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Most of us strive for self-respect — to see ourselves in a positive light, to be 1 of who we
are. Any comments or experiences that undermine those feelings of self-worth can be
uncomfortable and it's only 2 to want to avoid them. But the thingis, 3 your self-
worth really is being undermined is, to a large degree, subjective. Much of it comes down to your
4 of what someone said or did. When you take things personally, you're interpreting
these situations as saying something significant and negative about you as a person. Say your
boss picks holes in your sales report, and you come away feeling like this means she thinks
you're a 5 member of staff. Or, two of your friends cancel your 6 get- together at

the pub and you interpret this as meaning they're bored of you. Psychologists have a 7

for this way of thinking: personalisation. But the 8 is that your boss might view you very

highly. It's just you made some 9 in the report and she wanted to point these out so that
you do better next time. 10 , in the case of your friends cancelling, perhaps they both felt
unwell that weekend or they just 11 their minds. In both 12 — and others that

we all experience — there's another 13 at work that psychologists call mind reading. This
is when you assume to know what other people are thinking about you, when you can't really
know without 14 them directly. One simple way to avoid 15 personalisation and
mind reading is to challenge your negative assumptions of what's 16 . When you find
yourself taking a situation personally, try to think of other interpretations that are less focused
on you — especially in the sense of saying anything deep or 17 about you. When you do
this, it might help to try to put yourself in other people's shoes. The fact your boss took the time
to give you 18 at all means they care enough to want to help you 19 .Whenit
comes to your friends — maybe it's because your friendship is so 20 that they felt able to

cancel at late notice.

1.A. afraid B.critical C.proud D.tolerant

2. A.risky B.natural C.admirable D.foolish

3.A. whether B.where C.why D.how

4. A. citation B.imitation C. perception D.introduction
5.A.poor B.loyal C.creative D.shy

6. A.sponsored B.crowded C.disputed D.planned
7.A. method B.term C.design D.goal

8.A.evidence B.theory C.condition D.reality

9. A. complaints B. choices C.mistakes D.suggestions
10. A. Similarly B. Relatively C. Accordingly D. Contrarily
11.A.opened B.changed C.trained D.cleared

12. A. quotations B. experiments C. questions D.examples
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13. A. process B. objective C.outcome D.background

14. A. blaming B.warning C.teaching D.asking

15. A. arguing about B. accounting for C.engagingin D.interfering with
16. A. happened B. continued C.returned D.disappeared

17.A.casual B.obvious C.familiar D.fundamental

18. A.reward B.feedback C.trust D. proof

19.A.innovate B.concentrate C.improve D.relax

20.A.strange B.strong C.vulnerable D.valuable

| —. EiEPart BIEASY (& 5/, &/\F24, £104)
41. Ramni Jamnadass

42. Christopher Kettle
43. John Stanturf

| =, &N (&5, §/hFH2%9, H£109)

46. The influence of wearables on psychology refers to how the clothes we wear affect our thoughts,
feelings, and behaviors. Clothing is not just about covering our bodies; it plays a significant role in
shaping our self- perception and interactions with others. One aspect of this influence is self-
expression. The clothes we choose can reflect our personality, mood, and identity. Whether we opt for
bold, colorful outfits or prefer more understated styles, our dress choices convey messages about who
we are and how we want to be perceived. Additionally, clothing can impact our confidence levels.
When we wear clothes that make us feel comfortable and confident, it can positively affect our self-
esteem and overall mood. Moreover, cultural and societal influences play a significant role in shaping
our dress choices. Different cultures have their norms and expectations regarding dress, which can
influence the types of clothing people wear and the meanings attributed to them.
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Ask people about public libraries and a certain image springs to mind: dusty, old-fashioned, the
sort of place you enjoyed as a child but, rather like a British seaside town, would you go there
now? And anyway — aren't they all closing? The reality is startlingly different, as | discovered
when the culture department commissioned me to conduct an independent review of English
public libraries, published yesterday. As | visited libraries up and down the country, | was
surprised to learn there are more than twice the number of libraries (2,892) as there are branches
of McDonald's. Enter any one of them and you will find a hive of activity. While books are, and
should always be, at the heart of any library, a multitude of other services are offered:
employment advice, language classes or digital access and support. There are libraries with
business and intellectual property centres, which can help business owners and entrepreneurs.
Many have nurses on site to carry out basic health checks, with a link to the GP's surgery. There
are libraries where young people can borrow a Fifa-standard football free. In return for all of this,
you'll be asked for precisely nothing. There will be no charge and you will never be asked to
justify or explain yourself; you will simply be welcomed in, offered help if you need it, and left
alone if you do not. There is no other institution, public or private, that can say the same. Yet still
our libraries are often overlooked and underappreciated. There is an overall decline in visits and
many are struggling as local authorities come under continued financial pressure. The number of
libraries that have closed since 2010 is disputed. An annual survey by the Chartered Institute of
Public Finance and Accountancy puts it at nearly 800 across the UK; official statistics held by the
Arts Council record 230 in England. It is, of course, 230 libraries too many. So if we are to protect
our libraries for future generations, we must raise awareness of them and the work they do. The
review recommends a national branding campaign to give libraries a stronger physical presence,
the reintroduction of a scheme to enable members to use their card in any library in the country,
and automatic memberships for children. If we don't use them, we will end up losing them. And

for those who haven't been to a library for some time, they may be surprised by what they find.

21. What was the author commissioned to do about English public libraries?
A. Document their valuable traditions. B. Make a plan for their expansions.

C. Obtain reader opinions on them. D. Look into their current situation.

22. According to Paragraphs 3&4, the author finds that libraries _
A. boast desirable book collections. B. keep detailed visitor records.

C. perform diversified functions. D. attract mostly young readers.
23.Itisimplied in Paragraph 5 that libraries should ____
A. be given greater attention. B. impose stricter visit limits.

C. work with private institutions. D. get their equipment upgraded.
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24. The statistics mentioned in Paragraph 6 show _

A. the crisis faced by libraries. B. the advancement of libraries.

C. the contributions of libraries. D. the flaws existing in libraries.

25. Which of the following is suggested for libraries in the last paragraph?
A. Inviting public feedback. B. Seeking adequate funding.

