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Questions1to 4
1. What does the man say about the job in the States?

A. Itis well paid. B. Itis stimulating. C. ltisdemanding. D. Itis fairly secure.

2. What benefit would the man get if he took the post in Sao Paulo?
A. A quick promotion. B. Free accommodation.

C. Moving expenses. D. A lighter workload.
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3. What does the man say is the disadvantage of working in Brazil?

A. He has difficulty communicating with local

people.
C. He has trouble adapting to the local
weather.

B. He has to spend a lot more traveling back
and forth.

D. He has to sign a long-term contract.

4. What do we learn from the end of the conversation?

A. The woman will help the man make a
choice.

C. The man s in the process of job hunting.

B. The man is going to attend a job interview.

D. The woman sympathizes with the man.

Questions5to 8

5. What is the man's purpose in making the phone call?

A. To inquire about the interest rates at the
woman's bank.

C. To seeif he can find a job in the woman's
company.

6. What can we know about rate and yield?
A. There is no difference between rate and
yield.

C. The rate is the percentage of simple interest

paid on the money.

7. What is the man most interested in?
A. Long-term investment.

C. Any high-interest deposit.

B. To inquire about the current financial
market situation.

D. To see if he can get a loan from the
woman's bank.

B. The man has a good understanding of rate
and yield.

D. Theyield is only influenced by the amount
of money.

B. A three-month deposit.
D. Any high-yield investment.

8. What did the woman do to persuade the man to deposit in her bank?

A. She treated him to a meal.

C. She offered him dining coupons.

B. She gave him loans at low rates.

D. She raised interest rates for him. questions.
Both the passage and the questions will be
spoken only once. After you hear a question,
you must choose the best answer from the
four choices marked A), B), C) and D). Then
mark the corresponding letter on Answer
Sheet 1 with a single line through the centre.
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Questions9to 12

9. What does the passage say about the international coffee institute?
A.ltis a Portuguese company selling coffeein ~ B. Its most important task is to conduct coffee

New York. studies.
C. It represents several countries that export D. Its role is to regulate international coffee
coffee. prices.

10. What caused the recent shortage of coffee throughout the world?
A. The freezing weather in Brazil. B. The impact of global warming.

C. The increased coffee consumption. D. The fluctuation of coffee prices.
11. What do we learn about Vaukin de Silva?
A. He is doing a bachelor's degree. B. He is young, handsome and single.
C. He is a heavy coffee drinker. D. Heiis tall, rich and intelligent.
12. What has occupied Vaukin's mind for the last few weeks?
A. A visit to several coffee-growing plantations.  B. Coffee prices and his advertising campaign.

C. Avacation on some beautiful tropical beach. D. A quick promotion and a handsome income.

Questions 13 to 15

13. Why did the couple fail to get to the cruise in time?
A. They were held up in a traffic jam. B. They boarded a wrong coach in a hurry.

C. They were late for the first morning bus. D. They were delayed by the train for hours.

14. What does the speaker say about their trip this year?

A. It was canceled because of an unexpected B. It was spoiled by poor accommodations.
strike.
C. It was the most exciting trip they ever had. D. It was postponed due to terrible weather.

15. What will the speaker do in the future for a vacation?
A. Go overseas. B. Stay at home.

C. Take romantic cruises. D. Take escorted trips. questions. The
recordings will be played only once. After you
hear a question, you must choose the best
answer from the four choices marked A), B), C)
and D). Then mark the corresponding letter on
Answer Sheet | with a single line through the
centre.

Questions 16 to 19

16. What makes dolphins different from other sea animals?
A. Their extraordinary intelligence. B. The special bones in their fins.

C. The way they communicate. D. The way they get water.
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17. Why do many people enjoy collecting dolphin souvenirs?
A. They love to keep them as pets just like cats  B. They love them but cannot live with them.

and dogs.
C. They can find many stores selling such D. They believe such souvenirs can bring good
souvenirs. luck.

18. What did ancient people do with dolphins?
A. They made them swim around their ships. B. They painted their images on some items.

C. They hunted them in great numbers. D. They trained them to perform tricks.

19. What's happening to the dolphins?

A. They are hunted in many places except B. They have been protected thanks to

Japan. literature and film.

C. They have adapted to the life in captivity. D. They are losing their habitat and clean sea.
Questions 20 to 22

20. What's the possible advantage of virus therapy according to Prof. Seymour?

A. It won't have any side-effect. B. It can kill drug-resistant tumours.
C. It can be as effective as conventional D. It can stop cancer cells from spreading in
treatments. the body.

21. What's the big challenge facing virus therapy?
A. How to find a way to deliver viruses to B. How to inject viruses directly into tumours.
tumours effectively.

C. How to allow viruses to do what D. How to strengthen the body's immune
chemotherapy drugs do. system.

22. What does Prof. Seymour want to do with virus therapy?
A. To use it to cure 75% of the patients with B. To make it accepted by the patients with
malignant cancers. incurable cancers.

C. To apply it to those with secondary cancers.  D. To apply it to treat all kinds of cancers.

Questions 23 to 25
23. What can be learnt about Amazon.com's Kindle library-lending service?
A. It allows users of some Kindle devices to B. It has benefited more than eleven thousand
borrow books from local libraries. local libraries in the US.

C. It has led to a debate between publishers D. It aims at allowing everyone to read books
and libraries over e-book lending. anytime they like.
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24. What can libraries do according to the "first sale" law?

A. They can purchase any kind of media B. They can lend books to readers repeatedly.
product.

C. They can deal with digital products as they ~ D. They can limit the time the readers keep a
like. certain book.

25. How did HarperCollins protect the e-book industry and its own book sales?

A. By allowing libraries to purchase e-books B. By adopting the technology known as
for lending in perpetuity. digital rights management.

C. By requiring libraries to purchase more of D. By persuading the critics to support the
its e-book. publishers.

| =. &3EtEss (£ 10/, &0\ 3.55%, #355%))

A. accountable B. capacity C. controlled
D. entail E. forged F. incentives
G. occasionally H. overstated . persisting
J. pessimistic K. professionals L. slash

M. specializin N. spectators 0. subsequently
g
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Travel websites have been around since the 1990s, when Expedia, Travelocity, and other holiday
booking sites were launched, allowing travelers to compare flight and hotel prices with the click
of a mouse. With information no longer 26 by travel agents or hidden in business
networks, the travel industry was revolutionized, as greater transparency helped 27

prices. Today, the industry is going through a new revolution—this time transforming service
quality. Online rating platforms— 28 in hotels, restaurants, apartments, and taxis—allow
travelers to exchange reviews and experiences for all to see. Hospitality businesses are now
ranked, analyzed, and compared not by industry 29 , but by the very people for whom
the service is intended—the customer. This has 30 a new relationship between buyer
and seller. Customers have always voted with their feet; they can now explain their decision to
anyone who is interested. As a result, businesses are much more 31 , oftenin very
specific ways, which creates powerful 32 to improve service. Although some readers
might not care for gossipy reports of unfriendly bellboys in Berlin or malfunctioning hotel
hairdryers in Houston, the true power of online reviews lies not just in the individual stories, but
in the websites' 33 to aggregate a large volume of ratings. The impact cannotbe
34 . Businesses that attract top ratings can enjoy rapid growth, as new customers are
attracted by good reviews and 35 provide yet more positive feedback. So great is the
influence of online ratings that many companies now hire digital reputation managers to ensure
a favorable online identity.

26. 27. 28. 29. 30.

