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Questions1to 4

1. What do we learn about the man's daily life?
A. He cooks dinner for the family occasionally.  B. He dines out from time to time with friends.

C. He shares some of the household duties. D. He often goes back home late for dinner.
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2. Why did the woman come to see the man?
A. To take him to dinner. B. To discuss an urgent problem.

C. To talk about a budget plan. D. To pass on an important message.

3. What makes the woman worry about the Indian rupee?
A. Foreign investors are losing confidence in B. Many multinational enterprises are
India's economy. withdrawing from India.

C. Thereis asharpincrease in India's balance D. There are wild fluctuations in the
of payment deficit. international money market.

4. What can we infer from the conversation?
A. JL Motors is a company with the business of  B. The Indian rupee has been steady on the

bicycle sales. foreign exchange market.
C. JL Motors is an Indian company with a D. The man doesn't agree to the woman's
promising prospect. proposal.

Questions5to 8

5. What does the man say about most people when they get into love affairs?

A. They try to adapt to their changing roles. B. They form a more realistic picture of life.
C. They may not be prepared for a lifelong D. They have unrealistic expectations about
relationship. the other half.

6. What does the man say about himself as a singer on the road most of his life?
A. Heis lucky to be able to do what he loves. B. He is able to meet many interesting people.

C.Heis able to forget all the troubles in his life. D. He is lucky to have visited many exotic
places.

7. What do most people think of the life of a famous musician?
A. Itis stressful. B. Itis all glamour. C. Itis full of fun. D. Itis challenging.

8. How does the man feel whenever he is recognized by his fans?
A. Amazed. B. Bothered.

C. Puzzled. D. Excited. questions. Both the passage and
the questions will be spoken only once. After
you hear a question, you must choose the best
answer from the four choices marked A), B), C)
and D). Then mark the corresponding letter on
Answer Sheet 1 with a single line through the
centre.
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Questions9to 11

9. What should team members do to fully realize their potential?

A. Learn to be respectful in a hierarchical B. Follow closely the fast development of
organization. technology.

C. Learn new ways of relating and working D. Maintain the traditional organizational
together. culture.

10. What needs to be considered for effective team management?
A. How the team is built to keep improvingits ~ B. What type of personnel the team should be

performance. composed of.
C. How the team integrates with what it is D. What qualifications team members should
supposed to serve. be equipped with.

11. What conclusion can we draw from what Casey says?

A. A team manager must set very clear and B. Teams must consist of members from
high objectives. different cultures.

C. Team members should be knowledgeable D. A team manager should develop a certain
and creative. set of skills.

Questions 12 to 15
12. What is probably the best form of advertising according to the speaker?
A. Word-of-mouth advertising. B. Distributing free trial products.

C. Prestige advertising. D. Institutional advertising.

13. What does the speaker say is the purpose of many organizations using prestige advertising?
A. To sell a particular product. B. To attract high-end consumers.

C. To promote a specific service. D. To build up their reputation.

14. How do large companies generally handle their advertising?
A. By creating their own ads and commercials.  B. By buying media space in leading
newspapers.
C. By hiring their own professional advertising  D. By using the services of large advertising
staff. agencies.
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15. What will advertising agencies often do before a national campaign?

A. Conduct a large-scale survey on customer B. Specify the objectives of the campaign in
needs. detail.

C. Pre-test alternative ads or commercials in D. Decide on what specific means of
certain regions. communication to employ. questions. The

recordings will be played only once. After you
hear a question, you must choose the best
answer from the four choices marked A), B), C)
and D). Then mark the corresponding letter on
Answer Sheet | with a single line through the
centre.

Questions 16 to 19

16. According to Dr. Wood, what is essential to forming a good family atmosphere?
A. The effective communication among family ~ B. The principle of "avoid adding trouble to

members. others".
C. The mutual love and caring between D. Everyone's commitment to support each
parents and children. other.

17. Which of the following is helpful for minimizing outside distractions during communication?
A. Thinking before speaking. B. Adopting empathy during communication.

C. Focusing on the present. D. Listening attentively.

18. Which of the following should be avoided in order to make a conversation smooth?

A. Adopting nonverbal signals. B. Being aggressive or overly stressed.
C. Maintaining eye contact to show D. Keeping a suitable distance and respecting
attentiveness. personal space.

19. What is essential to be a good listener?
A. To make sure you turn off your cell phones.  B. To respect people involved in the
conversation.

C. To show you are an easy-going person. D. To offer suggestions actively.

Questions 20 to 22
20. Among human's various abilities, which one has the same mechanism as mental health?
A. The ability of speaking a certain kind of B. The ability of mending things.
language.

C. The ability of building a good relationship. D. The ability of healing physical wounds.
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21. Among the following mental statuses, which can be the indication of possessing mental health?

A. Always feeling miserable when B. Keeping calm though the child has made
encountering difficulties. the house a mess.

C. Unwilling to offer a hand to those in D. Feeling superior to everybody else.
troubles.

22. Which of the following is the best title for this passage?
A. Mental Health: Tool Case of the Mind B. How to Gain Mental Health

C. Mental Health: The Key to Success D. Be Careful of Mental Problems

Questions 23 to 25

23. What is the fundamental step of career planning?
A. Studying hard for a relatively high degree. B. Having enough knowledge about different
careers.

C. Understanding the new trend of career D. Knowing more about yourself.
planning.

24. According to the speaker, what should you do if your ultimate aim is rather ambitious?
A. Ask for professional advice from B. Bring it down to a practical level.
experienced people.
C. Divide it into smaller and achievable goals.  D. Find an objective standard to reevaluate
your ability.

25. What is the meaning of making career plans?
A. To help you to deal with new problemsyou  B. To ensure that you achieve something big
may meet with in your career better. sometime in the future.

C. To shorten the time you are tangled up with  D. To accelerate the process of climbing up the
tricky situations. social ladder.

| =, %iES (10088, &)\ 3.55%, H35.5%)

A. assumed B. bias C. desperate
D. deterioration E. exception F. fault

G. incidentally H. notably . previous
J. relayed K. shifting L. shrank

M. subtle N. transmitting 0. worldwide
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It seems to be a law in the technology industry that leading companies eventually lose their
positions, often quickly and brutally. Mobile phone champion Nokia, one of Europe's biggest
technology success stories, was no 26 , losing its market share in just a few years. In
2007, Nokia accounted for more than 40% of mobile phone sales 27 . But consumers'
preferences were already 28 toward touch-screen smartphones. With the introduction of
Apple'siPhone in the middle of that year, Nokia's market share 29 rapidly and revenue
plunged. By the end of 2013, Nokia had sold its phone business to Microsoft. What sealed Nokia's
fate was a series of decisions made by Stephen Elop in his position as CEO, which he 30

in October 2010. Each day that Elop spent in charge of Nokia, the company's market value
declined by $23 million, making him, by the numbers, one of the worst CEOs in history. But Elop
was not the only person at 31 . Nokia's board resisted change, making it impossible for
the company to adapt to rapid shifts in the industry. Most 32 , Jorma Ollila, who had led
Nokia's transition from an industrial company to a technology giant, was too fascinated by the
company's 33 success to recognize the change that was needed to sustain its
competitiveness. The company also embarked on a 34 cost-cutting program, which
included the elimination of thousands of jobs. This contributed to the 35 of the
company's once-spirited culture, which had motivated employees to take risks and make
miracles. Good leaders left the company, taking Nokia's sense of vision and direction with them.

Not surprisingly, much of Nokia's most valuable design and programming talent left as well.

