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一、写作（共 1 小题，每小题 106.5 分，共 106.5 分）
56. （词数 150-200 · 106.5 分）

二、听力（共 25 小题，每小题 7.1 分）
（听力/听写音频请在英速通应用内播放作答）

Questions 1 to 4

1. What does the man say about the job in the States?
A. It is well paid. B. It is stimulating. C. It is demanding. D. It is fairly secure.

2. What benefit would the man get if he took the post in Sao Paulo?
A. A quick promotion. B. Free accommodation.

C. Moving expenses. D. A lighter workload.
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3. What does the man say is the disadvantage of working in Brazil?
A. He has difficulty communicating with local 
people.

B. He has to spend a lot more traveling back 
and forth.

C. He has trouble adapting to the local 
weather.

D. He has to sign a long-term contract.

4. What do we learn from the end of the conversation?
A. The woman will help the man make a 
choice.

B. The man is going to attend a job interview.

C. The man is in the process of job hunting. D. The woman sympathizes with the man.

Questions 5 to 8

5. What is the man's purpose in making the phone call?
A. To inquire about the interest rates at the 
woman's bank.

B. To inquire about the current financial 
market situation.

C. To see if he can find a job in the woman's 
company.

D. To see if he can get a loan from the 
woman's bank.

6. What can we know about rate and yield?
A. There is no difference between rate and 
yield.

B. The man has a good understanding of rate 
and yield.

C. The rate is the percentage of simple interest 
paid on the money.

D. The yield is only influenced by the amount 
of money.

7. What is the man most interested in?
A. Long-term investment. B. A three-month deposit.

C. Any high-interest deposit. D. Any high-yield investment.

8. What did the woman do to persuade the man to deposit in her bank?
A. She treated him to a meal. B. She gave him loans at low rates.

C. She offered him dining coupons. D. She raised interest rates for him. questions. 
Both the passage and the questions will be 
spoken only once. After you hear a question, 
you must choose the best answer from the 
four choices marked A), B), C) and D). Then 
mark the corresponding letter on Answer 
Sheet 1 with a single line through the centre.
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Questions 9 to 12

9. What does the passage say about the international coffee institute?
A. It is a Portuguese company selling coffee in 
New York.

B. Its most important task is to conduct coffee 
studies.

C. It represents several countries that export 
coffee.

D. Its role is to regulate international coffee 
prices.

10. What caused the recent shortage of coffee throughout the world?
A. The freezing weather in Brazil. B. The impact of global warming.

C. The increased coffee consumption. D. The fluctuation of coffee prices.

11. What do we learn about Vaukin de Silva?
A. He is doing a bachelor's degree. B. He is young, handsome and single.

C. He is a heavy coffee drinker. D. He is tall, rich and intelligent.

12. What has occupied Vaukin's mind for the last few weeks?
A. A visit to several coffee-growing plantations. B. Coffee prices and his advertising campaign.

C. A vacation on some beautiful tropical beach. D. A quick promotion and a handsome income.

Questions 13 to 15

13. Why did the couple fail to get to the cruise in time?
A. They were held up in a traffic jam. B. They boarded a wrong coach in a hurry.

C. They were late for the first morning bus. D. They were delayed by the train for hours.

14. What does the speaker say about their trip this year?
A. It was canceled because of an unexpected 
strike.

B. It was spoiled by poor accommodations.

C. It was the most exciting trip they ever had. D. It was postponed due to terrible weather.

15. What will the speaker do in the future for a vacation?
A. Go overseas. B. Stay at home.

C. Take romantic cruises. D. Take escorted trips. questions. The 
recordings will be played only once. After you 
hear a question, you must choose the best 
answer from the four choices marked A), B), C) 
and D). Then mark the corresponding letter on 
Answer Sheet I with a single line through the 
centre.

Questions 16 to 19

16. What makes dolphins different from other sea animals?
A. Their extraordinary intelligence. B. The special bones in their fins.

C. The way they communicate. D. The way they get water.
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17. Why do many people enjoy collecting dolphin souvenirs?
A. They love to keep them as pets just like cats 
and dogs.

B. They love them but cannot live with them.

C. They can find many stores selling such 
souvenirs.

D. They believe such souvenirs can bring good 
luck.

18. What did ancient people do with dolphins?
A. They made them swim around their ships. B. They painted their images on some items.

C. They hunted them in great numbers. D. They trained them to perform tricks.

19. What's happening to the dolphins?
A. They are hunted in many places except 
Japan.

B. They have been protected thanks to 
literature and film.

C. They have adapted to the life in captivity. D. They are losing their habitat and clean sea.

Questions 20 to 22

20. What's the possible advantage of virus therapy according to Prof. Seymour?
A. It won't have any side-effect. B. It can kill drug-resistant tumours.

C. It can be as effective as conventional 
treatments.

D. It can stop cancer cells from spreading in 
the body.

21. What's the big challenge facing virus therapy?
A. How to find a way to deliver viruses to 
tumours effectively.

B. How to inject viruses directly into tumours.

C. How to allow viruses to do what 
chemotherapy drugs do.

D. How to strengthen the body's immune 
system.

22. What does Prof. Seymour want to do with virus therapy?
A. To use it to cure 75% of the patients with 
malignant cancers.

B. To make it accepted by the patients with 
incurable cancers.

C. To apply it to those with secondary cancers. D. To apply it to treat all kinds of cancers.

Questions 23 to 25

23. What can be learnt about Amazon.com's Kindle library-lending service?
A. It allows users of some Kindle devices to 
borrow books from local libraries.

B. It has benefited more than eleven thousand 
local libraries in the US.

C. It has led to a debate between publishers 
and libraries over e-book lending.

D. It aims at allowing everyone to read books 
anytime they like.
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24. What can libraries do according to the "first sale" law?
A. They can purchase any kind of media 
product.

B. They can lend books to readers repeatedly.

C. They can deal with digital products as they 
like.

D. They can limit the time the readers keep a 
certain book.

25. How did HarperCollins protect the e-book industry and its own book sales?
A. By allowing libraries to purchase e-books 
for lending in perpetuity.

B. By adopting the technology known as 
digital rights management.

C. By requiring libraries to purchase more of 
its e-book.

D. By persuading the critics to support the 
publishers.

三、选词填空（共 10 小题，每小题 3.55 分，共 35.5 分）

A. accountable B. capacity C. controlled
D. entail E. forged F. incentives
G. occasionally H. overstated I. persisting
J. pessimistic K. professionals L. slash
M. specializing N. spectators O. subsequently

英速通，为考ɤǣɥ httpsĞ//yingyu8.cn

yingyu8.cn 第 5 ɦ / 共 27 ɦ



Travel websites have been around since the 1990s, when Expedia, Travelocity, and other holiday 
booking sites were launched, allowing travelers to compare flight and hotel prices with the click 
of a mouse. With information no longer 　　26　　 by travel agents or hidden in business 
networks, the travel industry was revolutionized, as greater transparency helped 　　27　　 
prices. Today, the industry is going through a new revolution—this time transforming service 
quality. Online rating platforms— 　　28　　 in hotels, restaurants, apartments, and taxis—allow 
travelers to exchange reviews and experiences for all to see. Hospitality businesses are now 
ranked, analyzed, and compared not by industry 　　29　　 , but by the very people for whom 
the service is intended—the customer. This has 　　30　　 a new relationship between buyer 
and seller. Customers have always voted with their feet; they can now explain their decision to 
anyone who is interested. As a result, businesses are much more 　　31　　 , often in very 
specific ways, which creates powerful 　　32　　 to improve service. Although some readers 
might not care for gossipy reports of unfriendly bellboys in Berlin or malfunctioning hotel 
hairdryers in Houston, the true power of online reviews lies not just in the individual stories, but 
in the websites' 　　33　　 to aggregate a large volume of ratings. The impact cannot be 　　
34　　 . Businesses that attract top ratings can enjoy rapid growth, as new customers are 
attracted by good reviews and 　　35　　 provide yet more positive feedback. So great is the 
influence of online ratings that many companies now hire digital reputation managers to ensure 
a favorable online identity.

26. 27. 28. 29. 30.

31. 32. 33. 34. 35.

四、长篇阅读（共 10 小题，每小题 7.1 分，共 71 分）
36. It is best to use an EMV card for international travel.　______

37. Personal information on credit and debit cards is increasingly vulnerable to hacking.　______

38. The French card companies adopted EMV technology partly because of inefficient telephone 
service.　______

39. While many countries use the smarter EMV cards, the U.S. still clings to its old magstripe 
technology.　______

40. Attempts are being made to prevent hackers from carrying out identity theft.　______

41. Credit cards are much safer to use than debit cards.　______

42. Big banks have been reluctant to switch to more secure technology because of the higher costs 
involved.　______

43. The potential liability for retailers using magstripe is far more costly than upgrading their 
registers.　______
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44. The use of magstripe cards by American retailers leaves consumers exposed to the risks of losing 
account information.　______

45. Consumers will be a driving force behind the conversion from magstripe to EMV technology.　
______

五、汉译英（共 1 小题，每小题 106.5 分，共 106.5 分）
57. 中国传统的待客之道要求饭菜丰富多样,让客人吃不完。中国宴席上典型的菜单包括开席的一套凉菜及其
后的热菜,例如肉类、鸡鸭、蔬菜等。大多数宴席上,全鱼被认为是必不可少的,除非已经上过各式海鲜。如今,
中国人喜欢把西方特色菜与传统中式菜肴融于一席,因此牛排上桌也不少见。沙拉也已流行起Ā,āĂ传统上
中国人一ă不吃ĄąĆ经ćĈ的菜肴。宴席通ĉĊ少ċ一道Č,可čĎďĐĎ后上桌。đĒēĔĕ通ĉĖė宴
席的Ęę。
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六、ĚC1（每小题 14.2 分）

What's the one word of advice a well-meaning professional would give to a recent college 
graduate? China? India? Brazil? How about trade? When the Commerce Department reported last 
week that the trade deficit in June approached ě50 billion, it set off a new round of economic 
doomsaying. Imports, which soared to ě200.3 billion in the month, are subtracted in the 
calculation of gross domestic product. The larger the trade deficit, the smaller the GDP. Should 
such imbalances continue, pessimists say, they could contribute to slower growth. But there's 
another way of looking at the trade data. Over the past two years, the figures on imports and 
exports seem not to signal a double-dip recession—a renewed decline in the broad level of 
economic activity in the United States—but an economic expansion. The rising volume of trade—
more goods and services shuttling in and out of the United States—is good news for many 
sectors. Companies engaged in shipping, trucking, rail freight, delivery, and logisticsĜ ) have all 
been reporting better than expected results. The rising numbers signify growing vitality in foreign 
markets— when we import more stuff, it puts more cash in the hands of people around the world, 
and U.S. exports are rising because more foreigners have the ability to buy the things we produce 
and market. The rising tide of trade is also good news for people who work in trade-sensitive 
businesses, especially those that produce commodities for which global demand sets the price—
agricultural goods, mining, metals, oil. And while exports always seem to lag, U.S. companies are 
becoming more involved in the global economy with each passing month. General Motors sells as 
many cars in China as in America each month. While that may not do much for imports, it does 
help GM's balance sheet—and hence makes the jobs of U.S.-based executives more stable. One 
great challenge for the U.S. economy is slack domestic consumer demand. Americans are paying 
down debt, saving more, and spending more carefully. That's to be expected, given what we've 
been through. But there's a bigger challenge. Can U.S.-based businesses, large and small, figure 
out how to get a piece of growing global demand? Unless you want to pick up and move to India, 
or Brazil, or China, the best way to do that is through trade. It may seem obvious, but it's no 
longer enough simply to do business with our friends and neighbors here at home. Companies 
and individuals who don't have a strategy to export more, or to get more involved in foreign 
markets, or to play a role in global trade, are shutting themselves out of the lion's share of 
economic opportunity in our world.

46. How do pessimists interpret the U.S. trade deficit in June?
A. It reflects Americans' preference for 
imported goods.

B. It signifies a change in American economic 
structure.

C. It could lead to slower growth of the 
national economy.

D. It is the result of America's growing focus on 
domestic market.
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47. What does the author say about the trade data of the past two years?
A. It indicates that economic activities in the 
U.S. have increased.

B. It signals decreasing domestic demand for 
goods and services.

C. It reflects the fluctuations in the 
international market.

D. It shows that U.S. economy is slipping 
further into recession.

48. Who particularly benefits from the rising volume of trade?
A. People who have expertise in international 
trade.

B. Consumers who favor imported goods and 
services.

C. Producers of agricultural goods and raw 
materials.

D. Ěetailers dealing in foreign goods and 
services.

49. What is one of the challenges facing the American economy?
A. Decreasing productivity. B. Competition from overseas.

C. People's reluctance to spend. D. Slack trade activities.

50. What is the author's advice to U.S. companies and individuals?
A. To import more cheap goods from 
developing countries.

