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Questions1to 4
1. What does the man say he never really understood?

A. Why Roman Holiday was more famous than ~ B. Why Audrey Hepburn had more female fans

Breakfast at Tiffany's. than male ones.

C. Why the woman wanted to be like Audrey

D. Why so many girls adored Audrey Hepburn.
Hepburn.
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2. What prevented Audrey Hepburn from becoming a professional dancer?
A. Her unique personality. B. Her physical condition.

C. Her shift of interest to performing arts. D. Her family's suspension of financial aid.

3. What do we learn about Audrey Hepburn in real life?
A. She was not an outgoing person. B. She was modest and hardworking.

C. She was easy-going on the whole. D. She was usually not very optimistic.

4. Why did Audrey Hepburn devote much of her life to charity after her acting career?
A. She was influenced by the roles she played B. Her parents taught her to sympathize with

in the films. the needy.
C. She learned to volunteer when she was a D. Her family benefited from other people's
child. help.

Questions5to 8

5. What is the man going to do?
A. Give a presentation. B. Raise some questions.

C. Start a new company. D. Attend a board meeting.

6. What does the man say about the restructuring?
A. It will cut production costs. B. It will raise productivity.

C. No staff will be dismissed. D. No new staff will be hired.

7. What will the man explain first?
A. The timeline of restructuring. B. The reasons for restructuring.

C. The communication channels. D. The company's new missions.

8. How can the staff learn more about the company's restructuring?

A. By consulting their own department B. By emailing questions to the man or the
managers. woman.

C. By exploring various channels of D. By visiting the company's own computer
communication. network. questions. Both the passage and the

questions will be spoken only once. After you
hear a question, you must choose the best
answer from the four choices marked A), B), C)
and D). Then mark the corresponding letter on
Answer Sheet 1 with a single line through the
centre.
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Questions9to 11

9. What is special about the Cincinnati/Northern Kentucky international airport?
A. It helps passengers to take care of their pet  B. It has animals to help passengers carry their

animals. language.
C. It uses therapy animals to soothe nervous D. It allows passengers to have animals travels
passengers. with them.

10. What are the trained animals probably capable of doing in an airport?
A. Avoiding possible dangers. B. Finding their way around.

C. Identifying drug smugglers. D. Looking after sick passengers.

11. What do some passengers try to do?

A. Schedule their flights around the animal B. Photograph the therapy animals at the
visits. airport.

C. Keep some animals for therapeutic D. Bring their animals on board their plane.
purposes.

Questions 12 to 15

12. Where is the speaker standing?
A. Beside a beautifully painted wall in Arles. B. Beside the gate of an ancient Roman city.

C. At the site of an ancient Roman mansion. D. At the entrance to a reception hall in Rome.

13. What do the thousands of fragments display when they are put back together?
A. A number of different images. B. A number of mythological heroes.

C. Various musical instruments. D. Paintings by famous French artists.

14. What makes experts think the paintings were done by artists from Italy?
A. The originality and expertise shown. B. The worldly sophistication displayed.

C. The stunning images vividly depicted. D. The impressive skills and costly dyes.

15. What do we learn from the passage about the owner of the mansion?
A. His artistic taste is superb. B. His identity remains unclear.

C. He was a collector of antiques. D. He was a rich Italian merchant. questions.
The recordings will be played only once. After
you hear a question, you must choose the best
answer from the four choices marked A), B), C)
and D). Then mark the corresponding letter on
Answer Sheet | with a single line through the
centre.
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Questions 16 to 18

16. What do we learn about the research funding policies in the European Union?
A. They encourage international cooperation.  B. They lay stress on basic scientific research.

C. They place great emphasis on empirical D. They favour scientists from its member
studies. countries.

17. Why do researchers today favor international collaboration?

A. Many of them wish to win international B. They believe that more hands will make
recognition. light work.

C. They want to follow closely the D. Many of their projects have become
international trend. complicated.

18. What do we learn about the field of mathematics?

A. It requires mathematicians to work B. It is faced with many unprecedented
independently. challenges.
C. It lags behind other disciplinesin D. It calls for more research funding to catch
collaboration. up.

Questions 19 to 21

19. What do we learn from the Life magazine article?

A. Scientists tried to send a balloon to Venus. B. Scientists discovered water on Venus.
C. Scientists found Venus had atmosphere. D. Scientists observed Venus from a space
vehicle.

20. What are scientists' findings about Venus?
A. It resembles Earth in many aspects. B. Itis the same as fiction has portrayed.

C. Itis a paradise of romance for alien life. D. It undergoes geological changes like Earth.

21. What information did Russian and American space probes provide about Venus?

A. It might have been hotter than it is today. B. It might have been a cozy habitat for life.
C. It used to have more water than Earth. D. It used to be covered with rainforests.
Questions 22 to 25
22. What does the speaker mainly study?
A. Causes of sleeplessness. B. Cross-cultural communication.
C. Cultural psychology. D. Motivation and positive feelings.

23. What does the speaker say about North Americans?
A. They attach great importance to sleep. B. They often have trouble falling asleep.
C. They pay more attention to sleep efficiency. D. They generally sleep longer than East
Asians.



‘/ﬁ\\ == N Ly S .
@’ FuEE, AERmE https://yingyu8.cn

24. How did the speaker conduct the sleep study?
A. By asking people to report their sleep habits. B. By observing people's sleep patterns in labs.
C. By having people wear motion-detecting D. By videotaping people's daily sleeping
watches. processes.

25. What does the speaker say about research on sleep?
A. It has made remarkable progress in the past  B. It has not yet explored the cross-cultural
few decades. aspect of sleep.

C. It has not yet produced anything conclusive. D. It has attached attention all over the world.

| =, &IES (£ 10/0\8, &/\#13.55%, #£35.5%)

A. autonomous B. detached C. dual

D. glamour E.imminent F. odds

G. opposites H. outrageous l. pouring

J. prototypes K. random L. repressing
M. segmented N. spectrum 0. ultimate

The dream of personalised flight is still vivid in the minds of many inventors, some developing
cycle- powered craft, others 26 money into jetpacks . However, the flying car has always
remained the 27 symbol of personal transport freedom. Several companies around the
world have produced 28 that can drive on roads and fly. Airbus has a futuristic modular
concept involving a passenger capsule that can be 29 from the road-going chassis and
picked up by a helicopter-type machine. But all these concepts are massively expensive, require
safety certification standards for road and air, need 30 controls, involve complex folding
wings and propellers, and have to be flown from air-strips. So they are likely to remain rich
people's playthings rather than practical transport solutions for the masses. "A car that takes off
from some London street and lands in another 31 street is unlikely to happen," says Prof.
Gray, a leading aeronautical engineer. "Sky taxis are much more likely." But that won't stop
inventors from dreaming up new ways to fly and trying to persuade investors to back their
sometimes 32 schemes. Civilian aviation is being disrupted, not by the age-old desires
for speed, romanticism and 33 , but by the pressing need to respond to a changing
climate. New electric engines coupled with artificial intelligence and 34 systems will
contribute to a more efficient, integrated transport system that is less polluting and less noisy.
That may sound simple, but as Prof. Gray says, "When | travel somewhere | like this notion that
when | finish my journey | feel better than when | started it. That's completely at 35 with

how | feel today." Now that would be progress.

26. 27. 28. 29. 30.
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31 32. 33. 34. 35.

| MO, KEi@iE (1008, §/ET.145, £719)

36. Some companies believe that products' prolonged lifespan benefits both the environment and
customers.

37. A survey shows shoppers today are getting more concerned about energy conservation and
environmental protection when deciding what to buy.