C. Improving user convenience. D. Offering lifetime memberships.
| £. RA2 (E/E25)

According to our research, around one in five workers in the UK talk to Al like a friend, looking for
guidance on personal and professional problems. Our data shows that engaging with Al like this
can leave us feeling heard and less isolated. But, with this newfound connection, many of us
share sensitive, sometimes highly confidential information, even though over a third of people
don't realise that Al platforms may not be very good at keeping our secrets...secret. For
businesses, the implications are worrying. Consider Microsoft Copilot, for example. It gains
Microsoft broad rights to the data inputted or outputted by any user — rights to use this data in
any way it sees fit; it can even share it with third parties. This means that any sensitive business
information could potentially be exposed to the world. Employers are taking note and taking
action. According to our research, 25% have decided to either outright ban Al or regulate its use
within their organisations. But even with these policies in place, some employees choose to
break the rules. They have their reasons — around 63% of them report that using Al increases
their productivity, and some even feel Al offers more help than their human colleagues. The
situation presents a delicate balance between leveraging Al for its productivity gains and risking
confidential data exposure. Employers need to manage Al tools with the same level of care as any
other form of data sharing or storage. There's also a knowledge gap that needs to be addressed
— 40% of individuals surveyed are unsure about who retains ownership over the content
produced by Al. By instilling best practices in Al engagement and creating policies that evolve
with the technology, businesses can positively shift the Al landscape. With Al's potential to
simplify our professional lives, do the admin and enhance the work experience, it's up to us to
navigate its usage cautiously so it supports us without compromising our privacy. There's no
need to back away from progress, as long as we're equipped with the knowledge and tools to
make sure Al remains a friend. And this is where the challenge lies. There are so many products
out there, being promoted with huge advertising and marketing budgets, that it's easy to fall
victim. But by building a culture of digital responsibility within our businesses, we can create a

future where Al can help us without spilling the beans.
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26. According to Paragraph 1, workers' engagement with Alcan ____
A. facilitate their career progress. B. give them emotional support.

C. help maintain their motivation. D. improve workplace communication.

27. Microsoft Copilot is cited to show that the use of Almay ____
A. pose a threat to businesses. B. generate unnecessary data.

C. promote business cooperation. D. encourage information sharing.

28. Some employees choose to break the rules on Al due to
A. easy access to Al products. B. the desire to stay well-informed.

C. its significant role in their work. D. the need to compete with others.

29. To positively shift the Al landscape, businesses should ____

A. increase the transparency of their data B. prioritise the quality of Al-produced content.
sources.

C. include employee perspectives in their D. adjust their management to Al

rules. development.

30. According to the last paragraph, we may easily fall victim to Alaswe ____
A. have a limited understanding of it. B. underestimate its economic costs.

C. tend to overemphasise its power. D. are excessively exposed to it.
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Since the 2008 launch of the high-speed rail network between Rome and Milan, trains have
become the preferred means of travel across Italy for locals and tourists alike. Fast trains can
cover the 500km between the two cities in three hours. The network also connects Naples,
Bologna, Florence and Turin. In many cases, it is the best option — in terms of travel time and
cost — for both leisure and business travellers. This is why the recent severe delays caused by
numerous maintenance works have thrown the rail industry into chaos at a time when most
people head on holiday, which matters for business in a country where tourism accounts for 10
percent of GDP. Disruptions have become increasingly frequent with train delays now a fixture in
Italian media coverage. Ferrovie dello Stato Italiane, the publicly controlled group that owns train
operator Trenitalia and the national train network RFI, said 23 percent of all high-speed trains it
operated were late in 2023. The huge improvements in Italy's obsolete infrastructure partly
explained the disruption, said Ferrovie. RFI, the network operator, is the single largest European
recovery fund beneficiary with planned investments of €24bn by 2026. Ferrovie will invest a total
of €124bn in infrastructure over the next 10 years. But lack of capacity is another problem.
Transport economist Andrea Giuricin said the planned investments would bring improvements
but disruptions in the meantime were inevitable. "We have a mixed system, there is no spare
capacity and as soon as there's a hiccup on the line, the situation becomes highly complex," he
said. A mixed system means that high-speed trains must travel on the regular tracks on certain
routes or when passing through large cities. If there's congestion or, for example, a local train
breaks down, the entire high-speed network is affected. One of the most important changes the
upgrades will bring is the segregation of the high-speed line from the regular one in certain urban
centres through the construction of underground rail links. Improvements will also come from
the high-density technology and satellite signalling that RFI has been investing in for years, say
experts. It will allow for a reduction of the distance between high-speed trains travelling on the
same line at any given time, which should mean a significant increase in capacity and traffic

fluidity, according to Giuricin.

31. According to the first two paragraphs, the high-speed rail network in Italy ____
A. is seen by tourists as outdated. B. is a popular option for travelling.

C.isinadequately utilised by locals. D. is an example of good maintenance.

32. Ferrovie is quoted in Paragraph 3 to show _

A. the common occurrence of train delays. B. the value of the Italian train network.

C. the wide media coverage of trains. D. the high efficiency of Trenitalia.
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33. Which of the following is one cause of the disruptions in the network?
A. Complex train schedules. B. Shortage of investments.

C. Its limited capacity. D. Its massive scale.

34. It can be learned that the mixed system ___
A. provides a wide choice of routes. B. requires extra operational spending.

C. increases the level of travel comfort. D. puts the high-speed network in trouble.

35. Improvements to the Italian train network will include ____
A. reconstructing the regular train lines. B. shortening high-speed train intervals.