B. To increase their market share overseas.

C. To be alert to fluctuations in foreign 
markets.

D. To move their companies to where labor is 
cheaper.
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ĝ、ĚC2（每小题 14.2 分）

A recurring criticism of the UK's university sector is its perceived weakness in translating new 
knowledge into new products and services. Ěecently, the UK National Stem Cell Network warned 
the UK could lose its place among the world leaders in stem cell research unless adequate 
funding and legislation could be assured. We should take this concern seriously as universities 
are key in the national innovation system. However, we do have to challenge the unthinking 
complaint that the sector does not do enough in taking ideas to market. The most recent 
comparative data on the performance of universities and research institutions in Australia, 
Canada, USA and UK shows that, from a relatively weak starting position, the UK now leads on 
many indicators of commercialisation activity. When viewed at the national level, the policy 
interventions of the past decade have helped transform the performance of U.K. universities. 
Evidence suggests the UK's position is much stronger than in the recent past and is still showing 
improvement. But national data masks the very large variation in the performance of individual 
universities. The evidence shows that a large number of universities have fallen off the back of 
the pack, a few perform strongly and the rest chase the leaders. This type of uneven distribution 
is not peculiar to the U.K. and is mirrored across other economies. In the UK, research is 
concentratedĞ less than 25% of universities receive 75% of the research funding. These same 
universities are also the institutions producing the greatest share of PhD graduates, science 
citations, patents and licence income. The effect of policies generating long-term resource 
concentration has also created a distinctive set of universities which are research-led and 
commercially active. It seems clear that the concentration of research and commercialisation 
work creates differences between universities. The core objective for universities which are 
research-led must be to maximise the impact of their research efforts. These universities should 
be generating the widest range of social, economic and environmental benefits. In return for the 
scale of investment, they should share their expertise in order to build greater confidence in the 
sector. Part of the economic recovery of the UK will be driven by the next generation of research 
commercialisations spilling out of our universities. There are three dozen universities in the UK 
which are actively engaged in advanced research training and commercialisation work. If there 
was a greater coordination of technology transfer offices within regions and a simultaneous 
investment in the scale and functions of our graduate schools, universities could, and should, 
play a key role in positioning the U.K. for the next growth cycle.

51. What does the author think of UK universities in terms of commercialisation?
A. They still have a place among the world 
leaders.

B. They have lost their leading position in 
many ways.

C. They do not regard it as their responsibility. D. They fail to convert knowledge into money.
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52. What does the author say about the national data on UK universities' performance in 
commercialisation?

A. It masks the fatal weaknesses of 
government policy.

B. It does not reflect the differences among 
universities.

C. It does not rank UK universities in a 
scientific way.

D. It indicates their ineffective use of 
government resources.

53. We can infer from Paragraph 5 that "policy interventions"ĜLine 1, Para. 4) refers to____.
A. concentration of resources in a limited 
number of universities

B. compulsory cooperation between 
universities and industries

C. government aid to non-research-oriented 
universities

D. fair distribution of funding for universities 
and research institutions

54. What does the author suggest research-led universities do?
A. Fully utilise their research to benefit all 
sectors of society.

B. Generously share their facilities with those 
short of funds.

C. Publicise their research to win international 
recognition.

D. Spread their influence among top research 
institutions.

55. How can the university sector play a key role in the UK's economic growth?
A. By establishing more regional technology 
transfer offices.

B. By asking the government to invest in 
technology transfer research.

C. By promoting technology transfer and 
graduate school education.

D. By increasing the efficiency of technology 
transfer agencies.

ğ Ġ考答案与ġ题解Ģģ于卷Ĥ ğ
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Ġ考答案
客ĥ题速Ħħ Ĩ ĩĥ题Ġ考Īī/译īĬġ题解Ģģ后

1. B 2. A 3. D 4. C 5. A 6. C 7. B 8. C 9. C 10. A

11. B 12. B 13. D 14. A 15. B 16. C 17. B 18. B 19. D 20. B

21. A 22. D 23. A 24. B 25. C 26. C 27. L 28. M 29. K 30. E

31. A 32. F 33. B 34. H 35. O 36. H 37. B 38. G 39. C 40. A

41. I 42. D 43. L 44. F 45. O 46. C 47. A 48. C 49. C 50. B

51. A 52. B 53. A 54. A 55. C

56. The saying "If you cannot do great things, do small things in a great way" reminds us that true 
value lies not in
the scale of what we do, but in the devotion and care we put into it. In my view, greatness is an 
attitude rather
than a matter of size.
Consider an ordinary street cleaner who sweeps every corner spotless before dawn, or a rural teacher 
who
spends decades patiently guiding children in a remote village. Neither builds an empire, yet by 
pouring
perfection into humble tasks, they make an impact far beyond their modest positions. Their example 
shows that
even the smallest job, done with heart, can shine. Had they despised such work as trivial, their 
potential would
have been wasted.
Therefore, we should never look down on small things or wait passively for great opportunities. Even 
if we
cannot change the world overnight, doing each ordinary task in an extraordinary way is itself a form 
of
greatness worth pursuing.

57. The traditional Chinese way of hosting guests requires a rich variety of food, so that the guests
cannot finish all the dishes. A typical menu at a Chinese banquet includes a set of cold dishes to start
the meal, followed by hot dishes such as meat, chicken, duck and vegetables. At most banquets, a 
whole
fish is considered essential, unless various kinds of seafood have already been served. Nowadays,
Chinese people like to combine Western specialties with traditional Chinese dishes at one banquet, so 
it
is not uncommon to see steak on the table. Salads have also become popular, although traditionally
Chinese people seldom eat any uncooked dishes. There is usually at least one soup at a banquet, 
which
can be served either first or last. Desserts and fruit usually mark the end of the banquet.
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ġ题解Ģ
答案ĭĮ与考Ēį讲

1. İ答案ıB
ĭĮĲ国ĳ作Ĵĵ Ķ ķĸĹĺ信Ļ词 'but' 后的ļĽ Ķ ľĿŀŁ 'stimulating' 得ł答案
考Ē：ŃńĭĮ　Ĺĺ信Ļ词ķĸ

2. İ答案ıA
ĭĮŅņŇĳ作Ĵĵ Ķ ķĸ 'I'd get a promotion' Ķ ľĿŀŁ 'quick promotion' 得ł答案
考Ē：ŃńĭĮ　ľĿŀŁ

3. İ答案ıD
ĭĮň西ĳ作Ĵĵ Ķ ķĸĹĺ信Ļ词 'But' 后的 'disadvantages' Ķ ĭĮŉŊŋĒ 'five-year term' Ķ ľĿŀŁ 
'long-term contract' 得ł答案
考Ē：ŃńĭĮ　Ĺĺ信Ļ词ķĸ　ľĿŀŁ

4. İ答案ıC
ĭĮŌōĘŎ Ķ ķĸ 'I haven't even been called for an interview' Ķ ŏŐőŒœŔ于求ŕŖŗŘř Ķ 得ł答案
考Ē：ŏŐ判Ś　ŃńĭĮ

5. İ答案ıA
ĭĮŌō开śőŒ的ŜŝŞĵ Ķ ķĸ 'looking for the highest rate possible on a short-term certificate' Ķ ľĿŀ
Ł 'inquire about the interest rates' 得ł答案
考Ē：ĩş大Š　ŃńĭĮ　ľĿŀŁ

6. İ答案ıC
ĭĮŌō中őšŢ方ţŤrate与yieldťŦ的ŧ分 Ķ 听Ũš方ŌũŪū语的ĭĿ Ķ Ŭŭ选ŮC的ľĿů写
考Ē：ŃńĭĮ　ŰĿ词űĢ

7. İ答案ıB
ĭĮőŒŲųħŴŵ求及后Ŷŷ应的ŧ分 Ķ ŸŨ其ŴŹźŻ（żŗ、三Ū月） Ķ 排除其Ž选Ů
考Ē：ŃńĭĮ　语ž选词

8. İ答案ıC
ĭĮŌōĘŎšŒŸł的Ď后一ŪŸſ Ķ ŸŨŉŊƀƁ内Ƃ（dining coupon book） Ķ Ŭŭ选ŮC
考Ē：ŃńĭĮ

9. İ答案ıC
ĭĮƃƄ国ƅƆƇƈƉƊƋ的ƌƍ Ķ ŸŨ其Ǝħ多ŪƆƇłƏ国 Ķ Ŭŭ选ŮC
考Ē：ŃńĭĮ

10. İ答案ıA
ĭĮ解ƐƆƇżŋƑ因的ƌƍ Ķ ŸŨŜŝƑ因（ň西的ƒƓƔƕ） Ķ Ŭŭ选ŮA
考Ē：ŃńĭĮ
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11. İ答案ıB
ĭĮĴĵVaukinŪ人特Ɩ的ƌƍ Ķ ŸŨ'young, only 27 years old, and he's a good-looking bachelor' Ķ ľĿŀŁ
为'young, handsome and single'
考Ē：ŃńĭĮ与ķĸ　ľĿŀŁ

12. İ答案ıB
ĭĮĴĵVaukinŰŗƗƘ的ƌƍ Ķ ŸŨ'he's been too busy to think about anything except coffee prices and 
his advertising campaign' Ķ ŜŝŌ应选ŮB
考Ē：ŃńĭĮ与ķĸ

13. İ答案ıD
ĭĮ解Ɛƙ过ƚƛƑ因的ƌƍ Ķ ŸŨ'long distance trains are often many hours late' Ķ ľĿŀŁ为'delayed by 
the train for hours'
考Ē：ŃńĭĮ与ķĸ　ľĿŀŁ

14. İ答案ıA
ĭĮĴĵ今年Ɯ行Ɲƞ的ƌƍ Ķ ŸŨ'How could we have known there would be a strike against our airline?' Ķ 
ŏŐłƜ行因Ɵĳ被ŨƠ
考Ē：ŃńĭĮ与ķĸ　ŏŐ判Ś

15. İ答案ıB
ĭĮĴĵĆĀƝƞ的ƌƍ Ķ ŸŨ'we're planning to spend our vacations at home for a long time to come' Ķ ľ
ĿŀŁ为'Stay at home'
考Ē：ŃńĭĮ与ķĸ　ľĿŀŁ

16. İ答案ıC
ĭĮ题ơƢƣ词'different from other sea animals' Ķ 听Ƥ'One unique characteristic that makes them 
different... is the way that they communicate' Ķ ľĿŀŁ得ł答案
考Ē：ŃńĭĮ　ľĿŀŁ

17. İ答案ıB
ĭĮ题ơƢƣ词'collecting dolphin souvenirs' Ķ 听Ƥ'That is why many people like collecting dolphin 
souvenirs'，其ƥī为Ƒ因 Ķ ľĿŀŁ得ł答案
考Ē：ŃńĭĮ　因ĕƦƧ

18. İ答案ıB
ĭĮ题ơƢƣ词'ancient people' Ķ 听Ƥ'Even the ancient people painted the images of dolphins on their 
vases' Ķ ľĿŀŁ得ł答案
考Ē：ŃńĭĮ　ľĿŀŁ

19. İ答案ıD
ĭĮ题ơƢƣ词'happening to the dolphins' Ķ 听Ƥ'face threats from habitat loss and marine pollution' Ķ ľĿ
ŀŁ得ł答案
考Ē：ŃńĭĮ　ľĿŀŁ
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20. İ答案ıB
ĭĮ题ơƢƣ词'advantage of virus therapy'及'Prof. Seymour' Ķ 听ƤProf. Seymourƨ'advantage in killing 
drug-resistant tumours' Ķ ľĿŀŁ得ł答案
考Ē：ŃńĭĮ　ľĿŀŁ

21. İ答案ıA
ĭĮƢƣ词 'big challenge' Ķ ľĿŀŁ 'big hurdle' Ķ ĭĮƤ 'find a way to deliver viruses to tumours via the 
bloodstream without the body's immune system destroying them' Ķ Ʃ括为 'deliver viruses to tumours 
effectively' Ķ 得ł答案
考Ē：ŃńĭĮ　ľĿŀŁ

22. İ答案ıD
ĭĮ Prof. Seymour 的ĥĒ Ķ ƪ 'could eventually form a third pillar alongside radiotherapy and 
chemotherapy' ē 'hopƫ' ŏŚ其ĎƬƭĖ Ķ ŏŐ要Ē：Ʈ为ĖƯưƱ的一ŧ分，即Ʋ用于ƳċƴƵ Ķ 得ł答案
考Ē：ŏŐ判Ś　ĥĒŏŚ