31 32. 33. 34. 35.

| MO, KEEiE (1008, §/0ET7.145, £7149)

36. Itis best to use an EMV card for international travel.

37. Personal information on credit and debit cards is increasingly vulnerable to hacking.

38. The French card companies adopted EMV technology partly because of inefficient telephone
service.

39. While many countries use the smarter EMV cards, the U.S. still clings to its old magstripe
technology.

40. Attempts are being made to prevent hackers from carrying out identity theft.

41. Credit cards are much safer to use than debit cards.

42. Big banks have been reluctant to switch to more secure technology because of the higher costs
involved.

43. The potential liability for retailers using magstripe is far more costly than upgrading their
registers.
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44. The use of magstripe cards by American retailers leaves consumers exposed to the risks of losing
account information.

| & 5028 (1088, &/ 106.5%, H106.5%)
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What's the one word of advice a well-meaning professional would give to a recent college
graduate? China? India? Brazil? How about trade? When the Commerce Department reported last
week that the trade deficit in June approached $50 billion, it set off a new round of economic
doomsaying. Imports, which soared to $200.3 billion in the month, are subtracted in the
calculation of gross domestic product. The larger the trade deficit, the smaller the GDP. Should
such imbalances continue, pessimists say, they could contribute to slower growth. But there's
another way of looking at the trade data. Over the past two years, the figures on imports and
exports seem not to signal a double-dip recession—a renewed decline in the broad level of
economic activity in the United States—but an economic expansion. The rising volume of trade—
more goods and services shuttling in and out of the United States—is good news for many
sectors. Companies engaged in shipping, trucking, rail freight, delivery, and logistics() have all
been reporting better than expected results. The rising numbers signify growing vitality in foreign
markets— when we import more stuff, it puts more cash in the hands of people around the world,
and U.S. exports are rising because more foreigners have the ability to buy the things we produce
and market. The rising tide of trade is also good news for people who work in trade-sensitive
businesses, especially those that produce commaodities for which global demand sets the price—
agricultural goods, mining, metals, oil. And while exports always seem to lag, U.S. companies are
becoming more involved in the global economy with each passing month. General Motors sells as
many cars in China as in America each month. While that may not do much for imports, it does
help GM's balance sheet—and hence makes the jobs of U.S.-based executives more stable. One
great challenge for the U.S. economy is slack domestic consumer demand. Americans are paying
down debt, saving more, and spending more carefully. That's to be expected, given what we've
been through. But there's a bigger challenge. Can U.S.-based businesses, large and small, figure
out how to get a piece of growing global demand? Unless you want to pick up and move to India,
or Brazil, or China, the best way to do that is through trade. It may seem obvious, but it's no
longer enough simply to do business with our friends and neighbors here at home. Companies
and individuals who don't have a strategy to export more, or to get more involved in foreign
markets, or to play a role in global trade, are shutting themselves out of the lion's share of

economic opportunity in our world.

46. How do pessimists interpret the U.S. trade deficit in June?

A. It reflects Americans' preference for B. It signifies a change in American economic
imported goods. structure.
C. It could lead to slower growth of the D. Itis the result of America's growing focus on

national economy. domestic market.
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47. What does the author say about the trade data of the past two years?

A. It indicates that economic activities in the B. It signals decreasing domestic demand for
U.S. have increased. goods and services.

C. It reflects the fluctuations in the D. It shows that U.S. economy is slipping
international market. further into recession.

48. Who particularly benefits from the rising volume of trade?
A. People who have expertise in international ~ B. Consumers who favor imported goods and

trade. services.
C. Producers of agricultural goods and raw D. Retailers dealing in foreign goods and
materials. services.

49. What is one of the challenges facing the American economy?
A. Decreasing productivity. B. Competition from overseas.

C. People's reluctance to spend. D. Slack trade activities.

50. What is the author's advice to U.S. companies and individuals?
A. To import more cheap goods from B. To increase their market share overseas.
developing countries.

C. To be alert to fluctuations in foreign D. To move their companies to where labor is
markets. cheaper.
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A recurring criticism of the UK's university sector is its perceived weakness in translating new
knowledge into new products and services. Recently, the UK National Stem Cell Network warned
the UK could lose its place among the world leaders in stem cell research unless adequate
funding and legislation could be assured. We should take this concern seriously as universities
are key in the national innovation system. However, we do have to challenge the unthinking
complaint that the sector does not do enough in taking ideas to market. The most recent
comparative data on the performance of universities and research institutions in Australia,
Canada, USA and UK shows that, from a relatively weak starting position, the UK now leads on
many indicators of commercialisation activity. When viewed at the national level, the policy
interventions of the past decade have helped transform the performance of U.K. universities.
Evidence suggests the UK's position is much stronger than in the recent past and is still showing
improvement. But national data masks the very large variation in the performance of individual
universities. The evidence shows that a large number of universities have fallen off the back of
the pack, a few perform strongly and the rest chase the leaders. This type of uneven distribution
is not peculiar to the U.K. and is mirrored across other economies. In the UK, research is
concentrated: less than 25% of universities receive 75% of the research funding. These same
universities are also the institutions producing the greatest share of PhD graduates, science
citations, patents and licence income. The effect of policies generating long-term resource
concentration has also created a distinctive set of universities which are research-led and
commercially active. It seems clear that the concentration of research and commercialisation
work creates differences between universities. The core objective for universities which are
research-led must be to maximise the impact of their research efforts. These universities should
be generating the widest range of social, economic and environmental benefits. In return for the
scale of investment, they should share their expertise in order to build greater confidence in the
sector. Part of the economic recovery of the UK will be driven by the next generation of research
commercialisations spilling out of our universities. There are three dozen universities in the UK
which are actively engaged in advanced research training and commercialisation work. If there
was a greater coordination of technology transfer offices within regions and a simultaneous
investment in the scale and functions of our graduate schools, universities could, and should,

play a key role in positioning the U.K. for the next growth cycle.

51. What does the author think of UK universities in terms of commercialisation?
A. They still have a place among the world B. They have lost their leading position in
leaders. many ways.

C. They do not regard it as their responsibility.  D. They fail to convert knowledge into money.
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52. What does the author say about the national data on UK universities' performance in
commercialisation?

A. It masks the fatal weaknesses of B. It does not reflect the differences among
government policy. universities.

C. It does not rank UK universitiesin a D. Itindicates their ineffective use of
scientific way. government resources.

53. We can infer from Paragraph 5 that "policy interventions"(Line 1, Para. 4) refersto____

A. concentration of resources in a limited B. compulsory cooperation between
number of universities universities and industries

C. government aid to non-research-oriented D. fair distribution of funding for universities
universities and research institutions

54. What does the author suggest research-led universities do?
A. Fully utilise their research to benefit all B. Generously share their facilities with those
sectors of society. short of funds.
C. Publicise their research to win international  D. Spread their influence among top research
recognition. institutions.

55. How can the university sector play a key role in the UK's economic growth?

A. By establishing more regional technology B. By asking the government to invest in
transfer offices. technology transfer research.
C. By promoting technology transfer and D. By increasing the efficiency of technology

graduate school education. transfer agencies.
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1.B 2.A 3.D 4.C 5.A 6.C 7.B 8.C 9.C 10.A
11.B 12.B 13.D 14. A 15.B 16.C 17.B 18.B 19.D 20.B
21.A 22.D 23.A 24.B 25.C 26.C 27.L 28.M 29.K 30.E
31.A 32.F 33.B 34.H 35.0 36.H 37.B 38.G 39.C 40.A
41.1 42.D 43.L 44.F 45.0 46.C 47.A 48.C 49.C 50.B

51.A 52.B 53.A 54. A 55.C

56. The saying "If you cannot do great things, do small things in a great way" reminds us that true
value lies not in

the scale of what we do, but in the devotion and care we put into it. In my view, greatness is an
attitude rather

than a matter of size.

Consider an ordinary street cleaner who sweeps every corner spotless before dawn, or a rural teacher
who

spends decades patiently guiding children in a remote village. Neither builds an empire, yet by
pouring

perfection into humble tasks, they make an impact far beyond their modest positions. Their example
shows that

even the smallest job, done with heart, can shine. Had they despised such work as trivial, their
potential would

have been wasted.

Therefore, we should never look down on small things or wait passively for great opportunities. Even
if we

cannot change the world overnight, doing each ordinary task in an extraordinary way is itself a form
of

greatness worth pursuing.