38. Companies can build customer loyalty by creating a positive culture of environmental
awareness.

39. When companies launch environmental programs, they will have their brand reputation
enhanced.

40. One multinational company offers discounts to customers who bring in old footwear to be used as
fuel.

41. Recycling used products can help manufacturers reduce production costs.

42. Electronic products contain valuable metals that could be recovered.

43. It seems commonly believed that companies are not motivated to prolong their products'
lifespan.

44. It is advisable for companies to partner with each other in product recycling.

45. Some businesses have begun to realize it may not be effective to let consumers take full
responsibility for recycling.

| &, S0U%E (H1/081, §/0\#1106.5%, $106.5%)

57. FEMERIZEA,AARZ REMHZANIERBECHNE S, AEEAS LEFRXECHIEEEBR ). B
EHE SR FMEANA S, EZRERUBTHRAEASHNABERERERILBHE. BEHINAZ
YR —MARER D (BT FRAEW 75 S HIABARBTR D AT EEIANE SR AMIES, — LS A
BEXREUER, IEFRAIRA SR, A BB LEBNSE =18, UHIRER AT SR,



‘/ﬁ\\ == N Ly S .
@’ FuEE, AERmE https://yingyu8.cn

| /<. RC1 (/N 142 %)

Effective Friday, Screen Actors Guild-American Federation of Television and Radio Artists (SAG-
AFTRA) has declared a strike against 11 video game publishers over games that went into
production after Feb. 17,2015. The companies include some of the heavyweights of the industry,
like Electronic Arts Productions, Insomniac Games, Activision and Disney. The strike comes in
light of an unsuccessful 19 months of negotiations after the existing labor contract known as the
Interactive Media Agreement expired in late 2014. Overall, the strike is an effort to provide more
secondary compensation along with other concerns, such as transparency upon hiring talent and
on-set( ) safety precautions. The video gaming industry has ballooned in recent years. The Los
Angeles Times reports that the industry is in the midst of an intense increase in cash flow. In
2015, gaming produced $23.5 billion in domestic revenue. But SAG-AFTRA says voice actors don't
receive residuals for their gaming work. Instead, they receive a fixed rate, which is typically about
$825 for a standard four-hour vocal session. So the voice actors are pushing for the idea of
secondary compensation—a performance bonus every time a game sells 2 million copies or
downloads, or reaches 2 million subscribers, with a cap at 8 million. "It's a very small number of
games that would trigger this secondary compensation issue," said voice actor Crispin Freeman,
who's a member of the union's negotiating committee. "This is an important aspect of what it
means to be a freelance performer, who isn't regularly employed every single day working on
projects." Another major complaint from the actors is the secrecy of the industry. "I can't imagine
if there's any other acting job in the world where you don't know what show you're in, when
you're hired," says voice actor Keythe Farley, who chairs the SAG-AFTRA negotiating committee.
"And yet that happens every day in the video game world," Farley told reporters during a press
conference Friday. "l was a main character in Fallout 4, a character by the name of Kellogg, and |
never knew that | was doing vocal recording for that game throughout the year and a half." Scott
Witlin, the lawyer representing the video game companies, says voice actors "represent less than
one tenth of 1 percent of the work that goes into making a video game." So "even though they're
the top craftsmen in their field," Witlin says, "if we pay them under a vastly different system than
the people who do the 99.9 percent of the work, that's going to create far more problems for the

video game companies."

46. Why did SAG-AFTRA declare a strike against some video game publishers?
A. The labor contract between them had been  B. Its appeal to renegotiate the contract had
violated. been rejected.

C. It had been cheated repeatedly in the 19 D. The negotiations between them had broken
months of talks. down.
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47. What do we learn from the passage about the video gaming industry?
A. It has reaped huge profits in recent years. B. It has become more open and transparent.

C. It has attracted many famous voice actors. D. It has invested a lot in its domestic market.

48. What are the voice actors demanding?
A. More regular employment. B. A non-discriminatory contract.

C. Extra pay based on sales revenues. D. A limit on the maximum work hours.

49. What does Keythe Farley say about voice actors?

A. They are kept in the dark about many B. They are discriminated against in the
details of their job. gaming industry.
C. They are not paid on a regular basis. D. They are not employed full-time.

50. What is the argument of lawyer Scott Witlin?
A.Voice actors should have a pay raise if they B. Changing the pay system would cause the
prove to be top craftsmen. industry more problems.

C. Voice actors are mere craftsmen, not D. Paying voice actors on an hourly basis is in
professional performers. line with the law.
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Officials at the White House announced a new space policy focused on managing the increasing
number of satellites that companies and governments are launching into space. Space Policy
Directive-3 lays out general guidelines for the United States to mitigate the effects of space debris
and track and manage traffic in space. This policy sets the stage for the Department of Commerce
to take over the management of traffic in space. The department will make sure that newly
launched satellites don't use radio frequencies that would interfere with existing satellites, and
schedule when such new satellites can be launched. This only applies to American space
activities, but the hope is that it will help standardize a set of norms in the dawning commercial
spaceflight industry throughout the world. Space, especially the space directly around our
planet, is getting more crowded as more governments and companies launch satellites. One
impetus for the policy is that companies are already starting to build massive constellations,
comprising hundreds or thousands of satellites with many moving parts among them. With so
much stuff in space, and a limited area around our planet, the government wants to reduce the
chances of a collision. Two or more satellites slamming into each other could create many more
out-of-control bits that would pose even more hazards to the growing collection of satellites in
space. And it's not like this hasn't happened before. In 2009 an old Russian craft slammed into a
communications satellite, creating a cloud of hundreds of pieces of debris and putting other
hardware at risk. Journalist Sarah Scoles reports that NASA currently tracks about 24,000 objects
in space, and in 2016 the Air Force had to issue 3,995,874 warnings to satellite owners alerting
them to a potential nearby threat from another satellite or bit of debris. That's why this new
policy also includes directions to update the current U.S. Government Orbital Debris Mitigation
Standard Practices, which already require any entity that launches a satellite or spacecraft to
vigorously analyze the likelihood that any of their actions, from an unexpected failure or normal
operations, will create more space debris. It includes accounting for any piece of debris they plan
to release over 5mm that might stay in orbit for 25 years or more. It might seem surprising to
think about an item staying in space for that long, but the oldest satellite still in orbit—Vanguard 1
—turned 60 in 2018. Agencies and companies throughout the world are working on developing
technology that would dispose of or capture space debris before it causes serious damage. But
for now, the U.S. government is more focused on preventing new debris from forming than

taking the trash out of orbit.

51. What is the purpose of the new U.S. space policy?
A. To lay out general guidelines for space B. To encourage companies to join in space
exploration. programs.

C. To make the best use of satellites in space. D. To improve traffic conditions in space.
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52. What is the Department of Commerce expected to do under the new policy?

A. Reduce debris in space. B. Monitor satellite operations.
C. Regulate the launching of new satellites. D. Update satellite communications
technology.

53. What does the U.S. government hope to do with the new space policy?

A. Set international standards for the space B. Monopolize space industry by developing a
flight industry. set of norms.

C. Facilitate commercial space flights D. Promote international collaboration in
throughout the world. space exploration.

54. What is a space vehicle launching entity required to do according to the current U.S. Government
Orbital Debris Mitigation Standard Practices?

A. Give an estimate of how long its debriswill ~ B. Account for the debris it has released into
stay in space. space at any time.

C. Provide a detailed plan for managing the D. Make a thorough analysis of any possible
space debris it creates. addition to space debris.

55. What are space agencies and companies aiming to do at present?
A. Recycle used space vehicles before they B. Develop technology to address the space
turn into debris. debris problem.

C. Limit the amount of debris entering space. D. Cooperate closely to retrieve space debris.
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56. In our daily interactions, we inevitably encounter people whose habits, values and opinions differ
from our

own. In my view, mutual understanding and respect form the very foundation of any healthy
interpersonal

relationship, and their importance can hardly be overstated.

The most compelling reason is that understanding and respect help us resolve conflicts and build
lasting trust.

When we make an effort to see things from another person's perspective, misunderstandings that
might

otherwise escalate into quarrels can be smoothly settled. | once witnessed two roommates fall into a
bitter

dispute over daily routines; instead of blaming each other, they sat down, listened patiently, and
reached a

compromise. That single conversation, rooted in mutual respect, transformed their tense coexistence
into a

warm friendship.

Therefore, it is safe to conclude that mutual understanding and respect are indispensable to
harmonious

relationships. Once we learn to treat others with genuine empathy, we will find our connections far
more

rewarding. Let us cherish this principle in every relationship we build.

