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Questions1to 4
1. What does Sarah think David was doing for the last two weeks?
A. He was enjoying his holiday. B. He was recovering in hospital.
C. He was busy writing his essays. D. He was fighting a throat infection.
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2. What happened to David on his way back from the hospital?
A. He broke his wrist. B. He lost his antibiotics.

C. He slipped on ice and fell. D. He was laughed at by some girls.
3. What does Sarah say they should do with the damaged computer?

A. Turn to her father for help. B. Call the repair shop to fix it.

C. Ask the manufacturer for repairs. D. Replace it with a brand-new one.
4. What does Sarah say she is going to do?

A. Help David retrieve his essays. B. Introduce David to her parents.

C. Offer David some refreshments. D. Accompany David to his home.

Questions5to 8

5. What does the man say about the woman?
A. She is a critic of works on military affairs. B. She is an acclaimed hostess of Book Talk.

C. Sheis a researcher of literary genres. D. Sheis a historian of military history.

6. What does the woman say about her newly published book?
A. It is about the military history of Europe. B. Itis setin the 18th and 19th centuries.

C. Itis her fifth book of military history. D. Itis a war novel set in the future.

7. What did the woman do before writing her new book?

A. She visited soldiers' wives and mothers. B. She conducted surveys of many soldiers.
C. She met a large number of soldiers in D. She looked into the personal lives of
person. soldiers.

8. What does the woman say about her writing history books?

A. She doesn't have much freedom for B. It is not easy to make her readers believe in
imagination. her.
C. Itis difficult to attract young readers. D. She has to combine fact with fiction.

questions. Both the passage and the questions
will be spoken only once. After you hear a
question, you must choose the best answer
from the four choices marked A), B), C) and D).
Then mark the corresponding letter on Answer
Sheet 1 with a single line through the centre.

Questions9to 11

9. What does the passage say appears in almost all ads for Coca-Cola?
A. Santa Claus. B. A polar bear. C. Cocoa seeds. D. A glass bottle.
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10. Why did the Coca-Cola Company decide to have special packaging designed?
A. To attract customer attention. B. To keep up with the times.

C. To combat counterfeits. D. To promote its sales.

11. What do we learn about the Coca-Cola bottle designed by the Root Glass Company?
A. It resembles a picture in the encyclopedia. B. It appears in the shape of a cocoa seed.

C. It has the drink's logo in the middle. D. It displays the image of Santa Claus.

Questions 12 to 15
12. What does research show about a conversation between strangers?
A. It often occurs among commuters. B. It promotes mutual understanding.

C. Itimproves their mood considerably. D. It takes a great deal of effort to sustain.

13. What prevents people from starting conversation with strangers?
A. Social anxiety. B. Excessive caution.

C. Lack of social skills. D. Preference for solitude.

14. Why does a negative encounter with strangers stick in one's memory?
A. People usually regard it as an unforgettable ~ B. Human brains tend to dwell on negative
lesson. events.

C. Negative events often hurt people deeply. D. People generally resent being rejected.

15. What does the passage say the pleasure of connection seems to be?

A. Contagious. B. Temporary.

C. Unpredictable. D. Measurable. questions. The recordings will
be played only once. After you hear a
question, you must choose the best answer
from the four choices marked A), B), C) and D).
Then mark the corresponding letter on Answer
Sheet | with a single line through the centre.

Questions 16 to 18

16. What does the speaker say about the economy of the Caribbean islands?
A. It depends heavily on tourism. B. It is flourishing in foreign trade.

C. Itis mainly based on agriculture. D. It relies chiefly on mineral export.

17. What is the main product of the Caribbean islands?
A. Tobacco. B. Bananas. C. Coffee. D. Sugar.

18. What do we learn about the majority of people in the Caribbean islands?
A. They toil on farms. B. They live a poor life.

C. They live in Spanish-style houses. D. They hire people to do housework.
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Questions 19to 21

19. What will happen to children if they always get immediate satisfaction?
A. They will be more demanding of their next B. They will end up lonely, dependent and

generation. dissatisfied.
C. They will experience more setbacks than D. They will find it difficult to get along with
successes. others.

20. What may prevent parents from raising confident and capable children?

A. Failure to pay due attention to their B. Unwillingness to allow them to play with
behavior. toys.

C. Unwillingness to satisfy their wishes D. Failure to spend sufficient quality time with
immediately. them.

21. Why should children be encouraged to keep trying when they fail?
A. 1t will enable them to learn from mistakes. B. It will help them to handle disappointment.

C. It will do much good to their mental health.  D. It will build their ability to endure hardships

Questions 22 to 25

22. What does the speaker say can easily prevent an interviewee from getting a job?
A. Failing to make sufficient preparations. B. Looking away from the hiring manager.

C. Saying the wrong thing at the wrong time. D. Making a wrong judgment of the interview.

23. What should the interviewee avoid doing in an interview?
A. Complaining about their previous job. B. Inquiring about their salary to be paid.

C. Exaggerating their academic background. D. Understating their previous achievements.

24. What kind of employees do companies like to recruit?
A. Those who have both skill and experience. B. Those who get along well with colleagues.

C. Those who take initiative in their work. D. Those who are loyal to their managers.

25. What is especially important for those working in a small company?
A. Ability to shoulder new responsibilities. B. Experience of performing multiple roles.

C. Readiness to work to flexible schedules. D. Skills to communicate with colleagues.

| =. &3EiEes (£ 10/, S0\ 3.55%, #+£35.5%)

A. affect B. beyond C. conceded
D. correlation E. foster F. henceforth
G. lofty H. noteworthy . plausibly
J. premature K. reconciled L. span

M. specifically N. spiral 0. trait
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If you think life is wonderful and expect it to stay that way, then you may have a good chance of
living to a ripe old age, at least that is what the findings of a new study suggest. That study found
that participants who reported the highest levels of optimism were far more likely to live to age
85 or 26 . This was compared to those participants who reported the lowest levels of
optimism. It is 27 that the findings held even after the researchers considered factors
that could 28 the link, including whether participants had health conditions such as
heart disease or cancer, or whether they experienced depression. The results add to a growing
body of evidence that certain psychological factors may predict a longer life 29 . For
example, previous studies have found that more optimistic people have a lower risk of
developing chronic diseases, and a lower risk of 30 death. However, the new study
appears to be the first to 31 look at the relationship between optimism and longevity.
The researchers 32 that the link found in the new study was not as strong when they
factored in the effects of certain health behaviors, including exercise levels, sleep habits and diet.
This suggests that these behaviors may, at least in part, explain the link. In other words,
optimism may 33 good habits that bolster health. It is also important to note that the
study found only a 34 , as researchers did not prove for certain that optimism leads to a

longer life. However, if the findings are true, they suggest that optimism could serve as a

psychological 35 that promotes health and a longer life.
26. 217. 28. 29. 30.
31 32. 33. 34. 35.

| MO, KEEiE (1008, §/0ET.145, £7145)

36. Burberry's executives are trying hard to attribute their practice of destroying old products to
miscalculated production.

37. Selling products at a discount will do greater harm to luxury brands than destroying them.

39. Staff members of a luxury brand may buy its old stock at cheaper prices, but they are not allowed
to resell them.

40. In future traditional luxury brands will have to adapt their business strategies to the changing
concepts of luxury.

41. One luxury brand employee quit her job because she simply couldn't bear to see the destruction of
unsold products.

42. Destroying old stock is a practice not just of luxury brands but of less prestigious fashion brands.
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43. Burberry is working with a partner to make full use of leather materials to reduce waste.

44, Burberry's plan to destroy its unsold products worth millions of dollars aroused public
indignation.