57. The traditional Chinese way of hosting guests requires a rich variety of food, so that the guests
cannot finish all the dishes. A typical menu at a Chinese banquet includes a set of cold dishes to start
the meal, followed by hot dishes such as meat, chicken, duck and vegetables. At most banquets, a
whole

fish is considered essential, unless various kinds of seafood have already been served. Nowadays,
Chinese people like to combine Western specialties with traditional Chinese dishes at one banquet, so
it

is not uncommon to see steak on the table. Salads have also become popular, although traditionally
Chinese people seldom eat any uncooked dishes. There is usually at least one soup at a banquet,
which

can be served either first or last. Desserts and fruit usually mark the end of the banquet.
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1. [BE=]B
ENEETIE#IR — RTS8 'but' FRUTMN - BXER 'stimulating' FHER
Em ANEM HITESIER

2. [BX] A
ENMZFRT TIE#R — 38R '1'd get a promotion' — R X & 'quick promotion' §HEZR
T HAUEM RXER

3. [B=]D
ENMERATEER — g5 537 'But' [FR 'disadvantages' — ENLEATRS 'five-year term' — [B] X &kt
'long-term contract' BHEER
T ANEMN EIFESTAREE RXBit

4, [E=FR] C
EMXHELRE — 32 'l haven't even been called for an interview' — #3258 {140 FREZFIEAMN & —» BHEE
TR EEAR ATHEM

5. [&%E] A
ENLIHEFF LB THEEMRR — 3#1E 'looking for the highest rate possible on a short-term certificate' — B X &
# 'inquire about the interest rates' §HZE%R
EH FERE ATEM RAXER

6. [E=] C
EAIFIEPB LM i1 erateSyieldXFIBIE D — NELZ MM I AREBEHNEX - LEERCHRN KRS
Em: WEEM SEXEMT

7. [E%] B
EIB TERKRAFRRELEINNE D — RIVERHRT (8. =1 A) — HiREMEm

R ATNEM EIRER

8. [&X] C
EMINEERZTIREMNRE— MR = IREEKMERNZ (dining coupon book) — ILEZEIC

ZR ANEM

9. [BFE] C
ENNTEEFRMMEEER M R B F — REREARZ NN OE — TESEBIC

ZR ATEM

10. [E=] A
EIFERMMPERERNGF - RNERER (BENTEXS) — LEEHA

ZR HATNEM

yingyu8.cn F13m/H2TH;



@;'3 FEE, AEEMmE https://yingyu8.cn

11. [&=] B
ENERVaukin ™ ASHERI A F — $2EX'young, only 27 years old, and he's a good-looking bachelor' — [ X &ift
7A9'young, handsome and single'
T ANEMSHEE RS

12. [E=] B
EAERVaukiniEEPIRZSHI B F — $2EX he's been too busy to think about anything except coffee prices and
his advertising campaign' — E#E3JREB
Zm ANEMSHE

13. [&=] D
ENRRR T REA A F — $2EX long distance trains are often many hours late' — [E X &4 'delayed by
the train for hours'
TR ATEASHRE RS

14. [EF] A
EMHR S ERRITITRIFAF — 2B How could we have known there would be a strike against our airline?' —
IR RITEE THREUH
T ANEMSHE HIEAE

15. [&=%] B
AR FITRIBEF — 2B we're planning to spend our vacations at home for a long time to come' — [7]
X&' Stay at home!
Zm EANEMSHEIR RXER

16. [&Z=] C

E BT X H#i7 different from other sea animals' — I E|'One unique characteristic that makes them
different... is the way that they communicate' —» B X ZRGHER

TR ATEMN BEXER

17. [E=X] B
E AT X7 collecting dolphin souvenirs' — IFE'That is why many people like collecting dolphin
souvenirs', HEIXARE — FNERSHESR
EZm ATEM FREE

18. [&=] B
E BT X7 ancient people' — IFE|'Even the ancient people painted the images of dolphins on their
vases' = RIXERGHER
Em ATEM FEXER

19. [B=]ID
E(LFTF X518 ' happening to the dolphins' — 0ffE|'face threats from habitat loss and marine pollution' — [EX
BMEHER
ER ATEM BXER
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20. [&=] B
E (LT X517 advantage of virus therapy' Kz 'Prof. Seymour' = IfE|Prof. Seymourii'advantage in killing
drug-resistant tumours' — EXERFHER

21. [E=F] A
EAIXHEIA 'big challenge' — B X & 'big hurdle' — E{i %! 'find a way to deliver viruses to tumours via the
bloodstream without the body's immune system destroying them' — #1£/3 'deliver viruses to tumours
effectively' = BHER

22. [Z=]1 D
i Prof. Seymour B s — M 'could eventually form a third pillar alongside radiotherapy and
chemotherapy' 1 'hop.. . M EHRL BT — HEE S RATRETEN—59, EERTHREEE - SHER

23. [&=E] A
ZEAI 'Kindle library-lending service' = JFLEIERIS R TS — ALiLS 'Millions of users of the Kindle reader and
app can now borrow Kindle books' —2{ — 1BH &%

24. [£%] B
TEAI first sale' law — EMIEEA 'permits libraries to lend books over and over again without having to pay
publishers each time' — EIX &7 'lend books to readers repeatedly' = SHZER

25. [B=xR] C
TE{i 'HarperCollins' #1 'protect' — E{UHE B X175 'allow e-books to be lent out twenty-six times, and then
they would have to be purchased by the libraries again' — #t$&79 'requiring libraries to purchase more of its e-
book' = BHER

26. [&=E] C

26 = EUEMEE] ‘information no longer’ 5/5 ‘by travel agents’ — SFIEXH S EARBEIRITILAT-
— 455 ‘hiddenin business networks’ B9H5I4EH), HETLEAF—IRT T8 ZE WIESEHE - M
WM ARETH  ‘controlled’ FF&1EIE

27 = EfI=HMH] ‘greater transparency helped’ — 2MTEXN EEAEHEELRER--ME — 4

& ‘revolutionized” F ‘compare prices’ BIEIR, HETLAT—NRT FRE. ER/ BISHE — MR
H ‘lower FEBEZS5IEER

28 &= EUEKRMATRIFEA, fE ‘Online rating platforms’ HRBEIE —» PITEXH EXTETE—EBE
[E. BETEH - EIELAFE—IRT FE B IEEER (EE2R) (EEIE - MR

t found FEBESEIR

29 = BAITHET ‘not by industry’ 55 ‘but by the very people... the customer — ZiENA REHT
Abee-, MEBHME - — ELELAE—IRT TR ANE BNEE, 5 W& R - MRTAREHT

H ‘experts’ FFHIBLE

30 = EIEHME Thishas’ 55 ‘anewrelationship” — OEXNHA X 7T—HHHNXR —>4L£E50X 0
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RO LURBEMIIARE , QAR — 1 RT QIE. B WEhiE - METHETE ‘created FFEIEIR
31 = EITMEAEINEIE 'greater transparency' — SHE SN Thelp' BIEEE — 551515 'revolutionized' 5
'prices' FIXF — TIFRR FEE' B95hIE

32 T BUSHEFIRINIE 'in' > PITHS 'platforms' BIBES — LEREX5IZEH 'hotels, restaurants, apartments,
and taxis' = EERT T ZEFE A

33 T EUTHAIN 'not by industry' — 2 rESEX 'but by the very people' IXftb X F — 455 'ranked,
analyzed, and compared' BIzh{E = EFERR ' ERK/NE BI71FE

34 = EAISHEHIR 'the true power' = 97 ES 'not just in... but in' BOEHFLEMN — 455 'aggregate a large
volume of ratings' zh{E — IEFRT 'BE/1/HE' W&

35 T EUTHEFIR 'attracted by good reviews' = 2 E5SEX 'provide yet more positive feedback' BIEIER %
# — 458 'new customers' WE 4 — EFERT "Bt/ F2' HEIA