57. Chinais a vast country with a large population, and in many places people speak their own
dialects.

Dialects differ greatly in pronunciation, but they differ little in vocabulary and grammar. Some
dialects,

especially those in the north and the south, differ so greatly that people who speak different dialects
often find it difficult to understand each other. Dialects are considered a part of local culture, butin
recent years the number of people who can speak them has been decreasing. To encourage people
to

speak local dialects more, some local governments have taken measures, such as offering dialect
courses

in schools and broadcasting dialect programs on radio and television, in the hope of preserving the
local
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1. [BXR] D
EMNBELEOMS = IRFIEEZRIFR (why so many girls were such big fans) — [& X & 9i%D
Fo ATEM RXER

2. [BF] B
EMLZTHRBRRRASG — REXEES (inadequate nutrition during the war, too demanding on her body) —
YT S AR5 R
T ATEM EFRHEE

3. [B=] A
ML THAESE MR - REUKBER (shy and quiet) — BEXEHRITIEIA
ER ANEM RXEIR

4. [BE=] D
ENLZTRBEEING — IRECEEE (Her family received international aid during the war) — ##TRZKREE
R Tt ALEED
ER ATEM ERHEE

5 [&=] A
EMSBETEANE — RFARiFitEEpresentation » SEEFLEITIERNBHIA

Zm BRI ATNEN

6. [BZF] C
EMBLEXFRIEMFRAR — 350 ‘won't be anyone getting dismissed” 5 ‘No staff will be dismissed’ B9
FEXE&] - FHESR
ZR ATEM RS

7. [Z%] B
ENB TR ERXBANNGF — iR% ‘I'll start with a brief review of the reasons for the change’ — SH%

=
=S

Em ATEM IRFIR5

8. [EZX=]D
EAIXT 5 TINEFRENE BAIHE — iR% ‘make a page on the network where staff can download all the
details’ — BHER
FH HATEM RXER

9. [BFE] C

E AL X TFFFRRNIAHAR — i35 ‘deliver a calming force’ 5 ‘soothe nervous passengers’ BIE X &k
- GHER

R ATEM FEXER
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10. [&Z] B
ENLXTIIGRE RNEIIRESIAVHEIR — iR% ‘better at finding their way in the airports’ — SHEZR
Tm HTEM RXEIR

11. [&=E] A
EMFERRFITHIESE — 105! 'Some passengers enjoy the animals so much that they call the airport to
schedule flights around their visits' — [B] &} 1EINA
ER AoEM RAXHE

12. [E=] C
EMEFRERIGIEE M ENGF — iR%) 'standing at the 2000-year-old Roman-era site' 1 'scenes that once
decorated a mansion are being dug up' — & #E AL T S ERREIE

ZR ATEMN ERE&E

13. [&ZFR] A
EMEREE B S ERBHEF — iR% 'display a variety of images' — [EX &7 'A number of different
images'

ZR ATEM RXER

14. [E%=] D
EMRBRRE RHKIENAF — IR% 'The paintings were done with such skill and with such expensive dyes
that experts believe...' = fREVZOMEKHE 'skill' 71 'expensive dyes'
ZH ATEM RRXR

15. [&#=] B
EMEFEARERE ATBESHRIESE — iR 'Perhaps a Roman official... Or maybe a wealthy local...! — ##FHE
BB HE
Eo REMN SRS

16. [EZ=] A

EMZIRRERERS — #E ‘Spurred on by funding policies’ 5 ‘international co-authors’ BIFERX % — BNXE
#9 ‘encourage international cooperation’

Em ATHEM FEXER

17. [Z=]1 D

EIZ) ‘Andrew Schubert’ B9 — R ‘necessity’ 5 ‘complications’ HIFERXZR — BN Eik
73 ‘projects have become complicated’

To ATEAM FAFREIE

18. [&=] C

EfIE ‘Mathematicians’ 5 — e ‘by cont...” (#MA ‘bycontrast’ ) 571X ‘collaborate often’ #Y
XL — IR I F T S R R

TR HATEM  ISLEIEE
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19. [EZ] B
EMFILifeREXENS — e ‘discovery of water X—1zO &I — RIXEEA ‘discovered water on
Venus’

20. [&=] A
EMIFRZERGSENLIN — 2 ‘nearly identical to our own planet in bulk properties’ — [F] X &
73 ‘resembles Earth in many aspects’

21. [Z=] B
EIZHERET X ERNZ L IMHEE - RREXTEESASRMENER (ERE. ERR. FTEakten)
— SETHTEXBIRSHE > FHESR

22. [&=E] C
EMERIEEBRNANE A — BIEZ WY (U0IEE) — 5RTHITNE - SHER

23. [ZX] D
ENE LR AT A S EERIFKA A F — {IREUERARBEIRIHKES (ERTAZH—DFNE) — Sikmu
TRXER - FHER

24. [EZF] C
ENLEIFR IR0/ AR ESE — IRINEAR TR (motion-detecting watches) — 53EI#{TILAD —» SHER

25. [&=] B
EALEIIEE R RERERNESE — IRENE X ERARIVKAIEMN (an unexplored topic cross-culturally)
- 5EUHITRINER - FHER

26. [&=] |
26 & BT HRAIGHENIAS RIBLEM — iR5IEEHEE 'put money into' I 'invest money in' = fEETIRIHRE X
Rk - BHER
27 = FEISEAIRETDIA "the' F1&IA 'symbol' — 2M/EXHEHT 'However' K3d ¥ TAERYILPRAIIEIR — H#ElT
LEATE—RR ARk EBENY SXHERE - BRER
28 & BN FIENIAE 'produced’ FIFEXEIEM A 'that can drive on roads and fly' = H|E=BAFE—NE IS
W, B8 BT THNRBIA - BHER
29 &= EIEREHITTIE from' FIEIE 'the road-going chassis' = 734 Airbus RIS HREMR S KRN X R
- LA F—INRT ‘DB, B SXH&E > JHESR
30 = EUSEFIRIENIE 'need' MEXHIIMNERER (SHVIE. BIER) — BITHLAE—MERABRITER
%, B5 ‘8% HI| - RBUHER
31 = BT KaIshiEotherskEiEmoney — SFENARE — XFRT BRAZE WENAE
32 T FUTHKEF AIIsometimes k& iaschemes — FHTiBIEH L BBEITRIMER — ERRR  HIR/AUIEE
R BRZAIE
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33 T B TEFIHTIZ M speed, romanticism and = DT 5ERE. REEXHFIMMTIER - EFRT B/
RB AR

34 = EITHEFIH IS Martificial intelligence and » D SAIFFINAZRE - EERT Sh/iEH HES
18]

35 = EMEAERIEEERat ___with > 2175 ‘feeltoday’ HIFLEXFR — EERT FE/MIL HNEF

27. [&=] O
26 F EUSKREIENoHISRIESEH — iR3IEEZE 'put money into' 3 'invest money in' — TEIETH FHLREI X
ik - BHER
27 = FETHEFIRETIA "the' F1&IA 'symbol' — /G 'However' K&3d ¥ TRERYILPRAIIEIR — HElT
B —IRT AR BEY SXHERE - BSHER
28 & EAIERAETHIENIE 'produced’ FIEXXEIEM A 'that can drive on roads and fly' — HIBF= R E—PEHSZ
W, 8 BETEMTHNRBIA - BHER
29 = EUTHKEERINA 'from' F1EiE 'the road-going chassis' — 934 Airbus IR ZFREM S KEZINXFR
- BHLERFE—PRER DB, BR AXHhE - BSHER
30 = EMUTEFIRIENIE 'need' MEXHIIMERER (SHIE. BIER) — BITLLAFE—ERABRITER
%, B5 ‘8% HY - BHER
31 = Bl aishiEotherskEEmoney — SFENARE — XFRT BVAZE WEE
32 = FuTHai A iAsometimes k& iaschemes — FHTBIEH L BE TR — EFERR  HIR/FYIEE
R BIRZAIE
33 F BT HTEMspeed, romanticism and = S 5ERE. JREFXHFIWMTIBKX — EERT B/
R B&IE
34 = EUEEAIH I Martificial intelligence and = T SAIFFINRFALE - EFRT S/ HESR

35 = EfUTHAIEEEat ___ with = 275 ‘feeltoday’ RIMEILXFR - EFERT FE/XMNIL HRIAE

28. [&=] J
26 T BT FIEHoHAS EIBLEH — iRFIEEEE 'put money into' 3¢ 'invest money in' — FEIEINFP I E X
L - GHER
27 = EUSHEFINEDIH "the' MR 'symbol' = 3MEEEHT 'However' K3 ¥IT/SEATILFRAVIEIR — HEHT
LERF—PRR KR BEY SXHERE - BHER
28 &= BT REIMIENIE 'produced’ MEXEIEM A 'that can drive on roads and fly' — ¥R FE— P ELKZ
1, 8 ‘BEITEMTHNRBIA —BHER
29 = EUTHKEERINA 'from' F1EIE 'the road-going chassis' — 934 Airbus RS PREM S KEINX R
- BETERAFE—NRT ‘D8, B aXHEE - FHER
30 = E(USEFIRIENIE 'need' MEXHIIMERER (ESHIE. BIER) — HIELAF— I MERRABRITER
%, B5 ‘&% HY - BHER
31 = EfUEHaishiAotherskEiBmoney — FTENTEA — EFERT BRAZE H5hE
32 & EuEKai R iAsometimeskZiadschemes = DTEIEF ZBEEITRINER — & RR T HIRZ/AUIE
bR BYRRIA
33 = EfIEEAIHY 4 speed, romanticism and = TS5 ERE. RIEEXHFINMTIER — FFERT B/
R B&IE
34 £ EfITEEIH YIS Martificial intelligence and = T SAIHFINARSKRE - BFRT SH/ATHE BWESR
1A
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35 = EfUTHAIEEERat ___ with = 275 ‘feeltoday’ BINEILXFR - EBERT FE/XMIL HEA