45. Burberry's change of marketing strategy to make a product available as soon as consumers see it
on the fashion show did not turn out to be as effective as expected.
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Social media is absolutely everywhere. Billions of people use social media on a daily basis to
create, share, and exchange ideas, messages, and information. Both individuals and businesses
post regularly to engage and interact with people from around the world. It is a powerful
communication medium that simultaneously provides immediate, frequent, permanent, and
wide-reaching information across the globe. People post their lives on social media for the world
to see. Facebook, Twitter, LinkedIn, and countless other social channels provide a quick and
simple way to glimpse into a job candidate's personal life—both the positive and negative sides
of it. Social media screening is tempting to use as part of the hiring process, but should
employers make use of it when researching a potential candidate's background? Incorporating
the use of social media to screen job candidates is not an uncommon practice. A 2018 survey
found that almost 70% of employers use social media to screen candidates before hiring them.
But there are consequences and potential legal risks involved too. When done inappropriately,
social media screening can be considered unethical or even illegal. Social media screening is
essentially scrutinising a job candidate's private life. It can reveal information about protected
characteristics like age, race, nationality, disability, gender, religion, etc., and that could bias a
hiring decision. Pictures or comments on a private page that are taken out of context could ruin a
perfectly good candidate's chances of getting hired. This process could potentially give an unfair
advantage to one candidate over another. It creates an unequal playing field and potentially
provides hiring managers with information that can impact their hiring decision in a negative
way. It's hard to ignore social media as a screening tool. While there are things that you shouldn't
see, there are some things that can be lawfully considered—making it a valuable source of
relevant information too. Using social media screening appropriately can help ensure that you
don't hire a toxic employee who will cost you money or stain your company's reputation.
Consider the lawful side of this process and you may be able to hire the best employee ever.
There is a delicate balance. Screening job candidates on social media must be done
professionally and responsibly. Companies should stipulate that they will never ask for
passwords, be consistent, document decisions, consider the source used and be aware that other
laws may apply. In light of this, it is probably best to look later in the process and ask human
resources for help in navigating it. Social media is here to stay. But before using social media to
screen job candidates, consulting with management and legal teams beforehand is essential in

order to comply with all laws.
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46. What does the author mainly discuss in the passage?

A. The advantage of using social media in B. The potentially invasive nature of social
screening job candidates. media in everyday life.
C. Whether the benefits of social media D. Whether social media should be used to
outweigh the drawbacks. screen job candidates.

47. What might happen when social media is used to screen job candidates?
A. Moral or legal issues might arise. B. Company reputation might suffer.

C. Sensational information might surface. D. Hiring decisions might be complicated.

48. When could online personal information be detrimental to candidates?
A. When it is separated from context. B. When it is scrutinised by an employer.

C. When it is magnified to a ruinous degree. D. When it is revealed to the human resources.
49. How can employers use social media information to their advantage while avoiding unnecessary
risks?

A. By tipping the delicate balance. B. By using itin a legitimate way.

C. By keeping personal information on record.  D. By separating relevant from irrelevant data.

50. What does the author suggest doing before screening job candidates on social media?
A. Hiring professionals to navigate the whole B. Anticipating potential risks involved in the
process. process.

C. Seeking advice from management and legal D. Stipulating a set of rules for asking specific
experts. questions.
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In recent years, the food industry has increased its use of labels. Whether the labels say 'non-
GMO 'or 'no sugar, or 'zero carbohydrates', consumers are increasingly demanding more
information about what's in their food. One report found that 39 percent of consumers would
switch from the brands they currently buy to others that provide clearer, more accurate product
information. Food manufacturers are responding to the report with new labels to meet that
demand, and they're doing so with an eye towards giving their products an advantage over the
competition, and bolstering profits. This strategy makes intuitive sense. If consumers say they
want transparency, tell them exactly what is in your product. That is simply supplying a certain
demand. But the marketing strategy in response to this consumer demand has gone beyond
articulating what is in a product, to labeling what is NOT in the food. These labels are known as
"absence claims" labels, and they represent an emerging labeling trend that is detrimental both
to the consumers who purchase the products and the industry that supplies them. For example,
Hunt's put a "non-GMO" label on its canned crushed tomatoes a few years ago—despite the fact
that at the time there was no such thing as a GMO tomato on the market. Some dairy companies
are using the "non-GMO" label on their milk, despite the fact that all milk is naturally GMO-free,
another label that creates unnecessary fear around food. While creating labels that play on
consumer fears and misconceptions about their food may give a company a temporary
marketing advantage over competing products on the grocery aisle, in the long term this strategy
will have just the opposite effect: by injecting fear into the discourse about our food, we run the
risk of eroding consumer trust in not just a single product, but the entire food business.
Eventually, it becomes a question in consumers' minds: Were these foods ever safe? By
purchasing and consuming these types of products, have | already done some kind of harm to my
family or the planet? For food manufacturers, it will mean damaged consumer trust and lower
sales for everyone. And this isn't just supposition. A recent study found that absence claims
labels can create a stigma around foods even when there is no scientific evidence that they cause
harm. It's clear that food manufacturers must tread carefully when it comes to using absence
claims. In addition to the likely negative long-term impact on sales, this verbal trick sends a
message that innovations in farming and food processing are unwelcome, eventually leading to
less efficiency, fewer choices for consumers, and ultimately, more costly food products. If we

allow this kind of labeling to continue, we will all lose.
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51. What trend has been observed in a report?

A. Food manufacturers, rising awareness of B. Food manufacturers, changing strategies to
product safety. bolster profits.

C. Consumers, growing demand for eye- D. Consumers, increasing desire for clear
catching food labels. product information.

52. What does the author say is manufacturers' new marketing strategy?
A. Stressing the absence of certain elementsin  B. Articulating the unique nutritional value of

their products. their products.
C. Supplying detailed information of their D. Designing transparent labels for their
products. products.

53. What point does the author make about non-GMO labels?
A. They are increasingly attracting customers'  B. They create lots of trouble for GMO food

attention. producers.
C. They should be used more for vegetables D. They cause anxiety about food among
and milk. consumers.

54. What does the author say absence claims labels will do to food manufacturers?
A. Cause changes in their marketing strategies. B. Help remove stigma around their products.

C. Erode consumer trust and reduce sales. D. Decrease support from food scientists.

55. What does the author suggest food manufacturers do?

A. Take measures to lower the cost of food B. Exercise caution about the use of absence
products. claims.
C. Welcome new innovations in food D. Promote efficiency and increase food

processing. variety.
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56. It has become a common phenomenon that young people spend a great deal of time online, yet
many of them

struggle to tell trustworthy information from falsehood. As the passage notes, they are often unable
to

recognize false information, judge the reliability of online sources, or distinguish real news from fake
stories.

This deficiency in digital judgment, though easily overlooked, deserves our serious attention.

The consequences are far from trivial. Misled by fabricated news, young people may form distorted
views of

the world, make ill-informed decisions, and even spread rumours unknowingly. Since their critical-
thinking

skills are still developing, they are especially vulnerable to eye-catching yet groundless claims that
circulate

rapidly across social media.

To address this issue, concerted efforts are needed. First and foremost, schools should offer media-
literacy

courses that teach students how to verify facts and trace information back to its source. Meanwhile,
online

platforms ought to strengthen fact-checking and clearly label questionable content. Finally, young
people

themselves should cultivate the habit of cross-checking a story against several reliable sources before
believing

or sharing it. Only in this way can they navigate the digital world wisely.

57. The site of the First National Congress of the Communist Party of China, located at No. 76 Xingye
Road in Shanghai, is a typical Shanghai-style residence built in the autumn of 1920. On July 23, 1921,
the First National Congress of the Communist Party of China was held here, where the Party adopted
its

first program and its first resolution, elected its central leading body, and proclaimed the founding of
the

Communist Party of China. In September 1952, the site was restored, turned into a memorial hall,
and

opened to the public. In addition to introducing the delegates who attended the Congress, the
memorial
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hall also presents the course of the Party's historical development. It has now become a base for

patriotism education, where people can learn about the Party's history and commemorate
revolutionary
martyrs.
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1 [E=] A
TEfirSarahgy#46%5M (holiday) — XftbDavid/a4#RE (£im. #ME) — WilSarahmFEEAE
TR ATEMN WRTE

2. [BFR] C
FE {iDavidiEif MEPTIR EIEE_ERYEH — RBIXEENE (slipped onice and fell) — ITEDEIRN
T HAUENM ohERERE

3. [BE=x] B
EfiSarahyd BBRXIAEREY RN — iR EATTEh (call the repair shop) — HEBRELAEIR
Ei EEEM BIGRS

4. [B=F] C
EfISarahRGIREMITEIAE — IRBIEAEIRI (go back to my house, call repair shop, have tea and cookies)
— LA

EZm ATNEM 17EhR5!

