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21. [ 2 B4 ] Last year marked the 150th anniversary of a series of Yellowstone photographs
by the renowned landscape photographer William Henry Jackson. Jackson snapped the first-ever
shots of iconic landmarks such as the Tetons, Old Faithful and the Colorado Rockies on a late 19th-
century expedition through the Yellowstone Basin, conducted by the head of the U.S. Geological and
Geographical Survey of the Territories, Ferdinand V. Hayden. The team included a meteorologist, a
zoologist, a mineralogist, and an agricultural statistician. [fii& 4 E4H] The journey officially
began in Ogden, Utah, on June 8, 1871. Over nearly four months, dozens of men made their way on
horseback into Montana and traversed along the Yellowstone River and around Yellowstone Lake.
That fall, they concluded the survey in Fort Bridger, Wyoming. 3 F5IE&ESE HEH IEHIREE

| =, BB (50, §0E24, H1049)

22. Al can also be used to identify the lifestyle choices of customers regarding their hobbies, favourite
celebrities, and fashions to provide unique content in marketing messages put out through social
media.

23. Some believe that Al is negatively impacting on the marketer's role by reducing creativity and
removing jobs, but they are aware that it is a way of reducing costs and creating new information.
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24. Algorithms used to simulate human interactions are creating many of these concerns, especially as
no-one is quite sure what the outcomes of using Al to interact with customers will be.

25. If customers are not willing to share data, Al will be starved of essential information and will not be
able to function effectively or employ machine learning to improve its marketing content and
communication.

26. The non-intrusive delivery of the marketing messages in a way that is sensitive to the needs of
target customers is one of the critical challenges to the digital marketer.
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The weather in Texas may have cooled since the recent extreme heat, but the temperature will be
high at the State Board of Education meeting in Austin this month as officials debate how climate
change is taught in Texas schools. Pat Hardy, who sympathises with the views of the energy
sector, is resisting proposed changes to science standards for pre-teen pupils. "There are as
many scientists working against all the panic of global climate change as there are those who are
pushing it," she claims. "Texas is an energy state and we need to recognise that. You need to
remember where your bread is buttered." Most scientists and experts sharply dispute Hardy's
views. Board members like her "casually dismiss the career work of scholars and scientists as just
another misguided opinion," says Dan Quinn, senior communications strategist at the Texas
Freedom Network, a non-profit group that monitors public education. Such debates reflect fierce
discussions across the US, as researchers, policymakers, teachers and students step up demands
for a greater focus on teaching about the facts of climate change in schools. A study last year by
the National Center for Science Education, a non-profit group of scientists and teachers, looking
at how state public schools across the country address climate change in science classes, gave
barely half of US states a grade B+ or higher. Among the 10 worst performers were some of the
most populous states, including Texas, which was given the lowest grade (F) and has a
disproportionate influence because its textbooks are widely sold elsewhere. Glenn Branch, the
centre's deputy director, cautions that setting state-level science standards is only one limited
benchmark in a country that decentralises decisions to local school boards. Even if a state is
considered a high performer in its science standards, "that does not mean it will be taught", he
says. Another issue is that while climate change is well integrated into some subjects and at some
ages—such as earth and space sciences in high schools—it is not as well represented in curricula
for younger children and in subjects that are more widely taught, such as biology and chemistry.
Itis also less prominent in many social studies courses. Branch points out that, even if a growing
number of official guidelines and textbooks reflect scientific consensus on climate change,
unofficial educational materials that convey more slanted perspectives are being distributed to

teachers. They include materials sponsored by energy industry associations.

1. In Paragraph 1, the weather in Texas is mentioned to

A. forecast a policy shift in Texas schools. B. stress the consequences of climate change.
C. indicate the atmosphere at the board D. draw the public's attention to energy
meeting. shortages.