23. İ答案ıA
ĭĮ 'Kindle library-lending service' Ķ Ōƶ选Ů与ƑīŃń Ķ AŮ与 'Millions of users of the Kindle reader and 
app can now borrow Kindle books' 一Ʒ Ķ 得ł答案
考Ē：ŃńĭĮ　信ƸŬŭ

24. İ答案ıB
ĭĮ 'first sale' law Ķ ĭĮ其作用 'permits libraries to lend books over and over again without having to pay 
publishers each time' Ķ ľĿŀŁ为 'lend books to readers repeatedly' Ķ 得ł答案
考Ē：ŃńĭĮ　ľĿŀŁ

25. İ答案ıC
ĭĮ 'HarperCollins' ē 'protect' Ķ ĭĮ其ŉŊ行动 'allow e-books to be lent out twenty-six times, and then 
they would have to be purchased by the libraries again' Ķ Ʃ括为 'requiring libraries to purchase more of its e-
book' Ķ 得ł答案
考Ē：ŃńĭĮ　Ʃ括ƹƺ

26. İ答案ıC
26 空 ĭĮ空ƻƥƼinformation no longerƽ与后Ƽby travel agentsƽ Ķ 分Ģ语Ŀ为Ƽ信Ƹ不ƾ被Ɯ行ƿƳǀƽ 
Ķ ĘǁƼhidden in business networksƽ的ǂǃĘǄ，ŏŚ此Ŕŵ一ŪħǅƼǆǇ、ǈǉƽ的被动语Ƙ动词 Ķ ƪ
选Ů中űĢłƼcontrolledƽǊǁ语ž
27 空 ĭĮ空ƻƥƼgreater transparency helpedƽ Ķ 分Ģ语Ŀ为Ƽǋǌ的ǍŴǎǏǐǀĽƻƽ Ķ Ę
ǁƼrevolutionizedƽēƼcompare pricesƽ的语ž，ŏŚ此Ŕŵ一ŪħǅƼǑǒ、Ǔǒƽ的动词 Ķ ƪ选Ů中űĢ
łƼlowerƽǊǁǔŭ与语ž
28 空 ĭĮ空ƻĮ于ǕĺĻ内，作ƼOnline rating platformsƽ的后ǖĭ语 Ķ 分Ģ语Ŀ为Ƽ在线ļ级Ǘǘğ在Ǚ
ǚ、Ǜǜ等中ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǝ在、łǞƽ的非ǟ语动词（过Ǡ分词）作ĭ语 Ķ ƪ选Ů中űĢ
łƼfoundƽǊǁ语Ʊ与语ž
29 空 ĭĮ空ƻƥƼnot by industryƽ与后Ƽbut by the very peopleƫ the customerƽ Ķ 分Ģ语Ŀ为Ƽ不是ǡ行
Ǣǀ，ǣ是ǡǤ客ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǥǦ、ǧǨƽ的名词，与ƼǤ客ƽǩƮŌƶ Ķ ƪ选Ů中űĢ
łƼexpertsƽǊǁ语ž
30 空 ĭĮ空ƻƥƼThis hasƽ与后Ƽa new relationshipƽ Ķ 分Ģ语Ŀ为ƼǪǀǫ一Ǭǭ的ƢǮƽ Ķ ĘǁƥīƼǤ
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客可č解ƐŽǯ的ǰĭƽ，ŏŚ此Ŕŵ一ŪħǅƼǱǲ、ǳǴƽ的动词 Ķ ƪ选Ů中űĢłƼcreatedƽǊǁ语ž
31 空 ĭĮ空ƻƥ的ĩ语 'greater transparency' Ķ 分Ģ其与动词 'help' 的ǔŭ Ķ Ęǁ语ž 'revolutionized' 与 
'prices' 的ƢǮ Ķ 选ǵħǅ 'Ǒǒ' 的动词
32 空 ĭĮ空ƻƥ的ƃ词 'in' Ķ 分Ģ其与 'platforms' 的ǔŭ Ķ Ęǁ后īǃǶ的 'hotels, restaurants, apartments, 
and taxis' Ķ 选ǵħǅ 'ǷǸǝ在' 的ǩƂ词
33 空 ĭĮ空ƻƥ的 'not by industry' Ķ 分Ģ其与后ī 'but by the very people' 的ŌƶƢǮ Ķ Ęǁ 'ranked, 
analyzed, and compared' 的动作 Ķ 选ǵħǅ 'ǥǦ/ǧǨ' 的名词
34 空 ĭĮ空ƻƥ的 'the true power' Ķ 分Ģ其与 'not just in... but in' 的ǹǺĘǄ Ķ Ęǁ 'aggregate a large 
volume of ratings' 的动作 Ķ 选ǵħǅ 'ǻ力/力Ǽ' 的名词
35 空 ĭĮ空ƻƥ的 'attracted by good reviews' Ķ 分Ģ其与后ī 'provide yet more positive feedback' 的因ĕƢ
Ǯ Ķ Ęǁ 'new customers' 的ǽǾ Ķ 选ǵħǅ '因此/于是' 的ǿ词
考Ē：语ž选词　ŰĿ词űĢ　被动语Ƙ　动词ǔŭ　非ǟ语动词　ƃ词ǔŭ　ŌƶƢǮ　ǹǺĘǄ　ƦƧȀŝ

27. İ答案ıL
26 空 ĭĮ空ƻƥƼinformation no longerƽ与后Ƽby travel agentsƽ Ķ 分Ģ语Ŀ为Ƽ信Ƹ不ƾ被Ɯ行ƿƳǀƽ 
Ķ ĘǁƼhidden in business networksƽ的ǂǃĘǄ，ŏŚ此Ŕŵ一ŪħǅƼǆǇ、ǈǉƽ的被动语Ƙ动词 Ķ ƪ
选Ů中űĢłƼcontrolledƽǊǁ语ž
27 空 ĭĮ空ƻƥƼgreater transparency helpedƽ Ķ 分Ģ语Ŀ为Ƽǋǌ的ǍŴǎǏǐǀĽƻƽ Ķ Ę
ǁƼrevolutionizedƽēƼcompare pricesƽ的语ž，ŏŚ此Ŕŵ一ŪħǅƼǑǒ、Ǔǒƽ的动词 Ķ ƪ选Ů中űĢ
łƼlowerƽǊǁǔŭ与语ž
28 空 ĭĮ空ƻĮ于ǕĺĻ内，作ƼOnline rating platformsƽ的后ǖĭ语 Ķ 分Ģ语Ŀ为Ƽ在线ļ级Ǘǘğ在Ǚ
ǚ、Ǜǜ等中ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǝ在、łǞƽ的非ǟ语动词（过Ǡ分词）作ĭ语 Ķ ƪ选Ů中űĢ
łƼfoundƽǊǁ语Ʊ与语ž
29 空 ĭĮ空ƻƥƼnot by industryƽ与后Ƽbut by the very peopleƫ the customerƽ Ķ 分Ģ语Ŀ为Ƽ不是ǡ行
Ǣǀ，ǣ是ǡǤ客ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǥǦ、ǧǨƽ的名词，与ƼǤ客ƽǩƮŌƶ Ķ ƪ选Ů中űĢ
łƼexpertsƽǊǁ语ž
30 空 ĭĮ空ƻƥƼThis hasƽ与后Ƽa new relationshipƽ Ķ 分Ģ语Ŀ为ƼǪǀǫ一Ǭǭ的ƢǮƽ Ķ ĘǁƥīƼǤ
客可č解ƐŽǯ的ǰĭƽ，ŏŚ此Ŕŵ一ŪħǅƼǱǲ、ǳǴƽ的动词 Ķ ƪ选Ů中űĢłƼcreatedƽǊǁ语ž
31 空 ĭĮ空ƻƥ的ĩ语 'greater transparency' Ķ 分Ģ其与动词 'help' 的ǔŭ Ķ Ęǁ语ž 'revolutionized' 与 
'prices' 的ƢǮ Ķ 选ǵħǅ 'Ǒǒ' 的动词
32 空 ĭĮ空ƻƥ的ƃ词 'in' Ķ 分Ģ其与 'platforms' 的ǔŭ Ķ Ęǁ后īǃǶ的 'hotels, restaurants, apartments, 
and taxis' Ķ 选ǵħǅ 'ǷǸǝ在' 的ǩƂ词
33 空 ĭĮ空ƻƥ的 'not by industry' Ķ 分Ģ其与后ī 'but by the very people' 的ŌƶƢǮ Ķ Ęǁ 'ranked, 
analyzed, and compared' 的动作 Ķ 选ǵħǅ 'ǥǦ/ǧǨ' 的名词
34 空 ĭĮ空ƻƥ的 'the true power' Ķ 分Ģ其与 'not just in... but in' 的ǹǺĘǄ Ķ Ęǁ 'aggregate a large 
volume of ratings' 的动作 Ķ 选ǵħǅ 'ǻ力/力Ǽ' 的名词
35 空 ĭĮ空ƻƥ的 'attracted by good reviews' Ķ 分Ģ其与后ī 'provide yet more positive feedback' 的因ĕƢ
Ǯ Ķ Ęǁ 'new customers' 的ǽǾ Ķ 选ǵħǅ '因此/于是' 的ǿ词
考Ē：语ž选词　ŰĿ词űĢ　被动语Ƙ　动词ǔŭ　非ǟ语动词　ƃ词ǔŭ　ŌƶƢǮ　ǹǺĘǄ　ƦƧȀŝ

28. İ答案ıM
26 空 ĭĮ空ƻƥƼinformation no longerƽ与后Ƽby travel agentsƽ Ķ 分Ģ语Ŀ为Ƽ信Ƹ不ƾ被Ɯ行ƿƳǀƽ 
Ķ ĘǁƼhidden in business networksƽ的ǂǃĘǄ，ŏŚ此Ŕŵ一ŪħǅƼǆǇ、ǈǉƽ的被动语Ƙ动词 Ķ ƪ
选Ů中űĢłƼcontrolledƽǊǁ语ž
27 空 ĭĮ空ƻƥƼgreater transparency helpedƽ Ķ 分Ģ语Ŀ为Ƽǋǌ的ǍŴǎǏǐǀĽƻƽ Ķ Ę

英速通，为考ɤǣɥ httpsĞ//yingyu8.cn

yingyu8.cn 第 16 ɦ / 共 27 ɦ



ǁƼrevolutionizedƽēƼcompare pricesƽ的语ž，ŏŚ此Ŕŵ一ŪħǅƼǑǒ、Ǔǒƽ的动词 Ķ ƪ选Ů中űĢ
łƼlowerƽǊǁǔŭ与语ž
28 空 ĭĮ空ƻĮ于ǕĺĻ内，作ƼOnline rating platformsƽ的后ǖĭ语 Ķ 分Ģ语Ŀ为Ƽ在线ļ级Ǘǘğ在Ǚ
ǚ、Ǜǜ等中ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǝ在、łǞƽ的非ǟ语动词（过Ǡ分词）作ĭ语 Ķ ƪ选Ů中űĢ
łƼfoundƽǊǁ语Ʊ与语ž
29 空 ĭĮ空ƻƥƼnot by industryƽ与后Ƽbut by the very peopleƫ the customerƽ Ķ 分Ģ语Ŀ为Ƽ不是ǡ行
Ǣǀ，ǣ是ǡǤ客ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǥǦ、ǧǨƽ的名词，与ƼǤ客ƽǩƮŌƶ Ķ ƪ选Ů中űĢ
łƼexpertsƽǊǁ语ž
30 空 ĭĮ空ƻƥƼThis hasƽ与后Ƽa new relationshipƽ Ķ 分Ģ语Ŀ为ƼǪǀǫ一Ǭǭ的ƢǮƽ Ķ ĘǁƥīƼǤ
客可č解ƐŽǯ的ǰĭƽ，ŏŚ此Ŕŵ一ŪħǅƼǱǲ、ǳǴƽ的动词 Ķ ƪ选Ů中űĢłƼcreatedƽǊǁ语ž
31 空 ĭĮ空ƻƥ的ĩ语 'greater transparency' Ķ 分Ģ其与动词 'help' 的ǔŭ Ķ Ęǁ语ž 'revolutionized' 与 
'prices' 的ƢǮ Ķ 选ǵħǅ 'Ǒǒ' 的动词
32 空 ĭĮ空ƻƥ的ƃ词 'in' Ķ 分Ģ其与 'platforms' 的ǔŭ Ķ Ęǁ后īǃǶ的 'hotels, restaurants, apartments, 
and taxis' Ķ 选ǵħǅ 'ǷǸǝ在' 的ǩƂ词
33 空 ĭĮ空ƻƥ的 'not by industry' Ķ 分Ģ其与后ī 'but by the very people' 的ŌƶƢǮ Ķ Ęǁ 'ranked, 
analyzed, and compared' 的动作 Ķ 选ǵħǅ 'ǥǦ/ǧǨ' 的名词
34 空 ĭĮ空ƻƥ的 'the true power' Ķ 分Ģ其与 'not just in... but in' 的ǹǺĘǄ Ķ Ęǁ 'aggregate a large 
volume of ratings' 的动作 Ķ 选ǵħǅ 'ǻ力/力Ǽ' 的名词
35 空 ĭĮ空ƻƥ的 'attracted by good reviews' Ķ 分Ģ其与后ī 'provide yet more positive feedback' 的因ĕƢ
Ǯ Ķ Ęǁ 'new customers' 的ǽǾ Ķ 选ǵħǅ '因此/于是' 的ǿ词
考Ē：语ž选词　ŰĿ词űĢ　被动语Ƙ　动词ǔŭ　非ǟ语动词　ƃ词ǔŭ　ŌƶƢǮ　ǹǺĘǄ　ƦƧȀŝ

