want to attract attention.

C. They are unaware of the potential risks.

B. They tend to act out of impulse.

D. They are curious about these body parts.

Questions 19 to 21

. What did ReBicycle do to help Leila Rahimi?
A. It gave her a used bicycle.

C. It delivered her daily necessities.

. What is ReBicycle doing to help those in need?
A. Expanding bike-riding lessons.

C. Offering walking tours to visitors.

B. It paid for her English lessons.
D. It provided her with physical therapy.

B. Providing free public transport.

D. Asking local people for donations.

. What do we learn from the passage about ReBicycle?

A. ltis a sports club.

C. Itis a counseling center.

B. Itis a language school.

D. Itis a charity organization.

Questions 22 to 25

. What do NASA scientists want to learn about?
A. How animals deal with lack of gravity.

C. How low gravity affects the human body.

B. How mice interact in a new environment.

D. How mice imitate human behavior in space.

. What does the passage say about the mice at the beginning of the experiment?

A. They found the space in the cage too small
to stay in.

C. They were not used to the low-gravity
environment.

B. They found it difficult to figure out where
they were.

D. They were not sensitive to the changed
environment.

24. What was observed about the mice on the eleventh day of the experiment?

25

A. They continued to behave as they did in the
beginning.

C. They had found a lot more activities to
engagein.

B. They already felt at home in the new
environment.

D. They tried everything possible to escape
from the cage.

. What did the scientists find about the mice from the experiment?

A. They changed their routines in space.

C. They behaved as if they were on Earth.

B. They began to eat less after some time.

D. They repeated their activities every day.
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A. automation B. concerns C. enormously
D. fantastic E. fascinated F. feature

G. flexible H. inevitably . interaction
J. leaning K. matters L. moving

M. promised N. shape 0. spared

The things people make, and the way they make them, determine how cities grow and decline,
and influence how empires rise and fall. So, any disruption to the world's factories 26 .
And that disruption is surely coming. Factories are being digitised, filled with new sensors and
new computers to make them quicker, more 27 , and more efficient. Robots are breaking
free from the cages that surround them, learning new skills and new ways of working. And 3D
printers have long 28 a world where you can make anything, anywhere, from a
computerised design. That vision is 29 closer to reality. These forces will lead to cleaner
factories, producing better goods at lower prices, personalised to our individual needs and
desires. Humans will be 30 many of the dirty, repetitive, and dangerous jobs that have
long been a 31 of factory life. Greater efficiency 32 means fewer people can do
the same work. Yet factory bosses in many developed countries are worried about a lack of
skilled human workers—and see 33 and robots as a solution. But economist Helena
Leurent says this period of rapid change in manufacturing is a 34 opportunity to make
the world a better place. "Manufacturing is the one system where you have got the biggest source
of innovation, the biggest source of economic growth, and the biggest source of great jobs in the
past. You can see it changing. That's an opportunity to 35 that system differently, and if

we can, it will have tremendous significance."

26. 27. 28. 29. 30.

31 32. 33. 34. 35.

| m. K& (100088, §0NET.19, ®7145)

36. Lunch containers were not necessary for school kids in cities.

37. Putting TV characters on lunch boxes proved an effective marketing strategy.

38. Smaller lunch boxes are preferred because they fit easily into backpacks.

39. Lunch boxes have evolved along with the transformation of schools.

40. Around the beginning of the nineteen fifties, some school kids started to use metal meal
containers.

41. School kids are eager to get a new lunch box every year to stay in fashion.
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42. Rural kids used to walk a long way to school in the old days.

43. The author was proud of using a lunch box in her childhood.

44. The most probable reason for the popularity of plastic lunch boxes is that they are less
expensive.

45. The durability of metal meal containers benefited consumers.
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A growing number of U.S. bike riders are attracted to electric bikes for convenience, health
benefits and their fun factor. Although ebikes first appeared in the 90s, cheaper options and
longer-lasting batteries are breathing new life into the concept. Established bike companies and
startups are embracing ebikes to meet demand. About 34 million ebikes were sold worldwide last
year, according to data from eCycleElectric Consultants. Most were sold in Europe and China,
where the bikes already have exploded in popularity. Recently, the U.S. market has grown to
263,000 bikes, a 25% gain from the prior year. The industry is benefiting from improved batteries
as suppliers over the years developed technology for laptops, smartphones and electric cars. In
2004, the price of batteries used on ebikes fell, spurring European sales. But lower cost options
are emerging, too. This month, three U.S. bikeshare companies, Motivate, LimeBike and Spin,
announced electric bicycles will be added to their fleets. New York-based Jump Bikes is already
operating an electric bikeshare in Washington, D.C., and is launching in San Francisco Thursday.
Rides cost $2 for 30 minutes. The system works like existing dockless bikeshare systems, where
riders unlock bikes through a smartphone app. "This is the beginning of a long-term shift away
from regular pedal to electric bikes," said Jump Bikes CEO Ryan Rzepecki. "When people first
jump on an ebike, their face lights up. It's exciting and joyful in a way that you don't get from a
regular bike." Two years ago, CEO Chris Cocalis of Pivot Cycles, which sells high-end mountain
bikes, found that U.S. bike shops weren't interested in stocking ebikes. Some retailers warned
Cocalis that they'd drop the brand if it came out with an electric bike. Now that sales are taking
off, the vast majority of bike dealers are asking Cocalis when he'll make an ebike available.
"There's tremendous opportunity to get a generation of people for whom suffering isn't their
thing," Cocalis said. "Ebike riders get the enjoyable part of cycling without the massive suffering
of climbing huge hills."

46. What do we learn from the passage about ebikes?

A. Their health benefits and fun values B. They did not catch public attention in the
outweigh their cost. United States until the 1990s.

C. They did not become popular until the D. Their widespread use is attributable to
emergence of improved batteries. people's environmental awareness.

47. What brought about the boost in ebike sales in Europe at the beginning of the century?
A. Updated technology of bike manufacture. B. The falling prices of ebike batteries.

C. Changed fashion in short-distance travel. D. The rising costs for making electric cars.
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48. What is the prospect of the bike industry according to Ryan Rzepecki?

A. More will be invested in bike battery B. The sales of ebikes will increase.

research.

C. It will profit from ebike sharing. D. It will make a difference in people's daily
lives.

49. What prevented Chris Cocalis from developing ebikes sooner?
A. Retailers' refusal to deal in ebikes. B. High profits from conventional bikes.

C. Users' concern about risks of ebike riding. D. His focus on selling costly mountain bikes.

50. What makes Chris Cocalis believe there is a greater opportunity for ebike sales?
A. The further lowering of ebike prices. B. The public's concern for their health.

C. The increasing interest in mountain D. The younger generation's pursuit of
climbing. comfortable riding.
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The terms "global warming" and "climate change" are used by many, seemingly interchangeably.
But do they really mean the same thing? Scientists shaped the history of the terms while
attempting to accurately describe how humans continue to alter the planet. Later, political
strategists adopted the terms to influence public opinion. In 1975, geochemist Wallace Broecker
introduced the term "climate change" in an article published by Science. In 1979, a National
Academy of Sciences report used the term "global warming" to define increases in the Earth's
average surface temperature, while "climate change" more broadly referred to the numerous
effects of this increase, such as sea-level rise and ocean acidification(). During the following
decades, some industrialists and politicians launched a campaign to sow doubt in the minds of
the American public about the ability of fossil-fuel use, deforestation and other human activities
to influence the planet's climate. Word use played a critical role in developing that doubt. For
example, the language and polls expert Frank Luntz wrote a memo encouraging the use of
"climate change" because the phrase sounded less scary than "global warming," reported the
Guardian. However, Luntz's recommendation wasn't necessary. A Google Ngram Viewer chart
shows that by 1993 climate change was already more commonly used in books than global
warming. By the end of the next decade both words were used more frequently, and climate
change was used nearly twice as often as global warming. NASA used the term "climate change"
because it more accurately reflects the wide range of changes to the planet caused by increasing
amounts of greenhouse gases in the atmosphere. The debate isn't new. A century ago, chemist
Svante Arrhenius started one of the first debates over the potential for humans to influence the
planet's climate. Arrhenius calculated the capability of carbon dioxide to trap heat in the Earth's
atmosphere, but other chemists disagreed. Some argued that humans weren't producing
enough greenhouse gases, while others claimed the effects would be tiny. Now, of course, we
know that whatever you call it, human behavior is warming the planet, with grave consequences

ahead.