27. [B=F] L
26 = EITHE ‘information no longer’ 5f5 ‘by travel agents’ — SFEXNH “EEARBHIRITILFT---
— 454 ‘hiddenin business networks’ BIHFILEM, HETLAF—IRET 26 ZE BWESEE > M
WML ‘controlled” FT&1EIR
27 = UM ‘greater transparency helped” — KITEX A EEREBRERR--NK —4&
& ‘revolutionized’” # ‘compare prices’ RYIEIR, TR —NRT BEE. EE BI5hE > MIETA T
H ‘lower FEHBE5IER
28 = EUSHRMUTHIFTSA, 1 ‘Online rating platforms’ MEBEIE — SMEXA EEXFEAFE—EB
[E. BTEH- - #EELAE—IFRE EE. B BNIESEXE IESRE) (EEE — MR
4 found” FEEBESEIR
29 = EMEHMAT ‘not by industry’ 55 ‘but by the very people... the customer — SEX A ‘F2HTT
Abeee, MEHME - — EHLLAFE—IRT TR NE BEE, 5 W& R - METHREHT
H ‘experts FIEIEE
30 & EUTHE] Thishas 5E ‘anewrelationship’ — 9MBEXA ‘X T—MWHWNXER -—>E5801X 0
B LURBRMIRE , BRI E— 1R QIE. B WEhiE — META#ETE ‘created” FFEIBIR
31 = B AEINEIE 'greater transparency' — S E 55N Thelp' BIEEE — £551E81% 'revolutionized' 5
'prices' FIXF — IEIFRR R B9THIE
32 F BEAITMAEIN I 'in' = 2ITHES 'platforms’ BIHETEE — L5 EX52EH 'hotels, restaurants, apartments,
and taxis' = EFERT T 2FE A
33 T EUTHEFIA 'not by industry' — 2T HE5/EX 'but by the very people' B3ttt X F — 454 'ranked,
analyzed, and compared' BIsHE — EEFERT ' TR/ANE' EA
34 = EAITHEHIR 'the true power' = 94 ELS 'not just in... but in' BOEHELEMN — 455 'aggregate a large
volume of ratings' Eh{F — IEFRTR 'BE/1/ 18 RIA
35 = EfITMEHEIA "attracted by good reviews' = 2T E5EX "provide yet more positive feedback' BIEIR %
& — 458 'new customers' &7 — #&iZFR7 'EHLb/F2' 89815

28. [BX] M

26 = EMIZTHME ‘information no longer’ 5f5 ‘by travel agents’ — SEXNH EEARBHIRITILFT--
— £5% ‘hiddenin business networks’ B9HFILEH), HETLAF—IRT TF BE HNWESHIE > M
EIFRTE  ‘controlled” FT&1BIE

27 = EITHRA] ‘greater transparency helped’ — DTEX A ‘BEEAEHERER MK —4&
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& ‘revolutionized” 1 ‘compare prices’ BYEIR, #ETLHATF—IRT FRE. ER] BISHE — MBI
H ‘lower FWERES5IEIR

28 & EUSHRMUTHITSA, 1 ‘Online rating platforms’ MEBEIE — SMEXA EEXIFEAFE—EB
[E. BTEH- - #iELAE—IFRE EE. B BIESEXE IESRE) (EEE — MR

H ‘found FEBESIEIR

29 = EMEHMAT ‘not by industry’ 55 ‘but by the very people... the customer — SEX R ‘F2HTT
Abeee, MEHME - — EEILLAFE—IRT TR ANE BNEE, 5 WE R - METREHT

H ‘experts’ FAIBIR

30 F BUTHF ‘Thishas’ 5fF ‘anewrelationship” — SFEXA ‘X7 —MWHHXE —>EEFIX ‘M
EOLURBRMIRE , EEIGE— 1R Q& B WEhiE — META#ETE ‘created” FFEIBIR
31 = BT AEINEIE 'greater transparency' — SHiE SN Thelp' BYEEE — £55151% 'revolutionized' 5
'prices' FIXF — EIFRR R BI5HIE

32 F BEAITMAEINTIE 'in' = 2ITHES 'platforms' BIETEE — L& EX5I2EH 'hotels, restaurants, apartments,
and taxis' — EERR TZEE AR

33 % FUTHAIH 'not by industry' — 2 rESEX 'but by the very people' I3fEb X F — 454 'ranked,
analyzed, and compared' BIEH{E — EFERT ' ER/ANE' EA

34 &= EAISHRAETH 'the true power' = 27 ES 'not just in... but in' BUE#EEH — 454 'aggregate a large
volume of ratings' MEhF — IEFRT 'BE/1/HE' W&

35 = EfITHEHEIA "attracted by good reviews' = 2T E5EX "provide yet more positive feedback' BIEIR %
# — 455 'new customers' N& 17 — #&iZFR7 'EHb/F2' 198137

29. [B=F] K
26 = EITHE ‘information no longer’ 5f5 ‘by travel agents’ — SEXNH EEFRBHEIRITILFT---
— £5% ‘hiddenin business networks’ B9H5I4EH), HETLAF—IRT TF ZE BWESEHIE > M
WINPT ‘controlled” FF&1ELR
27 = U] ‘greater transparency helped” — KITENX A EERERERR-- MK —>4&
& ‘revolutionized’” # ‘compare prices’ RYIEIR, HMTLEATR—NRT FEE. EE BI50E > MIETA T
H ‘lower FERES5IER
28 = EUSHRMUTHITSA, 1 ‘Onlinerating platforms’ MEBEIE — SMEXA TEEXTFAFE—EB
B BTSSR - #iAF—IRT FaE. B IREEXE (IE7E) (FEE - METHREHT
H ‘found FEBESIER
29 = EAIZHME] ‘not by industry’ 55 ‘but by the very people... the customer — BN A REHT
Abeee, MEBHME - — EEHLLAE—IRT TR NE BNEE, 5 W& BRI - METREHT
H ‘experts’ FTAEIEIR
30 = BIZHMAE] ‘Thishas’ 5/ ‘anewrelationship” — DENA ‘X 7T—MHHXR —>EE55IX M
B LURBRMIIOORE , IR — PR Q& B WEhia — META#TE ‘created FFEIBIR
31 = BT FIRIEIE 'greater transparency' = 2 rE5SE0IE 'help' BIEEC — 551518 'revolutionized' 5
'prices' X F&R — RERT "FEE' BIEHIE
32 F BEAIZHAEIN I 'in' = 2ITHES 'platforms’ BIHETEE — L5 EX5IEERT 'hotels, restaurants, apartments,
and taxis' — EERT TZER AR
33 = ESHHEIR 'not by industry' — SrE5S/EX 'but by the very people' BIxfEEX R — 454 'ranked,
analyzed, and compared' BIsH{E — EFERT TR /ANE' IEZ A
34 = EATHEHIR 'the true power' = 24 ELS 'not just in... but in' BUEHFLEN — 454 'aggregate a large
volume of ratings' BYENE — &R RT 'BES/HE' BRI
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35 T ETHAIH 'attracted by good reviews' = B TE 5SS 'provide yet more positive feedback' FIER %
& — 458 'new customers' BI& 5 — EERR Ht/F2' B9&E1E