5 [&=Z] D
EMNEFAMEENNE - BEUZOEHEE (historian who has written... about military history) — FLAZIEIR
Eo ATEM S0)3AW

6. [ZF=] D
EUZ T BAER — IREEKBERE (i, REKIRE) — BXE#F war novel set in the future
EZo ATPEMN RENXEGR

7. [Z=X] D
UL TR BEERIBNMRESD - IREMZOEE (HIRETENDALRE) — RXER looked into the
personal lives of soldiers
T ATEM FEXER

8. [E=X] A

A LRERAFRMAEER/NG - REZORERE (SEBERELRIR, RZBREH) — RXERS doesn't
have much freedom for imagination

E ATEM HEIEFER
9. [BEX] D

Ef@zs (JVFEFRE SHEMMtA) — BEsEXEER (the characteristic glass bottle) — BHEZ
o ATEMN BRI

10. [&=] C
EURRRERIHIFREENRR — ENEZEREE (ARFER, FEELEZEFNEE) — BXE#HEAN combat
counterfeits
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Em ATNEM FERHEE

11. [EZ=] B
FEfiIRoot Glass Companyi&itidi2 — [LEdcocoa seedILIRIEIR — FHER

R ATEM FEXER

12. [EZF] C
ENIAFEIZO AT — Ligmood improvement®zik — BHEZ
Tm: XEMHE RXER

13. [&=XR] A
EfI'Why is this?'E5R4A) — [LEgsocial anxietyRik — FHER
TR HTEM FFRHEE

14. [E=] B
EAI'This is because.. KR4 — [fcbrain biased®i® — FHEE
EZo HATEM FREE

15. [E=] A
ZEfil'pleasure of connection seems... = Hi%lTAzcontagious — FHER
ER WATEM FIEITES

16. [&=] C
TEUX$4) 'This tropical region's economy is based mainly on farming' — R} &ift 'farming' J7 'agriculture'
- FHER

R ATNEML RXE#R

17. [Z=]1 D
EAIXFEA) 'Sugar is the main product' — EIZILEGE — SHER

Zm ANEM

18. [&=] B
ENIXHE4] 'But here the poor greatly outnumber the wealthy' & 'Most of the people live well below the
poverty level' = HIBGHAZHALERAR - FHER
Tm HTEM HEIBEAE

19. [E%] B
EAIXFEF 'But in the longer term, such children end up lonely, dependent, chronically dissatisfied...! = [FX
i 'chronically dissatisfied' 79 'dissatisfied' — SHZ SR
Zm ETEM FEXER

20. [&=] D
ENIXFE4) 'One factor hindering this is that parents can't or don't spend enough quality time with their kids'

— BEX & 'hindering' J3 'prevent’, 'quality time' 73 'sufficient quality time' = BH &%=
Tm ATEM RXEIR
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21. [&=] B
EALRATF X587 'fail' — I7E 'If they fail, children should be encouraged to keep trying' — IfE| 'This teaches
them how to handle and recover from disappointment' — E X FfEHER

22. [&=] C

ENLFAT X517 'prevent...getting a job' — IFE| 'your chances...can quickly go downhill just by saying the
wrong thing at the wrong time' — B & M %E T

23. [E=E] A
EALATF X517 'avoid doing' — IR 'The most obvious thing not to do is complain' — B7 %] 'Talking about a
previous job negatively' = B X ZRESFHER

24, [E=] C
ENLAT X217 'companies like to recruit' — IFE] 'Managers usually love people who can self-sustain and
enable growth through taking initiative' — EX & GHEZR

25. [&=] A
EALAT X517 'small company' — IFZE| 'This is especially true in small companies, where the ability to adapt
and take on new responsibilities is highly valued' — FIXEiRGHER

26. [E=] B
26 T EAITEAEIIIELIRRLEH 'live to age 85 or' = IRFIHFILEMERFEK LER — E1FFR R I 'BIEIIE 'beyond'
¥IB% '85 or beyond' (85% =1 L)
27 F BUTHEHIMA 'that the findings held even after...! = IR5ZMBAFERXEIE 'It' WEIEEIE — Attt
RERK'ERIRNE RN EENE BTN MEENITE
28 &= EAIEKREMRIE 'the link' = 27 MA] 'factors that could ___ the link' fiB5EBX & — IR ETHIXLERE
EBATHBREMRUS KEZEBRARNFIRIEM - EFRR W R RE EIE
29 = EAITEEIVRIAFTIE 'a longer life' = IRFILAFERIIEERIE, BS 'predict' MTHEREAR — EEFER
TR SRR Y & 3
30 & EUTHEFIR 'a lower risk of' = 2 H 545 'a lower risk of developing chronic diseases, and a lower
risk of ___ death' = IR FERRiIELF 'death’, B5 'developing chronic diseases' (BIEM5%) FRELE
Bt (MBREIFERRET)
31 & BAISEAIES - SaREE (BitidHowever) S5HIGEIBX (FIXIRREEMHR, sHRAER) —iE
BRR B AaXHERR
32 F BTG - ofaniEiE (Bi/iLY) SaiEEX (FRRAMEXE vs. ZEEERITHRBRECMS)
- EERT FONAEL” BEES|HEERE S SMEhE
33 T BAITHFIEA - SaWEE (RUARE___BHERNSIM) - L5 L TX BERRMSKENEKR)
- EERT BR. S 895hiE
34 = EAITEAIES - HAREE (BitiAHowever) 5 ETEX MARKFIEARRXR) —EERT X
BX/BAR” B9R1A
35 F EATEAES > STANEE (RUAE__ BmERNSIM®) > S8 LT (RUSREITANXE)
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- EEFRR Bl FEC B9EhE

27. [&=] H
26 = E(UTIERIAVLLIRBRLE 'live to age 85 or' — IRFIHFIEMERFIK LR — EIERT I 'BETA 'beyond'
5% '85 or beyond' (85% 8L )
27 = EISHKREHIMA 'that the findings held even after... = IRBZM A AR EIE It WEIEEIE — HI¥TL
SERREFIENE N EENZE FITNMEENT
28 F ENMEHEEMEIE 'the link' = 27 M A 'factors that could ___ the link' B9IBiEX R — IR B FHIX LR R
BATHREXMFNSKE ZEBRANTFIHEM - ERRR 0 R RE H5hia
29 = BT AINRIELEIE 'a longer life' = IRFILLAFERIAEEREE, BS 'predict' THEREC — &EFER
TR HREE R 1A
30 = EAITHEEIN 'a lower risk of' — 237 FH 514543 'a lower risk of developing chronic diseases, and a lower
risk of ___ death' — iRFtL A EEFRiFIE1F 'death’, B 5 'developing chronic diseases' (£18145%) FRIZ1E
i (MBREIRRET)
31 F EUSHEAER - 2aREE (BiriAHowever) S5aiFIEX EIXRMEEHR, cHAAER) — %
BRR “BR aXHEE
32 F BTG - 2aNEE (Bi/itYP) SaiEEX (RAMEXE vs. EEERITABEXRECMS)
—EERRR “FiIAIEE” BRES|IHESRE S BHIRNIE
33 F EATEAES > 2ANEE (RUARE___BmERNSM®) > S48 LT BERMSKENER)
- EERE B, S 895hiA
34 T EATEAES - HAREE (iTiAHowever) 5 ETIEX MAARIEARRXR) —EEFERT “X
BX/BXR” 981
35 F BITHFIESG - SraNEE (RUAIRE___BHERNSIM) - L5 L TX (RUSEEITHNXKE)
- EERRT B, S 895hiA