26. 27. 28. 29. 30.

31 32. 33. 34. 35.

| MO, KEEiE (1008, §/0ET7.145, £7149)

36. Many first-generation college-goers have doubts about their abilities to get a college degree.

38. The graduation rate of first-generation students at Nijay's university was incredibly low.

39. Some top institutions like Yale seem to provide first-generation students with more support than
they actually need.

40. On entering college, Nijay Williams had no idea how challenging college education was.

41. Many universities simply refuse to release their exact graduation rates for first-generation
students.

42. According to a marketing executive, many students from low-income families don't know they
could have a chance of going to an elite university.

43. Some elite universities attach great importance to building up the first-generation students' self-
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confidence.

44.1'm First distributes information to help first-generation college-goers find schools that are most
suitable for them.

| & 5028 (1088, &/ 106.5%, H106.5%)

57. EREBEFRMI= T 2030FrIHFR IR R EE 2R, FEIEEEURUMEEN AT, B20HLE70FAK
KR EF AR, FE B EZAMNZ B T 7. ERKAFER,FEREEMLZRFERERDER.
RRHEE. RURAK. FRFIFNETRESSERMHER. FETRCERAERS T EEHD HER
HEFHERAEME T NS N, XERMEMARERNN BB XETOH Y. EIREGESHENARE
BT, XEE A UG SR ERIEZLR,



A‘i’i\\ .
@’ FuEE, AERmE https://yingyu8.cn

| /<. RC1 (/N 142 %)

Saying they can no longer ignore the rising price of health care, some of the most influential
medical groups in the nation are recommending that doctors weigh the costs, not just the
effectiveness of treatments, as they make decisions about patient care. The shift, little noticed
outside the medical establishment but already controversial inside it, suggests that doctors are
starting to redefine their roles, from being concerned exclusively about individual patients to
exerting influence on how healthcare dollars are spent. In practical terms, the new guidelines
being developed could result in doctors choosing one drug over another for cost reasons or even
deciding that a particular treatment—at the end of life, for example—is too expensive. In the
extreme, some critics have said that making treatment decisions based on cost is a form of
rationing. Traditionally, guidelines have heavily influenced the practice of medicine, and the
latest ones are expected to make doctors more conscious of the economic consequences of their
decisions, even though there's no obligation to follow them. Medical society guidelines are also
used by insurance companies to help determine reimbursement policies. Some doctors see a
potential conflict in trying to be both providers of patient care and financial overseers. "There
should be forces in society who should be concerned about the budget, but they shouldn't be
functioning simultaneously as doctors," said Dr. Martin Samuels at a Boston hospital. He said
doctors risked losing the trust of patients if they told patients, "I'm not going to do what I think is
best for you because | think it's bad for the healthcare budget in Massachusetts." Doctors can face
some grim trade-offs. Studies have shown, for example, that two drugs are about equally
effective in treating macular degeneration, an eye disease. But one costs $50 a dose and the
other close to $2,000. Medicare could save hundreds of millions of dollars a year if everyone used
the cheaper drug, Avastin, instead of the costlier one, Lucentis. But the Food and Drug
Administration has not approved Avastin for use in the eye, and using it rather than the
alternative, Lucentis, might carry an additional, although slight, safety risk. Should doctors
consider Medicare's budget in deciding what to use? "l think ethically we are just worried about
the patient in front of us and not trying to save money for the insurance industry or society as a
whole," said Dr. Donald Jensen. Still, some analysts say that there's a role for doctors to play in
cost analysis because not many others are doing so. "In some ways," said Dr. Daniel Sulmasy, "it

represents a failure of wider society to take up the issue."

46. What do some most influential medical groups recommend doctors do?

A. Reflect on the responsibilities they are B. Pay more attention to the effectiveness of
supposed to take. their treatments.
C. Take costs into account when making D. Readjust their practice in view of the cuts in

treatment decisions. health care.
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47. What were doctors mainly concerned about in the past?
A. Specific medicines to be used. B. Effects of medical treatment.

C. Professional advancement. D. Patients' trust.

48. What may the new guidelines being developed lead to?
A. The redefining of doctors' roles. B. Overuse of less effective medicines.

C. Conflicts between doctors and patients. D. The prolonging of patients' suffering.

49. What risk do doctors see in their dual role as patient care providers and financial overseers?

A. They may be involved in a conflict of B. They may be forced to divide their attention.
interest.
C. They may have to use less effective drugs. D. They may lose the respect of patients.

50. What do some experts say about doctors' involvement in medical cost analysis?
A. It may add to doctors' already heavy B. It will help to save money for society as a
workloads. whole.

C. It results from society's failure to tackle the  D. It raises doctors' awareness of their social
problem. responsibilities.
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Economicinequality is the "defining challenge of our time," President Barack Obama declared in
a speech last month to the Center for American Progress. Inequality is dangerous, he argued, not
merely because it doesn't look good to have a large gap between the rich and the poor, but
because inequality itself destroys upward mobility, making it harder for the poor to escape from
poverty. "Increased inequality and decreasing mobility pose a fundamental threat to the
American Dream," he said. Obama is only the most prominent public figure to declare inequality
Public Enemy No.1 and the greatest threat to reducing poverty in America. A number of
prominent economists have also argued that it's harder for the poor to climb the economic
ladder today because the rungs in that ladder have grown farther apart. For all the new attention
devoted to the 1 percent, a new dataset from the Equality of Opportunity Project at Harvard and
Berkeley suggests that, if we care about upward mobility overall, we're vastly exaggerating the
dangers of the rich-poor gap. Inequality itself is not a particularly strong predictor of economic
mobility, as sociologist Scott Winship noted in a recent article based on his analysis of this data.
So what factors, at the community level, do predict if poor children will move up the economic
ladder as adults? What explains, for instance, why the Salt Lake City metro area is one of the 100
largest metropolitan areas most likely to lift the fortunes of the poor and the Atlanta metro area
is one of the least likely? Harvard economist Raj Chetty has pointed to economic and racial
segregation, community density, the size of a community's middle class, the quality of schools,
community religiosity, and family structure, which he calls the "single strongest correlate of
upward mobility." Chetty finds that communities like Salt Lake City, with high levels of two-
parent families and religiosity, are much more likely to see poor children get ahead than
communities like Atlanta, with high levels of racial and economic segregation. Chetty has not yet
issued a comprehensive analysis of the relative predictive power of each of these factors. Based
on my analyses of the data, of the factors that Chetty has highlighted, the following three seem to
be most predictive of upward mobility in a given community: 1. Per-capita income growth 2.
Prevalence of single mothers (where correlation is strong, but negative) 3. Per-capita local
government spending In other words, communities with high levels of per-capita income growth,
high percentages of two-parent families, and high local government spending—which may stand
for good schools—are the most likely to help poor children relive the Horatio Alger's rags-to-

riches story.

51. How does Obama view economic inequality?
A. Itis the biggest obstacle to social mobility. B. Itis the greatest threat to social stability.
C. Itisthe No. 1 enemy of income growth. D. Itis the most malicious social evil of our
time.
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52. What do we learn about the inequality gap from Scott Winship's data analysis?

A. Itis fast widening across most parts of B. Itis not a reliable indicator of economic
America. mobility.
C. Itis not correctly interpreted. D. It is overwhelmingly ignored.

53. Compared with Atlanta, metropolitan Salt Lake City is said to

A. have placed religious beliefs above party B. have bridged the gap between the rich and
politics the poor

C. offer poor children more chances to climb D. suffer from higher levels of racial and

the social ladder economic segregation

54. What is strongly correlated with social mobility according to economist Raj Chetty?
A. Family structure. B. Racial equality.