51. Why did politicians use the two terms "global warming" and "climate change"?

A. To sway public opinion of the impact of B. To more accurately describe the

human activities on Earth. consequences of human activities.

C. To win more popular votes in their D. To assure the public of the safety of existing
campaign activities. industries.

52. As used in a National Academy of Sciences report, the term "climate change" differs from "global
warming" in that

A. it sounds less vague B. it looks more scientific

C. it covers more phenomena D. it is much closer to reality
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53. What did industrialists of the late 20th century resort to in order to mislead Americans?
A. Made-up survey results. B. False research findings.

C. Hired climate experts. D. Deliberate choice of words.

54. Why did NASA choose the term "climate change"?
A. To obtain more funds. B. For greater precision.

C. For political needs. D. To avoid debate.

55. What is the author's final conclusion?

A. Global warming is the more accurate term. B. Accuracy of terminology matters in science.
C. Human activities have serious effects on D. Politics interferes with serious scientific
Earth. debate.

— SEEZREE5ZXTREAMTER —
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56. The way people communicate has changed dramatically over the past few decades. In the past,
staying in touch

meant writing letters or making phone calls, while nowadays a tap on the screen connects us
instantly. In my

view, this shift has reshaped our lives in profound ways.

The most obvious change lies in speed and distance. Our parents used to wait days for a letter to
arrive,

whereas we now send messages, photos and even video calls across continents in seconds. Take my
grandmother as an example: she once relied on the post office, but today she chats with me through
instant

messaging and social media every night. Such tools help families stay connected regardless of where
they live.

However, this convenience comes at a price. When face-to-face talk is replaced by screens, warmth
and

sincerity may fade away. Therefore, we should embrace new means of communication while still
valuing

genuine human contact. Only by balancing the two can we truly benefit from these changes.

57. Fish is an indispensable dish on the dinner table on the Spring Festival Eve, because the Chinese
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1. [BX]D
UFED > IRFIROEE (BREI) — REERXHRE
mADEMN RXHE

o f

2. [B=] B
TEMUHRALTMEA = IRFHEMMER (HtEEEY) — CERXHKE
o FHEMN FANKE

3. [BE] C
EMEF ORI - RBIAAER (PROo—FXKEEE) - RERNXHE
ER ANEML RAXHEE

4, [&=x=] D
EMHEHA = IR3IERES (inresponseto) — BIERRA (FF5H)
Zo ATEM HRZE

5. [BX] A
EMLaREBEA - RFXRESG (BEAK) — RERXHKE
ER ANEM RAXHEE

6. [BZ] C
TE NIRRT X517 forced — I ZE| forced him to clear out his possessions and change locations = i35 forced to
sell it 5@ forced to do A X — FHER
ER ATEM BEXER

7. [Z=] B
E LT X237 tourist agent — IFEl tourist agent told him that... was the biggest pearl... valued at 76 million
pounds — iR%! extremely valuable ARK/MNMEBRIEE — BHER

R ATNEM RNXEE

8. [BZ] A
TE NIRRT X237 woman's company — I ] We are a global company with 75 years of history — 325! fairly long
history 3 75 EHEMRIN &R —» FHESR
ER: ATEM RXER

9. [&E=X]D
EALTF X178 man's company — IFEl This is a family business started by my grandfather — JR%! family
business HEZEXWN — FHER
TR HmEM BHEWN

yingyu8.cn F1201/#260



@;'3 FEE, AEEMmE https://yingyu8.cn

10. [&=] B
EALAT X H217 main problem — I7E] Our main challenge is that... losing competitive advantage — iR5!l Loss
of competitive edge AEIN &% — BHER
ZR ATEM RS

11. [BX]1 D
EMILZTEINA — 0B E# (financial analysis) — SHER
T HAUEM RXER

12. [&=] B
UL THELTEFRFN - IR HBENESE - SHER

R ATEM MRSE

13. [&=] C
EMSBLEEREKFENDF — RFIENXEMR (home design magazines) — FHES
T ANEM FEXER

14. [EX] A
NS AT E MR F — IRFIRXER (affordable) — FHES
TR ATEMN BEXE#R

15. [B=F] D
EAZTBIEBR THEF — HETEEE (pick your brains) — BHER
T ATENM IR

16. [&=] C
E LT X517 three million pounds — X RREE A Removing foreign objects from ears and noses costs...
— [B X & objects = foreign objects = BHEZ
Zm ANEML BEXHE

17. [&Z] B
E (LT X517 England's Hospital Episode Statistics = XN REHIZTIBENE — RINERHKIE: AEAS)L
EHARYIRE - SHER

o ATEM HUERE

18. [BE=X] D
E LT X527 generally believed to account for = X R EH generally attributed to — #2EURE curiosity —
[BX & curious about these body parts — BHEZ
Tm HTEM RXEIR

19. [&=X] A
E LT X577 ReBicycle do to help Leila Rahimi — 3R EH ReBicycle got involved and gave Leila a
second-hand bicycle — FEIX &1 second-hand = used — FHER

ZR ATEML RXE#R
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20. [&=] A
EALAT X H27 ReBicycle doing to help — FZREH is now expanding bike-riding lessons — B ILECEIT —
FHER

21. [&=] D

E i & &tz 0| 'my charity ReBicycle' — 585X 'donated more than 200 bikes to those in need' — #HE R
E4AN

22. [B=E] A
ENI{5517 'To that end' — IR EFBEMA 'studying how other species deal with low gravity' — RN E A
'animals' # 'lack of gravity'

23. [&=E] C
EIBY[E)5H 'at the beginning of the experiment' — #HERZSHER 'uncomfortable' — #E#E7 'not used to'

24. [&=] B
TEAUBYEISE 'eleventh day' — #HIRIREHIR 'enjoying it' — ##T/ 'felt at home'

25. [&=] C
EfI£5184 'The study showed that... = #HEZOA I 'kept much of their routines intact' — FIXE A
'behaved as if they were on Earth'

26. [B=] K
26 = EMEMFIFG “So, any disruption to the world's factories” — DR RAE—MBIEBENIEEIE, TX “F=
EFAFM — AT “thatdisruption is surely coming” HIAFIMEHRR — LELETRK “matters”  (F
Z, B
27 = EMSHEET “make them quicker, more ___, and more efficient” — 2irH5I4EM, SHRLF—
5 “quicker” (BIR) . “efficient” (BE&ER) HIIWAERRE, BRI HFUHERNBIREN - [LEGENG

“flexible”  (R7ERY)

28 = BT AT “And 3D printers have long ___aworld where...” — A F4EH, SHROFE—PIESTHRE
HKAzhiE, 5 “aworld” #BEE, FiE “FRE. hE” 28 — LEGETM “usheredin”  (FFEl, H3R)
29 = EUTHF] “Thatvisionis ___ closertoreality.” — IaF&EH, THRAFE—EIHMEM “closer” , &
X HsRkHnR” RRRE — EGEWIL “increasingly” (Him, #Rid)
30 &= EIEMA]T “Humans will be ___ many of the dirty, repetitive, and dangerous jobs...” — 2R F4EH,
TELF— M IMESEHE EDE, 5 “be” MMEMIES, RX WK™ Z2E - LEHEDO “replaced
in”  (7£...HP4ERR)
31 = BAITHEAEIEIE '3D printers' 5i81E 'have long' — £AFIE 'a world where... ¥|BiEEANKRT FE/2W'H
ahia — ILAC 'take on' BY' &I/ 2 X — FHER
32 &= EIEMRFRTEA 'Greater efficiency ___ means fewer people..! = DA FiZiE, WREAS' EKE'ZEDE
—IRTWR/BIE ERENE — [T 'inevitably' — SHZER
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33 &= EIEHKRAE] 'see' 55 'and robots as a solution' = 2T HFIEN, FENS 'robots' H5. BERN'FRRA
E'WR1E — 581X 'lack of skilled human workers' #BFFEEN' AT E#E' — T2 'Al' > BHER