28. [&=E] A
26 T EAITEAIIELIRRLEH 'live to age 85 or' — IRFIHFILEME R ALK LER — E1FFR R8I 'BIEIIE 'beyond'
5% '85 or beyond' (85% 81U )
27 = BEUTHEHIMA 'that the findings held even after..! = IR5ZMBAFERXEIE 'It' WEIEEIE — Attt
RERKERIENE R EENE BTN MLEE
28 &= ETHKREMIERIE 'the link' = 287 M A 'factors that could ___ the link' BUiB1E8X & — IR ETHIXLERE
EATHBREXMRUS KEZEBRARNFIRIFM - EFRR W R RE RIRIE
29 T EUITHEFIRIZ1E5E1E 'a longer life' —» IRBILLAFERIAERIE, BS 'predict' MMREIERERR - EFER
TR SRR Y & 3
30 & EUTHEFIA 'a lower risk of' = 2 H 5454 'a lower risk of developing chronic diseases, and a lower
risk of ___ death' = iR FERRiIELF 'death’, B5 'developing chronic diseases' (BIEM5%) FRELE
Bt (MBREIERET)
31 & BAISEAIES - SaREE (BitidHowever) S5HIGEIBEX (FIXIRREEMHR, sHAAER) —iE
BRR B AaXHENR
32 = EUSHEAER - 2aREE Eif/iLP) SeiEEX RAMEXE vs. BRERITHEXEKRT)
- EERT FoNAEL” BEES|HEEREME SMEhE
33 T BITHAIEA - 2amiEE (RUARE___BHERNSIM) > L5 L TX BRERMSKENEKR)
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- EEFRR Bl FEC B9EhE

34 = EIEMAER — 2aREE (EirigHowever) 5 ETFXEX (HRRIEBERKR) — EEFERT “X
EX/BXR” B9R1A

35 F EMUTEAES > DTEREE (RUAE___BmBERISIMR) > S5 LT (RUSREITHRIXE)
— EERERT B, SE BEhE

29. [B=F] L
26 T EAITEAEIIELIRR LS 'live to age 85 or' = IRFIHFILEMERFEK LER — 1E1FFRR I 'BIEI1E 'beyond'
5K '85 or beyond' (85% LA )
27 = BAITHREBIMA 'that the findings held even after..' = iRFHZMBAFREE 'It' WEIEEIE — FlkTibak
RERK'ERIENE X EENZE BTN EEIE
28 &= EEKREMRIE 'the link' = 287 M A 'factors that could ___ the link' BUiB1EX & — IR ETFHIXLERE
BATHBREMRUS KEZEBRARNFIRIEM - EFRR W R RE RIEIE
29 T EITMEAEINZIETIE 'a longer life' = IRFILAFERZIIERIE, BS 'predict' MTHRRER — E&ER
T TIER S BRI 3R
30 = EUTHEFIA 'a lower risk of' = 2 HFI4EH 'a lower risk of developing chronic diseases, and a lower
risk of ___ death' — iRBIILABERFiFE T 'death’, B5 'developing chronic diseases' (BIM5%) FZELE
Bt (MEBREIFRRED)
31 & BAISEAIES — SaREE (BiTiAHowever) S5HIEIBEX (FIXIRREEMHR, sHRAER) —iE
BRR B AaXHENR
32 F BTG - ofamiEE (Bi/iLY) SaiEEX (FRRAMEXE vs. EEERITRBRECMS)
- EERT FONAEL” BEES|HEEREME SMEhE
33 F EBAITHFIEA - 2aWEE (RUARE___BHERNSM®) > L5 L TX BERRMSKENEKR)
- EERT BR. S 895hiE
34 T BEAITEAES - 2ANEE (EirtiaHowever) 5 ETXIEX MARIEAERRXR) — EZERT “X
BX/BXR” B9&1A
35 F EATEAES > SAREE (RUAE__ BmERNSM®) > S8 LT (RUSREITANXE)
- EERT “(E. S 895hiE

30. [&=] J
26 = EITHEAIRVELIRZREEH 'live to age 85 or' — IRFIFH TS ERFEIKLLIR — 17&iFFRR B 'BIEIE 'beyond'
5% '85 or beyond' (85% 8L )
27 = EISHKREHIM A 'that the findings held even after... = IRBZM A AT R EIE It WEIEEIE — HI¥TL
FEXRXERIENE R EENZ BTN EEIE
28 = ENTHEERIEIE 'the link' — M7 M A 'factors that could ___ the link' B9iB1EX & — MR EBITHIXLRE
BATHREXMFEMNSKE ZEBRANTFIRHEM - &R KRR 0 %K RE H5hia
29 T EUTHAINRIEIEIE 'a longer life' = iRFILLAFERZAERIE, BS 'predict' MSIERES — i&iFx
N'FER S HR R Y 1R
30 = EUSEEHIAY 'a lower risk of' — 27 H545# 'a lower risk of developing chronic diseases, and a lower
risk of ___ death' — iRF LA EEFRiFIE1F 'death’, B 5 'developing chronic diseases' (£18145%) FRIZIE
i (MEBREIERELT)
31 F EUSHEAER - 2aREE (BiriAHowever) SaiFIBX FIXRMEEHR, cHAAER) — %



€ mmm, nEms https://yingyus.cn

BRR BR SXRENE

32 F EMUTEAES - 2TERERE &iALY) SHEEX ARAMEXE vs. ZEEBREITHEXECRSS)
— EEFRR RIAEL" BHRESIHESRE M E S 8IEhE

33 F EMUTEAES > DTEOREE (RUAE___AmBERISIMR) >S5 LT BREUSKFNER)
— EERERT B, SE BEhE

34 = EUTHRFAER — DTOAEE (iTigHowever) 5 ETXEX FARKIEBRERXR) — ERERTR X
BX/BXR” B9RiA

35 F EUEEAED - 2ENEE (RAAE___BmERIIMR) - L5 LT (RUSRETHRIXE)
- EEFRT BN FEC B9EhiE

31. [B=E]I M
26 T EAITHEAEIBIELIRR L 'live to age 85 or' — IRFIHFILEMERER LIR — E1FFR T I 'BIEIIE 'beyond'
MY '85 or beyond' (85% 81 L)
27 = EAISHREHIMA 'that the findings held even after..! = iRFIZMBAFREE 'It' WEIEFIE — FIkmiba
FERREFIENE N EENE HITN RN
28 = EAITREHIFEIE 'the link' = 5347 M4AJ 'factors that could ___ the link' BUBEX R — IR ETHIXLERE
EBATHREXNRNSKFZEBRKANTFIHEEN — EF KRR ©' 5 RS 15
29 = FE(UTEFIRIZI5E1E 'a longer life' —~ IRFILLAFERAERIE, BS 'predict' MIREIRERR — EER
T FOHR B HA R Y 2 1F
30 = EAITIEHIAY 'a lower risk of' — 27 #H 514543 'a lower risk of developing chronic diseases, and a lower
risk of ___ death' — iRBIIELAEERRiIEM 'death’, B 5 'developing chronic diseases' (BIEM5E) FZRE1E
#EiE (MBRIIERET)
31 F EUSHEAER - SaREBE (BiriAHowever) SaiFIEX RIRMEEHRR, cMHAAER) —iE
BRT “BR aXHEA
32 = EUSHAEM > 2aREiE (Eif/iLd) SeiEEX MRAMEXE vs. BRERITHEXEKRT)
— EFERT HEIA/HELT BHeEs|HELREEE BRIENIE
33 = EUSHEAEA > 2aREE (RWE__ BmfEENS®R) > S8 LT (BERMSKENEKR)
- EERT “Bf. % 895hiA
34 = EMUTHEAER > 2AREE (EiriAHowever) 5 ETFXGEX (FARKIEBAERRXR) — EERT “X
BX/BXR” M&1A
35 = EUSTHAEM > 2aRESE (R BmEENSR) > S8 LT (RMSRERITANXEK)
- EERT B, S 895hiA

