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Questions1to 4

1. What did Cathy and Brenda finish doing last week?
A. A six-month-long negotiation. B. Preparations for the party.

C. A project with a troublesome client. D. Gift wrapping for the colleagues.
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2. What is John going to do for Brenda?
A. Take wedding photos.

C. Start a small business.

3. How did Cathy feel when asked to bake the cake?

A. Hesitant. B. Nervous.

4. What does the man suggest the woman do?
A. Start her own bakery.

C. Share her cooking experience.

https://yingyu8.cn

B. Advertise her company.
D. Throw a celebration party.
C. Flattered. D. Surprised.

B. Improve her baking skill.
D. Prepare for the wedding

Questions5to 8

5. What does the man say about college students as compared with high schoolers?

A. They have to spend more time studying.

C. They have to be more responsible for what

they do.

B. They have to participate in club activities.

D. They have to choose a specific academic
discipline.

6. What are college students expected to do according to the man?

A. Get ready for a career.

C. Set a long-term goal.

B. Make a lot of friends.
D. Behave like adults.

7. What kind of friends does the man suggest the woman make as a college student?

A. Those who share her academic interests.

C. Those who can help her when she is in need.

B. Those who respect her student
commitments.

D. Those who go to the same clubs as she
does.

8. What kind of club activities should college students engage in according to the man?

A. Those helpful for tapping their potential.

C. Those helpful for cultivating individual
interests.

B. Those conducive to improving their social
skills.

D. Those conducive to their academic studies.
questions. Both the passage and the questions
will be spoken only once. After you hear a
question, you must choose the best answer
from the four choices marked A), B), C) and D).
Then mark the corresponding letter on Answer
Sheet 1 with a single line through the centre.

Questions9to 11

9. What does the speaker say about most successful people?

A. They break away from traditional ways of

thinking.

C. They are good at refining old formulas.

B. They are prepared to work harder than
anyone else.

D. They bring their potential into full play.
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A. They contributed to the popularity of skiing
worldwide.

C. They promoted the scientific use of skiing
poles.

A. He was recognized as a genius in the world
of sports.

C. He won three gold medals in one Winter
Olympics.

https://yingyu8.cn

10. What does the speaker say about Killy's experiments?

B. They resulted in a brand-new style of skiing
techniques.

D. They made explosive news in the sports
world.

11. What is said to be Killy's biggest honor in his skiing career?

B. He competed in all major skiing events in
the world.

D. He broke three world skiing records in three
years.

Questions 12 to 15

A. They appear restless.
C. They become upset.

A. It has an instant effect on your body
chemistry.

C. It leaves you with a long lasting impression.

A. To succeed while feeling irritated.

C. To be free from frustration and failure.

A. They are closely connected.

C. They are too complex to understand.

12. What happens to guinea pigs, when blood samples of angry people are injected into them?

B. They lose consciousness.

D. They die almost instantly.

13. What does the speaker say about every thought you have?

B. It keeps returning to you every now and
then.

D. It contributes to the shaping of your mind.

14. What does the speaker say about every thought you have?

B. To feel happy without good health.

D. To enjoy good health while in dark moods.

15. What does the passage say about our mind and body?

B. They function in a similar way.

D. They are too complex to understand.
questions. The recordings will be played only
once. After you hear a question, you must
choose the best answer from the four choices
marked A), B), C) and D). Then mark the
corresponding letter on Answer Sheet | with a
single line through the centre.

Questions 16 to 18

A. They differ in their appreciation of music.

C. They finger the piano keys in different ways.

16. What does the speaker say about beginners and expert pianists?

B. They focus their attention on different
things.

D. They choose different pieces of music to
play.
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17. What do smart basketball players do according to the speaker?

A. They manage to cooperate well with their B. They use effective tactics to defeat their
teammates. competitors.

C. They try hard to meet the spectators' D. They attach great importance to high
expectations. performance.

18. What do we learn about the new study published in an online video?
A. It marks a breakthrough in behavioral B. It adopts a conventional approach to
science. research.

C. It supports a piece of conventional wisdom.  D. It gives rise to controversy among experts.
Questions 19to 21

19. What overwhelms the speaker when she buys her summer outfits each year?
A. People's envy of slim models. B. People's craze for good health.

C. The increasing range of fancy products. D. The great variety of slimming products.

20. What does the speaker think of girls wrapping their legs up with slimming tape?

A. They appear vigorous. B. They appear strange.
C. They look charming. D. They look unhealthy.
21. What does the speaker think affects people's interpretation of beauty?
A. Culture and upbringing. B. Wealth and social status.
C. Peer pressure. D. Media influence.

Questions 22 to 25

22. What does the speaker mainly talk about?
A. The relation between hair and skin. B. The growing interest in skin studies.

C. The color of human skin. D. The need of skin protection.

23. What had probably caused humans to lose most of their hair one and a half million years ago?
A. The necessity to save energy. B. Adaptation to the hot environment.

C. The need to breathe with ease. D. Dramatic climate changes on earth.

24. What does the speaker say protected early humans from the sun?
A. Leaves and grass. B. Man-made shelter.  C. Their skin coloring.  D. Hair on their skin.

25. What happened after humans migrated from Africa to other parts of the world?
A. Their genetic makeup began to change. B. Their communities began to grow steadily.

C. Their children began to mix with each other.  D. Their pace of evolution began to quicken.
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A. adverse B. championed C. clinical
D. contrary E. contribute F. intimate
G. lumped H. magnified [. minimum
J. radiating K. ration L. shooting
M. subscribe N. systematic 0. weighing

Pasta is no longer off the menu, after a new review of studies suggested that the carbohydrate
can form part of a healthy diet, and even help people lose weight. For years, nutritionists have
recommended that pasta be keptto a 26 , to cut calories, prevent fat build-up and stop
blood sugar 27 up. The low-carbohydrate food movement gave birth to such diets as the
Atkins, Paleo and Keto, which advised swapping foods like bread, pasta and potatoes for
vegetables, fish and meat. More recently the trend of swapping spaghetti for vegetables has been
28 by clean-eating experts. But now a 29 review and analysis of 30
studies by Canadian researchers found that not only does pasta not cause weight gain, but three
meals a week can help people drop more than half a kilogram over four months. The reviewers
found that pasta had been unfairly demonized because it had been 30 in with other,
more fat-promoting carbohydrates. "The study found that pasta didn't 31 to weight gain
orincrease in body fat," said lead author Dr. John Sievenpiper. "In 32 the evidence, we
can now say with some confidence that pasta does not have an 33 effect on body weight
outcomes when it is consumed as part of a healthy dietary pattern." In fact, analysis actually
showed a small weight loss 34 to concerns. Perhaps pasta can be part of a healthy diet.
Those involved in the 35 trials on average ate 3.3 servings of pasta a week instead of
other carbohydrates, one serving equaling around half a cup. They lost around half a kilogram

over an average follow- up of 12 weeks.

26. 27. 28. 29. 30.

31 32. 33. 34. 35.
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36. Although online retailing has existed for some twenty years, nearly half of the internet retailers still
fail to receive satisfactory feedback from consumers, according to a recent survey.

37.Innovative retailers integrate internet technologies with conventional retailing to create new retail
models.
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39. Innovative-driven changes in the retail industry didn't take place as quickly as widely
anticipated.

40. Statistics indicate that brick and mortar sales still made up the lion's share of the retail business.

41. Companies that successfully combine online and offline business models may prove to be a big
concern for traditional retailers.

42. Brick and mortar retailers' faith in their business was strengthened when the dot com bubble
burst.

43. Despite the tremendous challenges from online retailing, traditional retailing will be here to stay
for quite some time.

44, With the rise of online commerce, physical retail stores are likely to suffer the same fate as the
yellow pages.

45. The wide use of smartphones has made it more complex for traditional retailers to reinvent their
business.

| & SR8 (10, 803 106.5%, H£106.5%)
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Professor Stephen Hawking has warned that the creation of powerful artificial intelligence (Al)
will be "either the best, or the worst thing, ever to happen to humanity", and praised the creation
of an academic institute dedicated to researching the future of intelligence as "crucial to the
future of our civilisation and our species". Hawking was speaking at the opening of the
Leverhulme Centre for the Future of Intelligence (LCFI) at Cambridge University, a multi-
disciplinary institute that will attempt to tackle some of the open-ended questions raised by the
rapid pace of development in Al research. "We spend a great deal of time studying in history,"
Hawking said, "which, let's face it, is mostly the history of stupidity. So it's a welcome change
that people are studying instead the future of intelligence." While the world-renowned physicist
has often been cautious about Al, raising concerns that humanity could be the architect of its
own destruction if it creates a super-intelligence with a will of its own, he was also quick to
highlight the positives that Al research can bring. "The potential benefits of creating intelligence
are huge," he said. "We cannot predict what we might achieve when our own minds are amplified
by Al. Perhaps with the tools of this new technological revolution, we will be able to undo some
of the damage done to the natural world by the last one—industrialisation. And surely we will
aim to finally eradicate disease and poverty. And every aspect of our lives will be transformed. In
short, success in creating Al could be the biggest event in the history of our civilisation." Huw
Price, the centre's academic director and the Bertrand Russell professor of philosophy at
Cambridge University, where Hawking is also an academic, said that the centre came about
partially as a result of the university's Centre for Existential Risk. That institute examined a wider
range of potential problems for humanity, while the LCFI has a narrow focus. Al pioneer Margaret
Boden, professor of cognitive science at the University of Sussex, praised the progress of such
discussions. As recently as 2009, she said, the topic wasn't taken seriously, even among Al
researchers. "Al is hugely exciting," she said, "but it has limitations, which present grave dangers
given uncritical use." The academic community is not alone in warning about the potential
dangers of Al as well as the potential benefits. A number of pioneers from the technology
industry, most famously the entrepreneur Elon Musk, have also expressed their concerns about

the damage that a super-intelligent Al could do to humanity.