2. What does Quinn think of Hardy?
A. She exaggerates the existing panic. B. She denies the value of scientific work.

C. She shows no concern for pre-teens. D. She expresses self-contradictory views.
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3. The study mentioned in Paragraph 5 shows that

A. climate education is insufficient at state B. policymakers have little drive for science
public schools. education.

C. Texas is reluctant to rewrite its science D. environmental teaching in some states
textbooks. lacks supervision.

4. According to Branch, state-level science standards in the US

A. call for regular revision. B. require urgent application.

C. have limited influence. D. cater to local needs.

5. Itisimplied in the last paragraph that climate change teaching in some schools

A. agrees to major public demands. B. reflects teachers' personal bias.

C. may misrepresent the energy sector. D. can be swayed by external forces.
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Communities throughout New England have been attempting to regulate short-term rentals
since sites like Airbnb took off in the 2010s. Now, with record-high home prices and historically
low inventory, there's an increased urgency in such regulation, particularly among those who
worry that developers will come in and buy up swaths of housing to flip for a fortune on the short-
term rental market. In New Hampshire, where the rental vacancy rate has dropped below 1
percent, housing advocates fear unchecked short-term rentals will put further pressure on an
already strained market. The state Legislature recently voted against a bill that would've made it
illegal for towns to create legislation restricting short-term rentals. "We are at a crisis level on the
supply of rental housing," said Nick Taylor, executive director of the Workforce Housing Coalition
of the Greater Seacoast. Without enough affordable housing in southern New Hampshire towns,
"employers are having a hard time attracting employees, and workers are having a hard time
finding a place to live," Taylor said. However, short-term rentals also provide housing for tourists,
pointed out Ryan Castle, CEO of a local association of realtors. "A lot of workers are servicing the
tourist industry, and the tourism industry is serviced by those people coming in short term,"
Castle said, "and so it's a cyclical effect." Short-term rentals themselves are not the crux of the
issue, said Keren Hom, an expert on affordable housing policy. "l think individuals being able to
rent out their second home is a good thing. If it's their vacation home anyway, and it's just empty,
why can't you make money off it?" Hom said. Issues arise, however, when developers attempt to
create large-scale short-term rental facilities—de facto hotels—to bypass taxes and regulations. "I
think the question is, shouldn't a developer who's really building a hotel, but disguising it as not
a hotel, be treated and taxed and regulated like a hotel?" Hom said. At the end of 2018, Governor
Charlie Baker of Massachusetts signed a bill to rein in those potential investor-buyers. The bill
requires every rental host to register with the state, mandates they carry insurance, and opens
the potential for local taxes on top of a new state levy. Boston took things even further, requiring
renters to register with the city's Inspectional Services Department. Hom said similar registration
requirements could benefit struggling cities and towns, but "if we want to make a change in the
housing market, the main one is we have to build a lot more."

6. Which of the following is true of New England?
A. Its housing supply is at a very low level. B. Its communities are in need of funding.

C. Its rental vacancy rate is going up slowly. D. Its home prices are under strict control.

7. The bill mentioned in Paragraph 2 was intended to

A. curb short-term rental speculation. B. ensure the supply of cheap housing.

C. punish illegal dealings in housing. D. allow a free short-term rental market.
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8. Compared with Castle, Taylor is more likely to support