C. School education. D. Community density.

55. What does the author seem to suggest?
A. It is important to increase the size of the B. Itis highly important to expand the
middle class. metropolitan areas.
C. Itis most imperative to focus our effortson  D. It is better to start from the community to
the elimination of income inequality. help poor children move up the social ladder.
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56. As is vividly depicted in the picture, a man is talking proudly to a woman, his eyes wide open,
claiming that he

reads about three hours every day and that his favorite book is Facebook. Simple as it is, the drawing
conveys a

thought-provoking message: for many people today, so-called reading has quietly been replaced by
scrolling

through social networking websites.

The implication behind this cartoon deserves our serious attention. On one hand, social platforms do
bring us

fragmented information, giving us the illusion that we are reading a great deal. On the other hand,
such

fragmented reading rarely leaves anything solid in our minds. Constant notifications keep shortening
our

attention span, so that few of us can sit down and finish a whole book. In this sense, what the man
calls reading

is far from genuine, in-depth reading.

In my view, social networking websites are a double-edged sword rather than a substitute for books.
We should

make use of them to gather information, yet consciously reserve time for serious reading that truly
nourishes

the mind. Only by striking such a balance can we enjoy the convenience of the digital age without
losing the

depth that classic books offer.

57. In helping the international community eliminate extreme poverty by 2030, China is playing an
increasingly important role. Since the implementation of the reform and opening-up in the late
1970s,

China has lifted as many as 400 million people out of poverty. In the next five years, China will
provide

assistance to other developing countries in such fields as poverty reduction, education
development,

agricultural modernization, environmental protection and health care. China has made remarkable
progress

in poverty reduction and unremitting efforts in promoting economic growth, which will encourage
other



C'p FEE, AEEMmE https://yingyu8.cn

poor countries to cope with the challenges in their own development. When seeking a development
path

with their own characteristics, these countries can draw on China's experience.
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6. [BFX] A

EMBL3 ‘life ontheroad BTN — FIREEI/E ‘if you are lucky enough to be able to do what you truly
love doing’ — FIXE#A ‘do what he loves’

ZR ATEM RIFESEIERE RXER

7. [E%=] B

EfIZt1RiA ‘most widely-held misconception’ — RSB TEHEZEEIZ ‘People thinkit'sall glamour — &

FEXS RS
TR ATNEM EABLE

8. [&ZXE] A

EAIB LI ‘beingrecognized” BT — 1R I still find it fascinating’ # ‘I'm stillamazed’ — FIXEi%

7 ‘Amazed’
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9. [E=] C

EfI ‘personnel potentialis to be fully realized” — IR EMEEH ‘they must learn new ways of relating

and working together’  — B ZEIJR%EIRN
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10. [&=] C
TEfL ‘theissue is not just how... but how it integrates with...” — ##}2 ‘integrates with the overall
organization, or society that it supposes it serves’ — RIXE#/ ‘integrates with what it is supposed to
serve’

11. [BE=] D
EfiCaseylm — IRFIHZOEIN (BEEEFRSIERR/EE) — BXBERAETD

12. [BZF] A
EfL ‘bestform of advertising’ — BIEXN ‘word-of-mouth advertising’ — I%1FA

13. [EX] D
TEfI ‘prestige advertising’ — #MEXE B ‘designed to build up their reputation’ — [B] X & 9i%ED

14. [Z=] D
EfL ‘large companies’ SMEEHRIATL — MEX ‘they tend to use the services of large advertising
agencies’ — E#ED

15. [&=] C
Efii ‘before anational campaign’ — #lBX ‘produce alternative ads or commercials that are pre-tested’
— [FEIXE R %EDC

16. [&B=] A
E (LT X538 'family atmosphere' = TEIERHEAIE 'Highly functional successful family groups tend to be

those that communicate effectively' — [E]X &5 'effective communication among family members' — 1§
Ex

17. [E=] C
E LT X7 'minimizing outside distractions' — FEEERFELZE 'Be Fully Present' 5%, HAEER| 'A sharp
focus on the topic at hand is essential... and it is also helpful to keep outside distractions to a minimum' — [&]
XEHiH 'Focusing on the present' — {BH &%

18. [&=X] B
EALRAT X3 'avoid' #1 'make a conversation smooth' — fEiIBEHE(IF 'Use Nonverbal Cues' 5%, HA#z2
%l 'a badly chosen word or a raised voice can upset a listener' — ¥R f7E# 52 'Being aggressive or overly
stressed' - 1FHER
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19. [Z=] B
ENLATF X7 'good listener' — 7EIBR P ENME! 'Be Fully Present' E&S%, E 322! 'A sharp focus on the topic
at hand is essential... and it is also helpful to keep outside distractions to a minimum' — ¥E#TH 'respect
people involved' BHIZOHER — GHER

20. [BZF] D
ERTFX$27 'same mechanism as mental health' = fEiBR A ELZ 'Mental health is our birthright... it is
built into us in the same way that our bodies know how to heal a cut or mend a broken bone' — EIX &R
'healing physical wounds' = 1§ &R

21. [&=] B
EAFER OIBREREHENESE — 128 ‘patience’ . ‘sympathy’ . ‘kindness’ izl — ILECIEINB
B ‘calm’ 5 ‘patience’ BINEif

22. [B=FE] A
BRENEN - BEZ0es (DVEBEEREESEERNANERE, WREITAEM) — LEEINARREMERLE

23. [E=E] D
EfI ‘Studyyourself E&SE — #MEX ‘key to career planning’ . ‘foundation’ H{55id — LELETDMREI X &
10

24. [&=E] C
T ‘Assign atime frame to each goal’ E&% — #2EX ‘a series of goals that you must accomplish over
time’” & ‘managerialrole’ =ff — BTG KBRS AR BTSRRI NS TR

25. [&=E] A
SEHEECTIL BrANER (THRBERK. BEBIR. NXERFK) — HEEZOEXIE TN RFTATEE
MBI — ITARIEIRA

26. [B=] E
26 = EITHEH 'was no' — IRFIEEHBES 'be no exception' = iE&iFFRR ' FIFN VR 1H
27 = (USR] 'sales' — DA FLEHM, THEAFENIAEIF 'accounted for' — EFERT' LK/ S A BRI
28 = EITHEH] 'preferences were already' = 73#7/GX 'toward touch-screen smartphones' = EFRR'HE/
%' mMmha-ingfis R
29 = FE(I AT 'Nokia's market share' = 73#f7/5X 'rapidly and revenue plunged' — &R /R B
AEER
30 = EIEET 'which he' — 27451718 'position as CEQ' — R TR 1BE/fAE M ER
31 % EUSHRAIEEEE 'at___'—> £8 ETEE (ElopRIKKIR, BIEW—FZTAN) — ERRRELHE' NE

32 = EMUTMEET 'Most ___' > EEETX FIEZMUREAN, HARPRREE) - EFRTLH'PENR
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33 % EAIZMEET 'company's ___success' = Z£A LETX (Ollilaxhd ERMETSHKREINETE) - EFR
N EEN A

34 = FEAITHEHI 'a ___ cost-cutting program' = A& LT (HAKTA, SEXWHEDT) — SEERR AHIE
B AR

35 &= EUE AT 'contributed to the ___ of the company's once-spirited culture' = £& ETFX (XL#E)5S,