29. İ答案ıK
26 空 ĭĮ空ƻƥƼinformation no longerƽ与后Ƽby travel agentsƽ Ķ 分Ģ语Ŀ为Ƽ信Ƹ不ƾ被Ɯ行ƿƳǀƽ 
Ķ ĘǁƼhidden in business networksƽ的ǂǃĘǄ，ŏŚ此Ŕŵ一ŪħǅƼǆǇ、ǈǉƽ的被动语Ƙ动词 Ķ ƪ
选Ů中űĢłƼcontrolledƽǊǁ语ž
27 空 ĭĮ空ƻƥƼgreater transparency helpedƽ Ķ 分Ģ语Ŀ为Ƽǋǌ的ǍŴǎǏǐǀĽƻƽ Ķ Ę
ǁƼrevolutionizedƽēƼcompare pricesƽ的语ž，ŏŚ此Ŕŵ一ŪħǅƼǑǒ、Ǔǒƽ的动词 Ķ ƪ选Ů中űĢ
łƼlowerƽǊǁǔŭ与语ž
28 空 ĭĮ空ƻĮ于ǕĺĻ内，作ƼOnline rating platformsƽ的后ǖĭ语 Ķ 分Ģ语Ŀ为Ƽ在线ļ级Ǘǘğ在Ǚ
ǚ、Ǜǜ等中ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǝ在、łǞƽ的非ǟ语动词（过Ǡ分词）作ĭ语 Ķ ƪ选Ů中űĢ
łƼfoundƽǊǁ语Ʊ与语ž
29 空 ĭĮ空ƻƥƼnot by industryƽ与后Ƽbut by the very peopleƫ the customerƽ Ķ 分Ģ语Ŀ为Ƽ不是ǡ行
Ǣǀ，ǣ是ǡǤ客ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǥǦ、ǧǨƽ的名词，与ƼǤ客ƽǩƮŌƶ Ķ ƪ选Ů中űĢ
łƼexpertsƽǊǁ语ž
30 空 ĭĮ空ƻƥƼThis hasƽ与后Ƽa new relationshipƽ Ķ 分Ģ语Ŀ为ƼǪǀǫ一Ǭǭ的ƢǮƽ Ķ ĘǁƥīƼǤ
客可č解ƐŽǯ的ǰĭƽ，ŏŚ此Ŕŵ一ŪħǅƼǱǲ、ǳǴƽ的动词 Ķ ƪ选Ů中űĢłƼcreatedƽǊǁ语ž
31 空 ĭĮ空ƻƥ的ĩ语 'greater transparency' Ķ 分Ģ其与动词 'help' 的ǔŭ Ķ Ęǁ语ž 'revolutionized' 与 
'prices' 的ƢǮ Ķ 选ǵħǅ 'Ǒǒ' 的动词
32 空 ĭĮ空ƻƥ的ƃ词 'in' Ķ 分Ģ其与 'platforms' 的ǔŭ Ķ Ęǁ后īǃǶ的 'hotels, restaurants, apartments, 
and taxis' Ķ 选ǵħǅ 'ǷǸǝ在' 的ǩƂ词
33 空 ĭĮ空ƻƥ的 'not by industry' Ķ 分Ģ其与后ī 'but by the very people' 的ŌƶƢǮ Ķ Ęǁ 'ranked, 
analyzed, and compared' 的动作 Ķ 选ǵħǅ 'ǥǦ/ǧǨ' 的名词
34 空 ĭĮ空ƻƥ的 'the true power' Ķ 分Ģ其与 'not just in... but in' 的ǹǺĘǄ Ķ Ęǁ 'aggregate a large 
volume of ratings' 的动作 Ķ 选ǵħǅ 'ǻ力/力Ǽ' 的名词
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35 空 ĭĮ空ƻƥ的 'attracted by good reviews' Ķ 分Ģ其与后ī 'provide yet more positive feedback' 的因ĕƢ
Ǯ Ķ Ęǁ 'new customers' 的ǽǾ Ķ 选ǵħǅ '因此/于是' 的ǿ词
考Ē：语ž选词　ŰĿ词űĢ　被动语Ƙ　动词ǔŭ　非ǟ语动词　ƃ词ǔŭ　ŌƶƢǮ　ǹǺĘǄ　ƦƧȀŝ

30. İ答案ıE
26 空 ĭĮ空ƻƥƼinformation no longerƽ与后Ƽby travel agentsƽ Ķ 分Ģ语Ŀ为Ƽ信Ƹ不ƾ被Ɯ行ƿƳǀƽ 
Ķ ĘǁƼhidden in business networksƽ的ǂǃĘǄ，ŏŚ此Ŕŵ一ŪħǅƼǆǇ、ǈǉƽ的被动语Ƙ动词 Ķ ƪ
选Ů中űĢłƼcontrolledƽǊǁ语ž
27 空 ĭĮ空ƻƥƼgreater transparency helpedƽ Ķ 分Ģ语Ŀ为Ƽǋǌ的ǍŴǎǏǐǀĽƻƽ Ķ Ę
ǁƼrevolutionizedƽēƼcompare pricesƽ的语ž，ŏŚ此Ŕŵ一ŪħǅƼǑǒ、Ǔǒƽ的动词 Ķ ƪ选Ů中űĢ
łƼlowerƽǊǁǔŭ与语ž
28 空 ĭĮ空ƻĮ于ǕĺĻ内，作ƼOnline rating platformsƽ的后ǖĭ语 Ķ 分Ģ语Ŀ为Ƽ在线ļ级Ǘǘğ在Ǚ
ǚ、Ǜǜ等中ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǝ在、łǞƽ的非ǟ语动词（过Ǡ分词）作ĭ语 Ķ ƪ选Ů中űĢ
łƼfoundƽǊǁ语Ʊ与语ž
29 空 ĭĮ空ƻƥƼnot by industryƽ与后Ƽbut by the very peopleƫ the customerƽ Ķ 分Ģ语Ŀ为Ƽ不是ǡ行
Ǣǀ，ǣ是ǡǤ客ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǥǦ、ǧǨƽ的名词，与ƼǤ客ƽǩƮŌƶ Ķ ƪ选Ů中űĢ
łƼexpertsƽǊǁ语ž
30 空 ĭĮ空ƻƥƼThis hasƽ与后Ƽa new relationshipƽ Ķ 分Ģ语Ŀ为ƼǪǀǫ一Ǭǭ的ƢǮƽ Ķ ĘǁƥīƼǤ
客可č解ƐŽǯ的ǰĭƽ，ŏŚ此Ŕŵ一ŪħǅƼǱǲ、ǳǴƽ的动词 Ķ ƪ选Ů中űĢłƼcreatedƽǊǁ语ž
31 空 ĭĮ空ƻƥ的ĩ语 'greater transparency' Ķ 分Ģ其与动词 'help' 的ǔŭ Ķ Ęǁ语ž 'revolutionized' 与 
'prices' 的ƢǮ Ķ 选ǵħǅ 'Ǒǒ' 的动词
32 空 ĭĮ空ƻƥ的ƃ词 'in' Ķ 分Ģ其与 'platforms' 的ǔŭ Ķ Ęǁ后īǃǶ的 'hotels, restaurants, apartments, 
and taxis' Ķ 选ǵħǅ 'ǷǸǝ在' 的ǩƂ词
33 空 ĭĮ空ƻƥ的 'not by industry' Ķ 分Ģ其与后ī 'but by the very people' 的ŌƶƢǮ Ķ Ęǁ 'ranked, 
analyzed, and compared' 的动作 Ķ 选ǵħǅ 'ǥǦ/ǧǨ' 的名词
34 空 ĭĮ空ƻƥ的 'the true power' Ķ 分Ģ其与 'not just in... but in' 的ǹǺĘǄ Ķ Ęǁ 'aggregate a large 
volume of ratings' 的动作 Ķ 选ǵħǅ 'ǻ力/力Ǽ' 的名词
35 空 ĭĮ空ƻƥ的 'attracted by good reviews' Ķ 分Ģ其与后ī 'provide yet more positive feedback' 的因ĕƢ
Ǯ Ķ Ęǁ 'new customers' 的ǽǾ Ķ 选ǵħǅ '因此/于是' 的ǿ词
考Ē：语ž选词　ŰĿ词űĢ　被动语Ƙ　动词ǔŭ　非ǟ语动词　ƃ词ǔŭ　ŌƶƢǮ　ǹǺĘǄ　ƦƧȀŝ

31. İ答案ıA
26 空 ĭĮ空ƻƥƼinformation no longerƽ与后Ƽby travel agentsƽ Ķ 分Ģ语Ŀ为Ƽ信Ƹ不ƾ被Ɯ行ƿƳǀƽ 
Ķ ĘǁƼhidden in business networksƽ的ǂǃĘǄ，ŏŚ此Ŕŵ一ŪħǅƼǆǇ、ǈǉƽ的被动语Ƙ动词 Ķ ƪ
选Ů中űĢłƼcontrolledƽǊǁ语ž
27 空 ĭĮ空ƻƥƼgreater transparency helpedƽ Ķ 分Ģ语Ŀ为Ƽǋǌ的ǍŴǎǏǐǀĽƻƽ Ķ Ę
ǁƼrevolutionizedƽēƼcompare pricesƽ的语ž，ŏŚ此Ŕŵ一ŪħǅƼǑǒ、Ǔǒƽ的动词 Ķ ƪ选Ů中űĢ
łƼlowerƽǊǁǔŭ与语ž
28 空 ĭĮ空ƻĮ于ǕĺĻ内，作ƼOnline rating platformsƽ的后ǖĭ语 Ķ 分Ģ语Ŀ为Ƽ在线ļ级Ǘǘğ在Ǚ
ǚ、Ǜǜ等中ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǝ在、łǞƽ的非ǟ语动词（过Ǡ分词）作ĭ语 Ķ ƪ选Ů中űĢ
łƼfoundƽǊǁ语Ʊ与语ž
29 空 ĭĮ空ƻƥƼnot by industryƽ与后Ƽbut by the very peopleƫ the customerƽ Ķ 分Ģ语Ŀ为Ƽ不是ǡ行
Ǣǀ，ǣ是ǡǤ客ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǥǦ、ǧǨƽ的名词，与ƼǤ客ƽǩƮŌƶ Ķ ƪ选Ů中űĢ
łƼexpertsƽǊǁ语ž
30 空 ĭĮ空ƻƥƼThis hasƽ与后Ƽa new relationshipƽ Ķ 分Ģ语Ŀ为ƼǪǀǫ一Ǭǭ的ƢǮƽ Ķ ĘǁƥīƼǤ