A. further investment in local tourism. B. an increase in affordable housing.

C. strict management of real estate agents. D. a favorable policy for short-term workers.

9. What does Hom emphasize in Paragraph 5?

A. The urgency to upgrade short-term rental B. The efficient operation of the local housing
facilities. market.

C. The necessity to stop developers from D. The proper procedures for renting out spare
evading taxes. houses.

10. Hom holds that imposing registration requirements is

A. an irrational decision. B. an unfeasible proposal.

C. an unnecessary measure. D. an inadequate solution.
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If you're heading for your nearest branch of Waterstones, the biggest book retailer in the UK, in
search of the Duchess of Sussex's new children's book The Bench, you might have to be prepared
to hunt around a bit; the same may be true of The President's Daughter, the new thriller by Bill
Clinton and James Patterson. Both of these books are published next week by Penguin Random
House (PRH), a company currently involved in a stand-off with Waterstones. The problem began
late last year, when PRH confirmed that it had introduced a credit limit with Waterstones "at a
very significant level". The trade magazine The Bookseller reported that Waterstones branch
managers were being told to remove PRH books from prominent areas such as tables, display
spaces and windows, and were "quietly retiring them to their relevant sections". PRH declined to
comment on the issue, but a spokesperson for Waterstones told me: "Waterstones are currently
operating with reduced credit terms from PRH, the only publisher in the UK to place any
limitations on our ability to trade. We are not boycotting PRH titles but we are doing our utmost
to ensure that availability for customers remains good despite the lower overall levels of stock.
We are hopeful with our shops now open again that normality will return and that we will be
allowed to buy appropriately. Certainly, our shops are exceptionally busy. The sales for our May
Books of the Month surpassed any month since 2018." In the meantime, PRH authors have been
the losers. Big-name PRH authors may suffer a bit, but it's those mid-list authors, who normally
rely on Waterstones staff's passion for promoting books by lesser-known writers, who will be
praying for an end to the dispute. It comes at a time when authors are already worried about the
consequences of the proposed merger between PRH and another big publisher, Simon & Schuster
—the reduction in the number of unaligned UK publishers is likely to lead to fewer bidding wars,
lower advances, and more conformity in terms of what is published. "This is all part of a wider
change towards concentration of power," says literary agent Andrew Lownie. "The publishing
industry talks about diversity in terms of authors and staff but it also needs a plurality of ways of
delivering intellectual contact, choice and different voices. After all, many of the most interesting
books in recent years have come from small publishers." We shall see whether that plurality is a
casualty of the current need among publishers to be big enough to take on all-comers.

11. The author mentions two books in Paragraph 1 to present

A. an ongoing conflict. B. an intellectual concept.
C. a prevailing sentiment. D. a literary phenomenon.
12. Why did Waterstones shops retire PRH books to their relevant sections?
A. To make them easily noticeable. B. To comply with PRH's requirement.

C. To respond to PRH's business move. D. To arrange them in a systematic way.
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13. What message does the spokesperson for Waterstones seem to convey?
A. Their customers remain loyal. B. The credit limit will be removed.

C. Their stock is underestimated. D. The book market is rather slack.

14. What can be one consequence of the current dispute?

A. Sales of books by mid-list PRH writers fall B. Lesser-known PRH writers become the
off considerably. target of criticism.

C. Waterstones staff hesitate to promote big- D. Waterstones branches suffer a severe
name authors' books. reduction in revenue.

15. Which of the following statements best represents Lownie's view?
A. Small publishers ought to stick together. B. Big publishers will lose their dominance.

C. The publishing industry is having a hard D. The merger of publishers is a worrying
time. trend.
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Scientific papers are the recordkeepers of progress in research. Each year researchers publish
millions of papers in more than 30,000 journals. The scientific community measures the quality
of those papers in a number of ways, including the perceived quality of the journal (as reflected
by the title's impact factor) and the number of citations a specific paper accumulates. The
careers of scientists and the reputation of their institutions depend on the number and prestige
of the papers they produce, but even more so on the citations attracted by these papers. Citation
cartels, where journals, authors, and institutions conspire to inflate citation numbers, have
existed for a long time. In 2016, researchers developed an algorithm to recognize suspicious
citation patterns, including groups of authors that disproportionately cite one another and
groups of journals that cite each other frequently to increase the impact factors of their
publications. Recently, another expression of this predatory behavior has emerged: so-called
support service consultancies that provide language and other editorial support to individual
authors and to journals sometimes advise contributors to add a number of citations to their
articles. The advent of electronic publishing and authors' need to find outlets for their papers
resulted in thousands of new journals. The birth of predatory journals wasn't far behind. These
journals can act as milk cows where every single article in an issue may cite a specific paper or a
series of papers. In some instances, there is absolutely no relationship between the content of
the article and the citations. The peculiar part is that the journal that the editor is supposedly
working for is not profiting at all—it is just providing citations to other journals. Such practices
can lead an article to accrue more than 150 citations in the same year that it was published. How
insidious is this type of citation manipulation? In one example, an individual—acting as author,
editor, and consultant—was able to use at least 15 journals as citation providers to articles
published by five scientists at three universities. The problem is rampant in Scopus, a citation
database, which includes a high number of the new "international" journals. In fact, a listing in
Scopus seems to be a criterion to be targeted in this type of citation manipulation. Scopus itself
has all the data necessary to detect this malpractice. Red flags include a large number of
citations to an article within the first year. And for authors who wish to steer clear of citation
cartel activities: when an editor, a reviewer, or a support service asks you to add inappropriate
references, do not oblige and do report the request to the journal.