AT RK) — ERRTEMH/EITE R

27. [E=FE] O
26 = EITEE] 'was no' — iRFIEEHEELD 'be no exception' — EFERR FISMN 1A
27 = EITHEH] 'sales' — DITAFEN, TIEAFREIAEM 'accounted for' — iEFERRSIK/ S RIEIHE
28 = E(UTH I 'preferences were already' — 7347/ 'toward touch-screen smartphones' = EZFERR' L/
1B MahiE-ingfe =X
29 = EAIZHEHI 'Nokia's market share' — Sf/53 'rapidly and revenue plunged' — &R R TR/ R HIED
AR
30 = BAIZHEE] 'which he' — S f5£1Tid 'position as CEQ' — &R TR BE/ A WEhAE ER
31 F EUSHKRAIBEEEER at ___ ' > £8 LT OEE (ElopRFEKIR, BIEM—FREAN) - ERRTELHE'NR
1d]
32 T EITHEE] 'Most ___' > EE ETX FIAZMUREA, ARBARREE) — EERT LHBENR
33 F E{UTHEF 'company's ___success' = EE LT (Ollilad i ERNENERTESHARBENELE) — EER
N EEN R
34 = BT 'a___ cost-cutting program' > A5 ETFX (HRETA, SEET) — BFRR KMIE
ORI
35 &= EIEHMRA] 'contributed to the ___ of the company's once-spirited culture' = & ETFX (X{L#HE)55,
ATRK) — EFERRRM/HIZE HIZ

28. [&FZX] K
26 = EAITEE]T 'was no' — iRFIE EHBELD 'be no exception' — EFERR FISMN VR IA
27 = EUTHEH 'sales' > DTEFLEE, THRAFRNIFEM 'accounted for' — EFRR' 2K/ 24K BIEIH
28 = E{UTHE A 'preferences were already' — 7347/ 'toward touch-screen smartphones' — #EiFRR %L/
##%'0EhiA-ingfiexl
29 = B AT 'Nokia's market share' = 247/ 'rapidly and revenue plunged' — EFRRT T/ B M
AR AR
30 = EUEMAE]T 'which he' = 247461738 'position as CEQ' — R TR 1BE/sAE MshiEd £
31 & EUSKRABEEEER 'at___ ' > £8 ETFXOEER (ElopREKIR, BIEM—FEAN) - EFRRTELHE' NS
id]
32 T EITEE] 'Most ___' > EE LT FIEZMUREA, ARARREE) — EEFERR LHBENR
33 = E{UTHE] 'company's ___success' = FH ETX (Olliladhid EHIMBRESHBREINETE) — mFER
N EN AR
34 = EfITHEH 'a ___ cost-cutting program' = & LT (HAHTA, SEXWEL) — @iFRR ANME
' AR
35 &= EIEHRAT 'contributed to the ___ of the company's once-spirited culture' = £5& E T (X{L#HE)55,
ATAREK) — EFERRE/HI55' 171
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Zm. EERE be no exception ENAfFIRIE BRI zhiE-ingleRERIE EXEAPHMT shAdER TEMEG
higfsfic EEEE at fault BIIEAAE

20. [B=] L
26 T T 'was no' — iRBIEEEAL 'be no exception' — FEFERR SN BRI
27 £ EITHEH] 'sales' — DITAFEN, TIEAFEIAEM 'accounted for' — iEFERR'SIK/ S HIEIHE
28 = i T=1&H] 'preferences were already' — £3#/GX 'toward touch-screen smartphones' — EZFFRR' % E/
®%#%'WnhiE-ingfet
29 = EAIZHEHT 'Nokia's market share' — S/53 'rapidly and revenue plunged' — &R R TR/ R HIED
AR ER
30 =& EMIEHMEET 'which he' = 2#75£1718 'position as CEQ' — &R Rz IBE/fE MEhEAE XX
31 F EUSHRAEEER at ___' > £8 ETOEE (ElopREKIR, BIEM—FREAN) - ERRTELE'NZ
1A
32 F EITHEE] 'Most ___' > EE LT FIHZMUREA, ARBRREE) — EERT LHBENR
33 = E{UZEMEA] 'company's ___success' = & ETX (Ollilaxt @ ERIIR TS HREINELEE) - EmER
N EEN A
34 F FITHE 'a___ cost-cutting program' = &5 ETFX (HRETA, SBEED) — B EFERR KR
ORI
35 &= EIE AT 'contributed to the ___ of the company's once-spirited culture' = £& ETFX (XLH#E)5S,
AFREK) — EERRE/HI55' 1B 1A
F = BEIEEEC be no exception  ENAMERIE 1BIEEIA  shiE-ingfeNERIE  EXGAMRT shEdExX EiEME
ohiEfBEE EEBES at fault BRAA

30. [&=E] A
26 = EfITEE] 'was no' — iRFIEEHEELD 'be no exception' — EFERR FISMN Y EZ 1A
27 = EITHE] 'sales' — DT aF4EM, THRAFEENIEIN 'accounted for' — EFEFRR 23K/ 2K BUEITE
28 = E{UTHEE] 'preferences were already' — 734/ X 'toward touch-screen smartphones' — EFRR'EL/
1B MnhiE-ingfe =X
29 = EAIZHEHI 'Nokia's market share' — S3f53 'rapidly and revenue plunged' — &R R TR/ R HIED
AR ER
30 &= EAIZHEH 'which he' = 94751718 'position as CEQ' — ER R R IBE/FE BIshiEE ERX
31 & EUSHKRAIBEEEER at ___ ' > £8 LT OEE (ElopRFEKIR, BIEM—FREAN) - ERRTELHE'NRZ
1d]
32 T EITEE] 'Most ___' > EEETX FIAZMUREA, ARBARREE) — EEFERR LHBENR
33 = EfITHEH 'company's ___success' = 55 LT (Ollilaxhid TR S SBEREEINEEE) - B ER
N EEN R
34 = EITHEH] 'a___ cost-cutting program' > A& ETX (BAKTA, SEXHELD) - EERT AR
ORI
35 &= EIEHMRAT 'contributed to the ___ of the company's once-spirited culture' = £& ETFX (X{L#E)55,
ATRK) — EFERRRM/HIZE HIZ
E . BEIEHEEC be no exception ENAMEIRIE 1BIREEIA  mhE-ingfeXERIE  EXGAMT  shEdER EiEME
opiAtEEe EEES at fault  BIEAE

yingyu8.cn $F18T1/H 27T
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3. [B=E]F
26 = EITEE]T 'was no' — iRFIEEHEELD 'be no exception' — EFERR ' FISMN Y E 1A
27 = EITHEH] 'sales' — DITAFEN, TIEAFREIAEM 'accounted for' — iEFERR'SIK/ S RIEIHE
28 = E(UTHE I 'preferences were already' — 7317/ 'toward touch-screen smartphones' = EZFERR' %L/
1B MahiE-ingfe =
29 = EAIZHEHI 'Nokia's market share' — £f/53 'rapidly and revenue plunged' — &R R TR/ R HIED
AR
30 = EAIZHEE] 'which he' — S f5£1Tid 'position as CEQ' — &R TR BE/ME WshAE ER
31 F EUSHKRABEEEER at ___ ' > £8 LT OEE (ElopRFEKIR, BIEM—FREAN) - ERRTELHE' R
1d]
32 T EITHEE] 'Most ___' > EE ETX FIAZMUREA, ARBARREE) — EERT LHBENR
33 F E{UTHEH 'company's ___success' = ZEE LT (Ollila3 i ERNENERTSHARBEINELE) — EER
N EEN R
34 = BT 'a___ cost-cutting program' > A5 ETFX (HRETA, SEET) — BFRR KMIE
ORI
35 &= EIEHMRA] 'contributed to the ___ of the company's once-spirited culture' = & ETFX (X{L#HE)55,