34 = EITMFRTES 'this period...isa ___ opportunity' = 53#7/53X 'to make the world a better place' B9F31%
W — 458 'But' BITHISGEM, FRTHAFE— 1 RRIRIS/EE AR — LA 'unique' - BHEZR

35 &= EIEMFRTES 'That's an opportunity to ___ that system differently' = 2#7E1E 'that system' $5{A1XX

'Manufacturing' — 5% 'differently’ #IBRFRIEN R 1932 /281E BITHIE — ILAC 'reimagine’ - SHESR

27. [B=F] G
26 = EMEMFIFG “So, any disruption to the world's factories” — DR AE—MBIBENIEEIE, TX T~
BRI — £E&TX “thatdisruption is surely coming” HIAFIMRHAIAR — LEIATIK “matters” (&
Z, B
27 & EAIEMRET “make them quicker, more ___, and more efficient” — 2rHFI&EW, SHRAZE—
5 “quicker” (BIR) . “efficient” (BEE&) HIIWAERRE, BRI HFUHERNBIREN — [LEGENG

“flexible”  (R7ERY)

28 %= FE{USMAT “And 3D printers have long ___ aworld where...” — DtiaF4EH, SHRLE—PRESTRE
HKAzhiE, 5 “aworld” #BE2, RiE “FRE. hE” 28 — LEGETM “usheredin”  (FFEl, H3R)
29 = EUTHE “Thatvisionis ___ closertoreality.” — 2aF&EM, THRAE—EIHMEM “closer” , +&
X HREET WEE — IEGEWIL “increasingly” (B, HMsR)
30 &= EIEMAE]T “Humans will be ___ many of the dirty, repetitive, and dangerous jobs...” — A F4£EH4,
EELEF— AN MES BT EDE, 5 “be” MMEMIES, RX WK™ Z2E - LEHEDO “replaced
in”  (7£...HP4ENR)
31 &= EISEMATEIE '3D printers' 5i8iE 'have long' = £ARIE 'aworld where...! ¥IIiEEANKR T FE/2W'HY
&fiE — [LEC 'take on' B'7&$E/ 2 W' XN - FHER
32 &= EIEMRFRTEA 'Greater efficiency ___ means fewer people..! = DA FiZiE, WREAS' BEKE'ZEE
—IRT WA/ BIE' ERENE — [T 'inevitably' — SHZER
33 = ENITHEH] 'see' 5/5 'and robots as a solution' = 2HFH5I4EH, TENS 'robots' #5. RA'RRA
E'MRIE — £ AR 'lack of skilled human workers' #BTEEN' AT AL — [T 'Al' - BHER
34 F FEUTMFFTES 'this period... isa ___ opportunity' = 53#7/53 'to make the world a better place' B9F31%
N — 454 'But' BITHISUEM, FRTLHAFE— 1 RRIRIS/EE AR — LA 'unique' — BHER
35 &= EISEMFATEA 'That's an opportunity to ___ that system differently' = 2#7EiE 'that system' $5{A1XX

'Manufacturing' — 45& 'differently’ #IBrFIE R 1932 /281&E #IThIE — ILAC 'reimagine’ - FHESR

28. [BXE] M
26 = EMEMFIFE “So, any disruption to the world's factories” — DRERAE—MBIEBENIEEIE, FTX “F=
BRI — 45T “thatdisruption is surely coming” HIAFIMRAIAR — LEIATIK “matters” (&
Z, B
27 = EMEHEET “make them quicker, more ___, and more efficient” — 2irH5I4EM, SHROLF—
5 “quicker” (BIR) . “efficient” (B&E&) HIIWAERRE, BRI HFUHRIBIREN — LEGERNG

“flexible”  (R7ERY)

28 = EAITHME “And 3D printers have long ___ aworld where...” — 2R F4EH, SHROFE—RETRE
HXAzhiEl, 5 “aworld” #BEE, FE “FRBR. hE” 28 — LEGETM “usheredin”  (FFEl, HR)
29 & EUTHF “Thatvisionis ___ closertoreality.” — 2iaF&EH, TSHRAFE—EIHMEM “closer” , &

X “HsRHGR” RFRE — EGEWIL “increasingly” (Him, #Kid)
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30 = EAIZHMAE] “Humans will be ___ many of the dirty, repetitive, and dangerous jobs...” — 2 rEF4EH,
TRAF—I AN MESFHLE ESDE, 5 “be” MHKMIES, FX WA Z2E - LEGHEDO “replaced
in”  (T£... PAEERME)

31 = EfITMHAIEIE '3D printers' 5i8i& 'have long' = L& EIE 'a world where... HIfIRIEART FB/2I'H
mhiE — ILAE 'take on' ' &I/ 2 XN — FHEZR

32 & ENMIEHMFRTEA 'Greater efficiency ___ means fewer people.. = DA FiZiE, MREAS'BEHKE'ZEE
—NRNUR/EIE ERIVEE - [TEE 'inevitably' —» BHER

33 = EAITHEH] 'see' 5/5 'and robots as a solution' = 2HFH5I4EH, FIENS 'robots' #5. FA'BRA
F'MR1F — L5813 'lack of skilled human workers' #BFFEEN' ATE#E' — TR 'Al' - BHER

34 F BT MFRTES] 'this period...isa ___ opportunity' = 23#7/53 'to make the world a better place' B9F31%
AN — 455 'But' EBITHISGEM, HBTHAFE—NRERRIS/EE VAR — A 'unique' — SHER

35 & EMEMFRIESE 'That's an opportunity to ___ that system differently' = 94 EiE 'that system' 35X

'Manufacturing' — 455 'differently’ ¥IBTFRIENRR ' #932/281& ' AI5h1A — ILEC 'reimagine’ — SHESR

29. [BF=E] L
26 &= EIEMATA] “So, any disruption to the world's factories” — PERME—MBIBFIAEIE, TE T
HEJAFN — LA TX “thatdisruption is surely coming” HIAFIRHIAR — ELEIK “matters”  (F
Z, Bxim)
27 &= EAIEMAET “make them quicker, more ___, and more efficient” — 2 7IEH, SHRLEE—
5 “quicker” (BR) . “efficient” (BEER) HIIWAERANRE, BRI #HFUHRRIREN — [LEENG

“flexible”  (R7EHY)

28 % FEIZMEE] “And 3D printers have long ___ aworld where...” — DtfaF4EH, SHROFE—PRESTRE
HEEhiE, 5 “aworld” B, F/E “‘FE. €IE" Z2E - LEHGETM “usheredin®  (FFEl, H3K)
29 = FE(UTHEE] “Thatvisionis ___closertoreality.” — S F4&EM, THEAFE—TEIHEM “closer” , &
X HSREGE” RURRE — UEGEWL “increasingly” (Him, #KiE)
30 = EMIZME “Humans will be ___ many of the dirty, repetitive, and dangerous jobs...” — A F45415,
TERAF— AN MES B EDE, 5 “be” MHKMIES, FX WA Z2E - LEGHEDO “replaced
in”  (7£...HP4EERK)
31 T BT FIEIE '3D printers' 5i8i& 'have long' — FEEEIE 'a world where..! ¥IMEIEART FB/EM'H
a3 — ULEC 'take on' BY' &I/ 2 X — [FHER
32 & EITHFRTEA 'Greater efficiency ___ means fewer people... = OtiaFiBiE, MERALS' BENGE'ZEE
— RN WA/ B ERVETE — [T 'inevitably' —» RHESR
33 = EAITHEH] 'see' 5/5 'and robots as a solution' = 2HFH5I4EH, FTIENS 'robots' #5. FA'RRA
F'MR1E — 581X 'lack of skilled human workers' #BFFEEN' ATE#E' — TE 'Al' - SHER
34 = EAITHEFRTEA "this period...isa ___ opportunity' = 2#7/5X 'to make the world a better place' B9FRk
TN — 455 'But' BITHISGEM, HMTHAFE—RERRIS/EE AR — LA 'unique' — SHER
35 & ENIEMFRTEE 'That's an opportunity to ___ that system differently' = 94 EiE 'that system' $5LHIX