29. [&=] B
26 = ENUSHKEIENENAS KB4 — iR5EE A 'put money into' 3% 'invest money in' — TEXEIAH FHFE X
Tk - BHEER
27 = BEUEHEEIEDE "the' MBI 'symbol' = 3M7EAEEHT 'However' KX ¥IT/SEARTILFRAVIEIR — HEHT
LR F— PR KR BEY SXHERE - BHER
28 = BT EEIHIEIE 'produced’ FEXEIEM A 'that can drive on roads and fly' — HIE=EAE—PEHKSE
W, 1B BETEMTVTHREIR - BHER
29 T EFHREMINE 'from' FIEIE 'the road-going chassis' = 94 Airbus BRI P REFM S KENXFH
— BT FE—IRE DB, B AXHhE - BHER
30 = EUSEFIRIENIE 'need' MEXHIINERER (SVIE. BIER) — BITLLAFE—MERRABRITHR
%, B5 ‘8% HY - BHE=R
31 = EfUEEaIEhAotherskEiBmoney — DITENAEE — EFERT BRAERE WENE
32 & BT AidsometimesKk&Ziflschemes — FITBE R ABEITRIFMR - BFRR HIZ/AYE
R B9 AIE
33 & BT EIHT I Mspeed, romanticism and = 2T 5RE. REFNHIIBMTIER — EBRBRT B/
R &
34 = FuUTHKEIHEMartificial intelligence and — DT SAIHFIMNARSEE — EFERT ‘SH/ATH BHESR
id]
35 F EUSHEFIEEREat ___ with > 95 ‘feeltoday’ BIMEEXR — EERFRT ‘FRE/XIL WRIE

30. [&=E] C
26 T BEUSHEFIEMNoHAS EBLEN — iRFIEEREES 'put money into' 3% 'invest money in' — 7EIEIFR I FE X
ik > BHER
27 £ EAITEAEINE DA 'the' 1215 'symbol' — /533 'However' KXt ¥ TR ERTIEFRAVHER — T
LEATE—RA ARk BENY SXHERE - BRER
28 T EUTHFIRYEHIE 'produced' FIFFXEIBM A 'that can drive on roads and fly' — #|M=E A E—NEHH
W, 18 BETEMTTHNREBEIR - BHER
29 &= EIEKREHITTIE from' FIEIE 'the road-going chassis' = 7347 Airbus RIS HREMR S KRN X ER
- LA F—INRT ‘DB, B SXH&hHE - JHESR
30 F BT AEINEIE need' MIEXHTINERER (FENE. BhHER) - #LAFT—ERIERERITER
%, B ‘& HY| - FHER
31 & BB aIshiEotherskEiEmoney — SFENARE — EFERT BRAZE WA
32 F BT AIR A Asometimes k& iAlschemes — STIEIR P ABEITIRMR — EFRT TR/ FUIE
[ A
33 & BT EIH T Mspeed, romanticism and = 2T S5RE. REFNHIIBMTIER — EERT B/
B 892
34 T EfIT=EEIH Y Martificial intelligence and = T SAIHFINRSARD - FFRT SM/ATHE BESR

35 = ElUTHAIEEEat ___ with = 275 ‘feeltoday’ HINEILXFR - EEFERT FE/XMNIL HEAE
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31. [&FZFE] K
26 = EUSHKAIENENAS R84 — iR EE A 'put money into' 3% 'invest money in' = TEXEIA T E X
ik > BHER
27 = EUITEAINETIA "the' F1R&IA 'symbol' = /G XEEHT 'However' K3 ¥ TAERYILPRAIIEIR — H#ElT
LEAE—PRR ik BEY SXHERRE - BHER
28 T BT FIAYEHIE 'produced' FIFXEIBM A 'that can drive on roads and fly' — F|MIE=B A E—NEHH
W, I8 BETEMTTHNRETIR - BHER
29 &= EEHKREHITTIE from' FIERIE 'the road-going chassis' = 7347 Airbus RIS HREMA S KRN XZR
- LA FE—INRT DB, B SXH&hE - JHESR
30 F BT AEINEE 'need' MIEXHIINERER (ENE. BhHER) — #LEAT—ERIERERIZTE R
%, B5 ‘8F% HY - FSHEX
31 = EfUEEAIEAotherskEiBmoney — DITENAEE — EFERT BRAERE BIENE
32 & B AI A iAsometimes k& iAlschemes = DTIEIR P ABEITIFMR - EFRT TR/ FUIE
N B AIE
33 & BT EIH T Mspeed, romanticism and = 2T S5RE. REFNHIIBMTIER — EERT B/
RB 892
34 = EISHEEIFH TG Martificial intelligence and = S SAIHFIN RS EKE - IXERT ‘SH/EH WESR
id]
35 F BEUSHEFIEEREat ___ with > 95 ‘feeltoday’ BIMLEX R — EERRT ‘FRE/XIL WRIE

32. [&=X]H
26 & BT HRAIGEHENIAS RIBLEM — iR5IEEHEE 'put money into' I 'invest money in' = fEETIFRIHRFE X
Rk - BHER
27 = FEISEAIRETTIA "the' F1&IA 'symbol' — 2 M/EXHEHT 'However' K&3d ¥ TAERYILPRAVIEIR — H#ElT
LERAFTE—RR Ak EBENY SXHERE - BRER
28 & BN FIENIAE 'produced’ FIFEXEIEM A 'that can drive on roads and fly' = H|E=BAFE—NE IS
W, I8 BT THNRBIA - BHER
29 &= EIEREHITTIE from' FIEIE 'the road-going chassis' = 234 Airbus RIS HREMA S KRN X R
— BT FE—IRER DB, B AXHhE - BHER
30 = EUTEFIRIENIE 'need' MEXHIIMNERER (SHVE. BIER) — BITLLAE—MERABRITEIR
%, B5 ‘8% HI| - FBUHER
31 & EUEKEEIEhiAotherskEiEmoney — DIENIRE — ERRT BRAESE WRHE
32 T EUTHKEIF AIAsometimes k& idschemes — FHTiBIEH L BBE TR — EFERR  HIR/AUIEE
R BRZAIE
33 F BEUEHEFIFHTIEMspeed, romanticism and = S 5ERE. JREFXHFIWMTIBR — EEBERT B/
R BRIE
34 = EUEEAIFHFIEMartificial intelligence and — T SAIFFINRFALE - EFRT ‘S/AEH BHESR

35 % E{SKAEERERAt__ with > D5 ‘feeltoday’ WFILER - BEERT FE/MT HET

33. [EX] D
26 = EUTHEAIENENES BIEE — IRBIEEEE 'put money into' 8% 'invest money in' — TEIETH FHLE X
L - FHER
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27 = EUISEAIETIA "the' F1&IA 'symbol' — SM/EXEEHT 'However' K3 ¥ TAEARYILPRAVIEIR — HElT
LERE—PRT AR BEY SXHERE - BHER

28 = EAI=HEHIFIENIA 'produced' MEXEIEMA 'that can drive on roads and fly' — H|M=RAF—NEHE
W, 1B BEfTEMTTHREIR - BHER

29 &= EEKREHITTIE from' MIERIE "the road-going chassis' = 7347 Airbus RIS HREMA S KRN X ER
- LA F—INRT DB, B SXH&E - JHESR

30 F EITEAEINEE 'need' MIEXHIINERER (ENE. BhHER) - #LEAFT R ERERIZE R
%, B5 ‘8F% HY - FSHEX

31 = EfUEEaIEAotherskEiBmoney — DITENAEE — EFERT B|AERE HIENE

32 & BT HI A iAsometimes k& iAlschemes = STIEIR P ABBEITIFMR — EFRT TR/ FUE
R AR

33 & BT EIH T Mspeed, romanticism and = 2T S5RE. REFNHIIBPMTIERX — EERT B/
RB 8923