AZRR) — EFRR RIR/HI5E HIRF

32. [BX] H
26 = EAITEE]T 'was no' — iRFIE EHBELD 'be no exception' — EFERR FISMN VR IA
27 = (USR] 'sales' > DA FLEHM, THRAFRNIAEIF 'accounted for' — EFERR' IR/ S E BB
28 = E{UTHEH 'preferences were already' — 7347/ 'toward touch-screen smartphones' — #EiFRR' %%/
##%'0EhiA-ingfiexl
29 = B AT 'Nokia's market share' = 237/ 'rapidly and revenue plunged' — EFRRT T/ B M
AR AR
30 = BT A 'which he' — 551718 'position as CEQ' — &R TR BE/ME WAL ER
31 % EUSHKRAIEEELR 'at___'— £8 ETXER (Elop/REFEKIR, BIEW—HZTAN) — ERRR ELHE' NZ
id]
32 T EMUSHEE] 'Most ___' > EEH T GIRZMAREA, HABARREE) — EERT LE BNENT
33 = E{UTHE] 'company's ___success' = FH ETX (Olliladhid EHIMBRESHBREINETE) — mFER
N EN AR
34 = EfITHEH 'a ___ cost-cutting program' = & LT (HAHTA, SEXWEL) — @iFRR AME
' AR
35 &= EIEHMRAT 'contributed to the ___ of the company's once-spirited culture' = £&5& E T (X{L#%HE)55,

ATREK) — SRR RM/HIFE HIRIE

33. [&=] |
26 T EUTHEF 'was no' — IRFIEEHRES 'be no exception' = iEFRT ' FIIN IR H
27 = EAITHEH] 'sales' — DAIFLENE, THRAFEIADEIF 'accounted for' — iEERR' 21K/ SE HEIF
28 == EfI=H&Hi 'preferences were already' — 23#/GX 'toward touch-screen smartphones' — EFRR H L/
#1% ' MEhiE-ingfe =
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29 = E{IZ A 'Nokia's market share' = 375X 'rapidly and revenue plunged' — EFRRR T/ B M
AR ER

30 = (U HAT 'which he' = £#7461T37 'position as CEQ' — iR FRR 1BIE/sAE MEhAE £

31 % EUSKRAIEEER 'at___'—> £8 L TXEE (Elop/REKIR, BIEM—HFTAN) - EERFTEIHE' R
1A

32 = EUSEHEE] 'Most ___' > EE ETX GIRZMUREA, HEBARRHE) — & EFRR LE BNER

33 = EfITHEH 'company's ___success' = Z5& LT (Ollilaxhid R TIHEKESBEREEINELEE) - BER
R EN AR

34 %= FE{UTHEH 'a ___ cost-cutting program' = Z& LT (BRHTA, SBXHED) — EEFERR AR
B AR

35 &= EIE AT 'contributed to the ___ of the company's once-spirited culture' = £& ETFX (X{L#HE)5S,
AFREK) — EERRE/EI55' 171

34. [E=E] C
26 = EITHEH] 'was no' — iRFIEEHBELD 'be no exception' — EFERR FISMN I EZ 1A
27 © EITHEHE] 'sales' — DITAFEN, TIEAFREIAEM 'accounted for' — iEFERRSIK/ S A HIEIHE
28 = E(UTHEH 'preferences were already' — 7317/ 'toward touch-screen smartphones' = EFRR' %L/
1B MnhiE-ingle =
29 = EAIZHEHI 'Nokia's market share' — Sf/53 'rapidly and revenue plunged' — &R R TR/ B HIEH
AR
30 = BT AT 'which he' — S34f5£17id 'position as CEQ' — EBRFR R BE/ME WAL ER
31 ZF EUSHEAIEERE 'at ___'—> £8 ETEE (ElopREKXKIR, BIEH—FZEAN) - EFERTELHE'NE
1]
32 = EAITHEH 'Most ___' > HEEETX GIEZURMEA, KEBAKRIREE) — mEFZRT LH'BENR
33 T E(UTHEF 'company's ___success' = EE LT (Ollila3 i ERINFERTESHARBEINELE) — EER
N EEN R
34 F FUTHEH 'a___ cost-cutting program' = &5 ETFX (HRETA, SECUUEDT) — EFERR KR
ORI
35 & EUZHEHI 'contributed to the ___ of the company's once-spirited culture' = £5& ETFX (SXIL#HISS,

ATRKR) — EEFRRRIR/HI55 FIR1E

35. [BZE] D
26 = EITEE] 'was no' — iRFIEEHBELD 'be no exception' — EFERR ' FISMN I EZ A
27 = EUTHE] 'sales' = DA FEN, TELAFRIAEM 'accounted for' — iEFERR IR/ DK BIE)E
28 = EI=H&H 'preferences were already' = 23#7/GX 'toward touch-screen smartphones' — R RR'HLE/
#1B ' MnhiE-ingfe =
29 = EAIZHEHT 'Nokia's market share' = Sf/53 'rapidly and revenue plunged' — &R R T/ R HIED
AR
30 % EUEMAET 'which he' = 2#7461T18 'position as CEQ' — R TR 1BE/sAE MshiEd £
31 F EUSKRABEEEER at ___ ' > £8 LT OB (ElopREKIR, BIEM—FEAN) - ERRTELHE' NS

32 = EfIZMEAET 'Most ___' > HEEETX FIESMAFEA, HARFRREE) - EEFRRLHNEIAE
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33 % EAIZMEET 'company's ___success' = Z£A LETX (Ollilaxhd ERMETSHKREINETE) - EFR
N EEN A

34 = FEAITHEHI 'a ___ cost-cutting program' = A& LT (HAKTA, SEXWHEDT) — SEERR AHIE
B AR

35 &= EUE AT 'contributed to the ___ of the company's once-spirited culture' = £& ETFX (XL#E)5S,

AT RK) — ERRTEMH/EITE R

36. [FX] H
36. BT X7 'doubts about their abilities' — 7EE&[D]H#%E 'help prospective college-goers find the
best post-secondary fit', ZARSTEMFE, BRFEFELRE - FAXBIREHERH
37. AT X517 'heavier financial burdens' — TEESE[C]HE#EXE 'carry financial burdens that outweigh
those of their peers' — B ERGHERC
38. LT X$27 'graduation rate' # 'incredibly low' — TEE&E[B] R E %K E 'frighteningly low graduation
rate a mere 29 percent' = A X ZifGHZEZB
39. EALETFX#237 'Yale' #1 'more support than they actually need' — TEIRMHMMESE 2 X R EMEMR X FYale
FIMREREZIFIENER - ZERTEATIBRTLKIE, BTLHES
40. EfIFFXx%218 'had no idea how challenging' — 7EE&[A]$4E] 'was academically unprepared for the
rigors of higher education’, 'rigors' %[ 'challenging', 'unprepared' ¥} 'had no idea' = EIXBIRFHER
A
41. BT X528 'refuse to release’ — TEIBR P FHXE XN FRIZX 'simply refuse to release' — ILELESE [I] (F: B
RARRMHTEESE, ERIBATSIERERIMR, ZERNHIMERLEEF)
42, EMLET X817 'marketing executive' #1 'elite university' — fEBR R IFHAX AN S — TEELSE [G]
GE: BRARMHTEEE, BRIBUTSEHERGHE, ZEENENERSEES)
43. BT X517 'elite universities' # 'self-confidence' — TEIE R P FHARFIEMHIA — [TAELE [0] GE: 1B
RAREHTEESR, BRIBETS EREROKE, ZERNEIMESLREEF)
44, BT X<#E15 'I'm First' 1 'distributes information' — 7£1&E R FHIZA L 1TohHEIR — LA SR [D] #
'He hopes to distribute this information and help prospective college-goers find the best post-secondary fit.
45, BT X817 'Elite universities' 1 'higher rate' — EIBR P IFHXFEWENLLE R — LEESE (M)
GE: BRARRMHTEEE, BRIBETSEHEREMKE, ZEENENEGSEES)