C. building more stations in urban centres. D. enhancing the safety of high-speed trains.
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In 2023, Chicago lost one of its most beloved street festivals. The Silver Room Block Party, staged
by Hyde Park community leader Eric Williams, announced it would not return in 2024. What
began as a small neighborhood gathering blossomed into a massive cultural event, welcoming
tens of thousands of people each year over nearly two decades before abruptly shutting down.
Williams pointed to rising production costs and declining attendee donations as primary reasons
the Silver Room Block Party could not continue, highlighting a reality that all street festival
organizers face right now. The cost of producing a street festival in Chicago has skyrocketed.
Security, entertainment, portable restrooms, insurance and even basics such as fencing and
staffing have all become significantly more expensive. At the same time, donations at festival
gates have dropped dramatically. Chicago's summer festivals are about more than just
entertainment; they are economic engines that directly benefit the neighborhoods they're in and
the city of Chicago as a whole. Street festivals drive foot traffic to local businesses and foster the
kind of cultural vibrancy that makes our city special. We often hear people ask why we solicit
donations at our entry points, especially when the city's largest festivals like the Chicago Jazz
Festival do not request donations. The fact is, unlike those large, city-produced music festivals,
your neighborhood street festivals receive no city funding and rely on a combination of
sponsorships, vendor fees and gate donations to cover their costs. Wicker Park Fest has long
been one of Chicago's most anticipated summer festivals, drawing upward of 70,000 attendees
for a full weekend of live indie music, local art, small business vendors and, most importantly,
community connection. In 2024, Wicker Park Fest saw record-breaking attendance. Despite the
turnout, gate donations reached their lowest point in our history. This year, we've been forced to
scale back the footprint of the fest. We are eliminating a stage, booking fewer performers and
making additional cuts to reduce our costs, all while striving to keep the festival as vibrant as
ever, as supportive of local artists and businesses, and as true to Wicker Park's unique spirit and
reputation as festgoers have come to expect. This summer, as you enjoy your favorite
neighborhood street festival, | hope you'll remember that they exist because of community
support. A thriving summer festival season doesn't happen by accident; it happens when we all

chipin.

36. It can be learned from Paragraph 1 that the Silver Room Block Party ___
A. has been replaced by other festivals. B. has gained great international fame.

C. was held in various neighborhoods. D. was an appealing cultural gathering.

37. One reality street festival organizers face is that _

A. they are unable to use the donations wisely.  B. they are unable to get sufficient facilities.

C. they have to tackle financial difficulties. D. they have to step up security measures.
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38. According to Paragraphs 3 and 4, Chicago's street festivals ___
A. relieve typical urban lifestyles. B. are funded by the government.

C. contribute to the local economy. D. are famous for their music shows.
39. Itis implied that the organizers of Wicker Park Fest haveto ____
A. count on amateur artists' participation. B. reduce the number of performances.

C. give up its most prominent feature. D. collaborate with large businesses.

40. The author holds that the future of street festivals depends on _

A. the variety of activities. B. the generosity of attendants.
C. the reputation of neighborhoods. D. the management of expenditures.
SEEREZABINMTER —
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47. Dear Jack,

Thank you so much for sharing the wonderful video of your family's trip to China. | have watched it
three

times, and | was truly amazed by the stunning scenery and the warm smiles on everyone's faces. It
really made

my day!

Now | would love to learn more about your journey. Could you tell me which cities you visited and
which

place impressed you most? | am also curious about the local food you tried during the trip.

Please share more stories when you are free. Looking forward to hearing from you soon. Best regards,
Li Ming

48. The bar chart illustrates the results of a survey on people's views of children's outdoor activities.
Asis shown,

the two most valued benefits are satisfying curiosity and developing observation, cited by 54.60% and
54.50%

of respondents respectively. By contrast, building a strong body and enhancing parent-child
interaction were

selected by only 37.20% and 33.20%, noticeably lower figures.

Several factors account for this distribution. In an era that prizes intellectual growth, many parents
regard

outdoor activities primarily as a channel for stimulating children's minds. Physical health and family
bonding,

though important, are often taken for granted or pursued through other means, so they receive less
attention.

In my view, this narrow emphasis deserves rethinking. Outdoor activities should nourish children as
whole

persons—strong bodies and warm family ties matter as much as sharp minds. Parents, therefore,
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ought to value
every dimension rather than a single one.

yingyu8.cn %5 1301/438m



ey RERE, NERME https://yingyu8.cn
N BE 47
2R R AT
[B=] C
1% BUTHREIGINBIELER (strive for self-respect, positive light) — SmETHEN 5iBENIBIELEE — 1§
HE=R

2 T BUTSKEFIENIBEELZE (undermine self-worth, uncomfortable, want to avoid) — ZHTIEIE X S5iEIRHY
ZIELECE - SHER

3E PIERFIEMDLEM (your self-worth really is being undermined is...) — FIETMAEERE (FEMEG) —
RIEMAEIEX (BREWMELERRF) EFEER > SHER

4 F ENEHEEIEMIIEEZLZE (comes down to your... of what someone said or did) — 2 7iEINIE X 5iE1EHIZ
BLEE - JHER

5% BAISEEIGMIEELZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — DHETHANX S5iBEHNZETAE —» BSHER

6 = EIZHEAE] 'cancel your' — £551E1E 'get-together at the pub' — i3%! 'planned get-together' HEEIBHE —
RHER

7= EfIZ=HHI 'Psychologists have a' — &8 EX E S###F 'personalisation' — iRF LEA S CIEF R AXFH B4
B E - SHER

8 &= ENIE A 'But the' = £& /5 'is that your boss might view you very highly' — iRg|lbab R REEHT, 15H
5EMBAZHRHFNER - SHER

9 = ENIZMEH 'you made some' = £5& /I 'picks holes in your sales report' — IR5I &b 53R &SP B (kA&
- FHER

10 & BEAITHEAIFEEF K - IMRIEXEEXR @FCHERNGIF, EXCHARNGIF) — RFIta 3L
RE - GHER

11 = EAITHEED - 2 ETOEIR (BBREBUER=) — iRFIEEREC change one's minds — SHER

12 = EAITAEFRTER) —» S ETXGEER RFIXFIETRDNEEES) — RF examples AFINEFINELE - 15
HEZR

13 = EAITAEFATER —» DM LETXOER (B B0 B2—MBH:IE) — RF process Xt B4IEH
BHE - SHER

14 = EAITAEFATER — DM LETXOER (TEEEMEMALRE) — R3 asking REREMMAIEZNEZ AR —
RHER

15 = EAITHEFATER — DI L TGER BRBATNALIIEOAR) — iR%) engage in ART “lBA. 85" B
EEHEE - FHER

16 = EAITHEFATER —» DM LETXZE BAREBUERZ, RERAMIIRER) — £8EX “perhaps they
both felt unwell... or they just... their minds” MLt A “MEER" - FFRT DT B5HE

17 = ENTHRFRER — DITFHTIEN “deep or ___aboutyou” — £ARIX “saying something significant
and negative about you as a person” #EfltAbN RS “deep” CFRZIBY) HFI. BFERES XA — iE
BERR REN. mEWN AR