16. According to Paragraph 1, the careers of scientists can be determined by

A. how many citations their works contain. B. how many times their papers are cited.

C. the prestige of the people they work with. D. the status they have in scientific circles.
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17. The support service consultancies tend to

A. recommend journals to their clients. B. list citation patterns for their clients.

C. ask authors to include extra citations. D. advise contributors to cite each other.

18. The function of the "milk cow" journals is to

A. boost citation counts for certain authors. B. help scholars publish articles at low cost.

C. instruct first-time contributors in citation. D. increase the readership of new journals.

19. What can be learned about Scopus from the last two paragraphs?

A. It fosters competition among citation B. It has the capability to identify suspicious
providers. citations.

C. It hinders the growth of "international” D. It is established to prevent citation
journals. manipulation.

20. What should an author do to deal with citation manipulators?
A. Take legal action. B. Demand an apology.

C. Seek professional advice. D. Reveal their misconduct.
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22. NTERErI LU ARKIRGIEFREEF. EENE AN EERE D BV E A TOERE, M mdEd 132 %
AR RS HE BIRMIRFNAZR, (47) Some believe that Al is negatively impacting on the marketer's
role by reducing creativity andremoving jobs, but they are aware that it is a way of reducing costs and
creating new information.

23. —E NIAA, AT EREHIFGE T eEND. Bl T TERAL EENERARRIERAFE A BRI, EMI1EE
BB —MRERA. ShEMHEEMIER. (48) Algorithms used to simulate human interactions are
creating many of these concerns, especiallyas no-one is quite sure what the outcomes of using Al to
interact with customers will be.

24. FRIEMAGE M EEEES | R IFSXENIEN, LHRREBE AGETSHE, FRALISESEFRE
HRBESHRMAAENER, (49) If customers are not willing to share data, Al will be starved of
essential information and willnot be able to function effectively or employ machine learning to
improve its marketing contentand communication.

25. NIRFPABENZHIE AT EEMSRZ LA DIER, MM EZE G, BT AT ANSEFE S KL
HEEHANRNEE, (50) The non-intrusive delivery of the marketing messages in a way that is
sensitive to the needs oftarget customers is one of the critical challenges to the digital marketer.