46. What did Stephen Hawking think of artificial intelligence?

A. It would be vital to the progress of human B. It might be a blessing or a disaster in the
civilisation. making.
C. It might present challenges as well as D. It would be a significant expansion of

opportunities. human intelligence.
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47. What did Hawking say about the creation of the LCFI?

A. It would accelerate the progress of Al
research.

C. It was extremely important to the destiny of

humankind.

B. It would mark a step forward in the Al
industry.

D. It was an achievement of multi-disciplinary
collaboration.

48. What did Hawking say was a welcome change in Al research?

A. The shift of research focus from the past to
the future.

C. The greater emphasis on the negative
impact of Al

49. What concerns did Hawking raise about Al?
A. It may exceed human intelligence sooner or
later.

C. Super-intelligence may cause its own
destruction.

B. The shift of research from theory to
implementation.

D. The increasing awareness of mankind's past
stupidity.

B. It may ultimately over-amplify the human
mind.

D. Super-intelligence may eventually ruin
mankind.

50. What do we learn about some entrepreneurs from the technology industry?

A. They are much influenced by the academic
community.

C. They share the same concerns about Al as
academics.

B. They are most likely to benefit from Al
development.

D. They believe they can keep Al under human
control.



A‘i’i\\ .
@’ FuEE, AERmE https://yingyu8.cn

| £. RC2 (/142 %)

The market for products designed specifically for older adults could reach $30 billion by next
year, and startups want in on the action. What they sometimes lack is feedback from the people
who they hope will use their products. So Brookdale, the country's largest owner of retirement
communities, has been inviting a few select entrepreneurs just to move in for a few days, show
off their products and hear what the residents have to say. That's what brought Dayle Rodriguez,
28, all the way from England to the dining room of Brookdale South Bay in Torrance, California.
Rodriguez is the community and marketing manager for a company called Sentab. The startup's
product, SentabTV, enables older adults who may not be comfortable with computers to access
email, video chat and social media using just their televisions and a remote control. "It's nothing
new, it's nothing too complicated and it's natural because lots of people have TV remotes," says
Rodriguez. But none of that is the topic of conversation in the Brookdale dining room. Instead,
Rodriguez solicits residents' advice on what he should get on his cheeseburger and how he
should spend the afternoon. Playing cards was on the agenda, as well as learning to play
mahjong( ). Rodriguez says it's important that residents here don't feel like he's selling them
something. "I've had more feedback in a passive approach,” he says. "Playing pool, playing cards,
having dinner, having lunch," all work better "than going through a survey of questions. When
they get to know me and to trust me, knowing for sure I'm not selling them something—there'll
be more honest feedback from them." Rodriguez is just the seventh entrepreneur to move into
one of Brookdale's 1,100 senior living communities. Other new products in the program have
included a kind of full-body blow dryer and specially designed clothing that allows people with
disabilities to dress and undress themselves. Mary Lou Busch, 93, agreed to try the Sentab
system. She tells Rodriguez that it might be good for someone, but not for her. "l have the
computer and FaceTime, which | talk with my family on," she explains. She also has an iPad and a
smartphone. "So | do pretty much everything | need to do." To be fair, if Rodriguez had wanted
feedback from some more technophobic() seniors, he might have ended up in the wrong
Brookdale community. This one is located in the heart of Southern California's aerospace
corridor. Many residents have backgrounds in engineering, business and academic circles. But
Rodriguez says he's still learning something important by moving into this Brookdale
community: "People are more tech-proficient than we thought." And besides, where else would

he learn to play mahjong?
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51. What does the passage say about the startups?
A. They never lose time in upgrading products  B. They want to have a share of the seniors'
for seniors. goods market.

C. They invite seniors to their companiesto try D. They try to profit from promoting digital
their products. products to seniors.

52. Some entrepreneurs have been invited to Brookdale to

A. have an interview with potential customers  B. conduct a survey of retirement communities

C. collect residents' feedback on their products D. show senior residents how to use IT
products

53. What do we know about SentabTV?
A.ltisa TV program catering to the interest of ~ B. Itis a digital TV which enjoys popularity

the elderly. among seniors.
C.Itisa TV specially designed for seniors to D. It is a communication system via TV instead
view programs. of a computer.

54. What does Rodriguez say is important in promoting products?
A. Winning trust from prospective customers. B. Knowing the likes and dislikes of customers.

C. Demonstrating their superiority on the spot. D. Responding promptly to customer

feedback.
55. What do we learn about the seniors in the Brookdale community?
A. Most of them are interested in using the B. They are quite at ease with high-tech
Sentab. products.
C. They have much in common with seniors D. Most of them enjoy a longer life than

elsewhere. average people.
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56. In today's increasingly collaborative workplaces, no employee works in isolation. To my mind,
team spirit and

effective communication are two cornerstones of professional success, and neither can be
neglected.

For one thing, team spirit binds individuals into a united force. When colleagues share a common goal
and trust

one another, they are willing to pool their strengths and cover each other's weaknesses. A software
project, for

instance, can rarely be completed by a lone programmer; only when designers, coders and testers
coordinate

their efforts can a difficult task be conquered on time.

For another, effective communication keeps this force running smoothly. Clear and timely exchange
of

information prevents misunderstandings, resolves conflicts before they escalate, and ensures that
everyone

stays on the same page. Even the most talented team will fall apart if its members merely guess at
each other's

intentions instead of speaking openly.

In conclusion, team spirit and communication reinforce each other and together form the bedrock of
workplace

achievement. Any organization hoping to thrive should therefore nurture a cooperative atmosphere
and

encourage open dialogue among its staff.

57. Chinese idioms are a unique form of expression in Chinese, and most of them are made up of
four

characters. They are highly concise and fixed in form, but they can usually express profound
meanings

vividly. Most idioms originate from ancient Chinese literary works, and they are often related to
certain

myths, legends or historical events. If you do not know the origin of an idiom, it is difficult to
understand its exact meaning. Therefore, learning idioms helps people better understand traditional
Chinese culture. Idioms are widely used in daily conversation and literary creation. The proper use
of
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idioms can make one's language more expressive and communication more effective.
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1. [E=XR] C
EAIHERIRRE ‘last week’ ZEf —iR3 ‘wrapped up a project with a difficult client’ J5EMZE I — T
Bt ‘troublesome client’ EIXEik
To ATEAM RXEBIR

2. [BF] A
EfIJohntk = — i85 ‘I'll actually be taking photos during the big event as a wedding gift’ — ITAZ ‘Take
wedding photos’
T ATEM FEXER

3. [B%] B
EfICathy#IF R EIEEREIIIIRE — iR5 ‘I was a bit nervous sayingyes’ — ILfg ‘Nervous’
ZH MEBSE RXE#R

4. [E=X] A
EfIJohnFCathyBtEEZEE FTHYIFM — IR%!I ‘you could very well open your own shop’ — #ERTELEINZ ‘Start
her own bakery’
Em HIBYIET ENXER

5 [&ZF] C
EALIHEZOITIER — iR%  ‘The mostimportant one is that you have to take more individual
responsibility’ — ILEZ ‘be more responsible for what they do’
ZH EEAE RANER

6. [ZF=] D
EMETWHAESSHXAMAIZIEIR — EX ‘behave like an adult’ X—XEER — FNXEi#A ‘Behave like
adults’
Zo ATEMN RNXEBR

7. [&=] B
EMEETXTFREENHERFIER — 2B ‘keep the friends who respect your student commitments’ — BHiZ
LD B
FH AUEM FAEWM

8. [&%=] D
EMBLTXTFERIBEDIRIN — 32EX ‘unless they are directly related to your study’ — FEIN &
73 ‘conducive to their academic studies’
T ATEM EXER

9. [B=] A
EMESEEHAXTRIMATINZOEN = F2B ‘minds wander outside traditional ways of thinking’ — EX&
#79 ‘break away from traditional ways of thinking’
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Zm. TEME BEXER

10. [&Z] B
EMLXTFKillyS2iaLE RAHIA — $8EX ‘resulted in a new style’ — BIXE#A ‘resulted in a brand-new style
of skiing techniques’
TR HAnEM RAXEiR

11. [B=F] C
ENIKillyEBR 4 ERERE — IFE'won three gold medals in the Winter Olympics, a record...never been
topped' — A X B A93EIC
ZH HTEEM RNER

12. [&Z=] D
ENFRE MR A ENEKEESR — 172 'killed them in less than two minutes' — A X it f5'die almost
instantly’
Fo ATEM RXER

13. [E=E] A
TEfiI'every thought'B9#iR — IFE|'affects your body chemistry within a split second' — EX &1 /9'has an
instant effect’
ZR HTEEM RNER

14. [&Z=] D
TEfiI'impossible'BtHiR — IFE'It is impossible to be fearful, anxious, irritated, and healthy at the same time'
— A X&' enjoy good health while in dark moods'
T HATEM RXER

15. [&=E] A
FEEENKTELXRMICE — IFE]'the mind-body connection'. 'body's health is a reflection of your mental
health' — )34 'closely connected'