30. [&=] E
26 &= EIEMAE] ‘information no longer’ 5/ ‘by travel agents’ — PITEXH “EERBEIRITHFR--
- 45 ‘hiddenin business networks’ B9H5I4EH), HELAF—IRT E8l ZiE OWINESEE > M
WAL ‘controlled’ FF&IBIE
27 = EAITHEHI ‘greater transparency helped’ — OEN A ‘BEMBEBEERER- - — 4
& ‘revolutionized” M ‘compare prices’ BUEIR, HETLEAF—NRT FEE. ER/ BI5HE — MR T
tH ‘lower FWERES5IEER
28 & EUSHRMUTHIFTSA, 1 ‘Online rating platforms’ MEBEIE — 2MEXA EEXFAFE—EB
[E. BTEH - #iELAE—I FRE EE. B BNIESEXE IESRE) (EEE — MR
4 found FEEBESEIER
29 = EITHME ‘notbyindustry’ 55 ‘but by the very people... the customer — SFiEX A ‘FAREHIT
Abeee, MEBHME - — EELAFE—IRT TR NE BNEE, 5 WE R - METREHT
H ‘experts’ FAIBLE
30 F BT ‘Thishas' 5fF ‘anewrelationship” — SHEXA ‘X 7T—MFHHXE -—>EEFIX ‘M
FOLURBRMIIRE , IR E— 1R Q& B WEhiE — META#ETE ‘created FTEIBIR
31 = BT AEINEIE 'greater transparency' — SHiE SN 'help' BYEEE — £551E81% 'revolutionized' 5
'prices' FIXF — TIFRR FEE' B95HIE
32 F BEAITMAEIN I "in' = 2ITHES 'platforms' BIHETEE — L& EX5I2EH 'hotels, restaurants, apartments,
and taxis' — EERR TZERE AR
33 =T EBUEMFIR 'not by industry' — 3T EH5/EX 'but by the very people' BIFttEX R — 455 'ranked,
analyzed, and compared' BI5H{E — EEFERT ' TR /ANE' E A
34 &= EAISHRATH 'the true power' = 2#7HES 'not just in... but in' BUE#EEH — 454 'aggregate a large
volume of ratings' Eh{F — IEFRTR 'BE/1/HE' W&
35 = EfITHEHIA 'attracted by good reviews' = ZHTHE5EX 'provide yet more positive feedback' IEIR %
£ — 458 'new customers' WEH — EFERT "B/ F=2' HEIA

31. [EF] A

26 = EMITHE ‘information no longer’ 5f5 ‘by travel agents’ — SEXNH EEARBHIRITILFT--
— 454 ‘hiddenin business networks’ BIH5ILE, HETLAF—IRET 26 EE BWESEE - M
WEIFRTE  ‘controlled” FF&1BLE

27 = EUTHE] ‘greater transparency helped” — KITENX A EEREREZRR--NK —4&

& ‘revolutionized” # ‘compare prices’ HVIEIR, TR —NRT BEE. EE BI5hE > MIETA T
H ‘lower FEEEESEIR

28 = EUSHRMUTHITSA, 1 ‘Online rating platforms’ MEBEIE — SMEXA TEEXTFAFE—EB
B BTEH - #EAFE—IRT FaE. B IREEXE (ZE5E) (FEE — METHREHT

4 found” FEEBESEIR

29 F EMEHMET ‘not by industry’ 55 ‘but by the very people... the customer — SENX A ‘A2HTT
Abee-, MEBHME - — EHLLAE—IRT TR NE BNEE, 5 W& BRI - METHREHT

H ‘experts’ FTAIEIR

30 = EIZHMAE] ‘Thishas’ 5/ ‘anewrelationship” — DENA ‘X 7T—M#HHXR —>E55IX M



_4

@’ FuEE, AERmE https://yingyu8.cn

RO LURBEMIIARE , QAR — 1 RT QIE. B WEhiE - METHETE ‘created FFEIEIR
31 = EITMEAEINEIE 'greater transparency' — SHE SN Thelp' BIEEE — 551515 'revolutionized' 5
'prices' FIXF — TIFRR FEE' B95hIE

32 T BUSHEFIRINIE 'in' > PITHS 'platforms' BIBES — LEREX5IZEH 'hotels, restaurants, apartments,
and taxis' = EERT T ZEFE A

33 T EUTHAIN 'not by industry' — 2 rESEX 'but by the very people' IXftb X F — 455 'ranked,
analyzed, and compared' BIzh{E = EFERR ' ERK/NE BI71FE

34 = EAISHEHIR 'the true power' = 97 ES 'not just in... but in' BOEHFLEMN — 455 'aggregate a large
volume of ratings' zh{E — IEFRT 'BE/1/HE' W&

35 T EUTHEFIR 'attracted by good reviews' = 2 E5SEX 'provide yet more positive feedback' BIEIER %
# — 458 'new customers' WE 4 — EFERT "Bt/ F2' HEIA

32. [B=E]F
26 = EITHE ‘information no longer’ 5f5 ‘by travel agents’ — SFEXNH “EEARBHIRITILFT---
— 454 ‘hiddenin business networks’ BIHFILEM, HETLAF—IRET 26 ZE BWESEE > M
WML ‘controlled” FT&1EIR
27 = UM ‘greater transparency helped” — KITEX A EEREBRERR--NK —4&
& ‘revolutionized’” # ‘compare prices’ RYIEIR, TR —NRT BEE. EE BI5hE > MIETA T
H ‘lower FEHBE5IER
28 = EUSHRMUTHIFTSA, 1 ‘Online rating platforms’ MEBEIE — SMEXA EEXFEAFE—EB
[E. BTEH- - #EELAE—IFRE EE. B BNIESEXE IESRE) (EEE — MR
4 found” FEEBESEIR
29 = EMEHMAT ‘not by industry’ 55 ‘but by the very people... the customer — SEX A ‘F2HTT
Abeee, MEHME - — EHLLAFE—IRT TR NE BEE, 5 W& R - METHREHT
H ‘experts FIEIEE
30 & EUTHE] Thishas 5E ‘anewrelationship’ — 9MBEXA ‘X T—MWHWNXER -—>E5801X 0
B LURBRMIRE , BRI E— 1R QIE. B WEhiE — META#ETE ‘created” FFEIBIR
31 = B AEINEIE 'greater transparency' — S E 55N Thelp' BIEEE — £551E81% 'revolutionized' 5
'prices' FIXF — IEIFRR R B9THIE
32 F BEAITMAEIN I 'in' = 2ITHES 'platforms’ BIHETEE — L5 EX52EH 'hotels, restaurants, apartments,
and taxis' = EFERT T 2FE A
33 T EUTHEFIA 'not by industry' — 2T HE5/EX 'but by the very people' B3ttt X F — 454 'ranked,
analyzed, and compared' BIsHE — EEFERT ' TR/ANE' EA
34 = EAITHEHIR 'the true power' = 94 ELS 'not just in... but in' BOEHELEMN — 455 'aggregate a large
volume of ratings' Eh{F — IEFRTR 'BE/1/ 18 RIA
35 = EfITMEHEIA "attracted by good reviews' = 2T E5EX "provide yet more positive feedback' BIEIR %
& — 458 'new customers' &7 — #&iZFR7 'EHLb/F2' 89815

33. [&Z] B

26 = EMIZTHME ‘information no longer’ 5f5 ‘by travel agents’ — SEXNH EEARBHIRITILFT--
— 455 ‘hidden in business networks” BYH5I&EH, HETILATE—NRT =Hl. BE BOWENESEIE - M
EIFRTE  ‘controlled” FT&1BIE

27 = EITHRA] ‘greater transparency helped’ — DTEX A ‘BEEAEHERER MK —4&
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& ‘revolutionized” 1 ‘compare prices’ BYEIR, #ETLHATF—IRT FRE. ER] BISHE — MBI
H ‘lower FWERES5IEIR

28 & EUSHRMUTHITSA, 1 ‘Online rating platforms’ MEBEIE — SMEXA EEXIFEAFE—EB
[E. BTEH- - #iELAE—IFRE EE. B BIESEXE IESRE) (EEE — MR

H ‘found FEBESIEIR

29 = EMEHMAT ‘not by industry’ 55 ‘but by the very people... the customer — SEX R ‘F2HTT
Abeee, MEHME - — EEILLAFE—IRT TR ANE BNEE, 5 WE R - METREHT

H ‘experts’ FAIBIR

30 F BUTHF ‘Thishas’ 5fF ‘anewrelationship” — SFEXA ‘X7 —MWHHXE —>EEFIX ‘M
EOLURBRMIRE , EEIGE— 1R Q& B WEhiE — META#ETE ‘created” FFEIBIR
31 = BT AEINEIE 'greater transparency' — SHiE SN Thelp' BYEEE — £55151% 'revolutionized' 5
'prices' FIXF — EIFRR R BI5HIE

32 F BEAITMAEINTIE 'in' = 2ITHES 'platforms' BIETEE — L& EX5I2EH 'hotels, restaurants, apartments,
and taxis' — EERR TZEE AR