'Manufacturing' = 5% 'differently’ ¥IBTFRIENRTR 1932 /281&E AI5h1E — ILEC 'reimagine’ —» BHER

30. [&=] O
26 == EAIZMEIE “So, any disruption to the world's factories” — SR AFE—MEBIIEE, FX ™
HEJAFN — LA TFX “thatdisruption is surely coming” HIAF IR HIAR — EHGEK “matters”  (F
2, Axm)
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27 & EAIEMRET “make them quicker, more ___, and more efficient” — SrHFI&EW, SHRLZE—

5 “quicker” (BIR) . C“efficient” (BE&E&) HIIWAERRE, BRI HFUHERNBIREN - [LEGENG
“flexible”  (R7ERY)

28 %= FE{USMAT “And 3D printers have long ___ aworld where...” — DtiaF4EH, SHRLE—PNESTRE

HXAzhiE, 5 “aworld” #BE2, RiE “FRE. hE” 28 — LEGETM “ushered in”  (FFE1, H3R)

29 = EUTHE “Thatvisionis ___ closertoreality.” — 2aF&EM, THRAFE—EIHMEM “closer” , +&

X HREET WEE — IEGEWIL “increasingly” (B, #MsRE)

30 &= EIEMAET “Humans will be ___ many of the dirty, repetitive, and dangerous jobs...” — A F4£EH,

TRAF—NEHANIESRATEESE, 5 “be” MBS, FX WA ZE — LEIEHO “replaced

in”  (7£...B04ERR)

31 &= EIEMAETEIE '3D printers' 5i8iE 'have long' = £ARIE 'a world where... ¥IIiEEANKR T FE/2W'HY

shiF — [LAC 'take on' BY'Z&IE/ 2 XN — FHER

32 &= EIEMRFRTEA 'Greater efficiency ___ means fewer people..! = DA FiZiE, WREAS' BEKE'ZEDE

—IRT WA/ BIE ERENE — [T 'inevitably' — SHZER

33 = ENITHEH 'see' 5/5 'and robots as a solution' = 2HFH5I4EH, TENS 'robots' #5. FA'RRA

R'MRIE — EEHIX 'lack of skilled human workers' ##FEEN' AT HEE' — T2 'Al' > BHEZR

34 F FEUTHFFTES 'this period...isa ___ opportunity' = 53#7/53 'to make the world a better place' B9F31%

N — 458 'But' BITHISUEM, FRTLHAF— 1 RRIRIS/EE AR — A 'unique' — FHER

35 &= EISEMFATEA 'That's an opportunity to ___ that system differently' = 2#7E1E 'that system' $5{A1XX

'Manufacturing' — 45& 'differently’ #IBrFIE R 1952 /281&E #IThIE — ILAC 'reimagine’ - SHESR

3. [B=]F
26 = EMEMFIFG “So, any disruption to the world's factories” — DR RAE—MBIEBENIEEIE, FTX “F*
BRI — 45 TX “thatdisruption is surely coming” HIAFIMRAIAR — LEIETMIK “matters” (&
2, G¥m)
27 = EMEHEET “make them quicker, more ___, and more efficient” — 2irH5I4EM, SHROLF—
5 “quicker” (EMR) . “efficient” (EEK) HINNWAEE, BRI HFUHROFRIREK — LEGEDRG

“flexible”  (R7EHY)

28 = EAIZHE “And 3D printers have long ___ aworld where...” — 2R F4EH, SHROFE—RETHRE
HXzhiEl, 5 “aworld” #BE2, FiE “FRBR. hE” 28 — LEGETM “usheredin”  (FFEl, HR)
29 & EUTHFT “Thatvisionis ___ closertoreality.” — A F&EH, SHRAFE—EIHMEM “closer” , +&
X HsREnR” RFEE — EGEWIL “increasingly” (Him, #Kid)
30 &= EIEMAT “Humans will be ___ many of the dirty, repetitive, and dangerous jobs...” — A F4EH#,
TERAF— I EhENIMES BT EDE, 5 “be” MMEMIES, RX WK Z2E - LEHEDRO “replaced
in”  (7£...AP3EERL)
31 & BAISMEIEIE '3D printers' 5i8iE 'have long' — LA FIE 'a world where... ¥|BiEEANRT FE/2W'H
nhia — ILAE 'take on' BY'7&IE/ 2 X — FHER
32 & B MFRER 'Greater efficiency ___ means fewer people... = DA FiBiE, BREAS BE®E'ZEE
—NRN WA/ EIE ERIVEE - ITES 'inevitably' - BHER
33 & ENITHEH 'see' 5/5 'and robots as a solution' = 2HFH54EH, TENS 'robots' #5. RA'RRA
F'MRIE — EARIX 'lack of skilled human workers' #BTEEN' AT AL — [T 'Al' - BHER
34 = EAIT=MFRTEA "this period...isa ___ opportunity' = 73#7/GX 'to make the world a better place' B9FRk
WY — &6 'But' FITEisUE, FIRTHAE—NRR IR /42E B AR - U 'unique' - BHER
35 &= EIEMFATESA 'That's an opportunity to ___ that system differently' = 2#7E1E 'that system' $5XA1XX
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'Manufacturing' — 455 'differently’ #IBrFIENRT 192 /2B1E BITNIE — [LEC 'reimagine’ - SHESE

32. [BX] H
26 &= EAIEMRATA] “So, any disruption to the world's factories” — PIHERRME—MBIBFIAEIE, TE T
EFAF — £S5 TX “thatdisruption is surely coming” AR HAR — LEIETIK “matters” (&
Z, B
27 &= EAIEMRAET “make them quicker, more ___, and more efficient” — 27H7IEN, SREE—
5 “quicker” (BR) . “efficient” (BEE&) HINHAE, @RI HFUHERNORARENL - LEHERG

“flexible” (R7ERY)

28 %= FEUE AT “And 3D printers have long ___ aworld where...” — DtfaF4EH, SHRLE—PNESTRE
WEEhiE, 5 “aworld” #lg, ®x “FE. 8i&" 2B — CEIETM “usheredin”  (FFel, H3R)
29 = EUTHF “Thatvisionis ___ closertoreality.” — 2tiaF&EMH, THAF—EIHMEM “closer” , &
X “HREGET BTEE — MELEWL “increasingly” (B#H, #K#)
30 & B “Humans will be ___ many of the dirty, repetitive, and dangerous jobs...” — S#faF4544,
TERAF—IEhEMMESBHE EDE, 5 “be” MMEMIES, RX WA Z2E - LEHEHO “replaced
in”  (7£...5P4EERR)
31 = EAITHEAEIEIE '3D printers' 5i8i& 'have long' — LB EEIE 'a world where..! HIMIRIEANRT FE/E2I'H
&fjiA — [LAC 'take on' BY' 7B/ 2T I — FHER
32 &= EISMRFRTES) 'Greater efficiency ___ means fewer people..! = DA FiB1E, WREAS' BEKE'ZEE
—NRNUR/EE ERIVEE - [T 'inevitably' —» BHER
33 = EfITHEH] 'see' 5[5 'and robots as a solution' = 2MH 5N, FIENS 'robots' H5. BEA'FBRS
E'MR1E — 581X 'lack of skilled human workers' #BFFEEN' ATE#E' — T 'Al' > BHER
34 = FEITMERTES 'this period...isa ___ opportunity' = 53#7/53X 'to make the world a better place' B9F31%
AN — 455 'But' BITHISGEM, FRTHAFE—MRRHIS/EE AR — A 'unique' - FHEZR
35 & EISMERTEA 'That's an opportunity to ___ that system differently' — 9#7E3E 'that system' $5{E1X