英速通，为考ɤǣɥ httpsĞ//yingyu8.cn

yingyu8.cn 第 18 ɦ / 共 27 ɦ



客可č解ƐŽǯ的ǰĭƽ，ŏŚ此Ŕŵ一ŪħǅƼǱǲ、ǳǴƽ的动词 Ķ ƪ选Ů中űĢłƼcreatedƽǊǁ语ž
31 空 ĭĮ空ƻƥ的ĩ语 'greater transparency' Ķ 分Ģ其与动词 'help' 的ǔŭ Ķ Ęǁ语ž 'revolutionized' 与 
'prices' 的ƢǮ Ķ 选ǵħǅ 'Ǒǒ' 的动词
32 空 ĭĮ空ƻƥ的ƃ词 'in' Ķ 分Ģ其与 'platforms' 的ǔŭ Ķ Ęǁ后īǃǶ的 'hotels, restaurants, apartments, 
and taxis' Ķ 选ǵħǅ 'ǷǸǝ在' 的ǩƂ词
33 空 ĭĮ空ƻƥ的 'not by industry' Ķ 分Ģ其与后ī 'but by the very people' 的ŌƶƢǮ Ķ Ęǁ 'ranked, 
analyzed, and compared' 的动作 Ķ 选ǵħǅ 'ǥǦ/ǧǨ' 的名词
34 空 ĭĮ空ƻƥ的 'the true power' Ķ 分Ģ其与 'not just in... but in' 的ǹǺĘǄ Ķ Ęǁ 'aggregate a large 
volume of ratings' 的动作 Ķ 选ǵħǅ 'ǻ力/力Ǽ' 的名词
35 空 ĭĮ空ƻƥ的 'attracted by good reviews' Ķ 分Ģ其与后ī 'provide yet more positive feedback' 的因ĕƢ
Ǯ Ķ Ęǁ 'new customers' 的ǽǾ Ķ 选ǵħǅ '因此/于是' 的ǿ词
考Ē：语ž选词　ŰĿ词űĢ　被动语Ƙ　动词ǔŭ　非ǟ语动词　ƃ词ǔŭ　ŌƶƢǮ　ǹǺĘǄ　ƦƧȀŝ

32. İ答案ıF
26 空 ĭĮ空ƻƥƼinformation no longerƽ与后Ƽby travel agentsƽ Ķ 分Ģ语Ŀ为Ƽ信Ƹ不ƾ被Ɯ行ƿƳǀƽ 
Ķ ĘǁƼhidden in business networksƽ的ǂǃĘǄ，ŏŚ此Ŕŵ一ŪħǅƼǆǇ、ǈǉƽ的被动语Ƙ动词 Ķ ƪ
选Ů中űĢłƼcontrolledƽǊǁ语ž
27 空 ĭĮ空ƻƥƼgreater transparency helpedƽ Ķ 分Ģ语Ŀ为Ƽǋǌ的ǍŴǎǏǐǀĽƻƽ Ķ Ę
ǁƼrevolutionizedƽēƼcompare pricesƽ的语ž，ŏŚ此Ŕŵ一ŪħǅƼǑǒ、Ǔǒƽ的动词 Ķ ƪ选Ů中űĢ
łƼlowerƽǊǁǔŭ与语ž
28 空 ĭĮ空ƻĮ于ǕĺĻ内，作ƼOnline rating platformsƽ的后ǖĭ语 Ķ 分Ģ语Ŀ为Ƽ在线ļ级Ǘǘğ在Ǚ
ǚ、Ǜǜ等中ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǝ在、łǞƽ的非ǟ语动词（过Ǡ分词）作ĭ语 Ķ ƪ选Ů中űĢ
łƼfoundƽǊǁ语Ʊ与语ž
29 空 ĭĮ空ƻƥƼnot by industryƽ与后Ƽbut by the very peopleƫ the customerƽ Ķ 分Ģ语Ŀ为Ƽ不是ǡ行
Ǣǀ，ǣ是ǡǤ客ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǥǦ、ǧǨƽ的名词，与ƼǤ客ƽǩƮŌƶ Ķ ƪ选Ů中űĢ
łƼexpertsƽǊǁ语ž
30 空 ĭĮ空ƻƥƼThis hasƽ与后Ƽa new relationshipƽ Ķ 分Ģ语Ŀ为ƼǪǀǫ一Ǭǭ的ƢǮƽ Ķ ĘǁƥīƼǤ
客可č解ƐŽǯ的ǰĭƽ，ŏŚ此Ŕŵ一ŪħǅƼǱǲ、ǳǴƽ的动词 Ķ ƪ选Ů中űĢłƼcreatedƽǊǁ语ž
31 空 ĭĮ空ƻƥ的ĩ语 'greater transparency' Ķ 分Ģ其与动词 'help' 的ǔŭ Ķ Ęǁ语ž 'revolutionized' 与 
'prices' 的ƢǮ Ķ 选ǵħǅ 'Ǒǒ' 的动词
32 空 ĭĮ空ƻƥ的ƃ词 'in' Ķ 分Ģ其与 'platforms' 的ǔŭ Ķ Ęǁ后īǃǶ的 'hotels, restaurants, apartments, 
and taxis' Ķ 选ǵħǅ 'ǷǸǝ在' 的ǩƂ词
33 空 ĭĮ空ƻƥ的 'not by industry' Ķ 分Ģ其与后ī 'but by the very people' 的ŌƶƢǮ Ķ Ęǁ 'ranked, 
analyzed, and compared' 的动作 Ķ 选ǵħǅ 'ǥǦ/ǧǨ' 的名词
34 空 ĭĮ空ƻƥ的 'the true power' Ķ 分Ģ其与 'not just in... but in' 的ǹǺĘǄ Ķ Ęǁ 'aggregate a large 
volume of ratings' 的动作 Ķ 选ǵħǅ 'ǻ力/力Ǽ' 的名词
35 空 ĭĮ空ƻƥ的 'attracted by good reviews' Ķ 分Ģ其与后ī 'provide yet more positive feedback' 的因ĕƢ
Ǯ Ķ Ęǁ 'new customers' 的ǽǾ Ķ 选ǵħǅ '因此/于是' 的ǿ词
考Ē：语ž选词　ŰĿ词űĢ　被动语Ƙ　动词ǔŭ　非ǟ语动词　ƃ词ǔŭ　ŌƶƢǮ　ǹǺĘǄ　ƦƧȀŝ

33. İ答案ıB
26 空 ĭĮ空ƻƥƼinformation no longerƽ与后Ƽby travel agentsƽ Ķ 分Ģ语Ŀ为Ƽ信Ƹ不ƾ被Ɯ行ƿƳǀƽ 
Ķ ĘǁƼhidden in business networksƽ的ǂǃĘǄ，ŏŚ此Ŕŵ一ŪħǅƼǆǇ、ǈǉƽ的被动语Ƙ动词 Ķ ƪ
选Ů中űĢłƼcontrolledƽǊǁ语ž
27 空 ĭĮ空ƻƥƼgreater transparency helpedƽ Ķ 分Ģ语Ŀ为Ƽǋǌ的ǍŴǎǏǐǀĽƻƽ Ķ Ę
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ǁƼrevolutionizedƽēƼcompare pricesƽ的语ž，ŏŚ此Ŕŵ一ŪħǅƼǑǒ、Ǔǒƽ的动词 Ķ ƪ选Ů中űĢ
łƼlowerƽǊǁǔŭ与语ž
28 空 ĭĮ空ƻĮ于ǕĺĻ内，作ƼOnline rating platformsƽ的后ǖĭ语 Ķ 分Ģ语Ŀ为Ƽ在线ļ级Ǘǘğ在Ǚ
ǚ、Ǜǜ等中ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǝ在、łǞƽ的非ǟ语动词（过Ǡ分词）作ĭ语 Ķ ƪ选Ů中űĢ
łƼfoundƽǊǁ语Ʊ与语ž
29 空 ĭĮ空ƻƥƼnot by industryƽ与后Ƽbut by the very peopleƫ the customerƽ Ķ 分Ģ语Ŀ为Ƽ不是ǡ行
Ǣǀ，ǣ是ǡǤ客ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǥǦ、ǧǨƽ的名词，与ƼǤ客ƽǩƮŌƶ Ķ ƪ选Ů中űĢ
łƼexpertsƽǊǁ语ž
30 空 ĭĮ空ƻƥƼThis hasƽ与后Ƽa new relationshipƽ Ķ 分Ģ语Ŀ为ƼǪǀǫ一Ǭǭ的ƢǮƽ Ķ ĘǁƥīƼǤ
客可č解ƐŽǯ的ǰĭƽ，ŏŚ此Ŕŵ一ŪħǅƼǱǲ、ǳǴƽ的动词 Ķ ƪ选Ů中űĢłƼcreatedƽǊǁ语ž
31 空 ĭĮ空ƻƥ的ĩ语 'greater transparency' Ķ 分Ģ其与动词 'help' 的ǔŭ Ķ Ęǁ语ž 'revolutionized' 与 
'prices' 的ƢǮ Ķ 选ǵħǅ 'Ǒǒ' 的动词
32 空 ĭĮ空ƻƥ的ƃ词 'in' Ķ 分Ģ其与 'platforms' 的ǔŭ Ķ Ęǁ后īǃǶ的 'hotels, restaurants, apartments, 
and taxis' Ķ 选ǵħǅ 'ǷǸǝ在' 的ǩƂ词
33 空 ĭĮ空ƻƥ的 'not by industry' Ķ 分Ģ其与后ī 'but by the very people' 的ŌƶƢǮ Ķ Ęǁ 'ranked, 
analyzed, and compared' 的动作 Ķ 选ǵħǅ 'ǥǦ/ǧǨ' 的名词
34 空 ĭĮ空ƻƥ的 'the true power' Ķ 分Ģ其与 'not just in... but in' 的ǹǺĘǄ Ķ Ęǁ 'aggregate a large 
volume of ratings' 的动作 Ķ 选ǵħǅ 'ǻ力/力Ǽ' 的名词
35 空 ĭĮ空ƻƥ的 'attracted by good reviews' Ķ 分Ģ其与后ī 'provide yet more positive feedback' 的因ĕƢ
Ǯ Ķ Ęǁ 'new customers' 的ǽǾ Ķ 选ǵħǅ '因此/于是' 的ǿ词
考Ē：语ž选词　ŰĿ词űĢ　被动语Ƙ　动词ǔŭ　非ǟ语动词　ƃ词ǔŭ　ŌƶƢǮ　ǹǺĘǄ　ƦƧȀŝ

34. İ答案ıH
26 空 ĭĮ空ƻƥƼinformation no longerƽ与后Ƽby travel agentsƽ Ķ 分Ģ语Ŀ为Ƽ信Ƹ不ƾ被Ɯ行ƿƳǀƽ 
Ķ ĘǁƼhidden in business networksƽ的ǂǃĘǄ，ŏŚ此Ŕŵ一ŪħǅƼǆǇ、ǈǉƽ的被动语Ƙ动词 Ķ ƪ
选Ů中űĢłƼcontrolledƽǊǁ语ž
27 空 ĭĮ空ƻƥƼgreater transparency helpedƽ Ķ 分Ģ语Ŀ为Ƽǋǌ的ǍŴǎǏǐǀĽƻƽ Ķ Ę
ǁƼrevolutionizedƽēƼcompare pricesƽ的语ž，ŏŚ此Ŕŵ一ŪħǅƼǑǒ、Ǔǒƽ的动词 Ķ ƪ选Ů中űĢ
łƼlowerƽǊǁǔŭ与语ž
28 空 ĭĮ空ƻĮ于ǕĺĻ内，作ƼOnline rating platformsƽ的后ǖĭ语 Ķ 分Ģ语Ŀ为Ƽ在线ļ级Ǘǘğ在Ǚ
ǚ、Ǜǜ等中ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǝ在、łǞƽ的非ǟ语动词（过Ǡ分词）作ĭ语 Ķ ƪ选Ů中űĢ
łƼfoundƽǊǁ语Ʊ与语ž
29 空 ĭĮ空ƻƥƼnot by industryƽ与后Ƽbut by the very peopleƫ the customerƽ Ķ 分Ģ语Ŀ为Ƽ不是ǡ行
Ǣǀ，ǣ是ǡǤ客ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǥǦ、ǧǨƽ的名词，与ƼǤ客ƽǩƮŌƶ Ķ ƪ选Ů中űĢ
łƼexpertsƽǊǁ语ž
30 空 ĭĮ空ƻƥƼThis hasƽ与后Ƽa new relationshipƽ Ķ 分Ģ语Ŀ为ƼǪǀǫ一Ǭǭ的ƢǮƽ Ķ ĘǁƥīƼǤ
客可č解ƐŽǯ的ǰĭƽ，ŏŚ此Ŕŵ一ŪħǅƼǱǲ、ǳǴƽ的动词 Ķ ƪ选Ů中űĢłƼcreatedƽǊǁ语ž
31 空 ĭĮ空ƻƥ的ĩ语 'greater transparency' Ķ 分Ģ其与动词 'help' 的ǔŭ Ķ Ęǁ语ž 'revolutionized' 与 
'prices' 的ƢǮ Ķ 选ǵħǅ 'Ǒǒ' 的动词
32 空 ĭĮ空ƻƥ的ƃ词 'in' Ķ 分Ģ其与 'platforms' 的ǔŭ Ķ Ęǁ后īǃǶ的 'hotels, restaurants, apartments, 
and taxis' Ķ 选ǵħǅ 'ǷǸǝ在' 的ǩƂ词
33 空 ĭĮ空ƻƥ的 'not by industry' Ķ 分Ģ其与后ī 'but by the very people' 的ŌƶƢǮ Ķ Ęǁ 'ranked, 
analyzed, and compared' 的动作 Ķ 选ǵħǅ 'ǥǦ/ǧǨ' 的名词
34 空 ĭĮ空ƻƥ的 'the true power' Ķ 分Ģ其与 'not just in... but in' 的ǹǺĘǄ Ķ Ęǁ 'aggregate a large 
volume of ratings' 的动作 Ķ 选ǵħǅ 'ǻ力/力Ǽ' 的名词
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35 空 ĭĮ空ƻƥ的 'attracted by good reviews' Ķ 分Ģ其与后ī 'provide yet more positive feedback' 的因ĕƢ
Ǯ Ķ Ęǁ 'new customers' 的ǽǾ Ķ 选ǵħǅ '因此/于是' 的ǿ词
考Ē：语ž选词　ŰĿ词űĢ　被动语Ƙ　动词ǔŭ　非ǟ语动词　ƃ词ǔŭ　ŌƶƢǮ　ǹǺĘǄ　ƦƧȀŝ