R X5 RXER

16. [&%] B
EMIMNLESE —» REWFESTFERNERER - AXERN KEFREY

17. [BEF] D
EfI ‘Smart basketball players’ #8%f — $#2BX ‘pay close attention to the demands of high performance’
- BEXERA EMESKERY
ER: ATEM RAXESR
18. [&Z] C
EAI ‘newstudy’ XA — $EEX ‘supports what we might almost think of as conventional wisdom’ — REX
By THRERUR
Tm AmEM RAXER
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19. [BZ=X] D
EfL ‘overwhelmed’ FRTEA — IREXEEIE ‘a wide range of different slimming products’ — RIXEiR F
REZHRAE &

20. [£%] B
ENL ‘wrapping their legs’ 1A% — $2EXLLME ‘reminded me of the roasted ham’ — #MTEHEER FIX

21. [E=F] A
ENLATXH27 'interpretation of beauty' — fEIBREHELE 'definition of what is beautiful' RE/G#EE — #EEX
'shaped by a person's culture as well as how they were raised' — [EIX &7 'Culture and upbringing'

22. [&=] C
BRI EEZ OIEE — MEA 'why skin comes in so many different shades' G4t Br&# L REEREIR —
348 FE E 9 'The color of human skin'

23. [&Z] B
ENLAT X7 'lose most of their hair' = fEERHEIZ] 'We think we lost this hair because of the need to
keep ourselves cool when we were moving around vigorously in a hot environment' — [E X &}y 'Adaptation
to the hot environment'

24. [E=F] C
ENLAT XH27 'protected early humans from the sun' — fEIBREAREIE 'we turned our skin darker to serve
as a natural sun protector' X 'produce more permanent natural coloring in our skin cells' = EIX &5 'Their
skin coloring'

25. [&E=] A
EALATF X #217 'migrated from Africa’' = EIBRHEALE 'dispersed into parts of the world' &[5 'we begin
to see real changes in the genetic makeup of natural coloring' — R X &1 /3 'Their genetic makeup began to
change'

26. [B=] |
26 T IRIBEXEMIKIE (to cut calories...) #lr, ERFREBNEEABAERFIEENIREAN » EE5EEHBE
keep sth.to a minimum (REMRFERKRE) - BHER
27 = IRIF\E=HAEINENE ‘stop” M=KENNIE ‘up’ , IRFIEEREE stop sth. from doing sth. = &5&  ‘blood
sugar 5 ‘up’ BUEDIEEC (f0spike, shoot, surge) — BFHER
28 = IRIEFIX ‘trend’” FEX ‘by clean-eating experts’ #lf, ZBBEWERIMES K — EEIBIRILE
xR~ BT W HIDHE - BHER
29 = IRIEFX  ‘review and analysis of studies’ X ‘found that...” #l#f, XE2—THHN. SEUNHR > EE
BEIREERERT . S50 ERE - /HER
30 = RHEF X ‘in with other, more fat-promoting carbohydrates’ #tlr, EE#SHtEKLEYEEN—1% —
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LBEEEE mixin with (5.0BFE—#) — FHEZR

31 = EITMEETEIE 'pasta’ 5EX 'to weight gain' = IRFIEIEEEL 'contribute to' = EEEREIBIR 'didn't' i%
£ 'contribute'

32 & EITIKEEIE 'the evidence' — IRFIEIE AT 'in reviewing the evidence' 5 'in light of the evidence' —
LEATHRIFLEM 'In ___ the evidence' i%#% 'reviewing'

33 & BT 'does not have an' 55X 'effect on body weight outcomes' — £5& 81X 'pasta didn't
contribute to weight gain' W EIEIE — iX1FRT 'FRIY; AAEMN' F2E1E 'adverse'

34 = EIEHMA 'a small weight loss' 5/5X 'to concerns' = IRBIEIE AT 'contrary to' (5..48Kk) — £&H)
X 'pasta didn't contribute to weight gain' 9% 3TiE151%E#F 'contrary'

35 &= EITEE "trials' 581X 'analysis of studies' — 5% 'Those involved in the ___ trials' 3§{B5MRMA
— JEFRT IRRBY; LI AZEIA 'clinical’

27. [BF] L
26 = RIBEXERVIRIE (to cut calories...) #H#f, EFAFRBIFERBABIZHERENRERN — SEEERE
keep sth.to a minimum CREMRFEIRERE) - FHEE
27 = RIET=EFIREHIE ‘stop’ MITHEERINIE ‘up’ , IRBIBEIERES stop sth. from doing sth. —» 4% ‘blood
sugar 5 ‘up’ BIEIMEES (Wspike, shoot, surge) — SHERE
28 = IRIEFIX ‘trend’” MG ‘by clean-eating experts’ #tlf, ZBEWERIMES I — £SBIEIERF
x®n BS. HIT B5hE - [fHER
29 FRIEEX ‘review and analysis of studies’ & ‘found that...” #kf, X2—HH. SZEMNHR > 44
BIRRERT . S8 BRI - BHER
30 = RHEF X ‘in with other, more fat-promoting carbohydrates’ #ltr, EmE#SE KL EYEIEN—1% —
LEEEEE mixinwith (5. BFE—#&) — FHER
31 F EITMEEIEIE 'pasta’ 5/EX 'to weight gain' = IRFIEIEEES 'contribute to' — LHEREIBIR 'didn't' i
£ 'contribute'
32 T EUSHRGEEIE 'the evidence' — IRFIEEIEEL 'in reviewing the evidence' 3 'in light of the evidence' —
LATNRIFLEM 'In ___ the evidence' 3%E# 'reviewing'
33 &= EIZHEH] 'does not have an' 5/5X 'effect on body weight outcomes' — £5&H1X 'pasta didn't
contribute to weight gain' WEEER — EEFERT 'FRAY; AEMN' AZAE 'adverse’
34 = EAITHEH 'a small weight loss' 5/FX 'to concerns' — iRBIEIEBELD 'contrary to' (5..48k) — &&H
X 'pasta didn't contribute to weight gain' B%%3fri&1%i%4#% 'contrary'
35 = EITHESG 'trials' 5HIX 'analysis of studies' = £5& 'Those involved inthe ___ trials' Is{&5HRHIA
— EFRT IRRRY; SKIERY AZAIA 'clinical’

28. [&=] B

26 = RIBEXERVIRIE (to cut calories...) #Hf, EFRFRBIFEERBABIZHEENRER — SEEERE
keep sth. to a minimum CREMRHERKEE) — FHER
27 = IRIB=EEINENE ‘stop” FM=EENNIE ‘up’ , IRBIEIEREEL stop sth. from doing sth. = &%  ‘blood
sugar 5 ‘up’ BIEDMEES (Wspike, shoot, surge) — BHEER
28 = IRIEFIX ‘trend’” F/EXX ‘by clean-eating experts’ #lf, ZBEWERIMES M — £SBIEIXEF
xR~ BT T WIEHE - BHER

29 FRIEEX ‘review and analysis of studies’ K& ‘found that...” ¥k, X2—#HH. SZE&MNHR > 445
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EIREERERT . S88 ERE - [SHER

30 == RIE/FX  ‘in with other, more fat-promoting carbohydrates’ #t#f, BEE#HSEMHKLEYERN—% —
HEEEFEE mixinwith (5.BFE—&E) - FHEXR

31 = EAITMEETEIE 'pasta’ 5EX 'to weight gain' — IRBIEIEEEL 'contribute to' — EEEEIBIE 'didn't' i
## 'contribute’

32 & BTG EIE 'the evidence' — IRFIEEFEEL 'in reviewing the evidence' 2 'in light of the evidence' —
LEnhBIRLEM 'In ___ the evidence' i%#% 'reviewing'

33 = BT 'does not have an' 5/5X 'effect on body weight outcomes' — £5& /1 'pasta didn't
contribute to weight gain' WEEIBIR - EERT 'FRI; AEN' A2A1F 'adverse'

34 %= EIZ AT 'a small weight loss' 5/X 'to concerns' — iRBIBIEEER 'contrary to' (5..48Rk) — &5
X 'pasta didn't contribute to weight gain' B9%%3TiE1E %R 'contrary'

35 F EBUTMHG 'trials' 51X 'analysis of studies' — 454 'Those involved in the ___ trials' isX&5MHRHIA
— EFERT IRREY; RAY AZEIE 'clinical’

29. [E=]I N
26 = RIBEXBERIRIE (to cut calories...) #Hf, ERAFRBINKEEBARITHEENMRERN — SEETERE
keep sth. to a minimum (REMRFERMERE) - BHER
27 = IRIBESEEINENE ‘stop” MERENNE ‘up’ , IRBIEEEEL stop sth. from doing sth. = £4&  ‘blood
sugar 5 ‘up’ BUEDIEEC (f0spike, shoot, surge) — BHER
28 FRIEFIX ‘trend” FEX ‘byclean-eating experts’ ik, ZBBWERIIAESHHT — F5IBIEIXET
x®n BS. W HEhiE - [HER
29 Z= RIE[FX ‘review and analysis of studies’ A ‘found that..” ##f, X2—HHN. SEMNHAR - E5
BRRERT . S8 BRI - BHER
30 = RIEEX  in with other, more fat-promoting carbohydrates’ #lf, EE#SHMRKKLEYEREA—I% —
LBEEEE mixinwith (5.0BFE—#) — FHER
31 % E(UTMEFIEIE 'pasta’ 55X 'to weight gain' — IRFIEEHEEL 'contribute to' = L& EEIBIR 'didn't' i%
% 'contribute'
32 T BEITMEERIE 'the evidence' — IRFIEIEEEE 'in reviewing the evidence' 5 'in light of the evidence' —
LEnhEIRLEM 'In ___ the evidence' i%#% 'reviewing'
33 & EAIZHEHI 'does not have an' 55X 'effect on body weight outcomes' — £5& 81X 'pasta didn't
contribute to weight gain' WEEIEIR — EEFERT 'FRAY; AEMN' AZAIE 'adverse
34 = EAIEHMRA 'a small weight loss' 5/5X "to concerns' = IRBIEIE A 'contrary to' (5..48Rk) — £&H
X 'pasta didn't contribute to weight gain' B9%3TiE15 %R 'contrary'
35 = EAITHEG "trials' 5HIX 'analysis of studies' = £5& 'Those involved in the ___ trials' i8S 5HAMA
— ERFRT IRRE; SRIRAY' #2A3F 'clinical'