37. [&=] C
36. BT X177 'doubts about their abilities' = 7EE&[D]#H#%ZE! 'help prospective college-goers find the
best post-secondary fit', ZALREEENFE, BRFEFTERE - AXBEREHESEH
37. BT X317 'heavier financial burdens' — fEESE[C]E K E] 'carry financial burdens that outweigh
those of their peers' — B X Ei#1EHZ3C
38. BT X817 'graduation rate' # 'incredibly low' — fEE&SE[B] P EHIZEHK E 'frighteningly low graduation
rate a mere 29 percent' — [A X B8 HE =B
39. BT X817 'Yale' #1 'more support than they actually need' — 7EIRIHBVESE X FARLFE@T X TFYale
FIMRERZFHIENER - ZEEEALATEERPLKIE, BTEHESR
40. BT X928 'had no idea how challenging' — 7EE&[A]$4E] 'was academically unprepared for the
rigors of higher education’, 'rigors' ¥ 'challenging', 'unprepared' 357 'had no idea' — B X EGHER
A
41, EARETFXH215 'refuse to release’ — TEIBRPFIEI X FIA 'simply refuse to release' — ILEERSE [I] CE: B
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RAREHTEESE, BRIBETS ERERIME, ZE BN EMESREER)
42. EAIBAF #5217 'marketing executive' 7 'elite university' — FEIEREHIHABX AW S — EERSE [G]
GF: BERFIRMUTEESE, ERESATSERERGHE, ZESNHMERLEEH)
43. BT X 17 'elite universities' 1 'self-confidence' — 1EIBE T FHEX ISR — ILAZEEE [0] GE: iE
RARRMETEEE, BRIESETS EREROME, ZERNEMESLREER)
44, EAIRF XA 'I'm First' A 'distributes information' — EiER R FHIZALRIIToHER — [LEELSE [D] #
'He hopes to distribute this information and help prospective college-goers find the best post-secondary fit.
45, ENLET X527 'Elite universities' 1 'higher rate' = BB P FH X T EVERHNMLLER — TEREESE (M)
(F: BERFRHEEEE, BRIBETSEHBZREMKER, ZEBNEMESLREZEF)

38. [BE=] B
36. EALFT XA 'doubts about their abilities' = 7EEE[D]#H 3% E 'help prospective college-goers find the
best post-secondary fit', ZAREETEMFE, BRFEFERE - FAXBIREHESRH
37. LT X537 'heavier financial burdens' — TEELE[CIHE X E| 'carry financial burdens that outweigh
those of their peers' — B X EFHEZZRC
38. LT X517 'graduation rate' # 'incredibly low' — fEESE[B]F EH1EK E 'frighteningly low graduation
rate a mere 29 percent' — X EiRSHEERB
39. EALEATF X237 'Yale' #1 'more support than they actually need' — TEIRMHMAESE 2 X R EMEMR X FYale
FINRFERZFIENER - ZERTLAEERPLKIE, BTERESR
40. BT X% 'had no idea how challenging' — 7EESE[A]P#4E] 'was academically unprepared for the
rigors of higher education', 'rigors' %[ 'challenging', 'unprepared' 33} 'had no idea' = EIXBRFHER
A
41, BT X #E17 'refuse to release' — TEIBRPFHREIXFTIE 'simply refuse to release' — ILEERSE [I] GF: 1B
RARBMETEESR, BRIBETS ERERIME, ZERNHMEEREET)
42, BT 45237 'marketing executive' # 'elite university' = fEiERE P FHRAXAYM S — LRSS [G]
GE: BRFRIRMHTEEE, BRIEATSEHESRGHE, ZEERNEMEGRERER)
43. ENLATF X557 'elite universities' # 'self-confidence' — EIER P IFHAAF ISR — TR [0] GE: I8
RARRMTEEE, BRIESETS EREROKET, ZERNHMESLREER)
44, EAIRRTF XA 'I'm First' 7 'distributes information' — EiER I FHIZALBIToER — [LEEEE [D]
'He hopes to distribute this information and help prospective college-goers find the best post-secondary fit.
45, EITF X7 'Elite universities' 1 'higher rate' = BRI X FEWEWFTELE R — LEESE [M]
GE: BRFRIRMHTEEE, ERIEIATSEHSZRMKER, ZEERNENEGREER)

39. [&=] N
36. EALFAT X %17 'doubts about their abilities' — 7EE&[D]H#%E 'help prospective college-goers find the
best post-secondary fit', ZAREEFEHENFE, BRFEFERE - BAXBIREBHERH
37. LT X #17 'heavier financial burdens' — 7EES&[C]RE#$4E! 'carry financial burdens that outweigh
those of their peers' — B ERGHERC
38. EfL#TX#17 'graduation rate' # 'incredibly low' — TEEE[B]RE &k E 'frighteningly low graduation
rate a mere 29 percent' — FEXERFHEZRB
39. EALEFX$237 'Yale' #1 'more support than they actually need' — TEIRMHMMESE 2 X kIR X FYale
FIMRERZFFIENER - ZERTELATIBERPLKIE, BTFEHES
40. EfIFFX%218 'had no idea how challenging' — 7EE&[A]$E] 'was academically unprepared for the
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rigors of higher education', 'rigors' 3% 'challenging', 'unprepared' ¥$[Z 'had no idea' = EIXBRFHER
A
41, BRI X B8 'refuse to release’ — TEIERPFIRE X FRIA 'simply refuse to release' — ILEREESE [I] CF: &
RARMHTEERE, BRIBETSERSRIME, ZEENHIMEELEEF)
42, BT X 8E37 'marketing executive' # 'elite university' — BB FRAXAYM S — LEESE [G]
(CF: BERARHTERE, BRIBATSERERGHEY, ZESNENERLEEET)
43. BT X517 'elite universities' 1 'self-confidence' — 1EIBE I HEXIEMEEIR — LA [0] GE: iE
RARRMTEEE, BRIBSATS EREROME, ZERNHMESLREER)
44, EAIRRTF XA 'I'm First' 7 'distributes information' — EiER P FHIZALBIToIER — ITEEEE [D] &
'He hopes to distribute this information and help prospective college-goers find the best post-secondary fit.
45, BT 45237 'Elite universities' 1 'higher rate' — EIBR R FHFZ T IV RHIFLLER — LRSS M]
(F: BERFRHEEEE, BRIBETSEHBEREMKER, ZE BN EMESLREEF)