'Manufacturing' — 454 'differently’ #IrFIENRT 192 /2B1E 'BIENIE — [LEC 'reimagine’ — SHESE

33. [&=] A
26 &= EAIEMRATA “So, any disruption to the world's factories” — PHERME—MBIEBFIAIFIE, TE T
HEJAFMN — LA TFX “thatdisruption is surely coming” HIAF IR HIAR — EHEK “matters”  (F
£, %)
27 &= EAIEMRAT “make them quicker, more ___, and more efficient” — 27HFIEN, SHREE—
5 “quicker” (BIR) . “efficient” (BE&E&) HIIWAEARE, BRI MFUHERNBIREN - [LAGENG

“flexible”  (RIERY)

28 %= FEfUEMAT “And 3D printers have long ___aworld where...” — DtfaFEH, SHRLE—PRESTRE
WEEhiE, 5 “aworld” #lE, ®ix “FE. 8iE" 2B — CEETM “usheredin”  (FFel, H3R)
29 = EUTHF “Thatvisionis ___ closertoreality.” — 2tiaF&EM, THAFE—EIHMEM “closer” , #+&
X “HREGET BTEE — ESETL “increasingly” (H#=, #K#)
30 &= EIEHMA]T “Humans will be ___ many of the dirty, repetitive, and dangerous jobs...” — 2 ¥raF4£EH,
THRAF—NEHANIESRATEESE, 5 “be” MMEINES, FX “WENR™ ZE — LEIEHO “replaced
in”  (T£... P4EERMR)
31 = EAITHEAEIEIE '3D printers' 5i8i& 'have long' — LA FEIE 'a world where... IMIEIEART' FRE/E2I'H
mfiE — [LEC 'take on' B' 738/ 2 W' XN - FHEZR
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32 &= EAITMRFATES] 'Greater efficiency ___ means fewer people..! = DA FiZiE, WREAS' EKE'ZEDE
—NRNUR/EIZ ERIVEE - ITED 'inevitably' - BHER

33 & BT 'see' 5/5 'and robots as a solution' = 2 H54EH, THENS 'robots' #5. FA'ERS
F'MRIE — EEHIX 'lack of skilled human workers' #¥FFEIEN' ATEEE' — T2 'Al' — BHER

34 = EITIEFITES 'this period...isa ___ opportunity' = £3#7/GX "to make the world a better place' 89531k
TN — 458 'But' BITHISUEM, FIRTLAFE— N RR RIS/ AE AR — LA 'unique' — FHER

35 & ENIZMFFTEA 'That's an opportunity to ___ that system differently' = 9#7&1E 'that system' $§{a1X

'Manufacturing' — 455 'differently’ BT FRIENRR'1932/2B1& ' A95hIA — ILEC 'reimagine’ — SHER

34. [B=] D
26 = ENZHEIA “So, any disruption to the world's factories” — DHFERAFE—MBEBIAEE, ®E T
EFJAEN — LA TX “thatdisruption is surely coming” HIAFIRHIAR — LELEK “matters”  (F
Z, A
27 = EMEMET “make them quicker, more ___, and more efficient” — 2rF54H, SHROLFE—
5 “quicker” (BR) . “efficient” (BEE) HIIWEEIE, WAL HFAUHERIOFAMREN - LEETG

“flexible” (R7ERY)

28 = EAIZHEE “And 3D printers have long ___ aworld where...” — DifaF4EH, SHROFE—RETHKE
Wkshia, 5 “aworld” #lg, Fix “FE. 8iE" 2B - LEIEMM “usheredin”  (FFell, H3R)
29 == FE(UTHEET “Thatvisionis ___closertoreality.” — St F4&EM, THEAFE—1EIHEM “closer” , &+
X SRR B9IRE — ESETIL “increasingly” (B, #R#)
30 = EfUEHAT “Humans will be ___ many of the dirty, repetitive, and dangerous jobs...” — a1 F&5#4,
THRAF—NNHANIMESRTEESE, 5 “be” MMHEINES, RX “WINR” 2B — LEEHO “replaced
in”  (T£... PAEERME)
31 = EfITMEETEIE '3D printers' 5i8i& 'have long' — £BEIE 'a world where.. ¥IlTEBEANRT FE/E2M'H
afjiA — [LEC 'take on' BY'7Z&$B/ ST I — SHER
32 T EUTHFRTES 'Greater efficiency ___ means fewer people.. = 2iFaFE1E, MERAS' BE®KE' ZEE
—NRNUR/EIE ERVEE - ITES 'inevitably' » BHER
33 & BT 'see' 5/5 'and robots as a solution' = 2 H 5454, FTEANS 'robots' #5. REA'ERS
E'HRIE — EARIX 'lack of skilled human workers' #FEEN' AT — [LE Al' - SHEER
34 F EUTHFRTES 'this period...isa ___ opportunity' = 23#7/53 'to make the world a better place' B9F31%
N — 458 'But' BHITHISUEM, FIRTLAFE— N RR RS/ AE AR — LA 'unique' — FHER
35 & EAIZMRFITEA 'That's an opportunity to ___ that system differently' = 9#7&=1E 'that system' $§{A1X

'Manufacturing' — 455 'differently’ BT FRIE AR 1932/281& ' A95hIA — ILEC 'reimagine’ — SHESR

35. [&=] N
26 = EMIEEEIE “So, any disruption to the world's factories” — = RAFE—MBBECHAREIE, RIX T
EEJAFN — LA TX “thatdisruption is surely coming” HIAFIIRHIAR — LELEK “matters”  (F]
Z, A
27 & EAITRET “make them quicker, more ___, and more efficient” — StrHFIEW, THRLZE—
5 “quicker” (BIR) . “efficient” (BEE&) HIIWHERRE, BRI HFUHRORIREN — [LEERG

“flexible”  (R7EHY)

28 &= EAIZHEAET “And 3D printers have long ___ aworld where...” — DifaF4EH, SHROFE—NETHRE
HEMEhiE, 5 “aworld” B, F/E “FE. €IE" 2& - LEGATIM “usheredin®  (FF&l, H3K)
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29 = EUTHF “Thatvisionis ___ closertoreality.” — ItiaF&EM, THAF—1EIHMEM “closer” , &
X “HMREHET BTEE — MELEWL “increasingly” (B#, #K#)

30 & B “Humans will be ___ many of the dirty, repetitive, and dangerous jobs...” — 9 #faF4544,
TERAF—IEhEMMESEHE EDE, 5 “be” MMEMIES, RX WA Z2E - LEGHEHO “replaced
in”  (7£...5P4EERR)

31 = EAITHEHEIEIE '3D printers' 5i8i& 'have long' — £EEEIE 'a world where.. HIMIFRIEANRT FE/E2I'H
&fjiA — [LAC 'take on' '8/ 2T I — FHER

32 &= EISMFRTES) 'Greater efficiency ___ means fewer people..! = DA FiZ1E, WEREAS' BEKE'ZEE
— RN WA/ B ERVETA — [T 'inevitably' —» SHER

33 &= EAITHEH] 'see' 5/5 'and robots as a solution' = 2HFH5I4EM, TIENS 'robots' #5. RA'BRRA
E'MR1E — 581X 'lack of skilled human workers' #BFFEEN' ATE#E' — TE 'Al' > BHER