30. [&=] G
26 TIRIBEXEMRIE (to cutcalories...) kT, ERFREBNEEEBAEEFIEENIREAN - ES5EEHEEC
keep sth.to a minimum (REMRFERKERE) - BHER
27 T IRIBTEEINENE ‘stop’ M=HEENINIE ‘up’ , IRBIBIEREE stop sth. from doing sth. » £5&  ‘blood
sugar 5 ‘up’ HUEDIEES (f0spike, shoot, surge) — BFHER
28 = RIEFIX ‘trend’” MG ‘by clean-eating experts’ #ilfr, ZBEWERNMES I — £SBEFEIEF
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x®T BF. #I H5hiE - JFHER

29 FRIEEX ‘review and analysis of studies’ & ‘found that...” #k, X2—HH. SZEMNHR > 44
BIRRERT . SE80N BRI - BHER

30 = RIEEX ‘in with other, more fat-promoting carbohydrates’ #l#f, E@E#SHMWRKLESYIRA—IK —
HEEEEE mixinwith (5. BFE—&) - FHER

31 = EAITHEAEIEIE 'pasta’ 5/FX 'to weight gain' — IRFIEFEEAL 'contribute to' — L& EBEIEE 'didn't' iE
# 'contribute’

32 © EITIEEEIE 'the evidence' — IRFIEIE AL 'in reviewing the evidence' 5 'in light of the evidence' —
LATNRIFLEM 'In ___ the evidence' 3%E# 'reviewing'

33 = E{IZHA] 'does not have an' 5/5X 'effect on body weight outcomes' — £5& /X 'pasta didn't
contribute to weight gain' B EIEIE — IB1FRT 'FRIY; AAEMN' A2E1[ 'adverse'

34 = EAITHEH 'a small weight loss' 5/FX 'to concerns' — iRFIEIEEEL 'contrary to' (5..48R) — &&H
X 'pasta didn't contribute to weight gain' B4 TiE1Ri%#% 'contrary’

35 = BTG "trials' 571X 'analysis of studies' — £5& 'Those involved in the ___ trials' I8 {&5MHRHIA
— ERERT IRRAY; RIAY AZAIE clinical’

3. [B=] E
26 = WRIEFXBRVIKIE (to cut calories...) ¥, ERFREWFEEEBAEEFIERENRER - E5EERER
keep sth. to a minimum CREMRIFERKEE) — FHB
27 = RIB=EEINENE ‘stop” MEEENMNIE ‘up’ , IRBIEIEREEL stop sth. from doing sth. = &% ‘blood
sugar 5 ‘up’ BIEIUEES (Wspike, shoot, surge) — SHER
28 = IRIEFIX ‘trend” FFX ‘by clean-eating experts’ #lf, ZBBEWEXRIMESHHE — £EBEIXEF
=~ BT I HEhE - BHER
29 = IRHEF X ‘review and analysis of studies’ & ‘found that...’ #tlfr, X2—THN. SEUENHAR - £4
BIRRERT . GE0N B - BHER
30 = RIE/FX  ‘in with other, more fat-promoting carbohydrates’ #t#f, BE#HSEMHKLEYIERN—% —
HEEEFEE mixinwith (5. BFE—&) - FHER
31 F EfITMEEIEIE 'pasta’ 5/EX 'to weight gain' = IRFIEIEFEES 'contribute to' = LEEBEIBIR 'didn't' i%
## 'contribute’
32 = EAITHEGEIE "the evidence' — IRFIEEFEELE 'in reviewing the evidence' 5 'in light of the evidence' —
LanhBIRLEM 'In ___ the evidence' i%#% 'reviewing'
33 = BT 'does not have an' 5/5X 'effect on body weight outcomes' — £5& /X 'pasta didn't
contribute to weight gain' WEEIBIR - EERT 'FRI; AEN' A2A1F 'adverse'
34 %= IS HA] 'a small weight loss' 5/X 'to concerns' — iRBIBIEEER 'contrary to' (5..48R) — &4
X 'pasta didn't contribute to weight gain' F%%3fiE1%i%4#%F 'contrary’
35 F BTG 'trials' 51X 'analysis of studies' — 454 'Those involved in the ___ trials' isX&5MRHIA
— ERERT IRKREY; RIEAY AZEIE ‘clinical’

A

32. [B=X] O
26 = RIBEXBEMIRIE (to cut calories...) #Hf, ERAFRBIFEEBAERIZTHEENRERN — SEEERE
keep sth. to a minimum (EEMFREEIRERE) - FHESR
27 = RIESREINENE ‘stop” ME=RENNE ‘up’ , IRBIEEEEL stop sth. from doing sth. = £4&  ‘blood



_4

@’ FuEE, AERmE https://yingyu8.cn

sugar 5 ‘up’ KYELEERE (Wspike, shoot, surge) — FHER

28 T RIEFIX ‘trend” FEX ‘byclean-eating experts’ ik, ZBEBHERIIAESHHT — L5IBEIXET
x®E BS. #IT B5hE - JBHER

29 ZF RIE[FX ‘review and analysis of studies’ A& ‘found that..” ##f, X2—HMN. SEMNHAR > S5
BRRERT . S8 BRI - HHER

30 = RHEF X ‘in with other, more fat-promoting carbohydrates’ #iltr, EE#SH KL EYEEN—1% —
SLABEERLE mixinwith (5. BE—#) — BHER

31 = EAITHEAEIEIE 'pasta’ 5/FX 'to weight gain' — IRFIEFE AL 'contribute to' — LA B EIER 'didn't' 3%
# 'contribute’

32 & EAITEEFEIE 'the evidence' — IRFIEIE AL 'in reviewing the evidence' 5 'in light of the evidence' —
LENRIFALEM 'In ___ the evidence' #%#E 'reviewing'

33 & EAITHEH 'does not have an' 553X 'effect on body weight outcomes' — £5& 57X 'pasta didn't
contribute to weight gain' WEEIER — EEFERT 'FRAY; AEMN' AZEIE 'adverse

34 = EIEHMEA 'a small weight loss' 5/5X 'to concerns' = IRBIEE A 'contrary to' (5..48Kk) — £&H
X 'pasta didn't contribute to weight gain' 9% 3Ti1E15 %R 'contrary'

35 F BTG 'trials' 55iX 'analysis of studies' — £5& 'Those involved in the ___ trials' s X &5 FRHA
— EFERT IRRRY; KIERY AZAIA 'clinical’