40. [E=] A
36. EALFT X7 'doubts about their abilities' — 7EE&[D]##%E 'help prospective college-goers find the
best post-secondary fit', ZARSTEMFE, BRFEFERE - FAXBIRELHESRH
37. LT X537 'heavier financial burdens' — TEERE[CIHE K E| 'carry financial burdens that outweigh
those of their peers' — B} ERGHEEC
38. LT X517 'graduation rate' # 'incredibly low' — fEEXSE[B]P EH1EX E 'frighteningly low graduation
rate a mere 29 percent' — X EiRSHZEERB
39. EALETF X237 'Yale' #1 'more support than they actually need' — TEIRMHMMESE 2 X hRILENEMR X FYale
FMRERZIFIENER - ZEEEATERTLKIE, BTEHRESR
40. E i@+ X$77 'had no idea how challenging' — 7EE&&[A]H % E! 'was academically unprepared for the
rigors of higher education’, 'rigors' 35 'challenging', 'unprepared' 357 'had no idea' — B X BEBHER
A
41, BT X EEA 'refuse to release' = TEIBRPFHEIXFTIE 'simply refuse to release' — ILEERSE [I] CF: 1B
RARIEMETEESE, BRIBSETS ERERIME, ZERNEIMEEREER)
42, BT *5237 'marketing executive' # 'elite university' = B R P FHRAXAYM S — LR [G]
GE: BEREARETERE, BRIBETSEHZERGHER, ZEENENERLSEERES)
43. ENLATF X517 'elite universities' # 'self-confidence' — TEIE R IFHAAFIEMHHIR — LAEEE [0] GE: B
RARIEHTEESR, BRIBETSEREROKR, ZERNEMESLETZEF)
44, EAIRRF XA 'I'm First' 7 'distributes information' — EiER P FHIZALBITEER — ILEEEE [D] &
'He hopes to distribute this information and help prospective college-goers find the best post-secondary fit.
45, E{TF X7 'Elite universities' 1 'higher rate' = BRI X FEWEWFITELE R — LSS [M]
GF: BERARETERE, BRIBEETSEHZREMIER, ZEENENERLEERES)

41. [ZE=] |
36. E LT X %17 'doubts about their abilities' — 7EE&[D]##%E 'help prospective college-goers find the
best post-secondary fit', ZAREEFEHENFE, BRFEFERE - BAXBIREHERH
37. BT X #17 'heavier financial burdens' — 7EES&[C]RE#$4 E 'carry financial burdens that outweigh
those of their peers' — B ERFHERC
38. LT X$21A 'graduation rate' # 'incredibly low' — TEEEE[B] R E &K E 'frighteningly low graduation
rate a mere 29 percent' — A X ZiREHZEZB
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39. EALATF X837 'Yale' #1 'more support than they actually need' — TEIRMHMMESE 2 X HRINENEMR X TFYale
FINRFERZFHIENER - ZERELATEERPLKIE, BTERESR
40. BT X% 'had no idea how challenging' — 7EESE[A]P#E] 'was academically unprepared for the
rigors of higher education', 'rigors' 3% 'challenging', 'unprepared' ¥$[Z 'had no idea' = EIXBRFHER
A
41, BT X7 'refuse to release' = TEIBRPFHEIXFTIE 'simply refuse to release' — ILEERSE [I] GE: i&
RARMTERE, BRIBETSERSRIME, ZERNHINEELEEF)
42, BT X 8237 'marketing executive' # 'elite university' — fEBRH FRAXAYM S — LEESE [G]
CF: ERARHTERE, BIRIBATSERERGHEY, ZESNEMERLEEET)
43, EIBTF X517 'elite universities' # 'self-confidence' — EiE R FHiBXHEHERIA — ITERESE [0] GE: 1B
RARMTEERE, BRIEETSERSROME, ZERNHINERREETR)
44, EALIRRTF XA 'I'm First' 7 'distributes information' — EiER P FHIZALBITEIER — ITEEEE [D] &
'He hopes to distribute this information and help prospective college-goers find the best post-secondary fit.
45, BT 45237 'Elite universities' 1 'higher rate' — EIBR P FHFE T EIVRHIFLER — LRSS [M]
GE: BRFRIRMHTEERE, ERIEATSEHBZRMKER, ZERNENEEREER)

42. [BZF] G
36. EALFAT X %17 'doubts about their abilities' — 7EE&[D]#H#%E 'help prospective college-goers find the
best post-secondary fit', ZAREFEREFE, BRFEFELRE - BAXBIREHERH
37. BT X537 'heavier financial burdens' — TEELE[CIHE K E| 'carry financial burdens that outweigh
those of their peers' — B} ERGHEREC
38. EfLEATX#A 'graduation rate' # 'incredibly low' — TEEE[B] R E &k E 'frighteningly low graduation
rate a mere 29 percent' — E X EiRSHZEERB
39. EALETF X237 'Yale' #1 'more support than they actually need' — TEIRMHMMESE 2 X RN EMEMR X FYale
FMRERZIFFHIENER > ZEEEATERTLKIE, BTEHESR
40. E i@+ X$77 'had no idea how challenging' — 7EE&&[A]* % F! 'was academically unprepared for the
rigors of higher education’, 'rigors' 35 'challenging', 'unprepared' 357 'had no idea' — EIX BEBHER
A
41. BT X515 'refuse to release’ — FEBR A FHLFENFRIE 'simply refuse to release' — ILERESE [I] (GF: &
RAREMETEESE, BRIBSETS ERERIME, ZERNHMEEREEP)
42. ML X817 'marketing executive' 1 'elite university' — FEBERPFHAX AN S — TEELTE [G]
GE: BRFRIRMHTEEE, BRIEATSEHBSRGHE, ZEERNEMEGRERER)
43. ENLATF X517 'elite universities' # 'self-confidence' — TFIE R IFHABEFIEMHHIR — LA [0] GE: I8
RARIEHTEESE, BRIBETSEREROKR, ZERNEMESLEZEF)
44, ENATF X85 'I'm First' 1 'distributes information' — BB FHIZALEITEHER — LS [D]
'He hopes to distribute this information and help prospective college-goers find the best post-secondary fit.
45, BRI X B8 'Elite universities' # 'higher rate' —» FIBERH IR X FENEPFIFLES — LEESE [M]
GE: BRARRMHTEEE, BRIBUETSEHEREMKER, ZEENENERSEED)

43. [&=] O
36. BT X7 'doubts about their abilities' — 7EE&[D]H#%E 'help prospective college-goers find the
best post-secondary fit', ZARESTEMFE, BRFEFEERE - FAXBIREHERH
37. AT X517 'heavier financial burdens' — TEESE[C]HRE#E#XE 'carry financial burdens that outweigh
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those of their peers' — B X EFHEZZRC
38. BT X #i7 'graduation rate' # 'incredibly low' — TEELE([B]REZKE] 'frighteningly low graduation
rate a mere 29 percent' — BFIXERSFHERB
39. EALFATF X237 'Yale' #1 'more support than they actually need' — TEIRMMESE 2 X PRI ENEMR X FYale
FIMRFERZIFHIENER - ZERTLATEERPLKIE, BTERESR
40. E i X$#77 'had no idea how challenging' — 7EE&&[A]H$#%E! 'was academically unprepared for the
rigors of higher education', 'rigors' 3% 'challenging', 'unprepared' 3$[Z 'had no idea' = X BRFHER
A
41, BT X7 'refuse to release' = TEIBRPFHEIX TR 'simply refuse to release' — ILERERSE [I] GF: 1B
RAREMHTEESR, BRIBEETS ERERIME, ZE RN EHMEEREER)
42, BT #5235 'marketing executive' # 'elite university' = iR P FHRAXAYM S — LR [G]
(GE: BRFAIRHTEESE, ERIBIETSEMERGHER, %5 SN EIMERLEEH)
43, EIBATF X517 'elite universities' # 'self-confidence' — EiE R FHAA XA — ITEESE [0] GE: 1B
RARRMETEEE, BRIESTS EREROKET, ZERNHMESLREEP)
44, EAIRRTF XA 'I'm First' 7 'distributes information' — EiE R FHIZALBIToER — [TEEESE [D] &
'He hopes to distribute this information and help prospective college-goers find the best post-secondary fit.
45, AT 45237 'Elite universities' 1 'higher rate' — EIBR P FHEFZ T EIVRHPFLER — LRSS M]
GE: BRFRRHTEEE, ERIEATSEHBZRMKER, ZEENEMEGSREER)