34 F B FIFTEMartificial intelligence and = ST SAIHFINRLARE - EFRT  SM/EH BES
1A

35 F EUSHEFIEEREat ___ with > 95 ‘feeltoday’ BIMLEX R — EERRT ‘FRE/XIL WRIE

34. [&=] A
26 & BT HREIGHENIAS RIBLEM — iR5IEEHEE 'put money into' 3§ 'invest money in' = fEETIRIHRFE X
Rk - BHER
27 = FEUISEFIETIA "the' F1&IA 'symbol' — /G 'However' K&3d ¥ TAERYILPRAVIEIR — HElT
LERATE—NRR Ak BENY SXHERE - BRER
28 & BN FIAENIAE 'produced’ FIFEXEIEM A 'that can drive on roads and fly' = H|E=BAFE—NE S
W, B8 BT THNRBIA > BHER
29 &= EIEREHITTIE from' FIEIE 'the road-going chassis' = 234 Airbus RIS HREMA S KRN X R
— BT FE—PRE DB B AXHMhE - BHER
30 = EMUTHEFIRIENIE 'need' MEXHIIMNERER (SHIE. BIER) — BILLAE—MERABRITEHR
%, B5 ‘8% HI - FBHER
31 & EUEEEIEhiAotherskEiEmoney — DIENIRE — EBRRT BRAESE WEHE
32 & FuUTHEF AIAsometimes k& iaschemes — FHTBIEH L BEITRIMER — EFRRr HIR/AUIEE
R BRZAIE
33 F BEUEHEFIFHTEMspeed, romanticism and = ST S5ERE. JREF XHFIWMTIBR — EERERT B/
R BRIE
34 = EUEEEIH I Martificial intelligence and — T SAIFFINRFALE - mFRT ‘S/EH HESR

35 % E{SKATEEREA At with > D5 ‘feeltoday’ WFILER - HEET FE/MT HET

35 [B=R] F
26 F EMUSKREIENoHISRIESEH — iR3IEEZE 'put money into' 3 'invest money in' — TEIETH FHLREI X
ik - BHER
27 = FEUISHEFIRETTIA "the' F1&IA 'symbol' — /G 'However' K&3d ¥ TAERYILPRAIIEIR — HElT
LB —IRT AR BEY SXHERE - BSHER
28 & EAIERAETHIENIE 'produced’ FIEXXEIEM A 'that can drive on roads and fly' — HIBF= R E—PEHSZ
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W, 18 BETEMTYTHRETIR - BHER

29 ZF ESHKREMINIE 'from' FIEIE 'the road-going chassis' = 94 Airbus BRI P REFM S KENXFH
- AT —INRT DB, B SXH&E > JHESR

30 F EITEAEINEE 'need' MIEXHIINERER (IENE. BhHeR) — #EAFT—ERERRITE R
%, B5 ‘8% HY - BHEX

31 = EfUEEaIEAotherskEiBmoney — DITENAEE — EEFERT BAERE WENHE

32 & BT AldsometimesKk&Ziflschemes = FITEE R ABEITRIFMER - BFRR HIZ/AYE
N B9 AIE

33T EUTHAIFH & speed, romanticism and —» DT S5RE. REBFEXHIINMTIER — EFERT ‘BE
R H&iE

34 T BUSKFIFHTEMartificial intelligence and = ST SAIHFINRSLLE - EFRT  SM/EH BES

35 F BEMUSHEFIEEREat ___ with > 95 ‘feeltoday’ BIMLEXR — ERFRT ‘FRE/XIL WRIE

36. [BF=X] F
36. EALATX#A prolonged lifespan' — FEESEEFIKE] preserving their products'Hl'preventing things that
still have value from going to t...! (#MAlandfill) — FEXEik'prolonged lifespan'5'preserving
products', 'benefits both the environment and customers'5'preventing...from going to landfill' (%i%) &
BHEEFE (WE%) WK - FHEEF
37. BT X817 survey'. 'shoppers'. 'energy conservation and environmental protection' — FEESECH#
F|'surveys on consumers in the U.S. and the U.K. show that they also care about minimizing energy use and
reducing waste' = [EIX&##'shoppers'5'consumers', 'energy conservation and environmental
protection'5'minimizing energy use and reducing waste', 'when deciding what to buy'5'When choosing
what products to buy and which brands to buy from' = 8 &ZC
38. BT X $E17'build customer loyalty'. 'positive culture of environmental awareness' = BB KR EIZR
K'loyalty', TELREHMT — BCRCIEHIE BT MRBOIE TSN, ESEEISH AR BoIFRI B LILIZE G B R
Frem — W ARRIIMRIE (BISIMREIRX L) RILARS KRR MAESRE, MMEILRIBE - 1§
EEM (BEF, BRARRMEREREZ BRI EREE)
39. BT X817 launch environmental programs'. 'brand reputation enhanced' — TEELEEF K E]'have
launched environmental programs' — {Bi&%& k12 & 'brand reputation enhanced', TESESECHRT: BS&Cs
HUBEBRE R TR, ARBIMED B AR LRAEE — [ X&' launch environmental
programs'5'have launched environmental programs', 'brand reputation enhanced' A& B H#ilT — SHER
E
40. EMLATX817'0One multinational company'. 'discounts'. 'old footwear'. 'used as fuel' — BRREEE
XL EKER, BLEAHET — ERSEERE footwear' fM'environmental programs', {Bk#EH%'discounts'sk'used
as fuel' > FIRENECEF (BRARM) ARSI F - FSHERG (BS&F, BRAIRMERIERILIZ BT IER
%)
41, EIELEE — iRBIR X & (clothing, footwear, and electronics industries — electronic products) — 1§
Ex
42, EIELEB — IRBIENEHR (raw materials and metals — valuable metals) — FHEZR
43. ENIEEEB — IRBIRE X & (Conventional wisdom — commonly believed; no incentive = not motivated,;
lengthen the life cycle — prolong their products' lifespan) — BHZEER
44, FREEB ((RmHl) SES&E (RAkiTnh) — U SERRINIAMRIIE NWRI1THREE — FHER
45. EMIEETED — IRFIEXE R (some companies are realizing — some businesses have begun to realize;
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%

placing the burden... entirely on the consumer is not an effective strategy — it may not be effective to let
consumers take full responsibility) — BHEZ

37. [&=FE] C
36. BT X7 prolonged lifespan' — TEEZSEEFILE preserving their products'#l'preventing things that
still have value from going to t...! (#EMAlandfill) — RX &k prolonged lifespan'5'preserving
products', 'benefits both the environment and customers'5'preventing...from going to landfill' (%1%) Xfa
SHMENZ (N8 M - FHEEF
37. BT X817 survey'. 'shoppers'. 'energy conservation and environmental protection' — TEESECH
E|'surveys on consumers in the U.S. and the U.K. show that they also care about minimizing energy use and
reducing waste' — [EIX&#'shoppers'5'consumers', 'energy conservation and environmental
protection'5'minimizing energy use and reducing waste', 'when deciding what to buy'5'When choosing
what products to buy and which brands to buy from' — 8% ZC
38. BT X ##17'build customer loyalty'. 'positive culture of environmental awareness' — BRKREHIZR
K'loyalty', TELREHMT — BSRCIEHIEEEHRBIETHREN, BSEEISH AR BoIMRI B LILRE G XBR
Frem — I ARBIIMRIE (BIEMREIRX L) RILARS|IKERHEEMAEEEE, MMEILRIRE - St
ZEM (BCEF, IBRAIEMERIERMELZIEH TN EREE)
39. BT X817 launch environmental programs'. 'brand reputation enhanced' — TEELEEF K E]'have
launched environmental programs' — {Bi&#& &# & 'brand reputation enhanced', BLEAETECHNT: BRIECIE
HUBBREHRBX RS, ARRBMIMED A AR LRAFE - [ Xk launch environmental
programs'5'have launched environmental programs', 'brand reputation enhanced' A& IE#RT — SHER
E
40. EIATX#17'0One multinational company'. 'discounts'. 'old footwear'. 'used as fuel' = BRAEIER
RXLERRER, BLEEHET — BEERE footwear' fl'environmental programs', {B>k12X&'discounts's;'used
as fuel' > BIRENECEF (BRARM) ARSI F - FHERG (BS&F, BRAIRMBARIEREIZ BT/ IER
%)
41, EIETEE — iRFIRXE I (clothing, footwear, and electronics industries — electronic products) — 1§
Ex
42. EAIELEB — IRBIENEHR (raw materials and metals — valuable metals) — FHEZR
43, EfIELEB — IRBIENEH# (Conventional wisdom — commonly believed; no incentive — not motivated;
lengthen the life cycle — prolong their products' lifespan) — BHZER
44, ZREEEB (RmHl) S5ES&E (RUkiTnh) — U SERRINIMRITE NRI1THRER - FHER
45. ENIEETED — IRFIEXE R (some companies are realizing — some businesses have begun to realize;
placing the burden... entirely on the consumer is not an effective strategy — it may not be effective to let
consumers take full responsibility) — SHZ&ZE