18 = EfITHEFATER — DM ETXEEE (BIRMEIREFHNER, BNRILMATRBIEEF) - 448 “point
these out” HEBTILAAN A “RIF" — EERTET “RIR” HEAE

19 = EAITIEFATER) - DI LETXEE (BiREHIRSETHER, BNBILRTRMEETF) > 448 “sothat
you do better next time” #RTLLAAR A “BuH” — EIFRT “COH” BIShiE

20 = EUSTHEAEA > 2 L T38E (ERAEIFEFER, RBFIETHEHIR) - 4%5 “view youvery



@3'\’ FEE, AEEMmE https://yingyu8.cn
< 4

highly” ##FILAAR N “SBABY. BNER — EERT BAN. BNEN EEE

2. [BEx] B
1% ENSARBIERNEIELZE (strive for self-respect, positive light) — 2 HTiEINIEIX S5iEEMIZEITERE — 18
HER

2 F EAUTKEIIENIEBELER (undermine self-worth, uncomfortable, want to avoid) — SR X 5iBIR/Y
BIELECE - SHER

3E PIERFIEMELEN (your self-worth really is being undermined is...) — FIETMAEER (FEMEG) —
RIEMEIEX (BREWELERRF) EFEER > SHER

4 BAUSKEIIEIEBELZER (comes down to your... of what someone said or did) — 2 miEIA X 51518892
BILEE - SHESR

5% ENISHEEIGMIEIELZE (picks holes in your sales report, feeling like this means she thinks you're a...
member) — DHETHANX S5iBIRRIZETAE —» BSHER

6 = ENIZHEH] 'cancel your' — 4547818 'get-together at the pub' — iR%! 'planned get-together' AEEEHE —
FHESE

7 = EB{IZTHMEH 'Psychologists have a' —» &G E SR 'personalisation' — RIS EF R X Fh B L
A E - GHER

8 &= (IS A 'But the' = £& /53X 'is that your boss might view you very highly' — iRBIbAbRREEHT, 1EH
5EMBZHRHFINER - SHER

9 = ENIZMEH 'you made some' — £5&HIX 'picks holes in your sales report' — IR5I b4 53R & P B (KA
- GHER

10 & BEAISHEAIF &K - IMRIEXEEXR @FCHERNGIF, EXCHARNGIF) — RFIta 3L
KE - FHER

11 = EAITHEED - 2 ET>OEIR (BBREBUERS) — iRBIEEREC change one's minds — SHER

12 = EAITAEFRTER) > S ETXOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HER

13 = BAITAEFATER) —» DM LETXOER (B RO B—MBH:I1E) — RF process Axt B4 IEN
BHE - BHER

14 = EAITAEFATER) > DM LETXOER (TEEEMEMALIRE) — R3 asking RREMAIEZNEZ AR —
BHER

15 = EAITHEFATER — DI LETXGER BRBATALIIEOAR) — iR%) engage in ARER “lBA. 85" B
EEE — SHER

16 = EAITHEFATER) —» DM LETXZE BARBUERR, MRERAMIIRER) — £8EX “perhaps they
both felt unwell... or they just... their minds” ML A “REER" - HFRT DT B5HE

17 = ENSHRFRER — DITFHTIEN “deep or ___aboutyou” — £ARIX “saying something significant
and negative about you as a person” #EfItAAN RS “deep” CFRZIBY) HFI. BFERES XWFERIE — it
BERR RE. mEWN AR

18 = EITHEFATER - DI LETXEYE (BIRHEREFHNER, BNSILATRBIEEF) - 448 “point
these out” #BTLLALRI N “RIET —EFRE “RIF &

19 = EAITIEFATER - DT L TXEE (BiREHIRSETHEIR, BNBILRTRMEETF) > 448 “sothat
you do better next time” #RTLLAAR A “BuH” — EIFRT “COH” BIShiFE

20 = EUSHEAEA > 2 L TEE (ERAEIFEFER, RBMIETHEHIR) %5 “view youvery
highly” #BIb& R “BAM. BNMEN" —EERT “BAN. ENEN EEE



/;:

2y RIRE, AEAME https://yingyu8.cn

2 T BUSKEFIENIEESLZE (undermine self-worth, uncomfortable, want to avoid) — ZHTIEIE X S5iEIRHY
BIELECE - SHER

3 % DINEHREAITEM LM (your self-worth really is being undermined is...) — ¥IBFMAERE (FiBMNE) —
RIEMEIEX (BREWELERRF) EFEER > SHER

4 = FAUSHEIIERIEBELZE (comes down to your... of what someone said or did) — 2 miEA X 51518898
BLEE - JHER

5% EMEHEAIGHIBIELZR (picks holes in your sales report, feeling like this means she thinks you're a...
member) — DHETHANX S5iBIRHNIZEITEE — BHER

6 = EMIZHEH] 'cancel your' — 4547818 'get-together at the pub' — iR%! 'planned get-together' AEEEHE —
RHER

7= EfIZHHI 'Psychologists have a' = £ B EXE S###F 'personalisation' — iRF LEA 5 CEF R AXFH B4
BRapE - FHER

8 &= IS A 'But the' = £& /53X 'is that your boss might view you very highly' — iRBIbAbRREEHT, 1EH
5FMBAZHRHFNER - FHER

9 = ENIZEH 'you made some' = £5& /I 'picks holes in your sales report' — R34 53R &R B (kA&
- FHER

10 & EAITHEAIFEE K - IMAIEXEEXR @FCHEIRNGIF, EXCHARNGIF) — RFIta 3L
RE - GHER

11 = EAITHEED - 2 ET>OEIR (BBREBUERS) — iRBIEEEC change one's minds — SHER

12 = BAITAEFRTER) > S ETXGEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZR

13 = EUTHEAEA » DM LETOER (EXERE SROR” B—MB431E) — iRF process AxT B4 EN
BHE - BHER

14 = EAITHEFATER) — DM LETXOBR (TEEEMEMALRE) — R3 asking RREMMAIENEZ AR —
BHER

15 = EITHEFAER » PN LETGER GBRBATNAMINIROAR) —IR% engagein ART “TBA. 5" 1
EEHEE — FHER

16 = EAITAEFATER) > DM LETXZE AREBUERR, RERAMIIRER) — £8EX “perhaps they
both felt unwell... or they just... their minds” ML A “REER" - RFRT T B95HE