26. MNEILA—MIEEIL. Bk EAERBERNARRREHER, ERFEHA LA G XEN MGG Z—
SENTENCE INSIGHTS - A FEH9 A ES@AZEEH T EROSEMIINGFRITT—PXENE. 4
MRZEBIFE. N2 5RE. ERIHBSEIRME. REaFENTEME . Forexample, Al can be
used to analyse what type of advertising content or copywould be appropriate to "speak" to a specific
target customer group by revealinginformation about trends and preferences through the analysis of
big data. 816, 200 FlE T FiE. 1518, BRORKE. AUKE. REEMD. RREW. FERSFZM
2 RAMEEE, BENINEERRKNBZIIEE REEXEFAERANRE, XLBEZES. AL
ESHIESohANASHRETLEING, BRSSP EIDAEBRENE. Al can also be used
to identify the lifestyle choices of customers regarding theirhobbies, favourite celebrities, and
fashions to provide unique content in marketingmessages put out through social media.581£%,5834)1%&
oA e SHEMEN RN ZMERR MBI, A EXERRKELSHA I, BaFERE D
MARRIEMDIFAEHNEIERR, AR T HRAXPERNERZIFARIEREFIFRIAEEM, Atthesame
time Al can also be used to generate content for social media postsand chat sites. 5 1E%, 5540 &G FH
"I + be + F A1 + RER" BIEH, B T RIEPREXGES S AT ae RV A Th A =, /SR E 1R
FIEFIRAEN. FEERNEMERINETZMER AEE—ENTENE. The main disadvantage of
using Al to respond to customers is that there areconcerns about trusting personal interactions to
machines, which could lead notonly to the subsequent loss of interpersonal connections, but also to a
decrease inmarketing personnel. %28, 5 1 A1 S B M7E LSRR AN E IR IR PR 0 E I E RREMINKRIE
M2 EAZL ) FRYB AR AEFRFIME BB M A R BB B F AN AR E A F %, not only ... but also 3
SIEMEREMNE R, XM T4 + RN + EIEME WASRRIEKEANZHTER, ZEGEPTEZT
BEIAEREGF,RERMERB, Algorithms used to simulate human interactions are creating many of
theseconcerns, especially as no-one is quite sure what the outcomes of using Al tointeract with
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customers will be.552E%, F40FABEEFEEEBITIE. #HITHEE. BiE;EERRKEMNTE RREGHE
EAARENG,EEMNINEEFEMAREEEEEARERE. NAMEEE, HEEE. KiE. BFEM
BAEZNE R EEEHEIRA R FIM ARG, If customers are not willing to share data, Al will be
starved of essentialinformation and will not be able to function effectively or employ machinelearning
to improve its marketing content and communication.5536%, B2a 4G 2IEFHEM "If.., T0" £HH
R, EAAEMNEREBPMEL N, FAER—MERENENES, BEZ AR ZNNSESHEG. H5
BB ("will be starved... and will not be ableto...") A& BEPIRIE("to improve.." ) L2 E A, Z2iE
NANE DT E,FIAES B REXMNFED. WehaOMHTIEH AP, Therefore, unless
customers are prepared to sign release agreements, the use of Aimay become somewhat restricted in
the future.5538%,553 ) "unless" 5| SMFMHFREMDIBAT A, BEARMEN. RREWHERRFTEER
B, XL OAEME R FEIRFN MU, EERBHAREN TN E. Notonly can Al help to create
the marketing content, but it can also provide anon-intrusive way of delivering the content to the
target customers.553E&, 5548 "not only ... but (also)" 5| FEIH IS R H MR EIZINR U KM E
%, BEPHNEMEOR. XMBEHHTIXARETFAXENERERPRAE R ZEFIUEEIBEIAE
KD FRVIERAS (5P, AOEMAEEEMEMISTAM, Data can be gathered on where the
customer can be engaged, such as location,devices used, website interactions, and sites visited, to
display marketing messagesin appropriate forms, including emails, social media posts, pop-
upadvertisements, and banners at an appropriate frequency.583E8, B5A A FROFE, B FiE. 18
& SEERE(MARREERENG). BRVKE(REZIE) ERSER ZFIAEE BN, ESIIGFEIR
P ZREMXRMXDRIBREIGNERSHIGH-FREQUENCY - HiEMiRAE B I 67 NEHRIIE
—E#EME Ty 2REERRREXHHIN, X E EMRE— HFEEENSMRE(EZE LEFEPHIN
AFEIFDTF 8) B MIIRIRR BIVRBSZE XER UM, AL EFZIANEX. Sin. JAFE5E
4, customer A2 marketing Bln. i, ZF n. EfHAREI R - ERA9G ART R - HEF 344
content B1 datum Cln. BA n. ZiB(EHEN, B8 data)&mm7 X - Ef31 A KE4 R - B 19 4
target Bl interaction B2n. BAR;8EF n. ME(ERAR3I X - H#l 29 @ AR3 R + E&# 22 Aappropriate
B2 marketer B2adj. §i&8 n. EfHARAR3I R + Hi#l 16 A) &"F3 X + H# 11 G)data Bl reduce Bln.
R v RV BRE(EE. K BEF)XR2R - ER 804 /K2 Xk - Hf# 75 Aldigital B1 concern
Bladj. ##F8I v. $RARE2 &k - Ef 728 KFE2 /X - B 60 Gsite A2 media Bln. #i5 n. KREBEN
(IRTI. B, '#. BEEK.AKFK2X - Ef 450 &FK2 X - Ef 41 Abrand B1 would Aln. mah#, &R
aux. (Wil IEER)RE,csFxR2X - EF# 11 9 XK1 R - E# 304 Gchallenge Bl impact B2n. #kax
n. EIMARLR - B 57 A AR1R - B 53 aintelligence B2 loss Bln. /1 n. EAKREL R - BEHM
48 ) ANFR1 R - B 43 Asign Al trend Bln. f7& n. BBARLR - EFH 29 4KFELR - EF4049
identify B1 fashion B1lv. iR%! n. BY &, RITA RN AR R « HEf@ 37 A AF1R « B 36 A/medium Bl
reveal B2adj. #ZER v. IBRARL R - H# 354 RE1 R - Hi# 35 Arespond Bl type A2v. B1&,EE
n. RBAXRFELR - B 334 KBELKR - BF# 30 Aspecific B2 essential Bladj. BAH adj. b ARA]/DEIZA
Blk - Ef28 6 81X - B 27 Fcritical B2 remove A2adj. #tIFH v. BFAREL X - B 264
KELR « E& 25 Alanalysis B2 connection Bln. 747 n. BXEARLIR - EF24 @A KAE1R - Ef 24
Aunique B2 function Bladj. #4589 n. THEEARRL X - HE#l 24 A &FEL1 R - H## 23 Algenerate B2
lifestyle Blv. =4, 5[(ER. RNF) n. £EFFRAERELR «- EF 239 FFELR - BE#H 23 Gwilling B1
learning Aladj. BEEH,REM n. ZIFXREL X - E# 239 XFELR - B 22 Gartificial B2 sensitive
B2adj. AiEHY adj. BUBRIARL X - B 21 A %1 R « B 21 Aladvertising B1 display B1n. &l
v. BRARLR - B 20 A AFE1R -« B 20 Alengage B2 creativity B2v. 25; M n. i AR 1L R
- Ef 196 &B1X - B 18 Alemploy Bl outcome B2v. B n. £RARI K - EF 17 A BFEL R