32. [B=] C
26 = E IR ELIRRLEH 'live to age 85 or' — IRFIHFILEMERFELR LR — iEZFRTEBIZ MEIA 'beyond'
¥I5K '85 or beyond' (85% =LA k)
27 = BAITSHREBIMA 'that the findings held even after..! = iRFHZMBRFREE 'It' WEIEEIE — FIkFibak
FERREFIENE N EENE TN RN
28 &= EEHKREMRIE 'the link' = 287 M A 'factors that could ___ the link' fiB1EX & — IR ETHIXLERE
BATHREXMFENSKFZEBRANTFIHHEM — EERR ' RE 15hiE
29 = EfIEEEIHRIAIEIE 'a longer life' — IRFILAFEZAERIE, BS 'predict' MR EIRRED — EEFER
FIER' S HA R Y 1R
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30 = EAITIEHIHY 'a lower risk of' — 3173514545 'a lower risk of developing chronic diseases, and a lower
risk of ___ death' — iRBIIELAEERRIFEM 'death’, B 5 'developing chronic diseases' (BIEM5E) FZRIZ1E
i (MERIERFET)

31 % EUSEAER - 2aREE (EiriAHowever) SaiFIEX FEIXERERHRR, EHAAER) —iE
BRI “BR SXHEN

32 = EIEMFAER — S amEE (EifALy) S5aiEEX HREMIBXREX vs. BEEBRITHEXECRSS)
— EERR HIA/HEL” BHeEs|HELRE (S BRIENIE

33 = EUTHAEM - SHaRESiE (R BmEENSM®R) >S5 LT (BRENSKENEKR)

- EERT B, % 85hiA

34 = EMUTHEAER > 2aREE (EiriAHowever) 5 ETFXGEX (FARKIEARRXR) — EEFERT “X
BX/BXR” B9R1A

35 = EIEMAER — SamiEE (GNP BRI > S5 L TX (RUSRRITHRXE)

- EERT “BR. S5 895hiA

33. [B=X] E
26 = E(UTEATATLLIRBRLE 'live to age 85 or' — IRFIHFIEMERFIL LR — EFERTHEI'BETA 'beyond'
¥I5 '85 or beyond' (85% =LA k)
27 &= EAIEHKREHIMAE 'that the findings held even after..! = iRFIZMAAAREIE 'It' WEIEEIE — FIbFiba
RERK'EFIENE X EEZNZE BTN EENE
28 &= EIEKREMERIE 'the link' = 287 M A 'factors that could ___ the link' BiB1EX & — IR ERFIXERE
BATHREXMFENSKFZEBRANTFIHHEM — & RR &0 % RE H5hia
29 = EUTHAINRIEIEIE 'a longer life' = iRFILLAFERZRRAERIE, BS 'predict' MSIERES — i&iFx
TR HREE R 1A
30 = EAITHEHIB 'a lower risk of' — 23177514545 'a lower risk of developing chronic diseases, and a lower
risk of ___ death' — iRBIILAEERRiFE 'death’, B 5 'developing chronic diseases' (BI8M5%) FZEIE
i (MBREIRRET)
31 F EUSEAER - 2aRNEE (EiriAHowever) SaiFIEX FIXREMEEHRR, EHAAER) — %
BFRR “BR gXHEE
32 F BAITMFIEG - 2faNiEE (Bi/itY) SiEEX (FRRAMEXE vs. EEERITABXRECMS)
—EERRR HEIA/MEL” BEES|HESRE (S BTN
33 T EAITHEES - 2TANEE (RUAIRE___BHERNSM®) - L5 L TX BERRMSKENEKR)
- EERT “B. FF 895hiA
34 = EUSHEAEA > 2aREE (EiriAHowever) 5 ETFXEX (FARKIEAERRXR) — ®ERT “X
BX/BXR” 19818
35 % EUTEAER > AR E (R0l BmEENSR) > S8 LT (RMSREITANXE)
- EERT “(BR. S 895hiE

34. [E=] D
26 = E(UTHEAIATLLIRR LS 'live to age 85 or' — IRFIHFILEMERFLK LI — EFR T HEE 'HETA 'beyond'
5% '85 or beyond' (85% 81U )
27 &= EAISHREHIMA 'that the findings held even after..! = iRFIZM AR EE 'It' WEIEEIE — HIkmibak
SERREFIENE N EENE TN RN



€ mmm, nEms https://yingyus.cn

28 = E(UTRGMEIE 'the link' = 247 M) 'factors that could ___ the link' BUiB1EX R — HARBEITHIXLEEER
BATHREXMFENSKE ZEBRANTFIHEM - ERRR 0 %K RE H5hia

29 = E(UTHEFIRZIE5EIE 'a longer life' = IRFILLAFERAERIE, BS 'predict' MIEIRERR - EER
TR BRI R 1A

30 = EAITHREIN 'a lower risk of' — 37 FH 514543 'a lower risk of developing chronic diseases, and a lower
risk of ___ death' = iRFtL A EEFRiFIE1H 'death’, B 5 'developing chronic diseases' (£181%5%) FRIZIE
B (MEBRIIERSET)

31 F EUSHEAER - SaREE (EiriAHowever) SaiFIEX FIXRMEEHRR, cHAAER) — %
BRR “BR aXHEA

32 = EUSTHEAEM > 2aREiE (Ei/iLY) SaiEEX RAMEXEK vs. BRERITHREXEKHS)
—EERRR FiIA/IEE” BEES|IHESRE (S BRIRNIE

33 = EUSTHEAEM > 2aRESE (R0 BmfEENS®R) > S8 LT (BRAMSKENEKR)

- ERERR B, S 895hiA

34 = EUTHEAER > 2aREE (EiriAHowever) 5 ETFXEX (FARKIEAERXR) — EERT “X
BX/BXR” MR1A

35 F BITMFIEG - 2ramEE (RUAIRE___BHERNSIM) - L5 L TX (RUSEERITHNXKE)

- EERT B, S 895hiA

35. [&=] O
26 =T EAITHEAIRI LR LS 'live to age 85 or' — IRFIHFIEMERERLLIR — EFERR B 'SR 'beyond'
5 '85 or beyond' (85% 81U )
27 = EAITHEERIMA 'that the findings held even after... = iR5ZMBAAFEREE It WEIEFIE — HiTibat
FERKEFIENE N EENE RN EENT
28 & EMISRGHEIE 'the link' = 97T WA 'factors that could ___ the link' B9iB1EX R — IR EIEHIXLEER
EBATHREXNRNSKFZEBRANTFIHHEMN — E&FRR ' 5 RE 15
29 = EAITHEAINZIAZIE 'a longer life' = RFILLAFERZAERE, BS 'predict' MEHEREE - BFER
N FIHR B HA R Y& 1F
30 = EAITEHIHY 'a lower risk of' — 317 #H 514545 'a lower risk of developing chronic diseases, and a lower
risk of ___ death' = IRZIILA B ERRiIELF 'death’, B5 'developing chronic diseases' (BIEM5%) FRELE
#if (MBHRIEREDT)
31 F EUSHEAER - SaREBE (BiridHowever) SRIFIEX BISGRREEHR, SHANER) —iE
BERT “BR aXHEHA
32 F EUSHEAER - 2aREiE (Eif/iLP) SeiEEX RAMEXE vs. BRERITHGEXEKRG)
— EERRR HIA/HEE” BHeEs|HELRE (S BRIENIE
33 = EUTHAEM - 2aREiE (R BmEENSM®R) >S5 LT (BREMSKENEKR)
- EERT B, % 895hiA
34 = EMSHEAER > 2aREE (EiriAHowever) 5 ETFXGEX (FARKIEARRXR) — EEFERT “X
BX/BXR” B9R1A
35 = EUSTHEAEA > 2aREE (R0 BmfEENS®R) > S8 LT (RMSREITANXE)
- EERT “Bi. S 895hiA