35. İ答案ıO
26 空 ĭĮ空ƻƥƼinformation no longerƽ与后Ƽby travel agentsƽ Ķ 分Ģ语Ŀ为Ƽ信Ƹ不ƾ被Ɯ行ƿƳǀƽ 
Ķ ĘǁƼhidden in business networksƽ的ǂǃĘǄ，ŏŚ此Ŕŵ一ŪħǅƼǆǇ、ǈǉƽ的被动语Ƙ动词 Ķ ƪ
选Ů中űĢłƼcontrolledƽǊǁ语ž
27 空 ĭĮ空ƻƥƼgreater transparency helpedƽ Ķ 分Ģ语Ŀ为Ƽǋǌ的ǍŴǎǏǐǀĽƻƽ Ķ Ę
ǁƼrevolutionizedƽēƼcompare pricesƽ的语ž，ŏŚ此Ŕŵ一ŪħǅƼǑǒ、Ǔǒƽ的动词 Ķ ƪ选Ů中űĢ
łƼlowerƽǊǁǔŭ与语ž
28 空 ĭĮ空ƻĮ于ǕĺĻ内，作ƼOnline rating platformsƽ的后ǖĭ语 Ķ 分Ģ语Ŀ为Ƽ在线ļ级Ǘǘğ在Ǚ
ǚ、Ǜǜ等中ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǝ在、łǞƽ的非ǟ语动词（过Ǡ分词）作ĭ语 Ķ ƪ选Ů中űĢ
łƼfoundƽǊǁ语Ʊ与语ž
29 空 ĭĮ空ƻƥƼnot by industryƽ与后Ƽbut by the very peopleƫ the customerƽ Ķ 分Ģ语Ŀ为Ƽ不是ǡ行
Ǣǀ，ǣ是ǡǤ客ǀƽ Ķ ŏŚ此Ŕŵ一ŪħǅƼǥǦ、ǧǨƽ的名词，与ƼǤ客ƽǩƮŌƶ Ķ ƪ选Ů中űĢ
łƼexpertsƽǊǁ语ž
30 空 ĭĮ空ƻƥƼThis hasƽ与后Ƽa new relationshipƽ Ķ 分Ģ语Ŀ为ƼǪǀǫ一Ǭǭ的ƢǮƽ Ķ ĘǁƥīƼǤ
客可č解ƐŽǯ的ǰĭƽ，ŏŚ此Ŕŵ一ŪħǅƼǱǲ、ǳǴƽ的动词 Ķ ƪ选Ů中űĢłƼcreatedƽǊǁ语ž
31 空 ĭĮ空ƻƥ的ĩ语 'greater transparency' Ķ 分Ģ其与动词 'help' 的ǔŭ Ķ Ęǁ语ž 'revolutionized' 与 
'prices' 的ƢǮ Ķ 选ǵħǅ 'Ǒǒ' 的动词
32 空 ĭĮ空ƻƥ的ƃ词 'in' Ķ 分Ģ其与 'platforms' 的ǔŭ Ķ Ęǁ后īǃǶ的 'hotels, restaurants, apartments, 
and taxis' Ķ 选ǵħǅ 'ǷǸǝ在' 的ǩƂ词
33 空 ĭĮ空ƻƥ的 'not by industry' Ķ 分Ģ其与后ī 'but by the very people' 的ŌƶƢǮ Ķ Ęǁ 'ranked, 
analyzed, and compared' 的动作 Ķ 选ǵħǅ 'ǥǦ/ǧǨ' 的名词
34 空 ĭĮ空ƻƥ的 'the true power' Ķ 分Ģ其与 'not just in... but in' 的ǹǺĘǄ Ķ Ęǁ 'aggregate a large 
volume of ratings' 的动作 Ķ 选ǵħǅ 'ǻ力/力Ǽ' 的名词
35 空 ĭĮ空ƻƥ的 'attracted by good reviews' Ķ 分Ģ其与后ī 'provide yet more positive feedback' 的因ĕƢ
Ǯ Ķ Ęǁ 'new customers' 的ǽǾ Ķ 选ǵħǅ '因此/于是' 的ǿ词
考Ē：语ž选词　ŰĿ词űĢ　被动语Ƙ　动词ǔŭ　非ǟ语动词　ƃ词ǔŭ　ŌƶƢǮ　ǹǺĘǄ　ƦƧȀŝ

36. İ答案ıH
36. ĭĮřȁC Ķ ŸŨEMVȂū用于国ƅƜ行的ǳſ Ķ Ŭŭ题ơ
37. ĭĮřȁAēB Ķ ŸŨ信用ȃ信ƸȄȅȆ客ȇȈ的Ĵĵ Ķ Ŭŭ题ơ
38. ĭĮřȁC Ķ ŸŨEMVȂū在Ĳ国čȉ被ǷǸȊ用 Ķ Ŭŭ题ơ
39. ĭĮřȁC Ķ ŸŨĲ国œȊ用ȋȌȂūǣ其Ž国ǦȊ用EMVȂū Ķ Ŭŭ题ơ
40. ĭĮřȁA Ķ ŸŨȍ行、ȎƱŧȏēȐȂȑȒȓ在Ȕ力ȕȖȆ客 Ķ Ŭŭ题ơ
41. ĭĮřȁ ȗAȘ 中Ƣ于信用ȃș全Ɗ的ƶȚ Ķ țŦ 'Credit cards are much safer to use than debit cards' 与řȁ 
ȗAȘ 中 'A thin magnetic stripe Ĝmagstripe) is all that stands between your credit-card information and the bad 
guys' 的Ō应ƢǮ Ķ 得ł答案
42. ĭĮřȁ ȗCȘ 中Ƣ于Ȝ级Ʈ本的ţŤ Ķ țŦ 'The solution could cost as little as ě2 extra for every piece of 
plastic issued' 与题ơ 'higher costs involved' 的Ō应ƢǮ Ķ 得ł答案
43. ĭĮřȁ ȗAȘ ē ȗBȘ 中Ƣ于数ȝȞȟ后ĕ的Ĵĵ Ķ țŦ 'More than 100 million accounts... were affected' 与题
ơ 'potential liability... far more costly' 的Ō应ƢǮ Ķ 得ł答案
44. ĭĮřȁ ȗBȘ 中Ƣ于ȋȌȃȠȡ的Ĵĵ Ķ țŦ 'cards are increasingly vulnerable to attacks when you make 
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purchases in a store' 与题ơ 'leaves consumers exposed to the risks' 的Ō应ƢǮ Ķ 得ł答案
45. ĭĮřȁ ȗCȘ 中Ƣ于 EMV ȂūŏǷ的Ĵĵ Ķ țŦ 'much of the rest of the world uses smarter cards with a 
technology called EMV' 与题ơ 'driving force behind the conversion' 的Ō应ƢǮ Ķ 得ł答案
考Ē：EMVȂū　国ƅƜ行　信用ȃ信Ƹ　Ȇ客ȇȈ　Ʊ国ȃȑȒ　Ĳ国　ȋȌȂū　ȕȖȆ客　ǽǾȢȣ　ŃńĭĮ与
ķĸ

37. İ答案ıB
36. ĭĮřȁC Ķ ŸŨEMVȂū用于国ƅƜ行的ǳſ Ķ Ŭŭ题ơ
37. ĭĮřȁAēB Ķ ŸŨ信用ȃ信ƸȄȅȆ客ȇȈ的Ĵĵ Ķ Ŭŭ题ơ
38. ĭĮřȁC Ķ ŸŨEMVȂū在Ĳ国čȉ被ǷǸȊ用 Ķ Ŭŭ题ơ
39. ĭĮřȁC Ķ ŸŨĲ国œȊ用ȋȌȂūǣ其Ž国ǦȊ用EMVȂū Ķ Ŭŭ题ơ
40. ĭĮřȁA Ķ ŸŨȍ行、ȎƱŧȏēȐȂȑȒȓ在Ȕ力ȕȖȆ客 Ķ Ŭŭ题ơ
41. ĭĮřȁ ȗAȘ 中Ƣ于信用ȃș全Ɗ的ƶȚ Ķ țŦ 'Credit cards are much safer to use than debit cards' 与řȁ 
ȗAȘ 中 'A thin magnetic stripe Ĝmagstripe) is all that stands between your credit-card information and the bad 
guys' 的Ō应ƢǮ Ķ 得ł答案
42. ĭĮřȁ ȗCȘ 中Ƣ于Ȝ级Ʈ本的ţŤ Ķ țŦ 'The solution could cost as little as ě2 extra for every piece of 
plastic issued' 与题ơ 'higher costs involved' 的Ō应ƢǮ Ķ 得ł答案
43. ĭĮřȁ ȗAȘ ē ȗBȘ 中Ƣ于数ȝȞȟ后ĕ的Ĵĵ Ķ țŦ 'More than 100 million accounts... were affected' 与题
ơ 'potential liability... far more costly' 的Ō应ƢǮ Ķ 得ł答案
44. ĭĮřȁ ȗBȘ 中Ƣ于ȋȌȃȠȡ的Ĵĵ Ķ țŦ 'cards are increasingly vulnerable to attacks when you make 
purchases in a store' 与题ơ 'leaves consumers exposed to the risks' 的Ō应ƢǮ Ķ 得ł答案
45. ĭĮřȁ ȗCȘ 中Ƣ于 EMV ȂūŏǷ的Ĵĵ Ķ țŦ 'much of the rest of the world uses smarter cards with a 
technology called EMV' 与题ơ 'driving force behind the conversion' 的Ō应ƢǮ Ķ 得ł答案
考Ē：EMVȂū　国ƅƜ行　信用ȃ信Ƹ　Ȇ客ȇȈ　Ʊ国ȃȑȒ　Ĳ国　ȋȌȂū　ȕȖȆ客　ǽǾȢȣ　ŃńĭĮ与
ķĸ