- E#l 17 A)device Bl release B1n. i&& v. BHARL R «- Ef 16 A &K1 X - HE#l 15 Gtherefore B1
celebrity B2adv. ELtE,FRA n. B A, B RAEL R « HER 154 RFE1 X - Hi# 14 Adeliver Bl preference
B2v. iEiX,1mX (). EHF) n. RELXRELX - H#l 14 89 &FE1 R - Hi# 13 Aldecrease Bl effectively
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B2v. jBiD P&IK adv. BERMIARL R « Hil 12 4 XK1 R - H&#l 12 GJregulate B2 aware A2v. EIE ad.
MEMNARELR - EF 1249 41X - B 11 Agather Bl interact B2v. B&E &4 v. HEEAARRL X
- EF 118 A&EL R - BEH 10 Alocation Bl somewhat B2n. s (i 8 adv. EaAml X - EF9 4
1R - Ef 9 Haccessible B2 algorithm Cladj. AIEAK n. BIEARL R - EF8AARLIR - B
# 8 Aldisadvantage B2 email A2n. RFIEKMH n. BFEBHFEARLR - B8 A ARLIX - EFH84A
interpersonal B2adj. APrBIZAFE1 & - Bl 8 (JVOCABULARY - A HRE 3R AEX 156 7% CEFR
WERMBEEVEXEEGH 156 81 JZRUE CEFR F4& 41T, SRERT NZSFERUTI HWER
Lt (CDF),BA—H 3 100%, B2 BI_E(C1/C2) Rk, 2B 54 - £ 3%, 29% 51% 81% 97% 100%
100%A1 A2 B1 B2 C1 C2RX LA Re LA RLAT RUAT RUAT BT % CEFR FRKRUUTI BIRR
S (CDF) « BBAERIIXEER 156 1 - RiFEN 100%EE SR B2 LA XA Bl R TER156
3% 81 %EMHIE— 20234F - £EM A Section | TAZET (Ui—) @ H T —Section Il Part A (1) [#i53E
fi% (M3 —) BB fEAT —Section Il Part A (2) #3538 A% (05— ) BB ###T —Section |l Part A (3) [FIRI2A7 I3k
—) @R B f#HT —Section Il Part A (4) [RIRIEA# (Y% —) @ B f#HT —Section |l Part B ESEHEF ©1 B it
—Section Il Part C ZiFX (X408 F &%) <& Section |1l Part A B{E @B f##T —Section Il Part B 5E &
BfigtT —