33. [&=] A
26 = RIBEXERVIRIE (to cut calories...) #H#f, EFRFRBINFEERBARBIZHEENRERN — SEEERE
keep sth. to a minimum CREMRF[EIRERE) - FHEE
27 = RIETFIREHIE ‘stop’ MTHEERINIE ‘up’ , IRBIBEERES stop sth. from doing sth. —» £5&  ‘blood
sugar 5 ‘up’ MYEDIEEE (Wspike, shoot, surge) — FHEZR
28 = RIEFIX ‘trend” MG ‘by clean-eating experts’ #ilfr, ZBEWERIMES M — £SBIEIEF
&L BT HIT H5hiE - JFHER
29 FRIEEX ‘review and analysis of studies’ & ‘found that...” #kf, X2—#HH. SZEMNHR > 4£4
BIREERERT . Z60 ERE > JSHER
30 = RIEEX  in with other, more fat-promoting carbohydrates’ #l#f, EmE#SHMRKKESYIREA—IK —
LEEEEE mixinwith (5. BFE—&) - FHER
31 = EAITMHEAIEIE 'pasta’ 5/FX 'to weight gain' — IRFIEFEEEL 'contribute to' — L& EBEIEE 'didn't' iE
# 'contribute’
32 F EITIEEEIE 'the evidence' = IRFIEIEEEE 'in reviewing the evidence' 5 'in light of the evidence' —
LA RIFLEM 'In ___ the evidence' 3%E# 'reviewing'
33 &= BT 'does not have an' 55X 'effect on body weight outcomes' — £5& 57X 'pasta didn't
contribute to weight gain' WS EIBIE — IXERT 'FRIY; AEMN' A2E1[ 'adverse'
34 = EAITHEH 'a small weight loss' 5/FX 'to concerns' — iRFIEIEEELD 'contrary to' (5..48R) — &&H
X 'pasta didn't contribute to weight gain' B%%3fri&15i%4#% 'contrary'
35 T EfITESG 'trials' 5HIX 'analysis of studies' = £5& 'Those involved inthe ___ trials' I§X&5HRHIA
— ERERT IRRA; KIRY AZEIE clinical’
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34. [E=] D
26 = WRIEEXBRVIKIE (to cut calories...) ¥, ERFREWFEEEBAEEFIEENRER - E5EEER
keep sth. to a minimum (REMRFERKEE) — FHER
27 = RIB=EEINENE ‘stop” FMT=EENMNIE ‘up’ , IRBIEIEREEL stop sth. from doing sth. = &%  ‘blood
sugar 5 ‘up’ HUEMEES (Wspike, shoot, surge) — BHER
28 = IRIEFIX ‘trend” FE3X ‘by clean-eating experts’ #lf, ZBEWERIMES M — £ SBIEIXEF
&L BF. W H5hiE - JFHER
29 FRIEEX ‘review and analysis of studies’ K& ‘found that...” ¥k, X2—#HH. SZE&MNHR > 44
BIRRERT . G810 B - BHER
30 = R#E/FX  ‘in with other, more fat-promoting carbohydrates’ #t#f, BE#KSEMHKLEYIERN—% =
LEEEEE mixinwith (5. BFE—&) - FHER
31 = EAITHEHEIEIE 'pasta’ 5/EX 'to weight gain' — IRFIEFEEEL 'contribute to' — L& EBEIER 'didn't' 3%
## 'contribute’
32 & BT EEIE 'the evidence' — IRBIEEFEED 'in reviewing the evidence' 2 'in light of the evidence' =
LATNRIFLEM 'In ___ the evidence' 3%E# 'reviewing'
33 = BT ] 'does not have an' 5/5X 'effect on body weight outcomes' — £5& /X 'pasta didn't
contribute to weight gain' W EIEIE — BFRT 'FRIY; AEMN' A2E1[ 'adverse’
34 = EAITHEH 'a small weight loss' 5/FX 'to concerns' — iRFIEIEEELR 'contrary to' (5..48R) — &&H
X 'pasta didn't contribute to weight gain' B4 TiE1R %% 'contrary’
35 = EAITHESG "trials' 5HIX 'analysis of studies' — £& 'Those involved in the ___ trials' I8 {&5MHRHIA
— EERT IRRE; KIAY AZAIE clinical’

]

35. [&=] C
26 = IRIBEXBHIIRIE (to cut calories...) #ilf, EFFRE]
keep sth. to a minimum CREMRFERERE) — FHER
27 = IRIESHEEINENE ‘stop” MSEENNE ‘up’ , IRBIEEREEL stop sth. from doing sth. = &4 ‘blood
sugar 5 ‘up’ HUEMIEES (Wspike, shoot, surge) — FHER
28 = IRIEFIX ‘trend” FEX ‘by clean-eating experts’ #lf, ZBBEWERIMESHE — £ESIBIEIXEF
®Rn BF. HIT BEhiE - BHER
29 = RIEFX  ‘review and analysis of studies’ X ‘found that...” #l#r, X2—IHHN. SEUNHR - £E
BEIRERRT . S8 ERE - JSHER
30 = RIE/FX  ‘in with other, more fat-promoting carbohydrates’ #t#f, BE#KSEMHKLEYEN—% —
FREEREE mixinwith (5.0BE—#) - FHER
31 = EAITEETEIE 'pasta’ 5/EX 'to weight gain' — IRBIEIE AL 'contribute to' = EEEEIBIR 'didn't' i
## 'contribute’
32 & BTG EIE 'the evidence' — IRFIEEFEEL 'in reviewing the evidence' 2 'in light of the evidence' —
LEnhZIRLEM 'In ___ the evidence' i%#% 'reviewing'
33 & BT 'does not have an' 5/5X 'effect on body weight outcomes' — £5& /1 'pasta didn't
contribute to weight gain' WEEIBIR - EERT 'FRI; AEN' A2A1F 'adverse'
34 %= EUZ AT 'a small weight loss' 5/X 'to concerns' — iRBIBIEEER 'contrary to' (5..48Rk) — &5
X 'pasta didn't contribute to weight gain' B9%3TiE1E %R 'contrary'
35 F BTG 'trials' 5#HIX 'analysis of studies' — 454 'Those involved in the ___ trials' isX&5MRHIA
— EERT IRKRY; KA AZAIE 'clinical’

REREBAERFIERENMRER - S5EEEK

P
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36. [B=]I M
36. BT X517 'online retailing' 1 "twenty years' — FEESE[C]H3#KE 'More than 20 years after the internet
was opened to commerce' = ZESEZOIEREFHZENSES, SETRAN EFHMENRERTHER
IR, BRFEEERXPLTERENN, TEa2XEEHRMEANIMKIBHELER - B [D)E
tHi'What's the real story?', BSR[EIFFIGMEESEWVIETEHREY, WESE[DIRAEENSIHRBNESE, SETHE
R KRIEX
37. BT X517 'integrate internet technologies with conventional retailing' #1 'new retail models' — 1££&
S%[E]$XE] 'The retail industry is getting reinvented' #1 'Matchmakers' (BBREE) — EE[EIRXERHRR
BEMARKAANERD, SATFREANCIHZTERESKACEMEINATT - S [DIIRMRE, BSE[E|FRE
%, WECSE[E]RIEHITACTN
38. BT X $#i7 'Census data suggest' #1 'physical retail's stocks has been dropping' — TEESE D)% E!
'the Census data suggest that physical retail is thriving' # 'sinking stocks suggest otherwise' » @k 'RE
HIERAA.BRNTEK', SEE[D]F'HERALAZTERR'S RN TERETER BN &7 e — - B5%([D]
EIERRILECI
39. BT X817 'Innovative-driven changes' # 'didn't take place as quickly as widely anticipated' — 7EE&S%
[C]H#KE! 'More than 20 years after the internet was opened to commerce' #1 'only 0.8 percent of retail sales
shifted from offline to online' — BT SIFFIREHV TR B B EEMERRVAFIRA L', SESE[CIRUREIE
B'20% F a4k EHE UMK Fr Al TR ZISHER > BSE([CI2 E LA
40. ENLAT X $#i7 'Statistics indicate' # 'brick and mortar sales still made up the lion's share' = TEEEE[C]H
2| 'brick and mortar sales accounted for 92.3 percent of retail sales' = 'lion's share' (48K&843) 5'92.3%'#
BB X ik — B&[CZ2 [EFRILACTR
4. EUdEFZMER (X ESEATEENABRNERATESUAEW) - TERFIHMNESE (BSEERAE
BEWVIEFEWELE, FEZLESEFBARE) - BIEXER (reinvented/standing in the path of...) S5iZiE#IE

(BEEEWREME N BERNAARER) — FHER

42, BT *%EE (brick and mortar retailers' faith strengthened when dot com bubble burst) — #Ei&EH
FHIMEEMH (dot com bubble burst) REXMNEEZEREONEM - BIEEZSE (i, xtb) #HETHIER
%
43. EI@FZONR ((ERFERKEEER) - WMIERSRER (AR, B/CERAHIERIK, DEIRH
BEin), EEIEHTEEY) — SAMMMHERRESZER TS
44, EUETZOMS (RASERTETFLE) — WEUEERATRABRRZM SR F — BIAARAIZM SR
b
45. BT ZMER (BReFHNI ZERGREASERREEER) - TIERPSHMNEE ERERZEW
EEWESE) - LEEEES

37. [&=] G
36. BT X517 'online retailing' #1 'twenty years' — fEE&E[C]AH$XE] 'More than 20 years after the internet
was opened to commerce' = ZESEZOIEREFRZTENSES, SETRARRN EFHMENRERFHER
R, BETEEERXFEEEZENLN, SHEa2XEEHMEANIMKRIBHEHER - S5 [DlIR
ti'What's the real story?', ESE[EJFFIAMRBRESEWIETEWHELE, WESE[DIRABEMENSIHRBMNER, SETHE
NN UIEES
37. BT X817 'integrate internet technologies with conventional retailing' #1 'new retail models' — 7E£&



Z 3§

@3'\’ FuEE, AERmE https://yingyu8.cn
< 4

S%[E]®F#KE] 'The retail industry is getting reinvented' 1 'Matchmakers' (BBRES) — BRE[E]EXNEREMAR

FENMARRARNES, SETERNHSERBRSEACEREINET - ESE[DIRHRIE, BSE[E|FRE

%, WECE[E] R EMILECIN

38. BT X817 'Census data suggest' #1 'physical retail's stocks has been dropping' — 7EESE D)L E!

'the Census data suggest that physical retail is thriving' # 'sinking stocks suggest otherwise' = Bk RE

BIERPA.ERN T, SESE[D]R MIBRALGKEELER'5' RN TERETMER NN LEMTE— — BS&([D]

EEHAILECTR

39. BT X817 'Innovative-driven changes' # 'didn't take place as quickly as widely anticipated' — 7EE&SE

[C]##%E| 'More than 20 years after the internet was opened to commerce' # 'only 0.8 percent of retail sales

shifted from offline to online' = BT &R CIFIREHN TG B G EEMANAERA L', SESE[CIRIEIE

BR'20% F etk L E SRR FTATI N T 2 RIEER — BSE[CIRIEMITAIN

40. EIAT X317 'Statistics indicate' #1 'brick and mortar sales still made up the lion's share' = fEE&E[C]H

#%Z| 'brick and mortar sales accounted for 92.3 percent of retail sales' = 'lion's share' (4#6A#4%) 5'92.3%'H