34 = FEITMERTES 'this period...isa ___ opportunity' = 53#7/53X 'to make the world a better place' B9F31%
TN — 455 'But' BITHISUEM, FRTHAFE—MRRIS/EE AR — LA 'unique' - FHEZR

35 & ENIZMEFTEA 'That's an opportunity to ___ that system differently' — 947 E3E 'that system' $5{E1X

'Manufacturing' — 5% 'differently’ #IBrFIENRT 192 /2B1E BIEHIE — [LEC 'reimagine’ - SHESE

36. [B=X] F
36. EAIAF X517 'cities' — TEEEE[F]H#4 3] 'City kids' 5 'went home for lunch' UMW X & — BHEE
37. BT X$Ei5 'TV characters' #1 'marketing strategy' — 7EE&SE[C]H#E 2] 'connecting kids to cartoons and
TV shows' = ZEEESE[AIBIF M ABERBERMEEHERTEZNLS - HHRBNACGHNEFEELRES
MHEHRKR — BHER
38. BT X517 'smaller' 0 'fit easily into backpacks' = EREERPIHXTFEESRTT U RERRFIHE
R - BHER
39. BT X517 'evolved' # 'transformation of schools' — TEESE[C]H#KE] 'As schools have changed... the
midday meal container has evolved right along with them' — 1§H&EZ
40. EMLAT X817 'nineteen fifties' 1 'metal meal containers' — E=EIBER P I H X TF0HL0FEREAERE
FEZEMAYER - [FHESR
41. ENLET X517 'eager to get a new lunch box every year' — 7EESE [B]H13EE 'until... | needed the newest
red plastic box' 55 'every year' 3 — SHER
42. ELTF 5238 'Rural kids' 1 'walk a long way' — TEE&SZ[D]#%F] 'kids would travel miles to school in
the countryside (often on foot)' = §HZEZR
43, BT XEE15 'proud' 1 'childhood' — EELE[A]F#E! 'a proud statement to everyone in my
kindergarten' — {SHH&%E
44, FAIATF X7 'plastic lunch boxes' 1 'less expensive' = FIBRPIFHXTFENFEERTRERANER — 15
RREAMEEAR, BESEAIBIBRERTESRITIXMN (FBER) X > BTEXRENRAERERR, m “BEE
B EXPEEKE > FEESRIREXF “EEZFE5RE NARHTHE - SHER
45. E T X577 'durability of metal meal containers' 1 'benefited consumers' = EIBRHFI X T EES 2
MAMREIEEEHZLNER - BRAEZRN ‘AN = BRERH , EREFRIEEBHREEHTA
A, BRHAIEEMA - S TEKRLRRE, SHTRrAERRASERSITENES - JFHESE

37. [&F=XR] J
36. BT X$E1F 'cities' — EELE[F]H#XE 'City kids' 5 'went home for lunch' BIXI N X% — FHER
37. BT X817 'TV characters' #1 'marketing strategy' — 7EEGSE[C]H$#EE] 'connecting kids to cartoons and
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TV shows' = Z£EESE[AIBIF M ABERBERMEEHERTFEZNLS - HTHRBNACGHNEFEELES
MHEHRKR - FHER

38. BT X517 'smaller' 0 'fit easily into backpacks' = EREEBRFPIHXTFEESRTT U RERFIHE
R - BHER

39. BT X5 'evolved' 1 'transformation of schools' — 7EEZSE[C]H3#kF] 'As schools have changed... the
midday meal container has evolved right along with them' — SHZEZ

40. ENLATF X517 'nineteen fifties' 1 'metal meal containers' = EEIER P IFHEXT0HE0EREAESE
FEZEMAER - [FHESE

41. BT X517 'eager to get a new lunch box every year' — 7EESE [B]H3KE! 'until... | needed the newest
red plastic box' 5 'every year' 3R — SHEZR

42. BT X% 'Rural kids' # 'walk a long way' — TEES&[D]H#%3! 'kids would travel miles to school in

the countryside (often on foot)' = 1SHZEE

43, EfiiBF X7 'proud' # 'childhood' — TEEEE[A]F1XE 'a proud statement to everyone in my
kindergarten' — §HH& %=

44, FIBTF X7 'plastic lunch boxes' 1 'less expensive' —» FIBRPIFHXTFENFEERTREREANER — &
RARERNMEEAR, BESEAIBIBTRERTERITXNK (RBER) X > B TEXEHRAERRA, m “BE
H EXPEMEKE > FEERIREXF “EEZFE5RE NARHITHE - SHER

45, E{AF X7 'durability of metal meal containers' 1 'benefited consumers' — FBRHPI X T EER S
MAYREIEEREZLNER - BRAEZREN ‘TMAY” o FEERHE , BREFIRIEEREIEHTA
£/, BRHEAEEMA - B TERLEESS, FHEMRAIEEREERITUENEE - SHER

38. [&=] O
36. BT X517 'cities' — TEESE[F1H$ 2] 'City kids' 5 'went home for lunch' 3N X R — SHEER
37. EALETX$E3A 'TV characters' #1 'marketing strategy' — 7EE&%[C]H#% 2! 'connecting kids to cartoons and
TV shows' = ZEEESE[AIBIF M AERBERMEEHERTEZNLG - HMHRBENAGHNEFEZ LRSS
MHEHRKR > FHER
38. BT Xx$Ei5 'smaller' # 'fit easily into backpacks' = EREERP I X TFEERTTURERFMH
R — SHESR
39. BT X817 'evolved' # 'transformation of schools' — 7EEGSE[C]HH#KE] 'As schools have changed... the
midday meal container has evolved right along with them' — §H %2
40. EMLET X817 'nineteen fifties' 1 'metal meal containers' = E=EIBER P IR X T0HL0EREAERE
FEZEMAYER > [FHESR
41, BT X 5E37 'eager to get a new lunch box every year' — 7EE&E[B]H13£Z! 'until... | needed the newest
red plastic box' 5 'every year' 35 — FHER
42, FEfBF X7 'Rural kids' #1 'walk a long way' — 7EE&S&[D]A#% 2| 'kids would travel miles to school in
the countryside (often on foot)' = B§HH&EZ
43. EfiiAF X8 'proud' M 'childhood' — TEESE[A]F#XE 'a proud statement to everyone in my
kindergarten' — SHH&%E
44, ELFF #5237 'plastic lunch boxes' 1 'less expensive' = FIBRHRIH X TERFEESRITRENR - 18
RARRERNEEAR, BEEAIBIRBTERTEMTIXNK (FBER) X - BFEKREMRAIRRR, M “EE
B EXPELKE > TEERIREXF “EEZF5RE NARHITHR - SHER
45, EIATF X 8237 'durability of metal meal containers' #1 'benefited consumers' — FiBR P I X TEER S
MAMREISEERE ZONER - BRAEERN ‘THAY & BEREISH , BREFRIESEBHREEHTA
A, BRHEHAIEEMA - B TEKRLREE, SHTRAERREERSITENES > JFHESE
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39. [&=E] C
36. EAIAF X517 'cities' — TEEEE[F]H#4 3 'City kids' 5 'went home for lunch' UMW X & — BHEE
37. BT X$E15 'TV characters' #1 'marketing strategy' — 7EESE[C]H# 2] 'connecting kids to cartoons and
TV shows' = ZEHESE[A]BIF MAERBERMEEHERFTEZNES) - HMHRBNAGHNETFER LRSS
MHEHRK — FHEZR
38. BT X517 'smaller' 0 'fit easily into backpacks' = EREEBRPIFHXTFEERTT U RERRHE
R - BHER
39. BT X#i7 'evolved' # 'transformation of schools' — TEEZE[C]H#KE 'As schools have changed... the
midday meal container has evolved right along with them' = 1§HZ&EZ
40. ENLFAF X517 'nineteen fifties' 1 'metal meal containers' = EREIER P IFHEXT20MHE0EREALE
FEZEMAYER > [FHESE
41. ENLET X517 'eager to get a new lunch box every year' — 7EESE [B]H3#EE! 'until... | needed the newest
red plastic box' 55 'every year' 3 — SHER
42, EMLAF X517 'Rural kids' #1 'walk a long way' — TEE&E[D]H3#%F 'kids would travel miles to school in
the countryside (often on foot)' = 1SH &R
43, BT XHE1E 'proud' 1 'childhood' — EEE[A]F#E! 'a proud statement to everyone in my
kindergarten' — §HH& %=
44, FEAIBTF X8 'plastic lunch boxes' 1 'less expensive' —» FIBRPIFHXTFENFEERTRERANER — &
RREAMNMEEAR, BESEAIBIBRERTERITIXMNK (RFBER) X > BTEXRBNRAIERERR, m “EE
H EXPEMLKE > BEERIREXF “EEZFE5RRE NARHITHE - SHER
45. E X577 'durability of metal meal containers' 1 'benefited consumers' = EIBRHFI X T EES 2
MAMREIEREDZLGNER - BRAEZREN ‘AN = “FEERHE , BREFIRIEEREEHTA
R, BERHEAIBEEMA - A TE2KILER%, FHTRAGERESERSITIENEE - SHER