€ mmm, nEms https://yingyus.cn

36. [BFZXE] G
36. EALFAF X %A 'miscalculated production' — fEERH T X FBurberryfHEE ™= mEFR IR — FELED,
A IGEHR K 'miscalculated production' BIE]XEZE 'overproduction' — SHEZE
37. BT X$3A 'Selling products at a discount' 1 'greater harm' — fEBR P FHXFIFNHELEHHER
— BEREAMIEHITINSHE AR ENEE, BEERTREEEX - FHESR
38. BT X817 'Imitated Burberry products' 1 'discouraged' — EiBRHP I X THE R MAHEIR — BER
RARFEmEBIFINET ZHERBRENHEE, BRIERFER — KEIJRIERAE R, BFHINER - FH
Ex
39. BT X517 'Staff members' #1 'buy its old stock' = FEBRF I AT ATWEIHEENER — EERRIAE
RERATIWEIHEFNEER, BRMHIANER - SHER
40. ELFAF 45237 'future' F 'adapt their business strategies' — 7EiB R P X T R KB R AL
- LR R NE R REARFEEN T UNECRHS - SHER
41. EMIAFXRELE (RIETEZRZHBARESmMEFR) - TERPFIXNER - REEESE[DIPEEZ A
ITHNANERERZ
42. EMIAFXEELE GHRIBEGANEEGRENME, LEFPBAMENEEENMCE) > FERPIFRXT
mRESEERER - LEERE(F] CRIEMA, (ERIEATHET, ERMITNAMRRERIFES MR L)
43. EIAFXREELE (BRI ESSENESTE, THOVBAREMBLURINRE) - HERPIFHRXTERTIAR
TR - IMEREESE[J] (Rigt, BRIEETHYT, ERBNIENRSSENESIENRREME)
44, EMIATFREELE (FEMEENEREAETKRETGNITRIEE T A% - B ERFIHXTFARRKNE
iR — ILEEZEELTE[A]F “outraged” —iF
45, EMATXEEE (HEfNEEHRE, IDEREENES LRS- REIWE, BXERNTUE) — 115
RPFRXTEHERBREMRNER — LEEERSE(H] RIZMHE, BRIEFTHEY, EMRBNIRRIEHRIRRERE
FRHERRIR)

37. [&=] B
36. BT X517 'miscalculated production' — 7EIBR I X FBurberryfEE = mRERFEBVHEIR — xFEbiEm,
AZMGEIR K 'miscalculated production' B[EIX2E 'overproduction' — 1§HZEZ
37. EALETFX$237 'Selling products at a discount' A1 'greater harm' — EBER P IFHX FIFNHEBEEZHHER
— BEEFRRIEHITINHERMARENHE, BHERTREEEKX > FHER
38. EALETX$E37 'Imitated Burberry products' #1 'discouraged' — TEiBRH I X T A E ME AR — BER
RAFEmEBIINIET ZHERBISENHEE, BRIERAER — KEEAJREIERAE A, BFHINER - B
EE
39. EALFATF X237 'Staff members' 1 'buy its old stock' = EIBEHR I X T R TWLIAEFMER — ERAIEE
RMATIWEIHEFNER, BRMBIANER - FHEE
40. EIFATF X $E37 'future' 1 'adapt their business strategies' — 7EiB& R B FH X T R BB R HEAHR
— LR AR R NE S mEARRFTEEN T UNESRES — FHER
4. EMATFXRER (RIRTERRHEBAE=RMEFR) —» EERPIHMER - RREESEDIFER A
IHNMARHESREZ
42. EMATFXREE HRIAEFTNEEERENME, BRFBAMBN HEENME) - EERPIHXT
mRESEERER - LEEEESE(F] CRIEH, ERIBEATHR, ERLNAMRRERIFESDEHRALHE)
43. AT XRRERS (BRAESESFEUHSE, RAOTBREMEILURAREE) - AiBRPIHXTERM AR
1TohAVHER — IMECERSR[J] CRIZMH, ERIEATHET, ERTINIERS SIFUH S AREMRD)
44, EUATFXREES (ERAERNERERETRE=@RNITRIBER T A% — TERPIHNX T ARRMNAHE
R — LEEEELE[A]F “outraged” —iF



€ mmm, nEms https://yingyus.cn

45. EIATXBES (BafTEHERR, IDEREENES LEIFREIAEE, BRRAFWMFE) — Ei5
RAFHRTEHRBENHEYRROVER - LEEERTE(H] CRIEft, ERIERTHEE, ERBINERIREENRERA
FHARER)

38. [&=] K
36. BT X7 'miscalculated production' = 7EIBRH I X FBurberryfEER = mEREBVHER — xFEbEI,
AZIMGEIR K 'miscalculated production' H[EX2E 'overproduction' — 1FHZEZ
37. BT X$237 'Selling products at a discount' #1 'greater harm' — EBR P FHX FIFNHELZHHER
— BERFAMIE TN ERMARENHE, BHERTREEEKX > FHER
38. EALETX$E37 'Imitated Burberry products' # 'discouraged' — TEiBR P I X T A E ME AR — BER
RAFEmEBIFINET ZHERBISENHEE, BRIERAER ~ KEEIJREIERAE R, BFHINER - B
EE
39. EALETF X237 'Staff members' 1 'buy its old stock' = EIBEH I X T R TWLIAEFMER — EERAIEE
RRERTMEIHEFNEBR, BREHINER - BHER
40. E{IFATF X $E37 'future' F 'adapt their business strategies' — iR B FH X T R KB BRI HEAHR
— LERRIRE R NE S mEARARFTEEN T UNESRIES — FHER
41 EMATFXRERS (RIRTERRHEBARE=RMEFR) —» EERPIHMER - RREESEDIFER A
THNMNAEHERZ
42. EMATFXREE HRIAEFTNEEERENNE, BEREFBAM BN HEENEE) - EERPIHXT
mRESEERER - LEEEESE(F] CRIBH, ERIBATHR, ERILNPAMRRERIFES DERA L)
43. EUATXRERS (ERAESESFEUFESE, ROTBREMEILURAREE) - AiBRPIHXTERM AR
1TohAVHER - IMECERSR[J] CRIZMH, ERIEATIHET, EMTINIERS SIFUHEFFAREMR)
44, EMATFXRES (FEEAERNEREAETRE@RNITRIBER T A% — EERPINX T ARRMNAHE
R — LEEEELE[A]F “outraged” —iF
45. EMATXRES (HHfTEHSKR, IDEREENES LEIFREILWE, BXERNTUE) — 8
RHIHXTEHRBRMEMRNER - REREESE(H] CRIEft, BARERTHET, EWMBINRRIERERERE
FRHERRIR)

39. [B=E] E
36. E LT XA 'miscalculated production' — fEERH F X FBurberryfHER ™= mEFR IR — fELED,
A MGERR K 'miscalculated production' BIFEIXEXE 'overproduction' — {FHE R
37. BT X #87 'Selling products at a discount' #1 'greater harm' — fEiBR A I HAFITNHERLENER
— BERFAMISHITINIHESMARENHE, BERTREEER - [HER
38. BT X$17 'Imitated Burberry products' 1 'discouraged' — fEiBRF I X THE R MAVER — BER
RARFEmEIFNET ZHERBRENHEE, BRERFER — KEIJRIERAE MR, BFHINER - FH
Ex
39. BT X7 'Staff members' #1 'buy its old stock' = EBRHF I AT A TWEIHEERER — EERRIAE
REATWEIHEFNEER, BRMINER - SHER
40. ELFAF 5237 'future' F 'adapt their business strategies' — 7B P S X T R Kt BRI HREAHER
— LEZPIRE R MBS mEAREFEEN T UHNE SRS — FHER
41. EUETXRER (RIRTERRHERAREmMER) - ZERPIHNEER - LREESE[D]FPER S
THNARHBESEZ
42. EMATXRES (HRIBEFTNEEERENHE, BEFRBAMBEHGRENME) - BERPIHXT
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mRESEERER - LEEEETE(F] CRIEMH, ERIBRTHE, EMITLNAMRRERIFES SRR LX)