FE X iR — ESE[CZ2 [EFRILEACTN

41. EIAFZMER (B LS5XTEESNATMEASEFOREMN) - FERPIFHRMNNEE (BSE[EIERE

BEWVEFERELE, FEZLESEBBARE) - BEREXER (reinvented/standing in the path of...) S5iZiEHIE
(BREFREMRX AR D) — FHESR

42. EMETXEEE (brick and mortar retailers' faith strengthened when dot com bubble burst) — 7Ei&&EH

FHINEEMH (dot com bubble burst) REXMNSEAZTERHE O - BIEZEE (. xLb) HETHIER

&

3. EIAFZONR ((ERSERKER) - WHERSERERE (AR, B/CERAMKIERIK, DEHRY

5Einl, ERIEHIER) - SOHMBERRESERTIR

44, EIAFZONR (RASERTETIGL) — WHESEAFBRHRRZI SN F - FWIAEAZI SR H

b

45. BT ZMER (BReFHNIZERREASERRAEEESR) - TIERFPIHMNNESE ERERZE W

EEWHEE) - LEEEES

38. [B=] D
36. EALETX%A 'online retailing'  "twenty years' — TEEESZ[C]H#KEI 'More than 20 years after the internet
was opened to commerce' = ZESEZODICRLAZTEMNLES, SHETRHAN FTFHMENRERFTHER
IR, BRTERERNPEERENN, BEALXESHITEAMMROBHEERER > BSE([D)iR
tHi'What's the real story?', EBSR[EIFFIGMEBRESEWIETEWRELE, WESE[DIRAEENS|IHRBIVESE, SETHE
R KRAEX
37. EALETFX#E7 'integrate internet technologies with conventional retailing' #1 'new retail models' — 7EE&
S%[E]$%E] 'The retail industry is getting reinvented' #1 'Matchmakers' (BBRES) — ERE[EIRXERHRR
BEMRKAENED, SETRANCIHTEFESEACEMRINBTT - ESE[DIIRLRIE, BSE[E|FRE
%, WERSE(E| R IEMITHIIRN
38. BT X517 'Census data suggest' #1 'physical retail's stocks has been dropping' — TEESE D)% E!
'the Census data suggest that physical retail is thriving' # 'sinking stocks suggest otherwise' = @FHEAR'RE
HIERA.ERNTE', SEE[D]F'HERAIGZTEER'S RN TERETER BIX LT E— - B5%([D]
EERRITECIN
39. BT X817 'Innovative-driven changes' #1 'didn't take place as quickly as widely anticipated' — 7EE&SS
[C]H#£E! 'More than 20 years after the internet was opened to commerce' #1 'only 0.8 percent of retail sales
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shifted from offline to online' — TR QIFTIFEHV E W B G ZBEFHANAFREL L', SESR([CIREIEIE

BR'20%F etk L HE SLUMRE PRAIIM T 2R EER — BSE[CIE EMITARIN

40. EIBAT X517 'Statistics indicate' #1 'brick and mortar sales still made up the lion's share' = fEE&E[C]H

#E 'brick and mortar sales accounted for 92.3 percent of retail sales' — 'lion's share' (£XE9) 5'92.3%'H4

BB X i — BS&[CZ2 [EFRILACTN

41 EATFZMER (ZLSETESNATNEATEFTUREN) — TIERFIHRMNESE (BSEERME

EWIFEREE, FERESEF/BAEIR) - BIRXEM (reinvented/standing in the path of...) 5iZiEHIE
(BREFRE MR AR — FHESR

42. EMETXEEE (brick and mortar retailers' faith strengthened when dot com bubble burst) — 7EiEREH

FHXNEH (dot com bubble burst) REMNLATEREORIFM > BEESEZE (8. ftt) #EEHIER

ES%

43. EMATFZOMS (FRTELKIAET) - MLERERER (ABRMERYL, B/CERAMIERE, DR

5tinl, ERIEHER) - SOHMBERRESERTISR

44, EMAFZONR (RASERSEDFL) — NUEEAFBHRRZI RN F - FWIAARAZIRAIH

g

45. BT ZMER (BReFHNIZERREASERRAEEER) - TIERPSHMNNEE ERERZEW

EEWELE) — LEESEES

39. [&=] |
36. EALAT (%A 'online retailing' 1 "twenty years' — TEE&SZ[C]H$#KEI 'More than 20 years after the internet
was opened to commerce' = ZESEIZOCREAZTEMNSES, SETFHEARN EFHMIENRERSHRR
IR, BRTERERNPEERZEMNN, REALXESHITEAXMROBHEERER > BSE([D]iRE
Hi'What's the real story?', EBSR[EIFFGMEBRSEWIETEWRELE, WESE(DIRAUEENS KRBT, SETHE
REIKRHER
37. BT X817 'integrate internet technologies with conventional retailing' #1 'new retail models' — 7E£&
S%[E]®P#KE] 'The retail industry is getting reinvented' 1 'Matchmakers' (BBRES) — BRE[E|RNEREMAR
AEMARARNES, SETERNEHSERBRSEACEHEINETR - BESE[DIIRLRI-E, BSE[E[FRE
%, BESE[EIRIEMITECTR
38. EALETFX$#37 'Census data suggest' # 'physical retail's stocks has been dropping' — TEE&S&[D] 1% E!
'the Census data suggest that physical retail is thriving' # 'sinking stocks suggest otherwise' » Bk 'RE
HIERA.ERNTE', SEED]IF'HERAIGZTEER'S RN TEETER BIX LLEHTE— - B5%([D]
T IEFRITACIN
39. BT X$E17 'Innovative-driven changes' #1 'didn't take place as quickly as widely anticipated' — 7EE&SS
[C]##XE 'More than 20 years after the internet was opened to commerce' # 'only 0.8 percent of retail sales
shifted from offline to online' — BT SIFIREHNV B G E BN RL L', SESE[CIRIEIE
BR'20% F etk L E SR PRI T 2 RIEER — BSR[CIREMITERI
40. BT X$#17 'Statistics indicate' #1 'brick and mortar sales still made up the lion's share' — fEE&SE[C]Hh
#%Z 'brick and mortar sales accounted for 92.3 percent of retail sales' — 'lion's share' (48X2843) 5'92.3%'H
FYE X & — ESE[CZ2 [EFILECTT
4. EUETFZMER (ZESEATEENATENERTEFTUMEN) - TIERPSHMNESE (BEERAE
EWVFEHRELE, FERESEFMARTE) - BIRXE# (reinvented/standing in the path of...) 5iZ4E#IE

(B EWKREME N BERXAARRER) — FHER

4. EMBATF*HEE (brick and mortar retailers' faith strengthened when dot com bubble burst) — Ei&REH
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FHFMEH (dot com bubble burst) REMELAZTERE 0NN - BEESEZZE (8. XJtb) HETLIESR
&%

43. BB FZONMR (FRSERKHEETE) — WBRSREERE (ARERL:, B/CERRHIERE, DERRH
5Ein), EERfSHERT) — SZEEMEERREEZIETRTIS

44, EBFZOMR (LAESERTEIGE) — WNESEAFBRIRRZIRNEF — FIAABAIZI =B E

b

45 EBFZMER (BEFNNI ZEREEASERREFEESR) - FERPIFHRINESE ERERSEN
FEWERE) - LEEEES

40. [&=] C
36. BT X817 'online retailing' #1 "twenty years' — FEESE[C]H#KF 'More than 20 years after the internet
was opened to commerce' = ZESEZDIERLAZTEMN LTS, SETHERN EFEMETRERFHRR
R, BETEEERXFLEEZENLN, SHEa2XEEHMEANIMKRIBHEHER - ESE DR
H'What's the real story?', EXE[E|FFREBREEWIFERELE, BESE (DRI EASIHIREMNEEE, SETHE
RIIMKRHER
37. BT X817 'integrate internet technologies with conventional retailing' #1 'new retail models' — 7E£&
S%[E]$%E| 'The retail industry is getting reinvented' #1 'Matchmakers' (BEREE) — EBE[EIRXEREAR
FEMARARNES, SETERNEHSERBRSEACNEMEINET - BESE[DIELRI-E, BSE[EIFRE
%, WESE[E] R EMILECIN
38. BT X817 'Census data suggest' #1 'physical retail's stocks has been dropping' — TEESE D)% E!
'the Census data suggest that physical retail is thriving' # 'sinking stocks suggest otherwise' — @MFHEAR'RE
BIERFA.ERNTE', SESE[D]F'HIBEBRAIGFZIEER'S RN TEETER BX LLEHTE—5 — EB5&([D]
EEHAILACT
39. BT X $E17 'Innovative-driven changes' 1 'didn't take place as quickly as widely anticipated' — 7EE&S%
[C]##%E| 'More than 20 years after the internet was opened to commerce' # 'only 0.8 percent of retail sales
shifted from offline to online' = BT &R CIFIREHN LGB G E BN EFRL L', SESE[CIREIE
BR'20% 54k ESHE UMK PR AT T £ EISHER — BSE[CI 2 EHITAM
40. EAIAT X317 'Statistics indicate' #1 'brick and mortar sales still made up the lion's share' = fEE&E[C]Hh
#Z| 'brick and mortar sales accounted for 92.3 percent of retail sales' = 'lion's share' (4#8AK#4%) 5'92.3%'H
FRE X i — ESE[C2 [EFAILECTN
4. EETFZMER (LS TESNATNERTEFTUREN) - TIERFPSHMNESE (BSEERAE
EWIFERERE, FEEAFTERBAEIR) - BIEXEM (reinvented/standing in the path of...) 5iZiEHIE