33 % FUTHAIH 'not by industry' — 2 rESEX 'but by the very people' I3fEb X F — 454 'ranked,
analyzed, and compared' BIEH{E — EFERT ' ER/ANE' EA

34 &= EAISHRAETH 'the true power' = 27 ES 'not just in... but in' BUE#EEH — 454 'aggregate a large
volume of ratings' MEhF — IEFRT 'BE/1/HE' W&

35 = EfITHEHEIA "attracted by good reviews' = 2T E5EX "provide yet more positive feedback' BIEIR %
# — 455 'new customers' N& 17 — #&iZFR7 'EHb/F2' 198137

34. [&=] H
26 = EITHE ‘information no longer’ 5f5 ‘by travel agents’ — SEXNH EEFRBHEIRITILFT---
— £5% ‘hiddenin business networks’ B9H5I4EH), HETLAF—IRT TF ZE BWESEHIE > M
WINPT ‘controlled” FF&1ELR
27 = U] ‘greater transparency helped” — KITENX A EERERERR-- MK —>4&
& ‘revolutionized’” # ‘compare prices’ RYIEIR, HMTLEATR—NRT FEE. EE BI50E > MIETA T
H ‘lower FERES5IER
28 = EUSHRMUTHITSA, 1 ‘Onlinerating platforms’ MEBEIE — SMEXA TEEXTFAFE—EB
B BTSSR - #iAF—IRT FaE. B IREEXE (IE7E) (FEE - METHREHT
H ‘found” WEIBESIBIR
29 = EAIZHME] ‘not by industry’ 55 ‘but by the very people... the customer — BN A REHT
Abeee, MEBHME - — EEHLLAE—IRT TR NE BNEE, 5 W& BRI - METREHT
H ‘experts’ FTAEIEIR
30 = BIZHMAE] ‘Thishas’ 5/ ‘anewrelationship” — DENA ‘X 7T—MHHXR —>EE55IX M
B LURBRMIIOORE , IR — PR Q& B WEhia — META#TE ‘created FFEIBIR
31 = BT FIRIEIE 'greater transparency' = 2 rE5SE0IE 'help' BIEEC — 551518 'revolutionized' 5
'prices' X F&R — RERT "FEE' BIEHIE
32 F BEAIZHAEIN I 'in' = 2ITHES 'platforms’ BIHETEE — L5 EX5IEERT 'hotels, restaurants, apartments,
and taxis' — EERT TZER AR
33 = ESHHEIR 'not by industry' — SrE5S/EX 'but by the very people' BIxfEEX R — 454 'ranked,
analyzed, and compared' BIsH{E — EFERT TR /ANE' IEZ A
34 = EATHEHIR 'the true power' = 24 ELS 'not just in... but in' BUEHFLEN — 454 'aggregate a large
volume of ratings' BYENE — &R RT 'BES/HE' BRI
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35 T ETHAIH 'attracted by good reviews' = B TE 5SS 'provide yet more positive feedback' FIER %
& — 458 'new customers' BI& 5 — EERR Ht/F2' B9&E1E

35. [&=] O
26 &= EIEMAE] ‘information no longer’ 5/ ‘by travel agents’ — PITEXH “EERBEIRITHFR--
- 45 ‘hiddenin business networks’ B9H5I4EH), HELAF—IRT E8l ZiE OWINESEE > M
WAL ‘controlled’ FF&IBIE
27 = EAITHEHI ‘greater transparency helped’ — OEN A ‘BEMBEBEERER- - — 4
& ‘revolutionized” M ‘compare prices’ BUEIR, HETLEAF—NRT FEE. ER/ BI5HE — MR T
tH ‘lower FWERES5IEER
28 & EUSHRMUTHIFTSA, 1 ‘Online rating platforms’ MEBEIE — 2MEXA EEXFAFE—EB
[E. BTEH - #iELAE—I FRE EE. B BNIESEXE IESRE) (EEE — MR
4 found FEEBESEIER
29 = EITHME ‘notbyindustry’ 55 ‘but by the very people... the customer — SFiEX A ‘FAREHIT
Abeee, MEBHME - — EELAFE—IRT TR NE BNEE, 5 WE R - METREHT
H ‘experts’ FAIBLE
30 F BT ‘Thishas' 5fF ‘anewrelationship” — SHEXA ‘X 7T—MFHHXE -—>EEFIX ‘M
FOLURBRMIIRE , IR E— 1R Q& B WEhiE — META#ETE ‘created FTEIBIR
31 = BT AEINEIE 'greater transparency' — SHiE SN 'help' BYEEE — £551E81% 'revolutionized' 5
'prices' FIXF — TIFRR FEE' B95HIE
32 F BEAITMAEIN I "in' = 2ITHES 'platforms' BIHETEE — L& EX5I2EH 'hotels, restaurants, apartments,
and taxis' — EERR TZERE AR
33 % EUTHAEIH 'not by industry' = 2 rESEX 'but by the very people' I3ftb X F — 455 'ranked,
analyzed, and compared' BI5H{E — EEFERT ' TR /ANE' E A
34 &= EAISHRATH 'the true power' = 2#7HES 'not just in... but in' BUE#EEH — 454 'aggregate a large
volume of ratings' Eh{F — IEFRTR 'BE/1/HE' W&
35 = EfITHEHIA 'attracted by good reviews' = ZHTHE5EX 'provide yet more positive feedback' IEIR %
£ — 458 'new customers' WEH — EFERT "B/ F=2' HEIA

36. [B=] H
36. EALESEC — IRENEMVERA B FEFMRRITRIZE N — AT
37. EAIESEANIB - REVEAREES R ERRENER — LAEHET
38. EALESEC — IRENEMVIRARTEEE LIIME 2 A — LEgE+
39. EfIESEC — IRIERENEREERAMEMEREREMVEAR - AT
40. EfIESEA — 1REERTT. BUEER IMRHR AREEZ HELERE - i@+
41. EMEEE [Al P RFEHEEL LML — 1851 'Credit cards are much safer to use than debit cards' 5E&5%
[A] A 'A thin magnetic stripe (magstripe) is all that stands between your credit-card information and the bad
guys' IR XA — FHER
42. EMESE [C] FRTFHEMAEAIITIE — IR5! 'The solution could cost as little as $2 extra for every piece of
plastic issued' 5@F 'higher costs involved' I3 X & — FHER
43, EALERE [A] #0 [B] ARk FEUIEHERRBVHEIR — 125! 'More than 100 million accounts... were affected' 5z
F 'potential liability... far more costly' BIX R X FH — SHER
44, EMESE [B] PXFHIZFRIAAVIEIR — 325! 'cards are increasingly vulnerable to attacks when you make
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purchases in a store' 5T 'leaves consumers exposed to the risks' FIX X5 — FHER
45, EAIELSE [C] xTF EMV B AR B3R — 3751 'much of the rest of the world uses smarter cards with a
technology called EMV' 5@F 'driving force behind the conversion' I3t x5 — FHER

37. [&%] B
36. ENLEEEC — IRENEMVIZRA B FERRITAZRIN — LA T
37. EAIESEANIB — REVEA REE SR BT RIHER — AT
38. EMIEEEC — IRENEMVIRATEEE AIMET 2R - AT
39. E(UEEEC — IREVGEEN AR ZFRAMEMEREREMVEZAR - LEHET
40. EAIESEA — IRERTT. BUEERIAMRHR QARIEES HMELERE - LE#ET
41. ENIERE (Al FXTFEHELZ2MEMLLIR — 175 'Credit cards are much safer to use than debit cards' 5%
[A] 5 'A thin magnetic stripe (magstripe) is all that stands between your credit-card information and the bad
guys' UM X R - FHER
42, EMESE [C] PR TFHEMAERIITIE — 375! 'The solution could cost as little as $2 extra for every piece of
plastic issued' 5T 'higher costs involved' BRI X F — BHEZR
43. ELERSE [A] A0 [B] R FHUE MR FRAVHEIR — iR%! 'More than 100 million accounts... were affected' 57
F 'potential liability... far more costly' IR X5 — BHERE
44, ENIELE [B] PR TFHEZFRBEIEIR — iR%! 'cards are increasingly vulnerable to attacks when you make
purchases in a store' 5T 'leaves consumers exposed to the risks' IR N X R — BHER
45, EALELSE [C] xTF EMV AR B3R — 3751 'much of the rest of the world uses smarter cards with a
technology called EMV' 5@ 'driving force behind the conversion' I3 x % — BHER