38. [B=]I M
36. BT X517 prolonged lifespan' — fEELEEFIKE] preserving their products'#l'preventing things that
still have value from going to t...! (#MAlandfill) — FEXEi#k'prolonged lifespan'5'preserving
products', 'benefits both the environment and customers'5'preventing...from going to landfill' (}£3%) Xp&
BHEEFE (WE%) WK - SHEEF
37. BT X817 survey'. 'shoppers'. 'energy conservation and environmental protection' — TEESECH
F|'surveys on consumers in the U.S. and the U.K. show that they also care about minimizing energy use and
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%

reducing waste' = B X &#'shoppers'5'consumers', 'energy conservation and environmental
protection'5'minimizing energy use and reducing waste', 'when deciding what to buy'5'When choosing
what products to buy and which brands to buy from' — 1SHZZC

38. BT X817 'build customer loyalty'. 'positive culture of environmental awareness' — B KR EHiZlie
K'loyalty', TBLEHET — BSECIEHUEERE BRI RREY, BSEREEH AR BINIFRTE LILmE & E R
FrEf - B ATBEIMETE (BIEHFREIRXMA) AIURS | KFREEREERE, NMEILRRE —» Fd
ZEM (BSEF, IBRARIRMERIEREIZEHET N EREE)

39. BT X817 launch environmental programs'. 'brand reputation enhanced' — TEEEEFIKE]'have
launched environmental programs' — {BiBfR#E M 'brand reputation enhanced', FESERTECHRT: ERECIE
HHBRE RS, ATBBmIMED B AR RAEE — [ XEik'launch environmental
programs'5'have launched environmental programs', 'brand reputation enhanced' A& IEH#ilT — BHER
E

40. E{IFAF X837 'One multinational company'. 'discounts'. 'old footwear'. 'used as fuel' = BRKREIZER
RXLEERER, BLEAHRT — EREEIRE footwear'f'environmental programs', 1Bk 'discounts's{'used
as fuel' > FIRENECEF (BRARM) MAKSIF - SHERG (BSEF, BRAIERMERERIIZEHRTIIER
%)

41. EMESEE — IRBIR X & (clothing, footwear, and electronics industries — electronic products) — 1§H
Ex

42, EMESEB — iRFIEXE# (raw materials and metals — valuable metals) — BHER

43. EMIESEB — iRFIE X EH#E: (Conventional wisdom — commonly believed; no incentive = not motivated;
lengthen the life cycle — prolong their products' lifespan) — SHEZR

44 ZREESEB (Rvihil) S5ESEE (BT — #HEEW SERRIIMRIIBEAI1THREE > SHESE

45. EMIESED — iRFIEINE R (some companies are realizing — some businesses have begun to realize;
placing the burden... entirely on the consumer is not an effective strategy — it may not be effective to let
consumers take full responsibility) — 1BHZ3

39. [B=] E
36. BT X517 prolonged lifespan' — TEESEREFILE preserving their products'#'preventing things that
still have value from going to t... (#EMAlandfill) — EX &2 'prolonged lifespan'5'preserving
products', 'benefits both the environment and customers'5'preventing...from going to landfill' (%1%) K&
SHmMENZ (&%) M - FHEEF
37. BT X817 survey'. 'shoppers'. 'energy conservation and environmental protection' — TEESECH
E'surveys on consumers in the U.S. and the U.K. show that they also care about minimizing energy use and
reducing waste' — [EIX&#'shoppers'5'consumers', 'energy conservation and environmental
protection'5'minimizing energy use and reducing waste', 'when deciding what to buy'5'When choosing
what products to buy and which brands to buy from' — 8% 2C
38. BT X517 build customer loyalty'. 'positive culture of environmental awareness' = &R EIZR
K'loyalty', TELREHMT - BSRCIEHIEEEMRBIETREN, BSEEISH AR BIMRI E LILIRE G XBR
Frem — W ARRIIFMRIE (BIESMREIRXL) RILARS|IKERTHHRMAESRE, MMEILRIBE - 1§
ZEM (BCEF, IBRAIEMERIBERMEIZIEH TN EREE)
39. BT X817 launch environmental programs'. 'brand reputation enhanced' — TEELEEF K E]'have
launched environmental programs' — {Bi&#& 12X 'brand reputation enhanced', BEAESECHNT: RECIE
HUBBRE R RS, ARRBMIMED B A sRELRAFE - [ X&' launch environmental
programs'5'have launched environmental programs', 'brand reputation enhanced' A& IE#iMT — BHEZR
E
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40. EMLATXH17'0One multinational company'. 'discounts'. 'old footwear'. 'used as fuel' — BREREEE
RXLERARER, BLEEHET — ESEERE footwear' fl'environmental programs', {Bk12X'discounts's%'used
as fuel' > AIRENECEF (BRARM) MAKSIF - FHERG (BSEF, BRI ERIERIIZERITIIER
%)

41, EMESEE — IRFIRENXE (clothing, footwear, and electronics industries — electronic products) — 12
=

42, EfIEREB — IRBIEI N E R (raw materials and metals — valuable metals) — BHZZE

43. EMIESEB — iRFIE N EH#: (Conventional wisdom — commonly believed; no incentive = not motivated;
lengthen the life cycle — prolong their products' lifespan) — FHEZR

44 ZEESEB (Rvahil) S5ESEE (RUiTh) — #EEW SERRIIMRIIEAI1THREE - SHER

45. EMIESED — iRFIEI N & (some companies are realizing — some businesses have begun to realize;
placing the burden... entirely on the consumer is not an effective strategy — it may not be effective to let
consumers take full responsibility) — 1BHEZR

40. [&B=E] G
36. EALATX#A prolonged lifespan' — FEESEEFIKE] preserving their products'Hl'preventing things that
still have value from going to t...! (#MAlandfill) — FEXEik'prolonged lifespan'5'preserving
products', 'benefits both the environment and customers'5'preventing...from going to landfill' (%i%) &
BHEEFE (WE%) WK - FHEEF
37. BT X817 survey'. 'shoppers'. 'energy conservation and environmental protection' — FEESECH#
F|'surveys on consumers in the U.S. and the U.K. show that they also care about minimizing energy use and
reducing waste' = [EIX&##'shoppers'5'consumers', 'energy conservation and environmental
protection'5'minimizing energy use and reducing waste', 'when deciding what to buy'5'When choosing
what products to buy and which brands to buy from' = 8 &ZC
38. BT X $E17'build customer loyalty'. 'positive culture of environmental awareness' = BB KR EIZR
K'loyalty', TELREHMT — BCRCIEHIE BT MRBOIE TSN, ESEEISH AR BoIFRI B LILIZE G B R
FrEEm - B ABBEIMEIE (BIEFMRRIRXMA) RIS |IKFREMREEE, NMEILRRE > 5
EEM (BEF, BRARRMEREREZ BRI EREE)
39. BT X817 launch environmental programs'. 'brand reputation enhanced' — TEELEEF K E]'have
launched environmental programs' — {Bi&%& k12 & 'brand reputation enhanced', TESESECHRT: BS&Cs
HUBEBRE R TR, ARBIMED B AR LRAEE — [ X&' launch environmental
programs'5'have launched environmental programs', 'brand reputation enhanced' A& B H#ilT — SHER
E
40. EMLATX817'0One multinational company'. 'discounts'. 'old footwear'. 'used as fuel' — BRREEE
XL EKER, BLEAHET — ERSEERE footwear' fM'environmental programs', {Bk#EH%'discounts'sk'used
as fuel' > FIRENECEF (BRARM) ARSI F - FSHERG (BS&F, BRAIRMERIERILIZ BT IER
%)
41, EIELEE — iRBIR X & (clothing, footwear, and electronics industries — electronic products) — 1§
Ex
42, EIELEB — IRBIENEHR (raw materials and metals — valuable metals) — FHEZR
43. ENIEEEB — IRBIRE X & (Conventional wisdom — commonly believed; no incentive = not motivated,;
lengthen the life cycle — prolong their products' lifespan) — BHZEER
44, FREEB ((RmHl) SES&E (RAkiTnh) — U SERRINIAMRIIE NWRI1THREE — FHER
45. EMIEETED — IRFIEXE R (some companies are realizing — some businesses have begun to realize;
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placing the burden... entirely on the consumer is not an effective strategy — it may not be effective to let
consumers take full responsibility) — BHEZ