(B EHKREME N BEX KRR — FHER

42. EMATFXEEE (brick and mortar retailers' faith strengthened when dot com bubble burst) — E&RE+
FHXNEH (dot com bubble burst) REMNLAZTEREORIFM - BEESEZE (B8, Jdtb) #EEHER
%
3. EI@FZOUR ((EREERKRET) - WERSRERE (AR, B/CERAMKIERIK, DEHRWH
5Ein], ERRIEHEE) - SoHMBERRESERTIR
44, EUETFZOMS (RASERFTETIFEL) — WUEEATRBRRZM S F — BIAARIZM SR H
b
45. B TFZMER (BReFHNMIZERREASERRAEEER) - TIERFPIHMNNESE ERERZE W
ETEHREY) — LREREES



_4

@E’ FuEE, AERmE https://yingyu8.cn
< 4

41. [&Z] H
36. LT (%A 'online retailing'  "twenty years' — TEE&SZ[C]H#KEI 'More than 20 years after the internet
was opened to commerce' = ZESEIZOCRALAZTEMNSES, SETREARN EFHMIENRERTHR
IR, BRTERERNPEEREMNN, FEALXESHITEAMMROBHEERER > BSE[D]iRE
Hi'What's the real story?', EBSR[E|JFFGMEBRSEWIETEWRELE, WESE[DIRAEENS| I HNBNESE, SETHE
puN=NEAEIEES
37. BT X817 'integrate internet technologies with conventional retailing' #1 'new retail models' — TE£&
S%[E]®P#KE] 'The retail industry is getting reinvented' 1 'Matchmakers' (BBRES) — BRE[E|ERXNEREMAR
FEMARARNES, SETHERNGHSERBRSEACSHEINAR - ESE[DIIRLRI-E, BSE[EIFRE
%, BESE[EIRIEMITECTR
38. BT X7 'Census data suggest' # 'physical retail's stocks has been dropping' — 7EE&S&[D] 1% E!
'the Census data suggest that physical retail is thriving' # 'sinking stocks suggest otherwise' — Bk 'RE
BIERAA.ERNTE', SESED]F'HIBERAXIGFZTEER'S RN TEETER BIX LEEHTE— - B5%([D]
T IEFAITECIN
39. BT X$E17 'Innovative-driven changes' #1 'didn't take place as quickly as widely anticipated' — 7EE&SS
[C]##XE 'More than 20 years after the internet was opened to commerce' # 'only 0.8 percent of retail sales
shifted from offline to online' — BT SIFIREHV B G E BN RL L', SESE[CIRRIE
BR'20%F etk L E SRR PRI T 2 RIEER — BSE[CIREMITARIN
40. BT X7 'Statistics indicate' #1 'brick and mortar sales still made up the lion's share' = fEE&E[C]Hh

22| 'brick and mortar sales accounted for 92.3 percent of retail sales' = 'lion's share' ((AEp49) 5'92.3%'H
FYE X &t — ESE[ClZ2 [EFILECTT
41. EUETFZMER (ZESEATEENATNERTEFUMEN) - TIERPSHMNESE (BEERME
EWVIFEREE, FEZRESE/BARR) — @BIREXER (reinvented/standing in the path of...) 5iZiEHIE
(B EWKREME N BEXRRER) — FHER

4. EMBATF*HEE (brick and mortar retailers' faith strengthened when dot com bubble burst) — Ei&REH
FHMNEHG (dot com bubble burst) REMNLAZTEREORIFM » BEESEZE (587, JItb) HEETHIER
%
43. BT ZOMS (ERTERKIAET) - WERESRER (ARMERYiA, B/CERAIIERE, DR
§Ein], ERRfEHEER) - SAHMBERRESEATMS
44, EUETFZOMS (RASERTETIFL) — WUEEATRABIRRIZM S F — BIAARAIZM SR
Ly
45. EMATFZMER (BReFNNI ZERACEEASERRLEER) - TIERFIHRMNESE ERIERSE W
ETEHREY) — LREREES

42. [B=FR] F
36. BT X517 'online retailing' 1 "twenty years' — 7EESE[C]H3#KE 'More than 20 years after the internet
was opened to commerce' = ZESEZOIEREFHZENLES, SETRAN EFHERENRERFHER
IR, BRTERERNPEERENN, TEA2XESHITE AR MRBHEERER > BSE[D)IR
tH'What's the real story?', ESE[EIFFAMESEWIFTRELE, WESR([DIRAIEIENS|IHRBMESE, SETH#E
REPKRIEX
37. EALETFX$E37 'integrate internet technologies with conventional retailing' 1 'new retail models' — 7EE&
S%[E]$%E] 'The retail industry is getting reinvented' #1 'Matchmakers' (BBREES) — ERE[EIRXERHRR
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BEMRKAAWED, SETFREANCIHTERESKACEMEINATT - S [DIIRMRE, BSE[E|FRE

%, WECSE[E]RIEMITACTN

38. BT X $#i7 'Census data suggest' #1 'physical retail's stocks has been dropping' — TEESE D)L E!

'the Census data suggest that physical retail is thriving' # 'sinking stocks suggest otherwise' — @Fad'RE

HIERAA.BRNTE', SEE[D]F'HERALAZTERR'S RN TERETER BN &7 e — - B5%([D]

EIERRILECIN

39. BT X817 'Innovative-driven changes' # 'didn't take place as quickly as widely anticipated' — 7EE&S%

[C]H#KE! 'More than 20 years after the internet was opened to commerce' #1 'only 0.8 percent of retail sales

shifted from offline to online' — BT SIFFIREHV TR B G EEMERRVAFIRA L', SESE[CIREUREIE

BA'20% F a4k EHE S UMK Fr Al TR ZIEHER > BSE([CI 2 E LA

40. ENLAT X $#i7 'Statistics indicate' # 'brick and mortar sales still made up the lion's share' = TEE&E([C]H

# 2| 'brick and mortar sales accounted for 92.3 percent of retail sales' = 'lion's share' (48K&843) 5'92.3%'#

BB X ik — B&[CZ2 [EFAILACTR

4. EUdEFZMER (X ESEATEENABRNERATESUAEN) - TIERFIHMNESE (BSEERAE

BEWVIFEWELE, FEZLESEFBARE) - BIEXE (reinvented/standing in the path of...) S5iZiE#IE
(BEEWREME N BERNAARER) — FHER

42, BT *%EE (brick and mortar retailers' faith strengthened when dot com bubble burst) — #Ei&EH

FHMEEMH (dot com bubble burst) REMNEEZEREONEM - BIEEZSE (i, xtb) #HETHER

%

43. EIA@FZONR ((ERFBERKEER) - WMIERSRER (AR, B/CERAHIERIK, DEIRH

BEin), EEIEHTEEY) — SAMMMHERRESZER TS

44, EUETZOMS (RASERTETFLE) — WEEERATRABRRZM S F — BIAARAIZM SR

g

45. BT ZMER (BReFHNI ZERGREASERREEER) - TIERFPSHMNEE ERERZEW

EEWEE) - LEEREES

43. [&=] O
36. BT X817 'online retailing' #1 "twenty years' — FEESE[CIH#KE 'More than 20 years after the internet
was opened to commerce' = ZESEZOIEREFAZTEN LTS, SETRARRN EFHMENRERFHER
R, BETEEERXFLEEZENLN, THEEa2XEEHMEANIMKRIBHEHER — S5 [DlIR
H'What's the real story?', EXE[E|FFRMBBREEWIFERELE, WESE (DRI EASIHIREMNEES, SETH
REIMKRIER
37. BT X817 'integrate internet technologies with conventional retailing' #1 'new retail models' — 7E£&
S%[E]$%E] 'The retail industry is getting reinvented' #1 'Matchmakers' (BEREE) — BE[EIRXEREARR
FEMARARNES, SETERNEHSERBRSEACEMEINAT - BESE[DIEHRIE, BSE[EIFRE
%, WECE[E] 2 EMILECIN
38. BT X817 'Census data suggest' #1 'physical retail's stocks has been dropping' — 7EESE D)% E!
'the Census data suggest that physical retail is thriving' # 'sinking stocks suggest otherwise' — BTk 'RE
HEHRREA.ERN T, SEED|FR'HIERALASERR'S RN THETER X tbER7TE—3 — BE[D]
EEHAILACT
39. BT X $17 'Innovative-driven changes' 1 'didn't take place as quickly as widely anticipated' — 7EE&3%
[C]##%E| 'More than 20 years after the internet was opened to commerce' # 'only 0.8 percent of retail sales
shifted from offline to online' = BT &R SIFIREHN TG B G EEMERNAEFRL L', SESE[CIRIRIE
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BR'20%F etk L E SRR FRAII M T 2R IEER — BS&[CIREMITERI

40. ELFAF X $#35 'Statistics indicate' # 'brick and mortar sales still made up the lion's share' = 7EE&S&([C]

2| 'brick and mortar sales accounted for 92.3 percent of retail sales' — 'lion's share' (48K&843) 5'92.3%'#

BB X ik — BS&[CZ2 [EFAILACTRN

4. EI@FZMER (& LE5EATESHATMEASEFWREM) > TERPIFHRNEEE (BSEEERE

EWVIFEREE, FERESE/BARERE) — @IRXER (reinvented/standing in the path of...) 5iZiEHIE
(BREFREMRX RN — FHEZR