38. [BF] G
36. EAIESEC — IRIEMVER A B FEMRIRITAIZIN — LECEF
37. EAIESEANIB - REVEA R EESRERZREER — LEET
38. BALESEC — REXEMVIRARTEEE LIIMET 22 — LECET
39. BAIESEC — IRIEENERARFRAMEMEREREMVEEAR - AT
40. EALESEA — IRERTT. BUEESRIAMRHR QARIEES HMELERE - LiRET
41. BN (Al PXFEREL 2RI — 1851 'Credit cards are much safer to use than debit cards' 5E&5%
[A] 5 'A thin magnetic stripe (magstripe) is all that stands between your credit-card information and the bad
guys' UMK FR - FHER
42. ELEESE [C] R FAEMABIITIE — 125 'The solution could cost as little as $2 extra for every piece of
plastic issued' 5T 'higher costs involved' BRI xF — BHESR
43. EALERSE [A] A0 [B] Ak FHUE MR ERAHEIR — iR%! 'More than 100 million accounts... were affected' 57
F 'potential liability... far more costly' UM N X5 — FHER
44, ENIELSE [B] P xTFHZFRBENEIR — iR%! 'cards are increasingly vulnerable to attacks when you make
purchases in a store' 5T 'leaves consumers exposed to the risks' IR N X FR — BHEER
45. ENLEESE [C] kT EMV B AR B93EIR — 3551 'much of the rest of the world uses smarter cards with a
technology called EMV' 5&F 'driving force behind the conversion' B X & — FHER
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39. [&=E] C
36. ENLEEC — IRENEMVERA A FEMRRITAZIN — LA T
37. EIESEANIB — IREVEAREE AR ERZWENER — LitET
38. EIEEEC — IRENEMVIRARTEEE AIMES 2R - AT
39. BAIESEC — IRIEENEAEFRAMEMEREAEMVEAR - LEETF
40. EAIESEA — IRERTT. BUEER IMRHR QARIEES HMELERE - LE#ET
41. BNUIERE (Al FRXTFEHELZ2MEMLLER — 175 'Credit cards are much safer to use than debit cards' 5E&5%
[A] 5 'A thin magnetic stripe (magstripe) is all that stands between your credit-card information and the bad
guys' UM X R - FHER
42, EMESE [C] PR TFHERAERIITIE — 135! 'The solution could cost as little as $2 extra for every piece of
plastic issued' 5T 'higher costs involved' BRI X F — BHEZR
43. ELERSE [A] A0 [B] AR FEHUE MR SR AVHEIR — iR%! 'More than 100 million accounts... were affected' 571
F 'potential liability... far more costly' BIM N X ZR — BHEZR
44, EMESE [B] PXTFHZRIRFIIEIR — JR%! 'cards are increasingly vulnerable to attacks when you make
purchases in a store' 5T 'leaves consumers exposed to the risks' IR N X R — FHER
45, EMESE [C] FxTF EMV £ AR#E B3R — 335! 'much of the rest of the world uses smarter cards with a
technology called EMV' 5@ 'driving force behind the conversion' IR x % — BHER

40. [&=E] A
36. EMLEEEC — IRENEMVEZRA A FEMRRITAZIN — LA T
37. EAIESEANIB - REVEA R EESRERZREER — LEET
38. EALESEC — IRENEMVIRARTEEE LAIME 2 8 — LR+
39. E(UEEEC — IREVGEEN AR Z R AMEMEREREMVEZAR - LEHET
40. EALESEA — IREERTT. BUEESRIMRHR QARIEESHMELERE - LT
41. EMEEE [Al P TEHEEZ2MRILLE: — 1851 'Credit cards are much safer to use than debit cards' 5%
[A] 5 'A thin magnetic stripe (magstripe) is all that stands between your credit-card information and the bad
guys' UMK FR - FHER
42, EMESE [C] PR TFHEMAERIITIE — 335! 'The solution could cost as little as $2 extra for every piece of
plastic issued' 5&F 'higher costs involved' BIFFRIX R — BHER
43. EALERSE [A] A0 [B] Rk FHUE MR FRAVHEIR — iR%! 'More than 100 million accounts... were affected' 57
F 'potential liability... far more costly' IR X F — BHER
44, ENIELSE [B] PR THZFRENEIR — iR5 'cards are increasingly vulnerable to attacks when you make
purchases in a store' 5T 'leaves consumers exposed to the risks' BIF N X R — BHER
45, EMESE [C] FXF EMV HEARME B3R — R%1 'much of the rest of the world uses smarter cards with a
technology called EMV' 5@ F 'driving force behind the conversion' XX & — FHER

41. [&=E] |
36. EALEEEC — IBEEMVIR A R FEPFRRITAEIN — LEET
37. ELESEANIB — IRBEB R EE 2T REWEHER - LECHET
38. EALEEEC — IEENEMVESARTEEE LIIMET 2 — ILECET
39. EMESEC — REEENERAREZ R AMEMEREREMVEAR - [LEHETF
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40. EAIEGEA — IRERTT. BUESRIMRR QARIEEE HHELERE - i@+

41. ENIEEE (Al PR FEHEEL LML — 3851 'Credit cards are much safer to use than debit cards' 5E&5%
[A] A7 'A thin magnetic stripe (magstripe) is all that stands between your credit-card information and the bad
guys' IR KR - FHER

42, EMESE [C] FXTHEMARITIE — I35 'The solution could cost as little as $2 extra for every piece of
plastic issued' 5@F 'higher costs involved' I3 X & — FHER

43, EAIEESE [A] # [B] A FHURM RS RAVEIR — iR%! 'More than 100 million accounts... were affected' 5%
F 'potential liability... far more costly' BIM N X & — BHEZR

44, FENIEESE [B] X FHIZFIRIEREIR — iR%! 'cards are increasingly vulnerable to attacks when you make
purchases in a store' 5T 'leaves consumers exposed to the risks' BIM N X% — BHERE

45, ENLEESE [C] XT EMV S AR #9HA — 3R%! 'much of the rest of the world uses smarter cards with a
technology called EMV' 5&F 'driving force behind the conversion' I3t x5 — FHER

42. [&=] D
36. ENLEEC — IRENEMVERA B FERRITAZIN — LA T
37. EIESEANIB — IREVEAREE AR EZWENHEIR — LEtET
38. EIEEEC — IRENEMVIRARTEEE AIMES 2R — AT
39. EMEEEC — IREVGEEN AR FRAMEMEREAEMVERAR - LEHET
40. FEMLEEEA — IREURIT. BUERI IMAR AR ERESAEILEEE - AT
41. EAIEESE (Al PR TFERER LML — 1851 'Credit cards are much safer to use than debit cards' 5E&5%
[A] 5 'A thin magnetic stripe (magstripe) is all that stands between your credit-card information and the bad
guys' I X R — FHESR
42. EMIEETE [C] X TFHEMAEITIE — IRF] 'The solution could cost as little as $2 extra for every piece of
plastic issued' 5T 'higher costs involved' IR X & — BHER
43. ELEESE [A] A0 [B] AR FEUE M ER SR AVHEIAR — 135! 'More than 100 million accounts... were affected' 57
F 'potential liability... far more costly' BIM N X ZR — BHEZR
44, EMESE [B] PXTFHZRIRAIEIR — JR%! 'cards are increasingly vulnerable to attacks when you make
purchases in a store' 5T 'leaves consumers exposed to the risks' BIX X5 — FHER
45, EALELTE [C] xTF EMV AR B3R — 3751 'much of the rest of the world uses smarter cards with a
technology called EMV' 5@F 'driving force behind the conversion' I3t x5 — SHER