43. EIAFREELE (FEfESSENESTE, THOFBAREMBLURINRE) - EERPFRXTERFIAR
TohAvHER — EEEESE[J] (CRiRfH, ERIEATHYT, ERDNIRRS SIENESERBEEMR)

44, EMATXRES (EEAESNERELETRET@RNITRIBRET A% — EEREPIHNXTFLARRMAE
R — LEEEELE[A]F “outraged” —iF

45, BT XEEE (BHANTEHEERR, IDEREEREF LEIFREMEWE, EMERNMLE) — FiE
RPFEXTEHERBEREMRNER - LEEERSE[H] GRIBH, BRIBETHE, EMBINRRIEHRRRERE
FRHEARIR)

40. [B=E] L
36. E LT X7 'miscalculated production' — fEERHF F X FBurberryiHER ™= mEFE R — FELZED,
A MGEER K 'miscalculated production' BIFEIXEXE 'overproduction' — {FHER
37. BT X$2i7 'Selling products at a discount' #1 'greater harm' — fEiBRAFHAX FITNHERLENER
— BEREAMIEHITINHERMARENEE, BERTmEEEX - SHER
38. BT X817 'Imitated Burberry products' 1 'discouraged' — fEiBR P I X THE R MAYER — BER
RN mBEET ZHESMABENHE, BEXRERAER - KEAJRRERFE R, EFHINER - FH
=
39. BT X5 'Staff members' #1 'buy its old stock' = FEEBRHP I X F A TWEIHEENER — EELTT8E
RERIMEHEFNEE, EFHINER - SHER
40. BT X517 'future' M 'adapt their business strategies' — TEiER PRI X F AR KB B RIS FAEEAEIR
— LEZ PR IR MBS M ARRFTEEN T UNESREIS - FHER
41. EUETXRER (RIRTERZHEBAREmMER) - EERPIFHNER - LREESE[D]PER R
THNARRESEZ
42. EMIAFXREELE GHRIBEGANEZERENME, LEFRBAME N ERENME) - FERPIFHXT
mhEEERER - ILERRESR(F] CRIZM, ERFEDATHE, [ERTNEAFRENIFES MR R AL M)
43. EATXRES (FEAESESEUESE, RAOTBREMELURAREE) - AiBRPIHXTERMAR
1TohAvHER - IMECERSR[J] CRIZMH, ERIEATHET, EMTINIERS SFUH S AREMR)
44, EIATFREELE (BRAEKNEREAESRET@IVITRIEE T Q%) - ZERFIHXTFARRNNHE
R - LEEEEE[A]FR “outraged” —id
45. EIATXRESE (FHANTEHERR, DEREENEF LEIFREIAWE, EXRFNE) — 78
RPFHUXTEFERBREMRNER — MEEERSE(H] (RIRME, BRIEFETEL, EMRBNRRIRIERERE
FHEARIR)

41. [&=] D
36. BT X517 'miscalculated production' = EBER AR F KX FBurberry 8™~ RIRR IR — 3 ELIED,
A MGERIR K 'miscalculated production' BIREIXEE 'overproduction' — SHZEE
37. BT X827 'Selling products at a discount' # 'greater harm' — FIBRHF IR X FIFNHELETHER
— BEREAMIEHITINHERMARENEE, BHERTREEEAX - GHER
38. EALFETFX#37 'Imitated Burberry products' #1 'discouraged' — TFiBR P FHXT1H 8 MR — BER
RN mBEIIE ZHERMBENHEE, EXRERAER - KEAIERRAE R, EFHINER - B
EE
39. EfIRETF X517 'Staff members' #1 'buy its old stock' = FEBRHP I X T R TWEIHEFRER — EEZTTE
REATIWEIHEFENER, BRMIAER - FHER
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40. E{IFATF*$E37 'future' F 'adapt their business strategies' — 7R B I X T R BB R HEAHR
— LR R N B G mERKFTEEN T HNECS > FHER

41. EIATXRBEERS (AIRTEBRHEBARESmMEER) > TIERPIHMNIER - LEEEE[D|FRESR R
THNARHSEZ

2. BUETXRERS (HRIBEFTNEEEMENME, BEABAMBEHGENME) - BERPIHXT
MESEERER — LEEEESE(F] CRIRM, EREATHET, EMRDINIAMRIRERIFESmEERALHE)

43. ELATXRES (BRAESSEURHEE, ZOTBAREMELURDRE) - FiERPIHXTERI AR
7R > LECEESE[J] CRIZME, (ERIEFTIERT, ERDNVRNRSSERHSIENRREME)

44, EIBATXRBES (BRAERNERERETRE=RNITERET A% - TERRIRXTFRARRZATE
R — LEEEELE[A]F “outraged” —iF

45. EMATFXRERE (FEfEEHEER, IDEREENES LEIF-REILIWE, BXRFOFE) — 75
RHRIHXTEHRBREMROER > REEREH] GRIEft, EREETHYET, ERTNERIERRERE
FREARER)

42. [&=] F
36. EALAF XA 'miscalculated production' = fEERH FH X FBurberryfHER ™= mEFR IR — 3fELED,
A IIGELR X 'miscalculated production' BYE] X BT 'overproduction' — SHEZR
37. BT X #87 'Selling products at a discount' #1 'greater harm' — fEiBR A I HRAFITNHELEHER
— BEREAMIEHITINHE AR ENEE, BHHERTREEEKX - GHER
38. BT X817 'Imitated Burberry products' 1 'discouraged' — EiBRF I X THE R MAvER — BER
RN mBEIIE ZHERMBENHE, EXRERAER - KEAIER&RAE R, EFHINERE - B
Ex
39. BT X517 'Staff members' #1 'buy its old stock' = FEBRF I AT ATWEIHEENER — EERFIAE
RARATIWEIHEFNEER, BRMINER - FHER
40. ELFAF 45237 'future' F 'adapt their business strategies' — 7B P X T R KB R HREAHER
- LR N E R REARFEEN T UMNECRHS - SHER
41. EMIAFXRELE (RIELEZRZHBARESmMEFR) - RPN NER - REEESE[DIPEEZ A
I NMNAEHSREZ
42. EMIAFXEELE GHRIBEGANEEGRENME, LEFPBAME N ERENMCE) - FERPIFRXT
mhESEERER > ILRREESR[F] CRIZM, EREATHE, EMRDNEHRENIFE SRR RALLHME)
43. EMATFXRERE (FEEAESEEUESE, RATBREMELURAREE) - FiERPIHRXTEEF AR
TN - IMEREESE[J] (CRigt, BRIBSETHYT, ERTNIENRS SENESIENRREMRED)
44, EIATFREELE (FEFEENEREAETKRET@IITRIEE T AR - B ERPIHXTFARRKNHE
R — LEEEEE[A]FR “outraged” —iF
45, EIATFXEESE (BHfNTEHERE, DEREEREF LEIFREIAWE, EMERNMLE) — 73
RPFHUXTEFERBREMRNER — LEEESE(H] GRIRMHE, BRIEFETHEY, EMRMBUNIERIEHRIRRERE
FHERRIR)

43. [&=] J
36. BT X7 'miscalculated production' = 7EIBRH I X FBurberryfEER = mRFE V&R — XFEbiEI,
RIGEEHE MK 'miscalculated production' B9[EXEXE 'overproduction' — {SHER
37. BT X5217 'Selling products at a discount' # 'greater harm' = FIBRHP FHEXFIFNHECETHER
— BERFAMBIE TN ERMARENHE, BERTREEEKX - FHER
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38. BT X817 'Imitated Burberry products' 1 'discouraged' — fEiBR R I X THE REMAYER — BER
RN mBEET ZHERMBENHE, BEXRERAER - KEAJRRERFE R, EFHINER - FH
ER