42, EAIFF*%EE (brick and mortar retailers' faith strengthened when dot com bubble burst) — #EiEEH

FHMREH (dot com bubble burst) REMLASEREOMFM > BSESEZE (BT, Xtt) EEHIER

ES%

43. EI@FZONR ((EREERKEER) - MIERERER (AR, B/CERAHIERIK, DERH

5Ein], ERIEHER) - SAHMEERRESZEITMS

44, EIAFZONR (EASERPEDFL) — WUESEAFBHRRZISNEF - FWIAABRAZI R

b

45. EIAFZMERS (BeeFNNI ZFEREEASERRLEESESR) > TERPIFRMEEE EERRERMZEW

[ETEHEYE) — LRREEE

44. [E=] A
36. BT X517 'online retailing' #1 'twenty years' — fEESE[C]H$%E 'More than 20 years after the internet
was opened to commerce' = ZESEZOIEREAZTEMNEES, SETHERN EFHNENRERSHRR
R, BRFEEERXPLEENN, FEa2XEEHRMEANIMKIBHELER - BS%[D]E
t'What's the real story?', ESE[E|FFiaRESEWIEERELE, HESR([DI&AIEENSIHIAEMNESE, SETi#
=N GIEES
37. BT X817 'integrate internet technologies with conventional retailing' #1 'new retail models' — 7££&
SZ[E]H#L 3| 'The retail industry is getting reinvented' 1 'Matchmakers' (BERES) — KRE[E]IRXEREMAR
FENARARANES, SETERNEHSERBRSEACEREINET - ESE[DIEHRIE, BSE[EIFRE
%, WECE[E]ZEMILECIN
38. BT X817 'Census data suggest' #1 'physical retail's stocks has been dropping' — 7EESE D)L E!
'the Census data suggest that physical retail is thriving'  'sinking stocks suggest otherwise' = EFi#R'RE
HHRREA.ERNTEK', SEED/FP'HIBERALEASTEERR'S RN TEETER WX tbER7Ee—3 — BSE[D]
B IERAITACIR
39. BT X817 'Innovative-driven changes' # 'didn't take place as quickly as widely anticipated' — 7EE&S%
[C]##%E] 'More than 20 years after the internet was opened to commerce' # 'only 0.8 percent of retail sales
shifted from offline to online' = BT &R CIFTIREHN BB G EEMIRNAERA L', SESE[CIRIEIE
BR'20%F etk LHE SHUMRME PRAIIM T 2R IEER — BSE[CIE EMITAZI
40. EIBAT X317 'Statistics indicate' #1 'brick and mortar sales still made up the lion's share' = fEE&E[C]H
#% % 'brick and mortar sales accounted for 92.3 percent of retail sales' — 'lion's share' (42AE84%) 5'92.3%'H4
FRE X ik — BS&[CZ2 [EFRILEACTN
41 EATFZMER (LS TESNATNERTEFTUMEN) - TIERFSFRMNESE (BSEERME
EWIFEREE, FERASEFBARR) - BIRXEM (reinvented/standing in the path of...) 5iZiEHIE

(BREFREMRX AR RN — FHESR

42 EMETXEEE (brick and mortar retailers' faith strengthened when dot com bubble burst) — 7EiEREH
FHIEEMH (dot com bubble burst) REMNEAEZTERHEONEM - BIEZZE (i, xtb) #HETHIER
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B

43. EUAFZOMR ((RRTERKIEE) - WHERSRES (ARMEARE, B/CERABIEREK, DEEH
§Ein), ERRfEHRE!) — SAHEHERRESETATIR

4. BEUATZOMR (ERSERTETUEE) — WNESEAFRBRRZN R EF - BIANRAZR R

b

45 EUAFZMER (BREFNNOZERAEEASERRETESR) > TERPIHHEEE (ERERTE
EEWRER) — LEREREES

<

45. [E=] K
36. BT X517 'online retailing' 1 "twenty years' — FEESE[C]H3#KE 'More than 20 years after the internet
was opened to commerce' = ZESEIZOIEREFHZENSES, SETRAN EFHRENRERFHER
IR, BERTERERXPEERENN, FEa2XESHTE AR MRBHEERER > BSE[DJIR
t'What's the real story?', ESE[E|FFiaRESEWIEEREL, RESR(DIRAIEENSIHIAMMNESE, SHT#E
U= NEEUIEES
37. BT X $E17 'integrate internet technologies with conventional retailing' #1 'new retail models' — 7££&
SZ[E]5F#KE] 'The retail industry is getting reinvented' #1 'Matchmakers' (BBRES) — ERE[E]EXEREMAR
FENRRAENES, SETFRANCIHSEFESEACEMEINERT - ESE[DIIRHRIE, BSE[E|FRE
%, WECE[E]RIEMITECTN
38. BT X$i7 'Census data suggest' #1 'physical retail's stocks has been dropping' — 7EESE D]k E!
'the Census data suggest that physical retail is thriving'  'sinking stocks suggest otherwise' = FEFi#R'RE
HURREA.ERN T, SEED|F'HIBERALATEERR'S RN TEETER WX tbERTEe—3 — BSE[D]
EIEHICACIN
39. BT X817 'Innovative-driven changes' # 'didn't take place as quickly as widely anticipated' — 7EE&S%
[C]H#%E! 'More than 20 years after the internet was opened to commerce' #1 'only 0.8 percent of retail sales
shifted from offline to online' = TR CIFTIREH BB G EEMIAAER L L', SESE[CIRHIEIE
BR'20%F etk LHHE SHUMRE PRAIIM T 2 ZEER — BSE[CIE LRI
40. EIBFX$#17 'Statistics indicate' #1 'brick and mortar sales still made up the lion's share' = & [C]H
#% % 'brick and mortar sales accounted for 92.3 percent of retail sales' — 'lion's share' (48X&8%3) 5'92.3%'t4
BB X ik — BS&[CZ2 [EFRILACTRN
4. EATFZMER (R LSEATESNATNERATEFUREM) — TERFIFRMNESE (BSEERME
EWEFREY, WEELAFTEBBANRR) — BEEXEM (reinvented/standing in the path of...) 5ZiEHIE

(BEEEREME N BENAI ) — FHER

42. EMETXEEE (brick and mortar retailers' faith strengthened when dot com bubble burst) — 7Ei&REH
FHXNEH (dot com bubble burst) REMNLASEREORIFM > BEESEZE (BT, ftt) #EEHER
%
43. EMATFZOMS (FRTERKIAET) - MLERERER (ABRMERYL, B/CERAMIERE, DERH
BEin), EEIEHTEEY) — SABMMHERSEEITRS
44, EUETFZOMS (RAESERTETFLE) — WEEATRABRRIZM SR F — BIAARAZM SR
4
45. BT ZMER (BReFHNIZERREASERREEER) - TIERPSHUNEE ERERZEW
EEWEE) - LEEREES
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46. [Z=] B
ENIE R HawkingAIFEIZEFM — i251'either the best, or the worst thing'BIE X5 — ILAD'blessing or a
disaster's

47. [E=E] C
ENEHERESHLCFINERITN — iR%'crucial to the future of our civilisation and our species' — [T
fic'extremely important to the destiny of humankind's

48. [E=E] A
EUEEXT ' welcome change'WEES1E — MEXIELEEM (studying history vs. studying the future of
intelligence) — #MTHARER M ERRERRK.

49. [E=] D
EAIEEXTABAERESE — iR%'humanity could be the architect of its own destruction if it creates a
super-intelligence with a will of its own' — ILEZ'super-intelligence may eventually ruin mankind',

50. [&=] C
ENMERAERX TR I RIER — iR%'they share the same concerns about Al as academics'HIRI X K5 —
PLAEIEIC,

51. [%Z€] B
EAIEER — $2EX ‘startups wantin onthe action’ 5 ‘market...could reach $30 billion’ — [EX ik
7 ‘want to have a share’

52. [BZE] C
ENIEER — $2EX ‘Brookdale...has been inviting...entrepreneurs...to move in...show off their products and
hear what the residents have to say’ — [EIXEi##/9 ‘collect residents' feedback’

53. [BZ] D
EMEE — 1EEL ‘SentabTV, enables older adults...to access email, video chat and social media using just
their televisions and a remote control’ — EXE#2/ ‘communication system via TV’

54. [&=] A
ENIEIUER — $2EX ‘Rodriguez says it's important that residents here don't feel like he's selling them
something...When they get to know me and to trust me...there'll be more honest feedback’ — #IEES: &
IEERREUNE R IRRIAITE, B = mA X
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55. [&=] B

EAIFEREL — 1ZEXMary Lou Buschi9Zfl: B K. FaceTime. iPadfIEgEFH - HIEER: ZHXEFA
MERE P mHARREE
F HWIENE ATZE

56. [%Z] Intoday's increasingly collaborative...
BESFIEEMM=BENn GI5-EE-430) , CAZHEAXMEYEREFISR,
ZR HERmR ARTHSERTWE  ShiFEES take on

57. [%&Z] Chinese idioms are a unique form of...
B KOFBAS I RXERO58 640, HERERTEENGD. BEBIENXIEBEEWHITHIZESRE,
Zm EEMA (which/that318) EERZE (be composed of, be related to, be used in)  EIBIEEHIF (to understand,
to express) AIRTW (BRa. E64. HIIUMNRIEEH)

yingyu8.cn $£300 /#3000,
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