41. [B=]I N
36. BT X7 prolonged lifespan' — TEEZSEEFILE preserving their products'#l'preventing things that
still have value from going to t...! (#EMAlandfill) — RX &k prolonged lifespan'5'preserving
products', 'benefits both the environment and customers'5'preventing...from going to landfill' (%1%) Xfa
SHMENZ (N8 M - FHEEF
37. BT X817 survey'. 'shoppers'. 'energy conservation and environmental protection' — TEESECH
E|'surveys on consumers in the U.S. and the U.K. show that they also care about minimizing energy use and
reducing waste' — [EIX&#'shoppers'5'consumers', 'energy conservation and environmental
protection'5'minimizing energy use and reducing waste', 'when deciding what to buy'5'When choosing
what products to buy and which brands to buy from' — 8% ZC
38. BT X ##17'build customer loyalty'. 'positive culture of environmental awareness' — BRKREHIZR
K'loyalty', TELREHMT — BSRCIEHIEEEHRBIETHREN, BSEEISH AR BoIMRI B LILRE G XBR
Frem — I ARBIIMRIE (BIEMREIRX L) RILARS|IKERHEEMAEEEE, MMEILRIRE - St
ZEM (BCEF, IBRAIEMERIERMELZIEH TN EREE)
39. BT X817 launch environmental programs'. 'brand reputation enhanced' — TEELEEF K E]'have
launched environmental programs' — {Bi&#& &# & 'brand reputation enhanced', BLEAETECHNT: BRIECIE
HUBBREHRBX RS, ARRBMIMED A AR LRAFE - [ Xk launch environmental
programs'5'have launched environmental programs', 'brand reputation enhanced' A& IE#RT — SHER
E
40. EIATX#17'0One multinational company'. 'discounts'. 'old footwear'. 'used as fuel' = BRAEIER
RXLERRER, BLEEHET — BEERE footwear' fl'environmental programs', {B>k12X&'discounts's;'used
as fuel' > BIRENECEF (BRARM) ARSI F - FHERG (BS&F, BRAIRMBARIEREIZ BT/ IER
%)
41, EIETEE — iRFIRXE I (clothing, footwear, and electronics industries — electronic products) — 1§
Ex
42. EAIELEB — IRBIENEHR (raw materials and metals — valuable metals) — FHEZR
43, EfIELEB — IRBIENEH# (Conventional wisdom — commonly believed; no incentive — not motivated;
lengthen the life cycle — prolong their products' lifespan) — BHZER
44, ZREEEB (RmHl) S5ES&E (RUkiTnh) — U SERRINIMRITE NRI1THRER - FHER
45. ENIEETED — IRFIEXE R (some companies are realizing — some businesses have begun to realize;
placing the burden... entirely on the consumer is not an effective strategy — it may not be effective to let
consumers take full responsibility) — SHZ&ZE

42. [&Z] H
36. BT X517 prolonged lifespan' — fEELEEFIKE] preserving their products'#l'preventing things that
still have value from going to t...! (#MAlandfill) — FEXEi#k'prolonged lifespan'5'preserving
products', 'benefits both the environment and customers'5'preventing...from going to landfill' (}£3%) Xp&
BHEEFE (WE%) WK - SHEEF
37. BT X817 survey'. 'shoppers'. 'energy conservation and environmental protection' — TEESECH
F|'surveys on consumers in the U.S. and the U.K. show that they also care about minimizing energy use and
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%

reducing waste' = B X &#'shoppers'5'consumers', 'energy conservation and environmental
protection'5'minimizing energy use and reducing waste', 'when deciding what to buy'5'When choosing
what products to buy and which brands to buy from' — 1SHZZC

38. BT X817 'build customer loyalty'. 'positive culture of environmental awareness' — B KR EHiZlie
K'loyalty', TBLEHET — BSECIEHUEERE BRI RREY, BSEREEH AR BINIFRTE LILmE & E R
FrEf - B ATBEIMETE (BIEHFREIRXMA) AIURS | KFREEREERE, NMEILRRE —» Fd
ZEM (BSEF, IBRARIRMERIEREIZEHET N EREE)

39. BT X817 launch environmental programs'. 'brand reputation enhanced' — TEEEEFIKE]'have
launched environmental programs' — {BiBfR#E M 'brand reputation enhanced', FESERTECHRT: ERECIE
HHBRE RS, ATBBmIMED B AR RAEE — [ XEik'launch environmental
programs'5'have launched environmental programs', 'brand reputation enhanced' A& IEH#ilT — BHER
E

40. E{IFAF X837 'One multinational company'. 'discounts'. 'old footwear'. 'used as fuel' = BRKREIZER
RXLEERER, BLEAHRT — EREEIRE footwear'f'environmental programs', 1Bk 'discounts's{'used
as fuel' > FIRENECEF (BRARM) MAKSIF - SHERG (BSEF, BRAIERMERERIIZEHRTIIER
%)

41. EMESEE — IRBIR X & (clothing, footwear, and electronics industries — electronic products) — 1§H
Ex

42, EMESEB — iRFIEXE# (raw materials and metals — valuable metals) — BHER

43. EMIESEB — iRFIE X EH#E: (Conventional wisdom — commonly believed; no incentive = not motivated;
lengthen the life cycle — prolong their products' lifespan) — SHEZR

44 ZREESEB (Rvihil) S5ESEE (BT — #HEEW SERRIIMRIIBEAI1THREE > SHESE

45. EMIESED — iRFIEINE R (some companies are realizing — some businesses have begun to realize;
placing the burden... entirely on the consumer is not an effective strategy — it may not be effective to let
consumers take full responsibility) — 1BHZ3

43. [&%] B
36. BT X517 prolonged lifespan' — TEESEREFILE preserving their products'#'preventing things that
still have value from going to t... (#EMAlandfill) — EX &2 'prolonged lifespan'5'preserving
products', 'benefits both the environment and customers'5'preventing...from going to landfill' (%1%) K&
SHmMENZ (&%) M - FHEEF
37. BT X817 survey'. 'shoppers'. 'energy conservation and environmental protection' — TEESECH
E'surveys on consumers in the U.S. and the U.K. show that they also care about minimizing energy use and
reducing waste' — [EIX&#'shoppers'5'consumers', 'energy conservation and environmental
protection'5'minimizing energy use and reducing waste', 'when deciding what to buy'5'When choosing
what products to buy and which brands to buy from' — 8% 2C
38. BT X517 build customer loyalty'. 'positive culture of environmental awareness' = &R EIZR
K'loyalty', TELREHMT - BSRCIEHIEEEMRBIETREN, BSEEISH AR BIMRI E LILIRE G XBR
Frem — W ARRIIFMRIE (BIESMREIRXL) RILARS|IKERTHHRMAESRE, MMEILRIBE - 1§
ZEM (BCEF, IBRAIEMERIBERMEIZIEH TN EREE)
39. BT X817 launch environmental programs'. 'brand reputation enhanced' — TEELEEF K E]'have
launched environmental programs' — {Bi&#& 12X 'brand reputation enhanced', BEAESECHNT: RECIE
HUBBRE R RS, ARRBMIMED B A sRELRAFE - [ X&' launch environmental
programs'5'have launched environmental programs', 'brand reputation enhanced' A& IE#iMT — BHEZR
E
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40. EMLATXH17'0One multinational company'. 'discounts'. 'old footwear'. 'used as fuel' — BREREEE
RXLERARER, BLEEHET — ESEERE footwear' fl'environmental programs', {Bk12X'discounts's%'used
as fuel' > AIRENECEF (BRARM) MAKSIF - FHERG (BSEF, BRI ERIERIIZERITIIER
%)

41, EMESEE — IRFIRENXE (clothing, footwear, and electronics industries — electronic products) — 12
=