17 = ENSTHRFER — DITFHTIE “deep or ___aboutyou” — £ARIX “saying something significant
and negative about you as a person” #EfltAbN RS “deep” CFRZIBY) HFI. BFERES XWFERIE — iE
BERR REN. mEN AR

18 = EITHEFATER — DM LETXEYE (EBIRHIEIREFHNER, BNRILATRBIEEF) - 448 “point
these out” HEBTILAAN A “RIF" — E&FERTE “RIR” HEAE

19 = EUFTHEFAER » DML T0OBE (BRIEEREFNEIR, BNZILRTRHEET) - 48 “sothat
you do better next time” #RTLLAAR A “BuH” — EIFRT “COH” BIThiE

20 = EUSTHEAER > 2 L TEE (ERAEIFEFER, RBMMIETHIR) 48 “view youvery
highly” #BTIbA R “BAH. BNMEN" — EERT “BAN. BNEN EEE
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(Fx] C
1 = ESHREIRIIERLER (strive for self-respect, positive light) — 2METUAX SiERENZELEE - 1§
HES

2 T EMEREIEIIEEZZ (undermine self-worth, uncomfortable, want to avoid) — 2 HrELIE X 51BIEH
FIELECE - SHER

3 & DREHREIEMNELEM (your self-worth really is being undermined is...) — ¥IiFMEIZEE (FEME) —
RIBMNEIEX (BEWEERT) S35 EE > SHER

4 7 EASHEIIERIEEAZE (comes down to your... of what someone said or did) — 23#7i%iE X 5iE1E89:2
EILERE - [FHER

5% EUSHEAIGRIEESLZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — ZIMEINEX 5iEEMNTELLE - FHESR

6 &= ENIZHZHE] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER

7 = EITHEH 'Psychologists have a' — A& G X E SH#ETE 'personalisation' — iR5ILEAME R F R 1X Fh B 4
Ao E - FHER

8 &= ENIZHA 'But the' = L4 /5X 'is that your boss might view you very highly' — i88tbab &R, F5H
S5XMEAZHRNENER > FHEE

9 & EMIZHEHI 'you made some' = & BIX 'picks holes in your sales report' — iR AMEIR & B A (K0T
- GHER

10 = BUTHAFESEF K - SpiEXEEXR @FNGHERNGIF, EXHARNGIF) — Rt %L
KR - GHEE

11 = EUFTHEFAER —» 2L TOER (AARIUERSR) — RFIEEREE change one's minds — {FHES

12 = EUTHEFAER — 2 LETGER FIXFIETRNEEES) — 350 examples AXMBEIXEFINELE — 15
HEZ

13 = BAITHEFATER - DI ETXGER (EXERE “ROAR” B—ME4:d1E) — RF process AxBHEHIER
s - SHER

14 = EATHEFAEA » M LETOER (BEERZMEMARZE) — R5 asking HREMMARIEZNERZR AR —
FHER

15 = EAITAEFATER —» DM LETXGER BRBAADNAKIMIOAR) — iR5lengage in ART “BBA. &5 B
EEBE - FHER

16 = EAITHEFATER - DT ETXEE (BAREUERS, FERAMIIRER) — 458EX “perhaps they
both felt unwell... or they just... their minds” #EMtLA LA “BAEER" — EFERT W HN5EHE

17 = ENSHREER — DIFFHTIEN “deep or ___aboutyou” — £ARIX “saying something significant
and negative about you as a person” #HfItLAANZI A5 “deep” CRZIM) H5I. BEFEHEE XHNERIE — %
ERT “REN. mEN AR

18 = EfITHEFATER - DI LETXEHE (BREREPIEIR, BNEILATRBISEY) - %45 “point
these out” #BTILAAN Y “RIF" — ®FRT “RIF R

19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTRAMEET) - %48 “sothat
you do better next time” TRy “BoH” — EIFRT DO MIEHIA

20 = EUSHEAER - 2 ET8E (ERAJEIFEFER, JAZMRIETEIR) —> 45 “view you very
highly” #BTILALR A “S8KB9. BNER — EERT “BAMN. BNMEN EARE
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2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER

3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER

4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER

5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR

6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER

7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER

8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER

9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER

10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER

11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S

12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ

13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE

14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER

15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER

16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE

17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR

18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE

19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA

20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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(Ex] D
1= BAITHERIERIBIELE (strive for self-respect, positive light) — ZIMAIIE X 5EIENZELRE —
HER

2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER

3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER

4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER

5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR

6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER

7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER

8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER

9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER

10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER

11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S

12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ

13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE

14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER

15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER

16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE

17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR

18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE

19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA

20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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(%] B
1= BAITHERIERIBIELE (strive for self-respect, positive light) — ZIMAIIE X 5EIENZELRE —
HER

2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER

3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER

4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER

5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR

6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER

7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER

8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER

9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER

10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER

11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S

12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ

13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE

14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER

15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER

16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE

17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR

18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE

19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA

20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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(Ex] D
1= BAITHERIERIBIELE (strive for self-respect, positive light) — ZIMAIIE X 5EIENZELRE —
HER

2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER

3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER

4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER

5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR

6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER

7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER

8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER

9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER

10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER

11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S

12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ

13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE

14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER

15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER

16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE

17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR

18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE

19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA

20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER

3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER

4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER

5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR

6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER

7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER

8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER

9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER

10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER

11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S

12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ

13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE

14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER

15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER

16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE

17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR

18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE

19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA

20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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10. [&Z] A
1% EMEHREIEHERLZE (strive for self-respect, positive light) — S HmETHEX S5iBRABEBILERE — 18
HEZR
2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER
3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER
4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER
5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR
6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER
7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER
8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER
9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER
10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER
11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S
12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ
13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE
14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER
15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER
16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE
17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR
18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE
19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA
20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER

3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER

4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER

5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR

6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER

7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER

8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER

9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER

10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER

11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S

12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ

13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE

14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER

15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER

16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE

17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR

18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE

19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA

20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER

3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER

4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER

5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR

6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER

7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER

8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER

9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER

10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER

11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S

12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ

13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE

14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER

15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER

16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE

17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR

18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE

19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA

20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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13. [BZF] A
1% EMEHREIEHERLZE (strive for self-respect, positive light) — S HmETHEX S5iBRABEBILERE — 18
HEZR
2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER
3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER
4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER
5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR
6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER
7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER
8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER
9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER
10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER
11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S
12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ
13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE
14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER
15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER
16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE
17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR
18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE
19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA
20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER

3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER

4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER

5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR

6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER

7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER

8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER

9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER

10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER

11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S

12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ

13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE

14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER

15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER

16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE

17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR

18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE

19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA

20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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15. [&Z=] C
1% EMEHREIEHERLZE (strive for self-respect, positive light) — S HmETHEX S5iBRABEBILERE — 18
HEZR
2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER
3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER
4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER
5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR
6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER
7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER
8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER
9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER
10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER
11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S
12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ
13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE
14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER
15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER
16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE
17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR
18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE
19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA
20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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16. [EZ=] A
1% EMEHREIEHERLZE (strive for self-respect, positive light) — S HmETHEX S5iBRABEBILERE — 18
HEZR
2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER
3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER
4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER
5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR
6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER
7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER
8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER
9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER
10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER
11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S
12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ
13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE
14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER
15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER
16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE
17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR
18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE
19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA
20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER

3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER

4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER

5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR

6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER

7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER

8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER

9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER

10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER

11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S

12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ

13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE

14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER

15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER

16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE

17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR

18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE

19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA

20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER

3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER

4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER

5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR

6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER

7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER

8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER

9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER

10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER

11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S

12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ

13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE

14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER

15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER

16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE

17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR

18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE

19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA

20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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19. [EZ=] C
1% EMEHREIEHERLZE (strive for self-respect, positive light) — S HmETHEX S5iBRABEBILERE — 18
HEZR
2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER
3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER
4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER
5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR
6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER
7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER
8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER
9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER
10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER
11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S
12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ
13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE
14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER
15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER
16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE
17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR
18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE
19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA
20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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2 % EUSKRAIGERIEELZ (undermine self-worth, uncomfortable, want to avoid) — 3 FTiEIE X S5iEEH
FIEILECE — SHER

3 & DIFEHREIEMNELEM (your self-worth really is being undermined is...) — ¥IlFM AR (FEMA) —
RIBMEIEX (REWELERRF) EFEER > BHER

4% EUTHAIEMBEEEZER (comesdown to your... of what someone said or did) — 2HMETHEN 5iEERZ
BLEE > BHER

5% EUSHEAIGERIEREZ (picks holes in your sales report, feeling like this means she thinks you're a...
member) — IMEITNEX 5iERMNTELEE - FHESR

6 = ENIZHEH] 'cancel your' — £551818 'get-together at the pub' — iR%! 'planned get-together' AEEEE —
FHER

7= EAI=HH 'Psychologists have a' — &G X E S#EE 'personalisation’ — iRFILEAMECIEF R I9X B L4
A E - FHER

8 &= ENIZMA] 'But the' = LA /5X 'is that your boss might view you very highly' — iB8itbabRREEHr, f5H
S5EIMBZHERMENER > FHER

9 & EMIZHEHI 'you made some' = ££EBIX 'picks holes in your sales report' = iRZI I AMEIR & B A (K0 T
— GHER

10 & BRI FEEF K — IMFIEXEEXR FCHEIRNGITF, EXGHARNGIF) — RFIta 2L
RE - GHER

11 = EUFTHEFAER —» P LETGER (AARIUERSR) — RFIEEREL change one's minds — {§H &S

12 = EAITAEFATER) > S ETOEE FIXFIETRNEEES) — RF examples AFINEFINELE - 15
HEZ

13 = BAITHEFAER — D ETXGER (EXHERE “ROAR” B—MRE4:d1E) — RF process AxBUEIER
BHE - SHEE

14 = EAITHEFATER - DM LETXOBR (TEEEMEMALRE) — R% asking AREMARENEZA R —
BHER

15 = EAITAEFATER) = DM LETXGER BRBAADNAKMIROAR) — iR%5engage in ART “BBA. &5 B
EEEE — FHER

16 = EAITAEFATER) > DM LE T2 AREBUERS, MRERAMIIRER) — S8EX “perhaps they
both felt unwell... or they just... their minds” ##tbA Ny “BAEER" — EFERT N HNEHE

17 &= EAISARFRTESR — DT HTIEM “deep or ___aboutyou” — £ARBIX “saying something significant
and negative about you as a person” #UftLAAN RS “deep” CGRZIM) FH5I. BEFEHES XM — i
ERT “REN. mEN AR

18 = EMIFTHEFATEA —» M LT 0B (BREERSHHEIR, BNEILRTRABEEE) - 445 “point
these out” HEBTILAARN A “RIF" — EERE “RIR” B9EAE

19 = EAITAEFATER) —» DI LETXEE (BiEHREPHER, BNBILARTAMISEET) - %48 “sothat
you do better next time” #MFLEAALN g “BuH” — EIFRT T MIEHIA

20 = EUSEAER —» 2 L T308E (BRATEIFEEFER, RBMIETHIR) 448 “view you very
highly” #BTILALN A “s8KBI. BNER — EERT BAMN. BNMEN EERE
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21. [BX] D
ENLATF X ##7 'commissioned' — 7EiERE S E 'the culture department commissioned me to conduct an
independent review' — [E] X &1 'review' 7 'look into their current situation' = SH &=
T ATEM RXER

22. [B=] C
ENLATF X527 'Paragraphs 3&4' — BHEH3. AERERNEBIERS (MlEiH. BSRE. BFZE. BERE
%) — BEXEA 'perform diversified functions' = BH &R
To ATRHE RXEIR

23. [E=E] A
E (AT XA 'Paragraph 5' = 2 ESEZOVER (B BIEWRZA. FRE TR, miRiESEN) - EEEER
ERFIF RS EBIERXRE - RN B 'be given greater attention' = FHER
TR BRI EHEN RAXER