44. [ZZ] D
36. EALFAT X %17 'doubts about their abilities' — 7EE&[D]##%E 'help prospective college-goers find the
best post-secondary fit', ZAREFEHENFE, BRFEFELRE > BAXBIREBHERH
37. BT X537 'heavier financial burdens' — TEERE[CIHE K E| 'carry financial burdens that outweigh
those of their peers' — B ERGHERC
38. EfLEATX#3A 'graduation rate' # 'incredibly low' — TEESE (B E %k 2 'frighteningly low graduation
rate a mere 29 percent' — X EiRFHZERB
39. EALEATF X237 'Yale' #1 'more support than they actually need' — TEIRMHMMESE 2 X RN EMEMR X FYale
FMRERZFFHIENER > ZEEEATERTLKIE, BTEHES
40. E i@ X577 'had no idea how challenging' — 7EE&&[A]*$#%F! 'was academically unprepared for the
rigors of higher education’, 'rigors' 3 'challenging', 'unprepared' 357 'had no idea' — EIX BEBHER
A
41. T X528 'refuse to release’ — FEIBRHFHXE N FRIZX 'simply refuse to release' — ILELESE [I] (F: B
RARRMETEESE, BRIBET5S ERERIME, ZERNEMEEREER)
42. BN X817 'marketing executive' 1 'elite university' — fEBR P FHAX AW S — TEELTE [G]
GE: BERARETERE, BRIBETSEHZERGIER, ZEENENERLEES)
43. ENALATF X517 'elite universities' # 'self-confidence' — BRI HAAFIEMHIAR — [TAEEE [0] GE: 1B
RARIEHTEESE, BRIBETS EREROKR, ZEBNEMESLEZEF)
44, EALF XA 'I'm First' A 'distributes information' — FiB& R FHIZALBIToHER — [LEELSE (D] #
'He hopes to distribute this information and help prospective college-goers find the best post-secondary fit.
45, BT X H217 'Elite universities' # 'higher rate' —» FIERH IR A FENRBFIFELES — [LEESE [M]
GE: BERARETERE, BRIBEETSEHZRMIER, ZEENEMERLERES)
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45. [BE=E] M
36. BT X %17 'doubts about their abilities' — 7EE&[D]H#%E 'help prospective college-goers find the
best post-secondary fit', ZARSTEMFE, BRFEFELRE - FAXBIREHERH
37. BT X517 'heavier financial burdens' — TEESE[C]HE#EKE 'carry financial burdens that outweigh
those of their peers' — B ERGHERC
38. EALATX$27 'graduation rate' # 'incredibly low' — TEE&E[B] R E %K E 'frighteningly low graduation
rate a mere 29 percent' — A X ZifGHZEZB
39. EALETFX#237 'Yale' #1 'more support than they actually need' — TEIRMHMMESE 2 X R EMEMRX T Yale
IR EZIFIENER - ZERTEATIBRTLKIE, BTLHES
40. EfIFFXx%218 'had no idea how challenging' — 7EE&[A]$4E] 'was academically unprepared for the
rigors of higher education’, 'rigors' [ 'challenging', 'unprepared' ¥} 'had no idea' = EIXBRFHER
A
41. BT X528 'refuse to release’ — TEIBR P FHXE X FRIZX 'simply refuse to release' — ILECESE [I] (F: B
RARRMHTEESE, ERIBATSIERERIMR, ZERNHIMERLEEF)
42, EMLET X517 'marketing executive' 1 'elite university' — fEBRRIFHAX AN S — TEELSE [G]
GE: BRARMHTEEE, BRIBUETSEHERGHE, ZEENENERSEED)
43. EALATF X517 'elite universities' # 'self-confidence' — TEIER P FHARFIEMHIA — TAELE [0] GE: 1B
RAREHTEESR, BRIBETSEREROKE, ZERNEIMESLEEF)
44, BT X<#E15 'I'm First' 1 'distributes information' — 7£1&E R FHIZA L 1TohHEIR — LA SR [D] #
'He hopes to distribute this information and help prospective college-goers find the best post-secondary fit.
45, BT X817 'Elite universities' 1 'higher rate' — EIBR P IFHXFEWENLLE R — LEESE (M)
GE: BRARRMHTERE, BRIBETSEHEREMKE, ZEENENESSEES)

46. [&=] C
EAFHEZOEIN — 1B ‘weigh the costs, not just the effectiveness’ — FEIXEi#t7 ‘take costs into
account’

47. [E=%] B
L ‘from being concerned exclusively about individual patients’ — NI EEEFEXFMEEE — BN
Bigh TBTHE

48. [&=E] A
EfI ‘the new guidelines being developed could resultin..” — $ZBEX ‘doctors choosing one drug over
another for cost reasons’ — FIXE#/ ‘redefining of doctors' roles’

49. [EZ] D
TEfL ‘doctors risked losing the trust of patients’ — RIXE#A ‘lose the respect of patients’
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50. [&=] C
EMIEZRMSR ‘There should be forces in society who should be concerned about the budget, but they
shouldn't be functioning simultaneously as doctors’ — #MEIAANEEN NRESITRTHSREZENIEZ
8]
R MRSE  HIRH R

51. [&=] A
EfI0bamaill =& — #EBlinequality5upward mobilityBIFER % % — B X it A obstacle to social mobility
Em ATEM FXER

52. [&Z] B
TEfiIScott Winshipil s — #eBRinequality Smobility 955 Fillx & — RN & Aanot a reliable indicator
Tm HTEM RXER

53. [&=] C
TEfiSalt Lake City5AtlantafyastbiiR — $2EXAETE “lift the fortunes of the poor” — EIXE i Foffer poor
children more chances
Eo WAHEM FRXER

54. [EZ] A
TE{iiRaj ChettyMs=4] — $2EX “single strongest correlate” — EiZExfRfamily structure
Zo ANEM XBEESREIE

55. [E=X] D

SAEOEREDL (MEMATFEFRAMKEERR) — #EFERINETaAR - RXEiRAstart from the
community

Zm TEHE RS

56. [&=Z] Asisvividly depicted in the picture, a man...
RIBE R R R ML IR, BNEEMNRELEN GI5-EH-E0) , ZRZEaX WEaa. FFB
EEEM) HATIOUE, HEAEMBRAERERMBEXIEC (10 ‘impact’ .« ‘distraction’ . ‘accessibility’ ) o
Tm: REmRE AXTHS5EFOWE ERIERE

57. [%ZR] In helping the international community...
ERENZEEERTN (WIRGIEEEMND. FFBIBEN) IREBASFRBENFXKE, BREBFSEGE
5a) 5%,

F = play anincreasingly importantrole lift... out of poverty provide assistancein... make significant

progressin make unremitting effortsto draw on the experience of

yingyu8.cn F2To/H2TH;
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