38. İ答案ıG
36. ĭĮřȁC Ķ ŸŨEMVȂū用于国ƅƜ行的ǳſ Ķ Ŭŭ题ơ
37. ĭĮřȁAēB Ķ ŸŨ信用ȃ信ƸȄȅȆ客ȇȈ的Ĵĵ Ķ Ŭŭ题ơ
38. ĭĮřȁC Ķ ŸŨEMVȂū在Ĳ国čȉ被ǷǸȊ用 Ķ Ŭŭ题ơ
39. ĭĮřȁC Ķ ŸŨĲ国œȊ用ȋȌȂūǣ其Ž国ǦȊ用EMVȂū Ķ Ŭŭ题ơ
40. ĭĮřȁA Ķ ŸŨȍ行、ȎƱŧȏēȐȂȑȒȓ在Ȕ力ȕȖȆ客 Ķ Ŭŭ题ơ
41. ĭĮřȁ ȗAȘ 中Ƣ于信用ȃș全Ɗ的ƶȚ Ķ țŦ 'Credit cards are much safer to use than debit cards' 与řȁ 
ȗAȘ 中 'A thin magnetic stripe Ĝmagstripe) is all that stands between your credit-card information and the bad 
guys' 的Ō应ƢǮ Ķ 得ł答案
42. ĭĮřȁ ȗCȘ 中Ƣ于Ȝ级Ʈ本的ţŤ Ķ țŦ 'The solution could cost as little as ě2 extra for every piece of 
plastic issued' 与题ơ 'higher costs involved' 的Ō应ƢǮ Ķ 得ł答案
43. ĭĮřȁ ȗAȘ ē ȗBȘ 中Ƣ于数ȝȞȟ后ĕ的Ĵĵ Ķ țŦ 'More than 100 million accounts... were affected' 与题
ơ 'potential liability... far more costly' 的Ō应ƢǮ Ķ 得ł答案
44. ĭĮřȁ ȗBȘ 中Ƣ于ȋȌȃȠȡ的Ĵĵ Ķ țŦ 'cards are increasingly vulnerable to attacks when you make 
purchases in a store' 与题ơ 'leaves consumers exposed to the risks' 的Ō应ƢǮ Ķ 得ł答案
45. ĭĮřȁ ȗCȘ 中Ƣ于 EMV ȂūŏǷ的Ĵĵ Ķ țŦ 'much of the rest of the world uses smarter cards with a 
technology called EMV' 与题ơ 'driving force behind the conversion' 的Ō应ƢǮ Ķ 得ł答案
考Ē：EMVȂū　国ƅƜ行　信用ȃ信Ƹ　Ȇ客ȇȈ　Ʊ国ȃȑȒ　Ĳ国　ȋȌȂū　ȕȖȆ客　ǽǾȢȣ　ŃńĭĮ与
ķĸ
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39. İ答案ıC
36. ĭĮřȁC Ķ ŸŨEMVȂū用于国ƅƜ行的ǳſ Ķ Ŭŭ题ơ
37. ĭĮřȁAēB Ķ ŸŨ信用ȃ信ƸȄȅȆ客ȇȈ的Ĵĵ Ķ Ŭŭ题ơ
38. ĭĮřȁC Ķ ŸŨEMVȂū在Ĳ国čȉ被ǷǸȊ用 Ķ Ŭŭ题ơ
39. ĭĮřȁC Ķ ŸŨĲ国œȊ用ȋȌȂūǣ其Ž国ǦȊ用EMVȂū Ķ Ŭŭ题ơ
40. ĭĮřȁA Ķ ŸŨȍ行、ȎƱŧȏēȐȂȑȒȓ在Ȕ力ȕȖȆ客 Ķ Ŭŭ题ơ
41. ĭĮřȁ ȗAȘ 中Ƣ于信用ȃș全Ɗ的ƶȚ Ķ țŦ 'Credit cards are much safer to use than debit cards' 与řȁ 
ȗAȘ 中 'A thin magnetic stripe Ĝmagstripe) is all that stands between your credit-card information and the bad 
guys' 的Ō应ƢǮ Ķ 得ł答案
42. ĭĮřȁ ȗCȘ 中Ƣ于Ȝ级Ʈ本的ţŤ Ķ țŦ 'The solution could cost as little as ě2 extra for every piece of 
plastic issued' 与题ơ 'higher costs involved' 的Ō应ƢǮ Ķ 得ł答案
43. ĭĮřȁ ȗAȘ ē ȗBȘ 中Ƣ于数ȝȞȟ后ĕ的Ĵĵ Ķ țŦ 'More than 100 million accounts... were affected' 与题
ơ 'potential liability... far more costly' 的Ō应ƢǮ Ķ 得ł答案
44. ĭĮřȁ ȗBȘ 中Ƣ于ȋȌȃȠȡ的Ĵĵ Ķ țŦ 'cards are increasingly vulnerable to attacks when you make 
purchases in a store' 与题ơ 'leaves consumers exposed to the risks' 的Ō应ƢǮ Ķ 得ł答案
45. ĭĮřȁ ȗCȘ 中Ƣ于 EMV ȂūŏǷ的Ĵĵ Ķ țŦ 'much of the rest of the world uses smarter cards with a 
technology called EMV' 与题ơ 'driving force behind the conversion' 的Ō应ƢǮ Ķ 得ł答案
考Ē：EMVȂū　国ƅƜ行　信用ȃ信Ƹ　Ȇ客ȇȈ　Ʊ国ȃȑȒ　Ĳ国　ȋȌȂū　ȕȖȆ客　ǽǾȢȣ　ŃńĭĮ与
ķĸ

40. İ答案ıA
36. ĭĮřȁC Ķ ŸŨEMVȂū用于国ƅƜ行的ǳſ Ķ Ŭŭ题ơ
37. ĭĮřȁAēB Ķ ŸŨ信用ȃ信ƸȄȅȆ客ȇȈ的Ĵĵ Ķ Ŭŭ题ơ
38. ĭĮřȁC Ķ ŸŨEMVȂū在Ĳ国čȉ被ǷǸȊ用 Ķ Ŭŭ题ơ
39. ĭĮřȁC Ķ ŸŨĲ国œȊ用ȋȌȂūǣ其Ž国ǦȊ用EMVȂū Ķ Ŭŭ题ơ
40. ĭĮřȁA Ķ ŸŨȍ行、ȎƱŧȏēȐȂȑȒȓ在Ȕ力ȕȖȆ客 Ķ Ŭŭ题ơ
41. ĭĮřȁ ȗAȘ 中Ƣ于信用ȃș全Ɗ的ƶȚ Ķ țŦ 'Credit cards are much safer to use than debit cards' 与řȁ 
ȗAȘ 中 'A thin magnetic stripe Ĝmagstripe) is all that stands between your credit-card information and the bad 
guys' 的Ō应ƢǮ Ķ 得ł答案
42. ĭĮřȁ ȗCȘ 中Ƣ于Ȝ级Ʈ本的ţŤ Ķ țŦ 'The solution could cost as little as ě2 extra for every piece of 
plastic issued' 与题ơ 'higher costs involved' 的Ō应ƢǮ Ķ 得ł答案
43. ĭĮřȁ ȗAȘ ē ȗBȘ 中Ƣ于数ȝȞȟ后ĕ的Ĵĵ Ķ țŦ 'More than 100 million accounts... were affected' 与题
ơ 'potential liability... far more costly' 的Ō应ƢǮ Ķ 得ł答案
44. ĭĮřȁ ȗBȘ 中Ƣ于ȋȌȃȠȡ的Ĵĵ Ķ țŦ 'cards are increasingly vulnerable to attacks when you make 
purchases in a store' 与题ơ 'leaves consumers exposed to the risks' 的Ō应ƢǮ Ķ 得ł答案
45. ĭĮřȁ ȗCȘ 中Ƣ于 EMV ȂūŏǷ的Ĵĵ Ķ țŦ 'much of the rest of the world uses smarter cards with a 
technology called EMV' 与题ơ 'driving force behind the conversion' 的Ō应ƢǮ Ķ 得ł答案
考Ē：EMVȂū　国ƅƜ行　信用ȃ信Ƹ　Ȇ客ȇȈ　Ʊ国ȃȑȒ　Ĳ国　ȋȌȂū　ȕȖȆ客　ǽǾȢȣ　ŃńĭĮ与
ķĸ

41. İ答案ıI
36. ĭĮřȁC Ķ ŸŨEMVȂū用于国ƅƜ行的ǳſ Ķ Ŭŭ题ơ
37. ĭĮřȁAēB Ķ ŸŨ信用ȃ信ƸȄȅȆ客ȇȈ的Ĵĵ Ķ Ŭŭ题ơ
38. ĭĮřȁC Ķ ŸŨEMVȂū在Ĳ国čȉ被ǷǸȊ用 Ķ Ŭŭ题ơ
39. ĭĮřȁC Ķ ŸŨĲ国œȊ用ȋȌȂūǣ其Ž国ǦȊ用EMVȂū Ķ Ŭŭ题ơ
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40. ĭĮřȁA Ķ ŸŨȍ行、ȎƱŧȏēȐȂȑȒȓ在Ȕ力ȕȖȆ客 Ķ Ŭŭ题ơ
41. ĭĮřȁ ȗAȘ 中Ƣ于信用ȃș全Ɗ的ƶȚ Ķ țŦ 'Credit cards are much safer to use than debit cards' 与řȁ 
ȗAȘ 中 'A thin magnetic stripe Ĝmagstripe) is all that stands between your credit-card information and the bad 
guys' 的Ō应ƢǮ Ķ 得ł答案
42. ĭĮřȁ ȗCȘ 中Ƣ于Ȝ级Ʈ本的ţŤ Ķ țŦ 'The solution could cost as little as ě2 extra for every piece of 
plastic issued' 与题ơ 'higher costs involved' 的Ō应ƢǮ Ķ 得ł答案
43. ĭĮřȁ ȗAȘ ē ȗBȘ 中Ƣ于数ȝȞȟ后ĕ的Ĵĵ Ķ țŦ 'More than 100 million accounts... were affected' 与题
ơ 'potential liability... far more costly' 的Ō应ƢǮ Ķ 得ł答案
44. ĭĮřȁ ȗBȘ 中Ƣ于ȋȌȃȠȡ的Ĵĵ Ķ țŦ 'cards are increasingly vulnerable to attacks when you make 
purchases in a store' 与题ơ 'leaves consumers exposed to the risks' 的Ō应ƢǮ Ķ 得ł答案
45. ĭĮřȁ ȗCȘ 中Ƣ于 EMV ȂūŏǷ的Ĵĵ Ķ țŦ 'much of the rest of the world uses smarter cards with a 
technology called EMV' 与题ơ 'driving force behind the conversion' 的Ō应ƢǮ Ķ 得ł答案
考Ē：EMVȂū　国ƅƜ行　信用ȃ信Ƹ　Ȇ客ȇȈ　Ʊ国ȃȑȒ　Ĳ国　ȋȌȂū　ȕȖȆ客　ǽǾȢȣ　ŃńĭĮ与
ķĸ

42. İ答案ıD
36. ĭĮřȁC Ķ ŸŨEMVȂū用于国ƅƜ行的ǳſ Ķ Ŭŭ题ơ
37. ĭĮřȁAēB Ķ ŸŨ信用ȃ信ƸȄȅȆ客ȇȈ的Ĵĵ Ķ Ŭŭ题ơ
38. ĭĮřȁC Ķ ŸŨEMVȂū在Ĳ国čȉ被ǷǸȊ用 Ķ Ŭŭ题ơ
39. ĭĮřȁC Ķ ŸŨĲ国œȊ用ȋȌȂūǣ其Ž国ǦȊ用EMVȂū Ķ Ŭŭ题ơ
40. ĭĮřȁA Ķ ŸŨȍ行、ȎƱŧȏēȐȂȑȒȓ在Ȕ力ȕȖȆ客 Ķ Ŭŭ题ơ
41. ĭĮřȁ ȗAȘ 中Ƣ于信用ȃș全Ɗ的ƶȚ Ķ țŦ 'Credit cards are much safer to use than debit cards' 与řȁ 
ȗAȘ 中 'A thin magnetic stripe Ĝmagstripe) is all that stands between your credit-card information and the bad 
guys' 的Ō应ƢǮ Ķ 得ł答案
42. ĭĮřȁ ȗCȘ 中Ƣ于Ȝ级Ʈ本的ţŤ Ķ țŦ 'The solution could cost as little as ě2 extra for every piece of 
plastic issued' 与题ơ 'higher costs involved' 的Ō应ƢǮ Ķ 得ł答案
43. ĭĮřȁ ȗAȘ ē ȗBȘ 中Ƣ于数ȝȞȟ后ĕ的Ĵĵ Ķ țŦ 'More than 100 million accounts... were affected' 与题
ơ 'potential liability... far more costly' 的Ō应ƢǮ Ķ 得ł答案
44. ĭĮřȁ ȗBȘ 中Ƣ于ȋȌȃȠȡ的Ĵĵ Ķ țŦ 'cards are increasingly vulnerable to attacks when you make 
purchases in a store' 与题ơ 'leaves consumers exposed to the risks' 的Ō应ƢǮ Ķ 得ł答案
45. ĭĮřȁ ȗCȘ 中Ƣ于 EMV ȂūŏǷ的Ĵĵ Ķ țŦ 'much of the rest of the world uses smarter cards with a 
technology called EMV' 与题ơ 'driving force behind the conversion' 的Ō应ƢǮ Ķ 得ł答案
考Ē：EMVȂū　国ƅƜ行　信用ȃ信Ƹ　Ȇ客ȇȈ　Ʊ国ȃȑȒ　Ĳ国　ȋȌȂū　ȕȖȆ客　ǽǾȢȣ　ŃńĭĮ与
ķĸ