24, [EZF] A
EIRETF X %2 'statistics' 1 'Paragraph 6' = D rE6EAITEIE (BRIEXAREFEERIN, BIEERIE230XK
HR%) - BIFAITH RS TR BER RGN — RXE#RA 'the crisis faced by libraries' — GHEZ
T BURREME RXBi

25. [&=] C

E (AT XH#A 'last paragraph' » STRE—EBEIN (2EREERFGE. EMSIAKRRBAITY) — #'s
RREA'EERARFERM - FXEIRA 'Improving user convenience' = BHESR
£

= ATEM RXE#R

26. [E=] B

EME—ERXTAIENMRER — $2EX ‘feeling heard and less isolated” — EXE#EA ‘emotional
support’

T ATEM FEXER

27. [EZFE] A
TEfiIMicrosoft Copilotff]F — {REXH HIEHZ X — HERTE X Al FBTE R
Zm BREHIE  ATHEER

28. [&=] C

ENL R TERMUBERE — $2EX ‘using Al increases their productivity’ — RIXEiA ‘significant role in
their work’

Zm HTEEM RNER

29. [BE=] D
EAL ‘positively shift the Al landscape’ — #2BX ‘creating policies that evolve with the technology’ — X
B ‘adjust their management to Al development’

Za ATEML RXE#R

yingyu8.cn $£3401/4380
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30. [&=] A

EMRE—BR*F ‘knowledge gap’ iR — $2EY ‘unsure about who retains ownership’  — #f
73 ‘limited understanding’

Eo AT BB

31. [&Z] B
ENIEERXHEE — 8B ‘preferred means of travel’ 5 ‘best option’ HIEINXE# — BHER
TH AnEfISHHEE RXHE

32. [B=] A

EfIFE =EkFerrovieI5|E - DT ERRHENEKIE (23%R) SHERE (BMIREARSETDE) — HEEERZNR
BRIEIRBYEIE

Eo HIEHMT HHEER

33. [B=FR] C
EAIEIUER ‘lack of capacity is another problem’ — ITEGEIICAY ‘limited capacity’ — 1SHEZR
T ANEMSHEE RS

34. [Z=] D
ENMBEREEX ‘mixed system’ BIfEFRE — $EEX ‘the entire high-speed network is affected” — FIXEik
A ‘puts..introuble’ — BHEE

Em ANEMUSHRE RXER

35. [&=] B
ENRE—ERX TR — $2EX ‘high-density technology and satellite signalling’  — #brE1ER 2R F
K /4R5RIEIFE — [LAGIEINB — SHER
TR ATEASHIE A

36. [BEX] D
E(UFE—E¥ISilver Room Block Party8##ik — {REVE W NEBR A RA KRB SERNRIE — B XER
73 ‘appealing cultural gathering’
ER AUEMSHE RXER

37. [B=XR] C

ENIE R X TLALEEIGHITSE — 2 ‘rising production costs’ 1 ‘declining donations’ — H#BTEEFEE
@ ‘financial difficulties’

TH B EEES

38. [BZE] C
EMUE=. WEXTZMEHELT BIER - 12BX ‘economic engines’ . ‘drive foot traffic to local
businesses’ HE8 — RIXEi#HN ‘contribute to the local economy’
E0: AHEMNSHE RXER

39. [&Z] B
TENIEE AER X FWicker Park FestfIRZ xf#5HE — $2EX ‘eliminating a stage, booking fewer performers’  — ##fHE
BCTEIR RO RRE
T WIEAIRT TR

yingyu8.cn $3501/438m
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40. [&=] B

SEEXXTTHMSHERTIE > R OFE (BRAELA. BETE) — EEEEINAREER
F ‘generosity of attendants’ (B5&RIIRIER)

R WIEXIET TSR

41. [B=] E
41. EfiI %) Ramni Jamnadass FITEE &, ZEBIZOMEEN: HFMMEZTEAEMNF, BFSMMHMHFHNERE. X
RHM, FhFHEEZERI
42. L% Christopher Kettle FRfEESE, ZEHRE]: BLEMAHIEBEREH T, MFEEFTRNNEIRR, X4
TR R AHE 14
43. EfiI %) John Stanturf FRITEESE. ZERIER): HMPELEERRNEY I REX RS ERERD, FIANFELTNI
BRESEITFHENE,
44. FE{iI %) Pedro Brancalion FR7EESE. ZEHEY: ME TEMNBERER 5L MERMEIMHERFT—, flumE
AIREE F BTN M A M E T
45. E1i % Robin Chazdon FRTEESE. ZEGRTE: HRMMEANEXIMHAN, REEMANRER, SiFHithit
X&5, fl@mExES.
EFm AMMAILEE: Ramni Jamnadass S8 @ FHEEME RIXEIR: seed supply / tough problem = &I E A%
Y ITHD: Christopher Kettle SRIBMALZLFHAIME XKESE: not produce seeds annually = E A A =T
fid: John Stanturf IZEIZRMARREBENEYIR AR  FXER: multiply fast / great threat = & G AYM R IT
AC: Pedro Brancalion 321 E Bin5 B A KAIGERE [EIXEiR: purpose may be different from real needs —
EIC AYIM=AILER: Robin Chazdon 2 AR RZREZFMIMEFNEEY FEXE#E: human factors / people
involved — &5 D

42. [E=F] A
41. EfiI %) Ramni Jamnadass FRITEE &, ZEBIZOMEEN: HFMMEZTEAEMNF, BFSMMHMHFHNRE. X
SRHM, FFHEEZERI
42. % Christopher Kettle FITEESE. ZBRIRE: BENAHIESFHEMNF, MFFEFTANNFUR, X4
AR RAHAE .
43. EfiL %) John Stanturf FRTEESE. ZERIEE): HMAPRELEERRNEY I ReX RS EREARD, FIMNFELTNYIK
mRESEIFHENE,
44. FE{iIF) Pedro Brancalion FRTEESE. ZEEY : METENBERER S5 A MIERMEMRHERFT—, flumE
AIREEFEERNEMAMET.
45. E{i % Robin Chazdon FRTEESE. ZELSRTE: HRMMEANEXIMH AN, FEEMANRER, SiEHithit
X&5, fl@mExES.
Eo AYMMSTER: Ramni Jamnadass s8I FIEZEME RIXEE: seed supply / tough problem —3EIRE A%
MITED: Christopher Kettle SRIAMALFHAIME XKHESS: not produce seeds annually = EI A AN =T
fid: John Stanturf iR EIFRMAARREBEN YR AR RXER: multiply fast / great threat = & G AN RIT
BC: Pedro Brancalion 52 E BIR5 UM AT KETEERR RXE#R: purpose may be different from real needs —
I C AYIMAILES: Robin Chazdon S8 AWREREHMIMEPNEEY RIXEH#: human factors / people
involved — 3%&If D