40. [&EZ=] H
36. BT X517 'cities' = TEESE[FIH$ 2] 'City kids' 5 'went home for lunch' 3N X R — SHERE
37. BT XHEIA 'TV characters' #1 'marketing strategy' — 7EEE%[C]H#% % 'connecting kids to cartoons and
TV shows' = ZSESE[AlBIF M ABERBERMEEHERTFERNLS - HTHRENAGHNETFEZLES
MHEHKR »> FHER
38. EALEATXHEIA 'smaller' 7 'fit easily into backpacks' = TR EERPIHXTFEERTT U RERFMNE
R — SHESR
39. BT X817 'evolved' F 'transformation of schools' — TEEGSE[C]H#KE] 'As schools have changed... the
midday meal container has evolved right along with them' — §H %%
40. BT X537 'nineteen fifties' #1 'metal meal containers' = EERBIBR P F X T0MHLB0EREAERE
FEZLEMER > [FHESR
41. ENIBT X527 'eager to get a new lunch box every year' — fEEEE[B]H$#£Z 'until... | needed the newest
red plastic box' 5 'every year' 3R — BHEZR
42, BT XH2i8 'Rural kids' #1 'walk a long way' — TEEEE[D]H#%Z! 'kids would travel miles to school in
the countryside (often on foot)' = BH &2
43. BT X523 'proud' # 'childhood' — 7EELE[A]F$XE] 'a proud statement to everyone in my
kindergarten' — SHHER
44, LT 49237 'plastic lunch boxes' 1 'less expensive' = FIBBEHRIH X TFERFEESRITRENER — 1B
RARRERNEEAR, BEEAIBIRBTIEMTERTIXNK (FBER) X > BTFEKREMEIRRE, M “BE
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B EXPELKE > TEARIREXP “EERFS5RE NEARHITHE > SHER

45, E{IFATF X $E37 'durability of metal meal containers' 1 'benefited consumers' = FiBR P I X TEER S
AN REIDERE LR - BRREERER AN X EREZR , BREFIRIEEREIEHIA
/A, BRHEABEEMA > ATERITERE, THITRAIEEASERSMFUENEE - SHER

41. [BF=] L
36. EALATF XA 'cities' = TEERSE[F]H#L3] 'City kids' 5 'went home for lunch' IR X5 — BHER
37. BB X$E15 'TV characters' #1 'marketing strategy' — 7EESE[C]H#KE] 'connecting kids to cartoons and
TV shows' = Z£EECSE[AIBIF M ABERBREKMEEHERTFEZNLS - HTHRBNAGHNEFEELES
MHEHRKR — FHER
38. BT X517 'smaller' 0 'fit easily into backpacks' = EREEBERFPIFHXTFEESRTT U RERRFHE
R - BHER
39. BT X#2A 'evolved' # 'transformation of schools' — 7EESE[C]H$XE! 'As schools have changed... the
midday meal container has evolved right along with them' — SHZEZR
40. EALFAF X937 'nineteen fifties' #1 'metal meal containers' = EREIEEF F X TF0MHB0FEREAERE
FEZEMAER > FHESE
41. BN X517 'eager to get a new lunch box every year' — 7EESE [B]H13EE! 'until... | needed the newest
red plastic box' 5 'every year' 3R — SHEZR
42, EALF X517 'Rural kids' # 'walk a long way' — TEE&E[D]H3#%F! 'kids would travel miles to schoolin
the countryside (often on foot)' = SHZEZE
43, EfiAF X7 'proud' # 'childhood' — TEEEE[A]F1XE 'a proud statement to everyone in my
kindergarten' — RHEZR
44, FEIATF X7 'plastic lunch boxes' 1 'less expensive' —» FIBRPIFHXTFENFEERITREANER — &
RARERNMBEAR, BESEAIBIBTRERTERITIXMN (RBER) x> BTEXREHRAERRA, m “BE
H EXPEMEKE > FEERIREXF “EEZFE5RE NARHTHE - SHER
45, E{F X7 'durability of metal meal containers' 1 'benefited consumers' — FBRPI X T EER S
MAMREIEREZLNER - ERAEZREN ‘TMAY” o FEERHE , BREFIRIESEREEHTA
A, BRHEHAEEMA - S TEKRLRRE, SHMTRrAEEASERSIITENEE - FHER

42. [Ex] D
36. BT X517 'cities' — TEESE[F1H$ 2] 'City kids' 5 'went home for lunch' I X R — SHEER
37. BT X#87 'TV characters' 1 'marketing strategy' — TEEZE[C]H Kk E 'connecting kids to cartoons and
TV shows' = ZEEESE[AIBIF MAERBERMEEHERTFEZNLS - HMHRBEMNAGHNEFEZ LRSS
MHEHEKR »> FHER
38. EALETXHE3A 'smaller' 7 'fit easily into backpacks' = R EERPIHXTFEERTTURERFMNE
R - SHESR
39. BT X817 'evolved' # 'transformation of schools' — 7EESE[C]H#KE] 'As schools have changed... the
midday meal container has evolved right along with them' — §H &2
40. BT X537 'nineteen fifties' #1 'metal meal containers' = EERBIBR P F X T0MHLB0EREAERE
FEIILIER - BHER
41. ENIBAT X527 'eager to get a new lunch box every year' — fEEESE[B]H$#£Z 'until... | needed the newest
red plastic box' 55 'every year' 3N — FHER
42, FE{BF X7 'Rural kids' 1 'walk a long way' — 7EE&S&[D]#% E| 'kids would travel miles to school in
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the countryside (often on foot)' = BH &S

43. EfTFX %217 'proud' # 'childhood' — 7EEFE[A]H$XE] 'a proud statement to everyone in my
kindergarten' — 12HHEZR

44, EMLBTF X517 'plastic lunch boxes' # 'less expensive' = EIBR P FHX T EHFESRITRENER — 15
RRERNMEEAR, BESEZAIBIBTIERTERITXME (REBER) X - B TEXREHRAERRA, m “BE
B AXHELKE > FEEFIREXHR “EEET5FR NEARHITHE > SHER

45, BT X817 'durability of metal meal containers' #1 'benefited consumers' = EIBRHIHXTFEER 2
M AMREIEEEZONER - BRAEEER AN & BHEERT , BRXEFIRIEERIZMIA
A, BRHAIREEMA - BTERLEEE, FHITRAIEERESERSIFUENESE - SHER