42, EfIEREB — IRBIEI N E R (raw materials and metals — valuable metals) — BHZZE

43. EMIESEB — iRFIE N EH#: (Conventional wisdom — commonly believed; no incentive = not motivated;
lengthen the life cycle — prolong their products' lifespan) — FHEZR

44 ZEESEB (Rvahil) S5ESEE (RUiTh) — #EEW SERRIIMRIIEAI1THREE - SHER

45. EMIESED — iRFIEI N & (some companies are realizing — some businesses have begun to realize;
placing the burden... entirely on the consumer is not an effective strategy — it may not be effective to let
consumers take full responsibility) — 1BHEZR

44, [&=E] J
36. EALATX#A prolonged lifespan' — FEESEEFIKE] preserving their products'Hl'preventing things that
still have value from going to t...! (#MAlandfill) — FEXEik'prolonged lifespan'5'preserving
products', 'benefits both the environment and customers'5'preventing...from going to landfill' (%i%) &
BHEEFE (WE%) WK - FHEEF
37. BT X817 survey'. 'shoppers'. 'energy conservation and environmental protection' — FEESECH#
F|'surveys on consumers in the U.S. and the U.K. show that they also care about minimizing energy use and
reducing waste' = [EIX&##'shoppers'5'consumers', 'energy conservation and environmental
protection'5'minimizing energy use and reducing waste', 'when deciding what to buy'5'When choosing
what products to buy and which brands to buy from' = 8 &ZC
38. BT X $E17'build customer loyalty'. 'positive culture of environmental awareness' = BB KR EIZR
K'loyalty', TELREHMT — BCRCIEHIE BT MRBOIE TSN, ESEEISH AR BoIFRI B LILIZE G B R
FrEEm - B ABBEIMEIE (BIEFMRRIRXMA) RIS |IKFREMREEE, NMEILRRE > 5
EEM (BEF, BRARRMEREREZ BRI EREE)
39. BT X817 launch environmental programs'. 'brand reputation enhanced' — TEELEEF K E]'have
launched environmental programs' — {Bi&%& k12 & 'brand reputation enhanced', TESESECHRT: BS&Cs
HUBEBRE R TR, ARBIMED B AR LRAEE — [ X&' launch environmental
programs'5'have launched environmental programs', 'brand reputation enhanced' A& B H#ilT — SHER
E
40. EMLATX817'0One multinational company'. 'discounts'. 'old footwear'. 'used as fuel' — BRREEE
XL EKER, BLEAHET — ERSEERE footwear' fM'environmental programs', {Bk#EH%'discounts'sk'used
as fuel' > FIRENECEF (BRARM) ARSI F - FSHERG (BS&F, BRAIRMERIERILIZ BT IER
%)
41, EIELEE — iRBIR X & (clothing, footwear, and electronics industries — electronic products) — 1§
Ex
42, EIELEB — IRBIENEHR (raw materials and metals — valuable metals) — FHEZR
43. ENIEEEB — IRBIRE X & (Conventional wisdom — commonly believed; no incentive = not motivated,;
lengthen the life cycle — prolong their products' lifespan) — BHZEER
44, FREEB ((RmHl) SES&E (RAkiTnh) — U SERRINIAMRIIE NWRI1THREE — FHER
45. EMIEETED — IRFIEXE R (some companies are realizing — some businesses have begun to realize;
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placing the burden... entirely on the consumer is not an effective strategy — it may not be effective to let
consumers take full responsibility) — BHEZ

45. [&=] D
36. BT X7 prolonged lifespan' — TEEZSEEFILE preserving their products'#l'preventing things that
still have value from going to t...! (#EMAlandfill) — RX &k prolonged lifespan'5'preserving
products', 'benefits both the environment and customers'5'preventing...from going to landfill' (%1%) Xfa
SHMENZ (N8 M - FHEEF
37. BT X817 survey'. 'shoppers'. 'energy conservation and environmental protection' — TEESECH
E|'surveys on consumers in the U.S. and the U.K. show that they also care about minimizing energy use and
reducing waste' — [EIX&#'shoppers'5'consumers', 'energy conservation and environmental
protection'5'minimizing energy use and reducing waste', 'when deciding what to buy'5'When choosing
what products to buy and which brands to buy from' — 8% ZC
38. BT X ##17'build customer loyalty'. 'positive culture of environmental awareness' — BRKREHIZR
K'loyalty', TELREHMT — BSRCIEHIEEEHRBIETHREN, BSEEISH AR BoIMRI B LILRE G XBR
Frem — I ARBIIMRIE (BIEMREIRX L) RILARS|IKERHEEMAEEEE, MMEILRIRE - St
ZEM (BCEF, IBRAIEMERIERMELZIEH TN EREE)
39. BT X817 launch environmental programs'. 'brand reputation enhanced' — TEELEEF K E]'have
launched environmental programs' — {Bi&#& &# & 'brand reputation enhanced', BLEAETECHNT: BRIECIE
HUBBREHRBX RS, ARRBMIMED A AR LRAFE - [ Xk launch environmental
programs'5'have launched environmental programs', 'brand reputation enhanced' A& IE#RT — SHER
E
40. EIATX#17'0One multinational company'. 'discounts'. 'old footwear'. 'used as fuel' = BRAEIER
RXLERRER, BLEEHET — BEERE footwear' fl'environmental programs', {B>k12X&'discounts's;'used
as fuel' > BIRENECEF (BRARM) ARSI F - FHERG (BS&F, BRAIRMBARIEREIZ BT/ IER
%)
41, EIETEE — iRFIRXE I (clothing, footwear, and electronics industries — electronic products) — 1§
Ex
42. EAIELEB — IRBIENEHR (raw materials and metals — valuable metals) — FHEZR
43, EfIELEB — IRBIENEH# (Conventional wisdom — commonly believed; no incentive — not motivated;
lengthen the life cycle — prolong their products' lifespan) — BHZER
44, ZREEEB (RmHl) S5ES&E (RUkiTnh) — U SERRINIMRITE NRI1THRER - FHER
45. ENIEETED — IRFIEXE R (some companies are realizing — some businesses have begun to realize;
placing the burden... entirely on the consumer is not an effective strategy — it may not be effective to let
consumers take full responsibility) — SHZ&ZE

46. [&E=] D
EALRAT X517 strike' —» EMUEEERFE =4, IRE'negotiations'5'unsuccessful' — FXEik
J/3'negotiations...had broken down'
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47. [EZ=E] A
EALAF X #7'video gaming industry' — B ESEM. H 4, #EE'ballooned'5'23.5 billion in domestic
revenue' — FIXE#E'reaped huge profits'
T ATEM RXER

48. [&=] C
ENLAT X #i7'demanding' — EAIE 758, $2EX pushing for the idea of secondary compensation' — FIX#
#29'Extra pay based on sales revenues'
Em WAHEM FXER

49. [E=E] A
E LT X577 'Keythe Farley' — B EE#E_E, 2B 'secrecy'5'you don't know what show you're in' —
[E X &2 9'kept in the dark'
TR ATEM RAXER

50. [&=] B
EALRATF XA Scott Witlin' » EIERG—F (BR&EML) , £8 LT OEEN R > RHB5/REX cause
the industry more problems' ((51TUHRE L) ZE—H
Tm HTEM FIEHEE

51. [&=] D
EMBEBRZOA - REEERZOEN (BERE) — BXBERANERTRERR
Eo ATEM RXER

52. [E=] C

ENISE _REMRSEER - 28 ‘HBERNIEFSTHINEIE, HALARNRE" — REXERN FEHIERN
57

ER AWEM RXER

53. [&EZ] A
EIF KA — R FEEPHE-ENE - HITHSERIREERRE
Eo WA AT

54, [&Z] D

EARBITELRER — 128 ‘ERLAYRSTEITHAIREIZMAREE - BXSERN WrTsegma A=
B TR S

& WMEEMN ENER

55. [&=] B

EIETEERER —» R AREARBEARERE — HITHSFIEREH ZARAR LRI 8]
o HIEHM AR

56. [Z&Z] Inour daily interactions, we inevitably...
BT AR EMN =BG XS, TR ZEaRMIESEBEHTTICU.
Zm HERmRE AL HS5ERGOWE  ohiEEES take on

yingyu8.cn $£2801/#29m;
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57. [%%Z&] Chinais avast country with a large...
BERAERARS . EEMNOERNETERE, FNFRTSEL,
E5: EEMNETER (W0'some dialects, especially those...) EEBE (W0'take measures') AT (WNHFILE
. KIEMD)

yingyu8.cn 82901/429 ™
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