27. Notice

Prof. Smith is currently conducting a research project on campus sports activities and is now
recruiting one

student assistant. The chosen student will help design questionnaires, distribute them among
students, and

collect and record the data during the coming term.

Applicants should be undergraduates who are interested in sports research, careful with numbers,
and able to

spare about five hours each week; a basic command of Excel is preferred. Those interested are
welcome to

send a short self-introduction to sports@campus.edu, or contact Li Ming for further details before
June 20th.

Li Ming

28. Asiis vividly depicted in the cartoon, a lively dragon boat race is taking place on a river running
through a

village. Two boats full of rowers compete fiercely, while crowds on both banks and the arched bridge
wave

flags to cheer. In the corner, an elderly man smiles and says, "How wonderful! The dragon boat race in
our

village is becoming more and more lively."

Simple as it seems, the picture conveys a thought-provoking message: traditional folk customs are
being

revived and flourishing in the countryside. The dragon boat race, a time-honored custom, is not fading
away

but attracting growing enthusiasm from villagers of all ages. This mirrors a nationwide revival of
traditional

culture and the rising cultural confidence in recent years.

From my perspective, such a phenomenon deserves our applause. On one hand, reviving traditional
customs

enriches people's spiritual lives and strengthens community bonds; on the other, it passes our
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cultural heritage

down to younger generations. Therefore, we should take concrete steps to protect and promote these
customs

so that our splendid traditional culture can shine forever.

yingyu8.cn $£1501/#18m
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4. [BF] C
BEXER 5IEEMR

F ATHEM
EIRE—K > DiTEEE (IEe+280%; REESTHE) — BB FITRRINIERETN > SHER

(F=] D

5.
BRI REEGER

6. [EX] A

F R IR
EMEHEXBEER — RBIRENXEM (historically low inventory — housing supply is at a very low level) — 18H
EE
ER AUEMSHE RXER
7. [B=] D
TEAIE R T ARMHER — IBEZEBM (rein in those potential investor-buyers) — BXE#E (reinin —

curb) — BHESR
TR ATEASHRE RS
Ittt Taylor5CastlefIM = — #E#fiTayloriziy GRIAEEMEREN) — RXE#R (affordable housing — cheap

8. [E%] B

housing) — 1§HE=E

o BN WSSEXLL
EAEREHOMMAS — REMZOME (FRENRBEELUE) — BXE# (evading taxes — bypass

9. [&F=X] C
taxes) — 1FHEE
Em. FEAE RXEHR
Fl6m1/H18m

yingyu8.cn



@p FEE, AEEMmE https://yingyu8.cn

10. [&=] D
EMHoMITEMBRIGEN — #HEMESE GARCEMARUERRR) — BXE#E (inadequate — not the
crux) — SHE=E