39. BT X $E17 'Staff members' #1 'buy its old stock' = BB F KX T R TWE|HEFMHAR — EERATAE
RERIMEHEFNEE, EFHINER - SHER

40. BT X517 'future' A 'adapt their business strategies' — TEER PRI K TR KB B RIS FAEEAER
- LR NE R RERRFEENTUMNECRHT - GHER

41. EATFXEELE (RIELEZRBZHBARESMmMEER) - TiERP TN NER - REEESE[DIPEEZ R
IHPMNAEHSREZ

42. EMIAFXREELE GHRIBEGANEZERENME, LEFRBAME N ERENMCE) - FERPIFRXT
mhEEERER > LERREESR(F] CRIZM, ERFEDTHE, [EMRTNEAFRENRIFE S MR RALLHME)

43. EMATXRES (FERAESESEUESE, RATBREMELURAREE) - AiBRPIHXTEEMAR
TEIREIR - IMEREESE[J] CRigt, BRIBSTHYT, EWTNVIERS SENESIERRREMED)

44, EIATFREELE (FRFERNEREAETKRET@IITRIEE T Q%) - ZERPIHXTFARRNHE
R - LEEEESE[A]FR “outraged” —id

45. EIATFXRELE (BHANTEHERR, DEREENEF LEIFREIAWE, EXRFNE) — 73
RAPFHUXTEFERBREMRNER — LEEERSE(H] CRIZMHE, BRIEFETEL, EMRMBNRERIRIRRERE
FREAZLR)

44, [ZE=Z] A
36. BT X517 'miscalculated production' = EER AR F KX FBurberry 8 ™~ RIER IR — 3 ELIED,
EZIMGERIE K 'miscalculated production' BIEX2E 'overproduction' — {SHER
37. BT Xx5217 'Selling products at a discount' # 'greater harm' = FIBRHF IR X FIFNHELETHER
— BERFAMIS TN ERMARENHE, BERTREEEKR - FHER
38. EALETXx#237 'Imitated Burberry products' #1 'discouraged' — BRI X T4 8 M AR — BER
RAFEmBIFINET ZHERBIRENHE, BRIERFER — KERIJREIERAE R, BFEHINER - BJH
Ex
39. BT X517 'Staff members' #1 'buy its old stock' = FEBRHPFHX T R TMEIHEFNEAR — EERATEE
RRERTIMEIHEFNER, BRHINER - BHER
40. EMLAT 5237 'future' F 'adapt their business strategies' — #EiBR I KX TR FKEE MR FRL IR
— LEZTIRER MBS MR REEEN T UNE SRS — FHER
41. EATFXRRERS (RIRTERRHEBARERMER) > EERPIHNEER - LREESE[D]FPER A
TITHNMANERSRZ
42. EMIATXRELE (HRBEFEANEECRENME, WEFIAMBAN ERENME) - EERRIIXT
mRESEEREIR - LEEERSE(F] CRIH, (ERIBERATHET, ERMITNPAMRRERIFES MR L)
43. EUETXREERS (ERAESSFEUNFHSEE, ROTBREMELURAREE) - BRI TEHERM AR
1TEhAvHER - ECEESR[J] CRIZH, ERIEATIH#ET, EMDINIERS SIENHSIER AR EMR)
4. EATFXBES (BHAESNERERETKRE=RNITIERET A% - TERRIRXTFARREAE
R — LEEEELE[A]FR “outraged” —iF
45, EMATXEEE (HHANTEHNRE, IDEREENES LEIFRELWE, BXERMOFE) — 115
BRIFXTEEREREMRNER - LEEESE(H] GRIBHE, ERIBATHY, ERILIRERIISERRERE
FREAZESR)
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45. [&=] H
36. EALFAF X %A 'miscalculated production' — fEERH T X FBurberryfHEE ™= mEFR IR — FELED,
A IGEHR K 'miscalculated production' BIE]XEZE 'overproduction' — SHEZE
37. BT X$3A 'Selling products at a discount' 1 'greater harm' — fEBR P FHXFIFNHELEHHER
— BEREAMIEHITINSHE AR ENEE, BEERTREEEX - FHESR
38. BT X817 'Imitated Burberry products' 1 'discouraged' — EiBRHP I X THE R MAHEIR — BER
RARFEmEBIFINET ZHERBRENHEE, BRIERFER — KEIJRIERAE R, BFHINER - FH
Ex
39. BT X517 'Staff members' #1 'buy its old stock' = FEBRF I AT ATWEIHEENER — EERRIAE
RERATIWEIHEFNEER, BRMHIANER - SHER
40. ELFAF 45237 'future' F 'adapt their business strategies' — 7EiB R P X T R KB R AL
- LR R NE R REARFEEN T UNECRHS - SHER
41. EMIAFXRELE (RIETEZRZHBARESmMEFR) - TERPFIXNER - REEESE[DIPEEZ A
ITHNANERERZ
42. EMIAFXEELE GHRIBEGANEEGRENME, LEFPBAMENEEENMCE) > FERPIFRXT
mRESEERER - LEERE(F] CRIEMA, (ERIEATHET, ERMITNAMRRERIFES MR L)
43. EIAFXREELE (BRI ESSENESTE, THOVBAREMBLURINRE) - HERPIFHRXTERTIAR
TR - IMEREESE[J] (Rigt, BRIEETHYT, ERBNIENRSSENESIENRREME)
44, EMIATFREELE (FEMEENEREAETKRETGNITRIEE T A% - B ERFIHXTFARRKNE
iR — ILEEZEELTE[A]F “outraged” —iF
45, EMATXEEE (HEfNEEHRE, IDEREENES LRS- REIWE, BXERNTUE) — 115
RPFRXTEHERBREMRNER — LEEERSE(H] RIZMHE, BRIEFTHEY, EMRBNIRRIEHRIRRERE
FRHERRIR)

46. [&=] D
EMEEESIHIER — EME _EBizOigna = BiEesaTitE R - SHER
47. [F=] A

ENMFETF XA ‘might happen’ — E{IIERA ‘consequences and potential legal risks’ X ‘unethical or
evenillegal — EXE#A ‘Moralor legalissues’ — BHER

48. [E=E] A
EMIBTF X ‘detrimentall — EAIERH ‘taken out of context could ruin..” — BXEifkA ‘separated
from context’ — SHER

49. [&=] B

EfUFF ‘avoiding unnecessary risks’ — EfIBRAKE ‘Using social media screening

appropriately’ X ‘lawfully considered” — #I2H ‘appropriately’ # ‘lawfully’ [z ‘in a legitimate
way —GHER
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50. [&=] C

EMTF ‘suggest doing before’ — EIIBRAKE ‘Consider the lawful side of this...” KIS ‘legal risks’
— B FREEAE B CSREREREW - BHER

o BN SR

51. [&%] D

EMERIREEHIE —> RXEME ‘consumers are increasingly demanding more information” —
ZR ATEM RXER

Vi

SHER

52. [&Z] A
Efl But’ HITEHEREEER —» EXE# ‘labeling what is NOT in the food” — RHZER
Zo BiITESHIR ANEl

53. [BZX] D
EfI ‘non-GMO’ #R&2f) — #EIEH ‘creates unnecessary fear’ BIFR — BHEZR
TR BOIEIE  [RRES

54. [&=] C
EfI ‘For food manufacturers, it will mean...” — BEiZ#2EX ‘damaged consumer trust and lower sales’ — 1§
HEZR

Em ATEM BENN

55. [&%] B
LZRAEXIS ‘absenceclaims’ AUHt¥ — HHIFERSEN - BHER
ER MRISEHEE RSN

56. [%&Z] It has become a common phenomenon that young...
ZEFESEMBEEYHRRE, HEESNKITESRIVERNEX, BEAZEIRS5EHAI#ITICN.
Zm ERmE aXTHS5ERGWE BRIRAE

57. [%&Z] Thesite of the First National Congress of...
BEREBIFESZ N EEMNONNSEUNERKS, RIFEESEENGNRTE.
Za HER EENEE BF19206M ZHEAF BI7. NI RN EEFET... BEET.. (8
IO BRT..ZON, EL. B Eit
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