43. [E=] A
36. LA X517 'cities' — EELE[F]H$LE! 'City kids' 5 'went home for lunch' BIF N X% — BHERE
37. BT X818 'TV characters' #1 'marketing strategy' — TEESE[CIH#E] 'connecting kids to cartoons and
TV shows' = ZE&ESE[AIBIF M AERBHERMEEHERTFEZNLS - HTHRBNACGHNEFEE LRSS
MHEHRK —> FHER
38. EALATXH23A 'smaller' # 'fit easily into backpacks' — EREERFIHXTFEERTTURERFAMNE
R - BHER
39. BT X817 'evolved' # 'transformation of schools' — 7EEGE[C]HH#KE] 'As schools have changed... the
midday meal container has evolved right along with them' — {8 &%
40. EMLET X817 'nineteen fifties' 1 'metal meal containers' — EZEIBER P I H X T0HL0EREAERE
FEZEMAER > [FHESE
41. ENLET X217 'eager to get a new lunch box every year' — 7EESE [B]H13#EE! 'until... | needed the newest
red plastic box' 55 'every year' 3 — SHER
42, EMLF X5 'Rural kids' # 'walk a long way' — TEE&SE[D]H3#%F! 'kids would travel miles to school in
the countryside (often on foot)' = BHH&Z
43, BT X315 'proud' # 'childhood' — 7EESE[A]H$KE] 'a proud statement to everyone in my
kindergarten' — {SHH&%E
44, EMLET X817 'plastic lunch boxes' # 'less expensive' = EBR P F X T ERFESRITRENER — 15
RARRRNEEAR, BEEAIBIBTERTEMTIXNK (FBER) X > BTFEKREMEAIGRRR, M “EE
B EXPELKE > BEERIREXF “EEZFE5RRE NARHITHER - SHER
45. BT X515 'durability of metal meal containers' #1 'benefited consumers' = FERHP I X TEES 2R
MAMREIEEEHZLNER - ERAEZRN ‘AN & “BERERH , BREFIRIEEHREEZHTA
A, BRHAIEEMA - B TEXRLREE, SHTRrERREERSITENESS - FHESE

44. [E=E] M
36. BT XHE1F 'cities' — EELE[F]H#LE 'City kids' 5 'went home for lunch' BI3I N X %R — BHER
37. LT X8I 'TV characters' #l 'marketing strategy' — TEESE[CIH#E] 'connecting kids to cartoons and
TV shows' = ZEHESE[A][BIF MAERBERMEEHEIRFEZNES) - HTHRBEMNABHNETFERLEE
MHEHRKRRE - FHER
38. BT X7 'smaller' # 'fit easily into backpacks' » EREEBREAIHEXTFFEER TR U NRERRE
R - JHER
39. BT X817 'evolved' F 'transformation of schools' — 7EESE[C]H#KE] 'As schools have changed... the
midday meal container has evolved right along with them' — {§H &%
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40. ENLEF X517 'nineteen fifties' 1 'metal meal containers' = EREIER P IFHEXT0HI0EREALE
FEZEMAER > [FHESE

41. BN X517 'eager to get a new lunch box every year' — 7EESE [B]H13#EE 'until... | needed the newest
red plastic box' 5 'every year' 35 — FHER

42, EMLATF X517 'Rural kids' #1 'walk a long way' — TEE&E[D]H3#%F 'kids would travel miles to school in

the countryside (often on foot)' = 1SHZZE

43, Efi BT X7 'proud' # 'childhood' — TEEEE[A]F#XEl 'a proud statement to everyone in my
kindergarten' — §HH& %

44, FEIBTF X7 'plastic lunch boxes' 1 'less expensive' = FIBRPIFHXTFENFEERITREANER — 15
RREAMEEAR, BESEAIBIBTIERTERITIXMNK (RBER) X > BTEXRBNRAIERERR, m “EE
H EXPEEKE > BEERIREXF “EEZFERRE NARHITHE - SHER

45. E i X 577 'durability of metal meal containers' 1 'benefited consumers' = EFIBERHFI X T EES 2
MAMREIEEREDZLNER - ERAEZRN ‘AN = “FEERHE , EREFIRIESEREEHTA
A, BRHEHAEEMA - S TEKRLRRE, THMTRrAERASERSFITENEE - FHER

45. [E=F] |
36. BT X517 'cities' — TEESE[F1H$ 2] 'City kids' 5 'went home for lunch' I3 X R — SHERE
37. BT X817 'TV characters' #1 'marketing strategy' — 7EEGSE[C]H#E] 'connecting kids to cartoons and
TV shows' = ZSESE[AlBIF M ABERBERMEEHERTFERNLS - HTHRENAGHNETFEZLES
MHEHKR > FHER
38. EALATX#EA 'smaller' 7 'fit easily into backpacks' = TEREERPIHXTFEERTT U RERFMNE
R — SHESR
39. BT X817 'evolved' F 'transformation of schools' — TEEGSE[C]H#KE] 'As schools have changed... the
midday meal container has evolved right along with them' — §H &2
40. BT X537 'nineteen fifties' 1 'metal meal containers' — ERBIBR P F X T0MHB0EREAERE
FEZLEMYER > [HESR
41. ENIBAT X527 'eager to get a new lunch box every year' — fEEEE[B]H$£Z! 'until... | needed the newest
red plastic box' 5 'every year' 3R — SHER
42, F{F X7 'Rural kids' 1 'walk a long way' — 7EE&S&[D]H#% 2| 'kids would travel miles to school in
the countryside (often on foot)' = BHH&Z
43. BT X8 'proud' # 'childhood' — TEE&E[A]F$%ZE! 'a proud statement to everyone in my
kindergarten' — §HHER
44, EALFRF 45237 'plastic lunch boxes' 1 'less expensive' = FIBBEHRIH X TFERFEERITRENER - 1B
RARRERNEEAR, BEEAIBIRBTIEMTERTIXNK (FBER) X > BTFEKREMEIERRE, M “BE
B EXPELKE > TEESRIREXT “EEZF5RE NARHITH®N > GHER
45, E{IFATF X 8237 'durability of metal meal containers' #1 'benefited consumers' = FEiBR PRI X TEER S
MAMREISERE ONER - BREAEERK ‘THAYN & BERESHE , BREFRIESEREEHTA
A, BRHEAIEENA - B TERLREE, SHTRAERAEERSISTENESS > JFHER

46. [&=] C
ENIEEX TebikeMITRARMIR - MELEMSRIIEE - HIEFTRIESOI EHEETI
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47. [&E%] B
L “2004F" 1 “WUMEE" AXEF - RINERRE — [LEGED
ER ANEM RXEIR

48. [E=] B
TE{iIRyan Rzepeckify5|E — E#HEX T “KHIRE" BTN — AT EIRIEE
ER MRSE IR

49. [&F=] A
EAfIChris CocalistBxEE% — IRENFERIfttEIREIPEFSS B — ILACIEIR
o EHEMC BN

50. [E=]1D
EfUChris CocaliskF “BEANE" BI51F — EFEITRIBIRABISE — HETEAIATKYE
ER MASE #EHM

51. [&=] A
EMBCARBRERARIBENBR — EXE# influence public opinion — BHE=R
TR ATEAM RXHE

52. [&=] C
EMNERBEFRIRE WA NARIBHUEN — ¥t “global warming” CEEH®E) 5 “climatechange” (B z89
i) - BHER

Za AT EXIEE

53. [&=] D
EAL T RMBUERKIRSEE AR FE — [ XE# Word use played a critical role = §HE S
FH ANEM RXHE

54. [&%] B
TEMINASAIERARBIIRRE — RN more accurately reflects the wide range of changes — BH&R
ER ATEM BEXHE

55. [&=] C
EAXELERNSEERR - EERFERLBIANZ IR - JFHESR
EZm: EEAG  HIBHIET

56. [%Z8] The way people communicate has changed...
Es mdARNTN M, HEBEWMNEESN GI5-TR-Ei) , TRSECNaRMELMDTHTIE
b 38
ZR ERER AXTHSERUWNE BEIRAE

57. [%&Z] Fishis anindispensable dish on the dinner...
ENFFIEX A ER. EiENE. BEBRERTRE L.
TH AAHER RIEMMEX BT ERLINEE TENER
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