Em EEAN WMRSE

11. [&B=X] A
T B EEMAEPNEF - DEHEXHRR A RIER — AP REBENPRE =G EER
o TERE EEgH

12. [E=] C
AL “retiring them to their relevant sections” B9 ETX — XEXFIXPRHSINEREERS] — H#TIL2E3TPRH
SR ZEps]:0] v
T ATEM  HEIEFIER

13. [&ZFR] A
TEfilWaterstones 8= A5 i& — 2 ERIF “shops are exceptionally busy” #1 “sales surpassed any month
since 2018” — HMHBEEEAMELWES, WSKRZM™ERM
T BT MaSE

14. [&=] A
FEfL “PRH authors have been the losers” /a4t mid-list authorsB9&iR — XE% “relying on Waterstones
staff's passion for promoting” — MRS HEPEEHE T
T ATEM  HEIEFIRR

15. [BEX] D

EfiILowniefd5|3E — PITEIELUFIFIHET “proposed merger” BHET, H#ZH “wider change towards
concentration of power” — JAWEIFHIRFE S HEEHIEN

Tm MaSE #IEBEAN

16. [&Z] B
EMERKRA — iR5IREXEH (citations attracted by these papers — how many times their papers are
cited) —FHER

TR ATEMN FEXER

17. [&=] C
EfI “support service consultancies” XA — iRFIEXE#E (advise contributors to add a number of

citations — ask authors to include extra citations) — BHZXR
EZo ATEMN RNXEGR

18. [E=] A

EML “milk cow” XA — IRFIENE# (providing citations to other journals — boost citation counts for
certain authors) — FHZER

Za ATEML RXE#R

yingyu8.cn F17o/#18m;



‘/ﬁ\\ == N Ly S .
@’ FuEE, AERmE https://yingyu8.cn

19. [EZ] B
ENIRMER X F ScopustytiR — iRFIR X & (recognize suspicious citation patterns — has the capability to
identify suspicious citations) — FHH&EZE

20. [&=] D
TEMEXA 5| i HIEE — HEERSEIN (BERNHRTARNNZE) — BHER

22. [BX] A\IEEEAIUARRNZEFAERL. SENR AN SRS ERYEE S TUEE, NTE
UL EYS U S
IRBIHEHERFENIRREIE 'take on' EEAMKBEIRHTNE X, FEIRE SVO AREMRITTEM,

23. [EF=FE] —EANANATERHISE T ENEA. BT TIERILEEXNEEARMER - £ R ERm, Bt
-
IRBIFERENEENIREIE 'take on' EAMKIERTHIE X, FEIREF SVO AIREMRITTEM,

24. [BE] AREMAITERNEAERES LS 0EY, LERRNEE A+, BRA TEkE
SERA-
SRS ATEREEAITE take on' FEABEHHNE Y, FIRHRS SVO ARSI,

25. [BR] MREFTAREDZHE AN TEEMESRZASAADNER M EEREIE, B AT A2
5
IRAFERENERNIAEIE take on' EREKBIRTHE X, RERE SVO OREHHTEEE,

26. [EF] WAN—MIERR. ARRERESBRNADEREHES SRFEHA
Z—o S
IRBIFHERRENFENIREIE 'take on' HEMEIRDPHE N, FEIFRE SVO AIREMMTEEML,

A IEEI R B

pli

27. [&Z] Notice
Prof. Smith is currently conducting a...
RIEEMERER, EABEMRICERMNaEN, BMERIBREER.

28. [Z&=] Asisvividly depicted in the cartoon, a...
ZLEERBEEALRD, BR WA @R NW=RIEWALNE, HEASHUNaRXHTRE,
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