43. [BZF] L
36. ENIEEEC — IRENEMVERA A FEMRRITAZIN — LA T
37. B(IESEANIB — IREVE AR EE B R EFWE IR — LA T
38. EALESEC — IRENEMVERARTERE LAIME 2 8 — LR+
39. EMEEEC — IREVGEEN AR ZF R AMEMEREREMVEZAR - LEHET
40. EALESEA — IRERTT. BUEERIMRHR QAREES HELEERE - LT
41. ENIERE (Al FXTFEHEL2MEMLLIR — 1751 'Credit cards are much safer to use than debit cards' 5%
[A] 5 'A thin magnetic stripe (magstripe) is all that stands between your credit-card information and the bad
guys' UMK FR - FHER
42, EMESE [C] PR TFHERAERIITIE — 375! 'The solution could cost as little as $2 extra for every piece of
plastic issued' 5T 'higher costs involved' BN X% — FHER
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43, EIEEE [A] # [B] P FHURME S RAVEIR — iR%! 'More than 100 million accounts... were affected' 57
TF 'potential liability... far more costly' UMW X% — BHEZE

44, ENIEEE [B] xTFHIFZFRIBREIR — iR%! 'cards are increasingly vulnerable to attacks when you make
purchases in a store' 5T 'leaves consumers exposed to the risks' FIF N X7 — FHER

45, EAIELTE [C] xTF EMV AR AR — 3751 'much of the rest of the world uses smarter cards with a
technology called EMV' 5@F 'driving force behind the conversion' I3t x5 — FHER

44, [&=E] F
36. ENLEEEC — IRENEMVERA B FEMRRITAZIN — LA T
37. EIESEANIB — IREVEAREE AR ERZWENER — LECET
38. EIEEEC — IRENEMVIRARTEEE AIMES 2R - AT
39. BAIESEC — IRIEENEAEFRAMEMERERAEMVEAR - LEETF
40. EAIESEA — IRERTT. BUEER IMRHR QARIEES HMELERE - LiR#ET
41. ENIERE (Al FXTFEHELZ2MEMLLIR — 175 'Credit cards are much safer to use than debit cards' 5%
[A] 50 'A thin magnetic stripe (magstripe) is all that stands between your credit-card information and the bad
guys' UM X R - FHER
42, EMESE [C] PR TFHEMAERIITIE — 335! 'The solution could cost as little as $2 extra for every piece of
plastic issued' 5T 'higher costs involved' BRI X7 — BHEZR
43. ELERSE [A] A0 [B] AR FHUE MR SR AVHEIR — iR%! 'More than 100 million accounts... were affected' 57
F 'potential liability... far more costly' B9 N X ZR — BHEZR
44, EMESE [B] PXTFHZRIRFVIEIR — JR%! 'cards are increasingly vulnerable to attacks when you make
purchases in a store' 5T 'leaves consumers exposed to the risks' IR N X R — FHER
45, EMIESE [C] FxTF EMV £ AR#E AY3ER — 3351 'much of the rest of the world uses smarter cards with a
technology called EMV' 5@ 'driving force behind the conversion' X% % — SHER

45. [BZ] O
36. EALEEEC — IRENEMVEZRA A FEMRRITAZIN — LECET
37. EAIESEANIB - REVEA R EES R BT REER — LEET
38. EALESEC — IRENEMVIRARTEEE LAIME 2 8 — LR+
39. EMEEEC — IREVGEEN AR Z R AMEMEREREMVEZAR - LEHET
40. EALESEA — IREERTT. BUESRIMRHR QARIEESHMELERE - LT
41. EEEE [Al P TEHEEZ2MRILLE: — 1851 'Credit cards are much safer to use than debit cards' 5%
[A] 5 'A thin magnetic stripe (magstripe) is all that stands between your credit-card information and the bad
guys' UMK FR - FHER
42, EMESE [C] PR TFHEMAERIITIE — 335! 'The solution could cost as little as $2 extra for every piece of
plastic issued' 5T 'higher costs involved' BRI X7 — BHESR
43. EALERSE [A] A0 [B] Rk FHUE MR FRAVHEIR — iR%! 'More than 100 million accounts... were affected' 57
F 'potential liability... far more costly' BN X &R — FHER
44, ENIELSE [B] PR TFHZFRBENEIR — iR 'cards are increasingly vulnerable to attacks when you make
purchases in a store' 5T 'leaves consumers exposed to the risks' BIF N X R — BHER
45, EMESE [C] FXF EMV HARME B3R — R%1 'much of the rest of the world uses smarter cards with a
technology called EMV' 5@ F 'driving force behind the conversion' XX 5 — FHER
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Zm. EMVERR EfFiRTT EAFRER BRERE ZEEFRRAR xE HEERAR BLEEE SHET ANEUS
e

46. [&=] C
EAIE] ‘pessimistssay’ —iRFJEIM = ‘could contribute to slower growth’ — BXE#ER ‘lead to slower
growth’

Em ANEM WRIEAE RXER

47. [B=] A
EAIE] ‘Overthe pasttwoyears’ —iRF{EEN S ‘not to signal a double-dip recession—but an economic
expansion’ — BXE#A ‘economic activities have increased’

Za ATNEM RIMZE REXER

48. [&=] C
EMiLZEl ‘especially those that produce commodities for which global demand sets the price—agricultural
goods, mining, metals, oil’ — EX&i##7 ‘Producers of agricultural goods and raw materials’

Em ATNEM FEHHFE RXER

49. [&=] C

EMIZEl ‘One great challenge... is slack domestic consumer demand’ — I2f# ‘slack’ BEh FTESR. EW
— EXE#A ‘reluctance to spend’

Tm HTEM AXIERE RS

50. [&E=] B
ZEEXEE (BBEKENE) — EWF ‘U.S.companies are becoming more involved in the global
economy’ K ‘geta piece of growing global...” — #UTHEINE WEINEINHHHET
EZ5H TEINE ATEE RXEiR

51. [&=] A
EUERERENS — R3IEEX ‘unthinking complaint’ BIRE — 44 ‘UK now leads on many
indicators’ 1SHIEEINNEMAMSTHL
o EiriESiAHowever EEMSEM AHESLE

52. [&=] B
EfI ‘national data masks...” A — $EEX ‘masks the very large variation’ BIZIOENX — BXE#EA ‘does
not reflect the differences’

Zo: ATEM REXEH (masks — does not reflect)

53. [&=E] A
EfL ‘policy interventions’ PRTEA) — M TXFHERMAIER — EL ‘policies generating long-term resource
concentration’ Kz ‘less than 25% of universities receive 75% of the research funding’ — 3 RHERES
TR BRE5EE LTI XOaXER

54. [E=] A

EfL ‘research-led universities’ #EXELE — $2EX ‘maximise the impact’ 1 ‘generating the widest range
of... benefits’ — BIXE#A ‘Fully utilise their research to benefit all sectors of society’

EZo ATEM RXEHR (widest range of benefits — benefit all sectors)

yingyu8.cn $F2601/H2TT
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55. [&=] C
SAREXEE - FERARFELIFRATHRBFR LB AT — HITE LR FRNARLE

& ‘translating new knowledge into new products and services’ X ‘takingideasto market’ — J3gI{EiH#

RAEBEHE
Zm: XA HEIEEHE

56. [Z&Z] The saying "If you cannot do great things, do...
HEUE (BREEWE) —» WBEH GBI CS-GIE-4e) »E548 (ZREXERERYITL) - vaEE
£
TR REZMS5EEEN AXTHS5ERTME BiRER

57. [&Z] The traditional Chinese way of hosting guests...
ERFEX R SEERER, HEEFTESRIEREAIMBUISVOOR, AR EEER,
TR FHEZE IZA% AE 28 #4770 MF—F NEEFENLER

yingyu8.cn F2To/H2TH;
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