43. İ答案ıL
36. ĭĮřȁC Ķ ŸŨEMVȂū用于国ƅƜ行的ǳſ Ķ Ŭŭ题ơ
37. ĭĮřȁAēB Ķ ŸŨ信用ȃ信ƸȄȅȆ客ȇȈ的Ĵĵ Ķ Ŭŭ题ơ
38. ĭĮřȁC Ķ ŸŨEMVȂū在Ĳ国čȉ被ǷǸȊ用 Ķ Ŭŭ题ơ
39. ĭĮřȁC Ķ ŸŨĲ国œȊ用ȋȌȂūǣ其Ž国ǦȊ用EMVȂū Ķ Ŭŭ题ơ
40. ĭĮřȁA Ķ ŸŨȍ行、ȎƱŧȏēȐȂȑȒȓ在Ȕ力ȕȖȆ客 Ķ Ŭŭ题ơ
41. ĭĮřȁ ȗAȘ 中Ƣ于信用ȃș全Ɗ的ƶȚ Ķ țŦ 'Credit cards are much safer to use than debit cards' 与řȁ 
ȗAȘ 中 'A thin magnetic stripe Ĝmagstripe) is all that stands between your credit-card information and the bad 
guys' 的Ō应ƢǮ Ķ 得ł答案
42. ĭĮřȁ ȗCȘ 中Ƣ于Ȝ级Ʈ本的ţŤ Ķ țŦ 'The solution could cost as little as ě2 extra for every piece of 
plastic issued' 与题ơ 'higher costs involved' 的Ō应ƢǮ Ķ 得ł答案
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43. ĭĮřȁ ȗAȘ ē ȗBȘ 中Ƣ于数ȝȞȟ后ĕ的Ĵĵ Ķ țŦ 'More than 100 million accounts... were affected' 与题
ơ 'potential liability... far more costly' 的Ō应ƢǮ Ķ 得ł答案
44. ĭĮřȁ ȗBȘ 中Ƣ于ȋȌȃȠȡ的Ĵĵ Ķ țŦ 'cards are increasingly vulnerable to attacks when you make 
purchases in a store' 与题ơ 'leaves consumers exposed to the risks' 的Ō应ƢǮ Ķ 得ł答案
45. ĭĮřȁ ȗCȘ 中Ƣ于 EMV ȂūŏǷ的Ĵĵ Ķ țŦ 'much of the rest of the world uses smarter cards with a 
technology called EMV' 与题ơ 'driving force behind the conversion' 的Ō应ƢǮ Ķ 得ł答案
考Ē：EMVȂū　国ƅƜ行　信用ȃ信Ƹ　Ȇ客ȇȈ　Ʊ国ȃȑȒ　Ĳ国　ȋȌȂū　ȕȖȆ客　ǽǾȢȣ　ŃńĭĮ与
ķĸ

44. İ答案ıF
36. ĭĮřȁC Ķ ŸŨEMVȂū用于国ƅƜ行的ǳſ Ķ Ŭŭ题ơ
37. ĭĮřȁAēB Ķ ŸŨ信用ȃ信ƸȄȅȆ客ȇȈ的Ĵĵ Ķ Ŭŭ题ơ
38. ĭĮřȁC Ķ ŸŨEMVȂū在Ĳ国čȉ被ǷǸȊ用 Ķ Ŭŭ题ơ
39. ĭĮřȁC Ķ ŸŨĲ国œȊ用ȋȌȂūǣ其Ž国ǦȊ用EMVȂū Ķ Ŭŭ题ơ
40. ĭĮřȁA Ķ ŸŨȍ行、ȎƱŧȏēȐȂȑȒȓ在Ȕ力ȕȖȆ客 Ķ Ŭŭ题ơ
41. ĭĮřȁ ȗAȘ 中Ƣ于信用ȃș全Ɗ的ƶȚ Ķ țŦ 'Credit cards are much safer to use than debit cards' 与řȁ 
ȗAȘ 中 'A thin magnetic stripe Ĝmagstripe) is all that stands between your credit-card information and the bad 
guys' 的Ō应ƢǮ Ķ 得ł答案
42. ĭĮřȁ ȗCȘ 中Ƣ于Ȝ级Ʈ本的ţŤ Ķ țŦ 'The solution could cost as little as ě2 extra for every piece of 
plastic issued' 与题ơ 'higher costs involved' 的Ō应ƢǮ Ķ 得ł答案
43. ĭĮřȁ ȗAȘ ē ȗBȘ 中Ƣ于数ȝȞȟ后ĕ的Ĵĵ Ķ țŦ 'More than 100 million accounts... were affected' 与题
ơ 'potential liability... far more costly' 的Ō应ƢǮ Ķ 得ł答案
44. ĭĮřȁ ȗBȘ 中Ƣ于ȋȌȃȠȡ的Ĵĵ Ķ țŦ 'cards are increasingly vulnerable to attacks when you make 
purchases in a store' 与题ơ 'leaves consumers exposed to the risks' 的Ō应ƢǮ Ķ 得ł答案
45. ĭĮřȁ ȗCȘ 中Ƣ于 EMV ȂūŏǷ的Ĵĵ Ķ țŦ 'much of the rest of the world uses smarter cards with a 
technology called EMV' 与题ơ 'driving force behind the conversion' 的Ō应ƢǮ Ķ 得ł答案
考Ē：EMVȂū　国ƅƜ行　信用ȃ信Ƹ　Ȇ客ȇȈ　Ʊ国ȃȑȒ　Ĳ国　ȋȌȂū　ȕȖȆ客　ǽǾȢȣ　ŃńĭĮ与
ķĸ

45. İ答案ıO
36. ĭĮřȁC Ķ ŸŨEMVȂū用于国ƅƜ行的ǳſ Ķ Ŭŭ题ơ
37. ĭĮřȁAēB Ķ ŸŨ信用ȃ信ƸȄȅȆ客ȇȈ的Ĵĵ Ķ Ŭŭ题ơ
38. ĭĮřȁC Ķ ŸŨEMVȂū在Ĳ国čȉ被ǷǸȊ用 Ķ Ŭŭ题ơ
39. ĭĮřȁC Ķ ŸŨĲ国œȊ用ȋȌȂūǣ其Ž国ǦȊ用EMVȂū Ķ Ŭŭ题ơ
40. ĭĮřȁA Ķ ŸŨȍ行、ȎƱŧȏēȐȂȑȒȓ在Ȕ力ȕȖȆ客 Ķ Ŭŭ题ơ
41. ĭĮřȁ ȗAȘ 中Ƣ于信用ȃș全Ɗ的ƶȚ Ķ țŦ 'Credit cards are much safer to use than debit cards' 与řȁ 
ȗAȘ 中 'A thin magnetic stripe Ĝmagstripe) is all that stands between your credit-card information and the bad 
guys' 的Ō应ƢǮ Ķ 得ł答案
42. ĭĮřȁ ȗCȘ 中Ƣ于Ȝ级Ʈ本的ţŤ Ķ țŦ 'The solution could cost as little as ě2 extra for every piece of 
plastic issued' 与题ơ 'higher costs involved' 的Ō应ƢǮ Ķ 得ł答案
43. ĭĮřȁ ȗAȘ ē ȗBȘ 中Ƣ于数ȝȞȟ后ĕ的Ĵĵ Ķ țŦ 'More than 100 million accounts... were affected' 与题
ơ 'potential liability... far more costly' 的Ō应ƢǮ Ķ 得ł答案
44. ĭĮřȁ ȗBȘ 中Ƣ于ȋȌȃȠȡ的Ĵĵ Ķ țŦ 'cards are increasingly vulnerable to attacks when you make 
purchases in a store' 与题ơ 'leaves consumers exposed to the risks' 的Ō应ƢǮ Ķ 得ł答案
45. ĭĮřȁ ȗCȘ 中Ƣ于 EMV ȂūŏǷ的Ĵĵ Ķ țŦ 'much of the rest of the world uses smarter cards with a 
technology called EMV' 与题ơ 'driving force behind the conversion' 的Ō应ƢǮ Ķ 得ł答案
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考Ē：EMVȂū　国ƅƜ行　信用ȃ信Ƹ　Ȇ客ȇȈ　Ʊ国ȃȑȒ　Ĳ国　ȋȌȂū　ȕȖȆ客　ǽǾȢȣ　ŃńĭĮ与
ķĸ

46. İ答案ıC
ĭĮƤƼpessimists sayƽ Ķ țŦ其ĥĒƼcould contribute to slower growthƽ Ķ ľĿŀŁ为Ƽlead to slower 
growthƽ
考Ē：ŃńĭĮ　ĥĒƹȤ　ľĿŀŁ

47. İ答案ıA
ĭĮƤƼOver the past two yearsƽ Ķ țŦ作ȥĥĒƼnot to signal a double-dip recession—but an economic 
expansionƽ Ķ ľĿŀŁ为Ƽeconomic activities have increasedƽ
考Ē：ŃńĭĮ　ĹĺƦƧ　ľĿŀŁ

48. İ答案ıC
ĭĮƤƼespecially those that produce commodities for which global demand sets the price—agricultural 
goods, mining, metals, oilƽ Ķ ľĿŀŁ为ƼProducers of agricultural goods and raw materialsƽ
考Ē：ŃńĭĮ　Ƕ例ǃǶ　ľĿŀŁ

49. İ答案ıC
ĭĮƤƼOne great challenge... is slack domestic consumer demandƽ Ķ Ő解ƼslackƽŠ为Ƽ不Ȧƕ、ȧȨƽ 
Ķ ľĿŀŁ为Ƽreluctance to spendƽ
考Ē：ŃńĭĮ　词ĿŐ解　ľĿŀŁ

50. İ答案ıB
ȩǁ全īĩş（ȪȄȫ长是机Ȭ） Ķ ĭĮƤƼU.S. companies are becoming more involved in the global 
economyƽ及Ƽget a piece of growing globalƫƽ Ķ ŏŚłǳſ是Ƽȫȭ海ȉȮȯǾȰƽ
考Ē：ĩş把ǉ　ŃńŏŚ　ľĿŀŁ

51. İ答案ıA
ĭĮŲřĹĺ后ĥĒ Ķ țŦ作ȥŌƼunthinking complaintƽ的ȱȲ Ķ ĘǁƼUK now leads on many 
indicatorsƽ得ł作ȥ认为其œŉȳďȴĮ
考Ē：Ĺĺ信Ļ词However　作ȥĥĒĭĮ　Ńń信ƸŬŭ

52. İ答案ıB
ĭĮƼnational data masks...ƽƌ Ķ ŸŨƼmasks the very large variationƽ的ȵȶȷĿ Ķ ľĿŀŁ为Ƽdoes 
not reflect the differencesƽ
考Ē：ŃńĭĮ　ľĿŀŁ（masks Ķ does not reflect）

53. İ答案ıA
ĭĮƼpolicy interventionsƽƳ在ƌ Ķ ȸȹīȺȻ其ŉŊȼƎ Ķ ĭĮƼpolicies generating long-term resource 
concentrationƽ及Ƽless than 25% of universities receive 75% of the research fundingƽ Ķ ƹƺ为ȽȾȿ中
考Ē：ȼƎ与Ȁŝ　上ȹī词ĿŏŚ

54. İ答案ıA
ĭĮƼresearch-led universitiesƽɀƢřȁ Ķ ŸŨƼmaximise the impactƽēƼgenerating the widest range 
of... benefitsƽ Ķ ľĿŀŁ为ƼFully utilise their research to benefit all sectors of societyƽ
考Ē：ŃńĭĮ　ľĿŀŁ（widest range of benefits Ķ benefit all sectors）
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55. İ答案ıC
ȩǁ全īĩş Ķ 作ȥɁɂ大学在ǱǭǮ统中的Ƣƣ作用及ɃǢɄƮɅ Ķ ŏŚ其Ɇɇ作用的方式ŵĘ
ǁƼtranslating new knowledge into new products and servicesƽ及Ƽtaking ideas to marketƽ Ķ ƹƺ为ɈǺ
ȂūĹɉ与Ɋɋ
考Ē：ĩşƹƺ　ŏŐ判Ś

56. İ答案ıThe saying "If you cannot do great things, doƫ
Ɍ题ǴŠ（Ő解名ɍ内Ɏ）Ķ ǄɏĘǄ（ɐɍ-ŤĒ-例ɑ-ĘŤ）Ķ 语ɍƈƉ（ɒ用ɓɔƌ式与ɕɖ词ɗ）Ķ ɘĦə
ů
考Ē：篇ɚĘǄ与写作ƭ的　ƌ式ɛɄ与ɓɔƌǄǳ　语ž选词

57. İ答案ıThe traditional Chinese way of hosting guestsƫ
ƯŹɜ译īɄ特色词ɗ与ɝĭǔŭ，ǂǄǳǊǁ英语ħɞɟɠ的SVOƌ式，ľ时ņɡřȁƦƧɢɣ。
考Ē：待客之道　吃不完　开席　全鱼　必不可少　融于一席　Ėė宴席的Ęę
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