43. [E=E] G
41. i Ramni Jamnadass FRITEERSE. ZBRIZOMER N HMMEFTEAREMF, EFSMMMHFHNAFRE. X
SR, A HNERRT.
42. % Christopher Kettle FRTERE. ZBRIRE: BLEWMAHIFEFRLETHF, MFBEFEXNNERAR, X4
M F LR T SR RE Mo

yingyu8.cn $£360/H38m
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43. EfiI % John Stanturf FRTEER. ZERIRE]: HMPELEERRMEY A REX RS ERER, FIMNFELRNYI
RRESRIENE,

44, EA% Pedro Brancalion FRTEESE. ZEfst: METENEMRENS SMERNELMRERFA—K, flunE
AIREEFEETNEMAME T,

45. E{iI %) Robin Chazdon FRTEE &, ZERSRIA: HMMERNEXREIM AN, FEEWNANRAR, SEHHt
X&5, #@EEXES.

0 A¥MSITEL: Ramni Jamnadass @A FENEXME [FXE#E: seed supply / tough problem = EIE A%
Y ITED: Christopher Kettle SRIBMALFAME XKBEESE: not produce seeds annually = EA AT
Bc: John Stanturf IREIZRZMAPRREBNEMIR OER RIXEIR: multiply fast / great threat = &I G AN =T
ft: Pedro Brancalion sZARE BIR S UM ATKRATGERRE RXE#R: purpose may be different from real needs —
EIMC AYIMSELES: Robin Chazdon 2 AWREREHRMIMEPHNEEY RIXEH: human factors / people
involved — 3%&I51 D

44. [E=E] C
41. %) Ramni Jamnadass FAfEER %, ZEIZOMEEN: FMRERTEREMNF, BIFZMMHMHFENRE. R
RHME, FFHNEEZRI.
42. FE{ii%| Christopher Kettle FR7EER %, ZEHRE: BLEWAHIEEELREMF, MFEEaFENNENR, X4
AN R A HE M,
43. EfiI %) John Stanturf FRTEESE. ZERIEE): HMPELEERRMNEY A REX RS ERERD, FIMNFELTNYI
FRESEIHENE,
44, % Pedro Brancalion FRTEERR. ZEkist: METENEMRENS SMERNLMRFERFT—XK, flurE
AIREE B AWM A M E T,
45. EfiI %) Robin Chazdon FRTEE&. ZERRIA: /HMMERNEXREIMTAN, TEEMNANAR, SEHtt
X&5, M@EXES.
Eo AMMALEE: Ramni Jamnadass 58 FHEEME RIXEIR: seed supply /tough problem = £ E A%
MILED: Christopher Kettle 32 ARLZTAIME XEEE: not produce seeds annually = E A - AW =T
Bc: John Stanturf {2 RIFRMAPPEEERNEI AR FIXE#: multiply fast / great threat = & G AW =L
BZ: Pedro Brancalion s2IARE BR S UM ARKATGERR RXE#R: purpose may be different from real needs —
HEIC AYIMAILER: Robin Chazdon 2 AR ZREZFMIMEFNEEY FEXE#E: human factors / people
involved — &5 D

45. [E=]1 D
41. EfiI %) Ramni Jamnadass FITEE&. ZEIZOMEEN: HFMMEFZTEAEMNF, BFSMMMHFHNRE. X
RHM, FhFHEEZERI
42. L% Christopher Kettle FRITEESE, ZEHRE]: BLEMAHIEBEREH T, MFEEFTRNNERR, X4
PR RAHAE 4.
43. EfiLF) John Stanturf FRTEESE. ZERIEE): HMAPRELEERRNEY I ReX RS ERERD, FIMNFELTNIK
BRESEITFHENE,
44. FE{iI %) Pedro Brancalion FRTEESE. 1ZEEY : ME TEMNBERER 5 L MERMEMHERFT—, flumE
AIREE BTN MmAME T
45. E{i % Robin Chazdon FRTEESE. ZESRTE: HRMMEANEXIMHAN, REEMANRER, SiFHithit
X&5, fl@mExES.
EFm AMM=LEE: Ramni Jamnadass S8 FHEEME FIXEIR: seed supply / tough problem = &I E A%
M ITHD: Christopher Kettle SRIAMALZFAIME XKHESE: not produce seeds annually = E A A =T
fid: John Stanturf IREIFRMAARREBEN YR AR FXER: multiply fast / great threat = & G AN R
AC: Pedro Brancalion 321 E Bin5 Bt ATEKAIERE [EIXEik: purpose may be different from real needs —

yingyu8.cn $E3TT/H38™:



@ IR, AERmE https://yingyu8.cn

EIC AMIMAILES: Robin Chazdon 2 AWREREHRMIMEFPHNEEY RIXEM: human factors / people

involved — 3£ D

46. [BFR] AIZg#Eig&ENOENEIMEERIPMENRMINEZmMIBIINERE, BRMITH. RERRX
BEE; B
HRIAAAE 2-3%, 9E5DR
Zm: wearables FA TIFHIGE MIEFEN TFEY , WEBRETEXMEF self-perceptioniFh ‘BFKIA
i, AEmRIKOEFES optfori®l ¥R , understated styles #h “RIAMNNXANE , FEHPXRIX

47. [Z&=] Dear Jack,

Thank you so much for sharing the...
RIS EER, ALRIESRENIMNRZNE—T TRIKTHEE, FcRZSEFE0INEHEE,
5 REBRENEOX RABZNOR takeon (FKIE/EM) HhiFiEh TIEMAEHET

48. [%Z] The bar chartillustrates the results of a...
EEFABAERGESE, BRHITRIRSN, REALTIE, ANREEENSEREREE.
EZ0. BRERSHEE HIEEES N MaiTt5248 ESRALSSHE

yingyu8.cn 553801/4£38 M
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